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Abstracts

United States in-game advertising market has experienced rapid growth, fueled by

various factors such as the increasing popularity of esports among gaming audiences

and the integration of native and non-disruptive ad formats.

United States In-Game Advertising Market Scope

In-game advertising includes a wide range of formats and strategies. One of the most

common methods is integrating static or dynamic ads into the game environment.

These formats can be billboards, posters, or even virtual product placements within the

game. Such layouts are carefully designed to blend seamlessly with the game’s

aesthetics, ensuring they don't break the player's immersion.

The growing interest in social and mobile games is expected to positively impact the

expansion of the in-game advertising market share. Advertisements can be integrated

into desktop and mobile games through in-game advertising through advertisements,

clip art, billboards, and background screens. Furthermore, these ads are interruptible,

allowing players a seamless experience. In-game advertisements are expected to have

a greater audiovisual impact, leaving viewers with a favorable and long-lasting product

impression.

United States In-Game Advertising Market Overview

United States in-game advertising market share will benefit from growing social and
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mobile gaming. Ads, cutscenes, billboards, and background graphics can be

used to add ads to desktop and mobile games. Since these ads are not intrusive,

players can experience the game smoothly. In-game ads are expected to have a

stronger audiovisual impact and leave viewers with a positive and lasting product

impression.

United States in-game advertising is driven by several factors, including lower ad costs,

increased reach and ROI, fast integration, and clear ad setup in social games. In

addition, the inclusion of trusted gaming payment methods will reduce fraud, which may

drive the market during the forecast period. Market growth is fueled by a growing

selection of free-to-play smartphone games that monetize through in-game ads.

Increasing time and the cost to develop new games and shorter product life cycles are

expected to impede market growth. The growing reluctance of video game companies

as a result of declining advertising revenues is expected to challenge the growth of the

in-game advertising market. In addition, market growth can be hindered by the need to

limit poorly designed advertisements with low consumer impact. The increase in

irrelevant and intrusive advertisements related to online and social gaming is expected

to adversely affect the United States in-game advertising market growth.

United States In-Game Advertising Market Drivers

The United States in-game advertising market is driven by various key factors such as

the rising popularity of console gaming and esports. The game has come to become an

accepted form of distraction, which draws a wide and diverse audience.

The United States in-game advertising market growth is likely to be boosted by the

rising availability of high-speed internet connections and the significant increase in the

number of smartphone users in the country. Additionally, a surging number of gamers in

the country is expected to contribute to the expansion of the United States in-game

advertising market during the forecast period.

In addition, the adoption of various gambling payment mechanisms will reduce fraud,

which may increase the expansion of the United States in-game advertising market

during the forecast period. In-game advertising is growing portions of free-to-play mobile

games and is expected to boost industry growth. This service can earn extra money for

game creators, which helps in the expansion of the industry.

The surging popularity of online and mobile games drives the expansion of the United
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States in-game advertising market during the forecast period. Game advertisers are

using in-game advertisements to reach their target audience as more people are using

online and mobile games for their entertainment.

United States In-Game Advertising Market Trends

A major trend in the United States in-game advertising market is the integration of

native and non-disruptive ad formats which drives the industry’s growth during the

forecast period. Advertisers are moving away from intrusive and disruptive ad

placements that can negatively impact the gaming experience. Instead, they implement

strategies to seamlessly incorporate advertising into the game environment, such as in-

game billboards, product placements, and branded virtual products. This approach

allows advertisers to capture players' attention without causing significant disruption,

improving both user experience and advertising effectiveness.

Additionally, the rise in influencer marketing collaborations fuels the growth of the

United States in-game advertising market during the forecast period. Influencers and

creators in the gaming community have gained significant influence and followers,

making them valuable partners for advertisers. Brands are increasingly partnering with

gaming influencers to promote their products or services through sponsored gameplay,

branded content, or product reviews. This collaboration helps advertisers leverage the

trust and loyalty built by influencers, which increases brand visibility and engagement

with their target audience.

