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Abstracts

United States Air Freshener Market was valued at USD 2.02 billion in 2023 and is

anticipated to project robust growth in the forecast period with a CAGR of 6.21%

through 2029. The United States air freshener market is a dynamic and ever-evolving

industry driven by various factors, including changing consumer preferences, concerns

about indoor air quality, and the desire to create pleasant living environments.

The U.S. air freshener market is substantial, reflecting the widespread use of air

fresheners in homes, offices, cars, and other indoor spaces. The market has seen

steady growth over the years, driven by the desire of consumers to combat odors,

create pleasant atmospheres, and enhance their overall well-being.

There is a growing preference for natural and eco-friendly air fresheners that do not

contain harsh chemicals or synthetic fragrances. Consumers are seeking products that

are safe for their families and the environment. Additionally, customization options, such

as adjustable fragrance intensity and the ability to select from a variety of scents, appeal

to consumers who want to tailor their indoor environments to their liking. Furthermore,

consumers are looking for air fresheners that provide long-lasting odor control and

fragrance, reducing the need for frequent replacements.

The market has seen the emergence of air fresheners that claim to have wellness

benefits, such as promoting relaxation, improving sleep, or reducing stress. Additionally,

eco-conscious consumers are paying attention to the sustainability of air freshener
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packaging, favoring brands that use recyclable or biodegradable materials.

Supermarkets, hypermarkets, and convenience stores stock a wide range of air

freshener products, making them accessible to a broad consumer base. The

convenience of online shopping has led to a significant presence of air fresheners on e-

commerce platforms. Consumers can browse and purchase products from a wide

selection and have them delivered to their doorstep. Furthermore, some specialty

stores, including home decor shops and stores dedicated to fragrance products, offer a

curated selection of premium air fresheners. In addition, some air freshener brands

employ direct sales methods, such as door-to-door sales or multi-level marketing, to

reach consumers.

The U.S. air freshener market faces challenges related to the changing regulatory

landscape and increased scrutiny of product ingredients. Consumers are becoming

more discerning about the chemicals used in air fresheners and are seeking safer and

more natural alternatives. As a result, there is an opportunity for brands to innovate and

develop products that cater to these evolving preferences.

In conclusion, the U.S. air freshener market is a sizable and dynamic industry that

continues to adapt to changing consumer preferences and environmental

considerations. With a focus on natural ingredients, customization, and sustainability,

the market is poised for continued growth and innovation in the years ahead.

Key Market Drivers

Changing Lifestyles and Home Decor Trends

One of the primary drivers of the U.S. air freshener market is the