Furthermore, there is more emphasis on metrics and measurement in the United States

in-game advertising market which drives the industry’s growth during the forecast

period. Advertisers use advanced tracking techniques to measure the effectiveness and

impact of their in-game advertising campaigns. With robust measurement capabilities,

advertisers can measure key metrics such as impressions, click-through rates,

conversions, and brand amplification, allowing them to optimize their campaigns and

justify their investments in the gaming space.

United States In-Game Advertising Market Challenges

A major challenge in the United States in-game advertising market is increasing

competition among companies for the consumer’s attention in games may hinder the

growth of the market during the forecast period.

Additionally, the difficulty of companies in targeting the right audience impedes the
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United States in-game advertising market expansion during the forecast period.

Advertisers must ensure that their ads reach the targeted demographic of the gaming

community. However, targeting a precise audience can be difficult due to the diversity

and segmentation of the gaming market. Different types, platforms, and gaming habits

require tailored approaches that can be difficult to achieve effectively.

Furthermore, the issue of advertisement intrusiveness may hinder the growth of the

United States in-game advertisement market during the forecast period. The

intrusiveness of advertisements is a major concern of the companies. It is very

important to balance the integration of ads into games without compromising the user

experience. Intrusive ads that interfere with gameplay or with immersion can cause

players to react negatively and may create lack of interest for the game.

United States In-Game Advertising Market Opportunities

The United States in-game advertising market provides various opportunities to the

companies to have a competitive edge in the market. Esports has grown significantly in

the United States, with widespread recognition of professional games and attracting

millions of viewers. This phenomenon offers advertisers a great opportunity to target

their brand to popular eSports events, teams, or individual players. In-game advertising

can take the form of sponsorship, branded content, or product placement within games,

allowing companies to gain exposure and build brand loyalty among the passionate

sports community.

The advantage of in-game advertising is that it offers different advertising options for

brands to reach their target audience and increase engagement. While in-game and in-

field billboards are frequently explored by many developers and publishers, they

represent only a fraction of the ad formats available. There are 3 formats of in-game

advertising: static ads, dynamic ads, and advergaming. Each format offers several

different options to help businesses build and maintain brand awareness without

disrupting the users' experience.

Furthermore, robust infrastructure and technological upgradation provide opportunities

to companies in the United States in-game advertising market. Advertisers are able to

monetize in-game advertising due to the availability of high-speed internet connections

and the rising penetration of streaming platforms in the country. This opened the way to

innovative forms of advertising, such as dynamic ads that can be updated in real-time

interactive setups that engage players, and even virtual reality experiences in games.

These advancements increase advertising potential while ensuring that ads are
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seamlessly integrated into the gaming experience to receive a positive response from

players.

Market Segmentation

The United States in-game advertising market is segmented based on type, platform,

and region, and competitive landscape. Based on type, the United States in-game

advertising market is segmented into static ads, dynamic ads, and advergaming. Based

on the platform, the United States in-game advertising market is segmented into

smartphone/tablet and PC/laptop. Based on region, the United States in-game

advertising market is segmented into south, west, mid-west, and north-east.

Company Profiles

Activision Blizzard, Inc., AppsFlyer Inc., Frameplay Corporation, Pubfinity LLC, Super

League Gaming, Inc., Motive Interactive, Inc., MediaSpike, Inc. Electronic Arts Inc.,

Playwire LLC, and Bidstack Group PLC, etc. are among the major market players in the

United States in-game advertising market.

Report Scope:

In this report, the United States in-game advertising market has been segmented into

the following categories, in addition to the industry trends which have also been detailed

below:

United States In-Game Advertising Market, By Type:

Static Ads

Dynamic Ads

Advergaming

United States In-Game Advertising Market, By Platform:

Smartphone/Tablet

PC/Laptop
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United States In-Game Advertising Market, By Region:

South

Midwest

West

Northeast

Competitive Landscape

Company Profiles: Detailed analysis of the major companies present in the United

States in-game advertising market.

Available Customizations:

With the given market data, TechSci Research offers customizations according to a

company’s specific needs. The following customization options are available for the

report:

Company Information

Detailed analysis and profiling of additional market players (up to five).

+44 20 8123 2220
info@marketpublishers.com

United States In-Game Advertising Market By Type (Static Ads, Dynamic Ads, and Advergaming), By Platform (Smar...

https://marketpublishers.com/report/services/media-entertainment/united-states-in-game-advertising-market-by-type-static-ads-dynamic-ads-n-advergaming-by-platform-smartphonetablet-pclaptop-by-region-competition.html


Contents

1. Introduction

1.1. Service Overview

1.2. Key Highlights of the Report

1.3. Market Coverage

1.4. Market Segments Covered

1.5. Research Tenure Considered

2. RESEARCH METHODOLOGY

2.1. Objective of the Study

2.2. Baseline Methodology

2.3. Key Industry Partners

2.4. Major Association and Secondary Sources

2.5. Forecasting Methodology

2.6. Data Triangulation & Validation

2.7. Assumptions and Limitations

3. EXECUTIVE SUMMARY

3.1. Market Overview

3.2. Market Forecast

3.3. Key Regions

3.4. Key Segments

4. VOICE OF CUSTOMER ANALYSIS (B2C MODEL ANALYSIS)

4.1. Brand Awareness

4.2. Challenges Faced

5. UNITED STATES IN-GAME ADVERTISING MARKET OUTLOOK

5.1. Market Size & Forecast

  5.1.1. By Value

5.2. Market Share & Forecast

  5.2.1. By Type Market Share Analysis (Static Ads, Dynamic Ads, and Advergaming)

  5.2.2. By Platform Share Analysis (Smartphone/Tablet, and PC/Laptop)

  5.2.3. By Regional Market Share Analysis

+44 20 8123 2220
info@marketpublishers.com

United States In-Game Advertising Market By Type (Static Ads, Dynamic Ads, and Advergaming), By Platform (Smar...

https://marketpublishers.com/report/services/media-entertainment/united-states-in-game-advertising-market-by-type-static-ads-dynamic-ads-n-advergaming-by-platform-smartphonetablet-pclaptop-by-region-competition.html


    5.2.3.1. South Market Share Analysis

    5.2.3.2. Midwest Market Share Analysis

    5.2.3.3. West Market Share Analysis

    5.2.3.4. Northeast Market Share Analysis

  5.2.4. By Top 5 Companies Market Share Analysis, Others (2022)

5.3. United States In-Game Advertising Market Mapping & Opportunity Assessment

  5.3.1. By Type Market Mapping & Opportunity Assessment

  5.3.2. By Platform Market Mapping & Opportunity Assessment

  5.3.3. By Regional Market Mapping & Opportunity Assessment

6. UNITED STATES STATIC IN-GAME ADVERTISING MARKET OUTLOOK

6.1. Market Size & Forecast

  6.1.1. By Value

6.2. Market Share & Forecast

  6.2.1. By Type Market Share Analysis

  6.2.2. By Platform Market Share Analysis

  6.2.3. By Region Market Share Analysis

7. UNITED STATES DYNAMIC IN-GAME ADVERTISING MARKET OUTLOOK

7.1. Market Size & Forecast

  7.1.1. By Value

7.2. Market Share & Forecast

  7.2.1. By Type Market Share Analysis

  7.2.2. By Platform Market Share Analysis

  7.2.3. By Region Market Share Analysis

8. UNITED STATES ADVERGAMING IN-GAME ADVERTISING MARKET OUTLOOK

8.1. Market Size & Forecast

  8.1.1. By Value

8.2. Market Share & Forecast

  8.2.1. By Type Market Share Analysis

  8.2.2. By Platform Market Share Analysis

  8.2.3. By Region Market Share Analysis

9. MARKET DYNAMICS

+44 20 8123 2220
info@marketpublishers.com

United States In-Game Advertising Market By Type (Static Ads, Dynamic Ads, and Advergaming), By Platform (Smar...

https://marketpublishers.com/report/services/media-entertainment/united-states-in-game-advertising-market-by-type-static-ads-dynamic-ads-n-advergaming-by-platform-smartphonetablet-pclaptop-by-region-competition.html


9.1. Drivers

  9.1.1. Proliferation of mobile devices

  9.1.2. Increasing internet penetration

  9.1.3. Rising gaming audience

9.2. Challenges

  9.2.1. Increasing competition

  9.2.2. Difficulty in targeting the right audience

10. IMPACT OF COVID-19 ON UNITED STATES IN-GAME ADVERTISING MARKET

10.1. Impact Assessment Model

  10.1.1. Key Segments Impacted

  10.1.2. Key Regions Impacted

11. MARKET TRENDS & DEVELOPMENTS

11.1. Rising popularity of esports

11.2. Growing influencer marketing collaborations

11.3. Increasing popularity of console gaming

11.4. Integration of native and non-disruptive ad format

11.5. Growing popularity of video games

12. SWOT ANALYSIS

12.1. Strength

12.2. Weakness

12.3. Opportunities

12.4. Threat

13. UNITED STATES ECONOMIC PROFILE

14. POLICY & REGULATORY LANDSCAPE

15. COMPETITIVE LANDSCAPE

15.1. Company Profiles

  15.1.1. Activision Blizzard, Inc.

+44 20 8123 2220
info@marketpublishers.com

United States In-Game Advertising Market By Type (Static Ads, Dynamic Ads, and Advergaming), By Platform (Smar...

https://marketpublishers.com/report/services/media-entertainment/united-states-in-game-advertising-market-by-type-static-ads-dynamic-ads-n-advergaming-by-platform-smartphonetablet-pclaptop-by-region-competition.html


    15.1.1.1. Company Details

    15.1.1.2. Products & Services

    15.1.1.3. Financial (As per availability)

    15.1.1.4. Key Market Focus

    15.1.1.5. Recent Development

    15.1.1.6. Key Management Personnel

  15.1.2. AppsFlyer Inc.

    15.1.2.1. Company Details

    15.1.2.2. Products & Services

    15.1.2.3. Financial (As per availability)

    15.1.2.4. Key Market Focus

    15.1.2.5. Recent Development

    15.1.2.6. Key Management Personnel

  15.1.3. Frameplay Corporation

    15.1.3.1. Company Details

    15.1.3.2. Products & Services

    15.1.3.3. Financial (As per availability)

    15.1.3.4. Key Market Focus

    15.1.3.5. Recent Development

    15.1.3.6. Key Management Personnel

  15.1.4. Pubfinity LLC

    15.1.4.1. Company Details

    15.1.4.2. Products & Services

    15.1.4.3. Financial (As per availability)

    15.1.4.4. Key Market Focus

    15.1.4.5. Recent Development

    15.1.4.6. Key Management Personnel

  15.1.5. Super League Gaming, Inc.

    15.1.5.1. Company Details

    15.1.5.2. Financial (As per availability)

    15.1.5.3. Key Market Focus

    15.1.5.4. Recent Development

    15.1.5.5. Key Management Personnel

  15.1.6. Motive Interactive, Inc.

    15.1.6.1. Company Details

    15.1.6.2. Products & Services

    15.1.6.3. Company Details

    15.1.6.4. Products & Services

    15.1.6.5. Financial (As per availability)

+44 20 8123 2220
info@marketpublishers.com

United States In-Game Advertising Market By Type (Static Ads, Dynamic Ads, and Advergaming), By Platform (Smar...

https://marketpublishers.com/report/services/media-entertainment/united-states-in-game-advertising-market-by-type-static-ads-dynamic-ads-n-advergaming-by-platform-smartphonetablet-pclaptop-by-region-competition.html


    15.1.6.6. Key Market Focus

    15.1.6.7. Recent Development

    15.1.6.8. Key Management Personnel

  15.1.7. MediaSpike, Inc.

    15.1.7.1. Company Details

    15.1.7.2. Products & Services

    15.1.7.3. Financial (As per availability)

    15.1.7.4. Key Market Focus

    15.1.7.5. Recent Development

    15.1.7.6. Key Management Personnel

  15.1.8. Electronic Arts Inc.

    15.1.8.1. Company Details

    15.1.8.2. Products & Services

    15.1.8.3. Financial (As per availability)

    15.1.8.4. Key Market Focus

    15.1.8.5. Recent Development

    15.1.8.6. Key Management Personnel

  15.1.9. Playwire LLC

    15.1.9.1. Company Details

    15.1.9.2. Products & Services

    15.1.9.3. Financial (As per availability)

    15.1.9.4. Key Market Focus

    15.1.9.5. Recent Development

    15.1.9.6. Key Management Personnel

  15.1.10. Bidstack Group PLC

    15.1.10.1. Products & Services

    15.1.10.2. Financial (As per availability)

    15.1.10.3. Key Market Focus

    15.1.10.4. Recent Development

    15.1.10.5. Key Management Personnel

16. STRATEGIC RECOMMENDATIONS/ACTION PLAN

16.1. Key Focus Areas

16.2. Target Type

16.3. Target Platform

17. ABOUT US & DISCLAIMER

+44 20 8123 2220
info@marketpublishers.com

United States In-Game Advertising Market By Type (Static Ads, Dynamic Ads, and Advergaming), By Platform (Smar...

https://marketpublishers.com/report/services/media-entertainment/united-states-in-game-advertising-market-by-type-static-ads-dynamic-ads-n-advergaming-by-platform-smartphonetablet-pclaptop-by-region-competition.html


(Note: The companies list can be customized based on the client requirements.)

+44 20 8123 2220
info@marketpublishers.com

United States In-Game Advertising Market By Type (Static Ads, Dynamic Ads, and Advergaming), By Platform (Smar...

https://marketpublishers.com/report/services/media-entertainment/united-states-in-game-advertising-market-by-type-static-ads-dynamic-ads-n-advergaming-by-platform-smartphonetablet-pclaptop-by-region-competition.html


I would like to order

Product name: United States In-Game Advertising Market By Type (Static Ads, Dynamic Ads, and

Advergaming), By Platform (Smartphone/Tablet, PC/Laptop), By Region, Competition,

Forecast and Opportunities, 2028

Product link: https://marketpublishers.com/r/U47AC53FBB9FEN.html

Price: US$ 3,500.00 (Single User License / Electronic Delivery)

If you want to order Corporate License or Hard Copy, please, contact our Customer

Service:

info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click

button on product page https://marketpublishers.com/r/U47AC53FBB9FEN.html

To pay by Wire Transfer, please, fill in your contact details in the form

below:

First name:

Last name:

Email:

Company:

Address:

City:

Zip code:

Country:

Tel:

Fax:

Your message:

**All fields are required

Custumer signature _______________________________________

Please, note that by ordering from marketpublishers.com you are agreeing to our Terms

& Conditions at https://marketpublishers.com/docs/terms.html

To place an order via fax simply print this form, fill in the information below

+44 20 8123 2220
info@marketpublishers.com

United States In-Game Advertising Market By Type (Static Ads, Dynamic Ads, and Advergaming), By Platform (Smar...

https://marketpublishers.com/report/services/media-entertainment/united-states-in-game-advertising-market-by-type-static-ads-dynamic-ads-n-advergaming-by-platform-smartphonetablet-pclaptop-by-region-competition.html
mailto:info@marketpublishers.com
https://marketpublishers.com/report/services/media-entertainment/united-states-in-game-advertising-market-by-type-static-ads-dynamic-ads-n-advergaming-by-platform-smartphonetablet-pclaptop-by-region-competition.html
https://marketpublishers.com/docs/terms.html
https://marketpublishers.com/report/services/media-entertainment/united-states-in-game-advertising-market-by-type-static-ads-dynamic-ads-n-advergaming-by-platform-smartphonetablet-pclaptop-by-region-competition.html


and fax the completed form to +44 20 7900 3970

Powered by TCPDF (www.tcpdf.org)

+44 20 8123 2220
info@marketpublishers.com

United States In-Game Advertising Market By Type (Static Ads, Dynamic Ads, and Advergaming), By Platform (Smar...

http://www.tcpdf.org
https://marketpublishers.com/report/services/media-entertainment/united-states-in-game-advertising-market-by-type-static-ads-dynamic-ads-n-advergaming-by-platform-smartphonetablet-pclaptop-by-region-competition.html

	fname: 
	lname: 
	email: 
	comany: 
	address: 
	city: 
	zip: 
	country: 
	tel: 
	fax: 
	message: 


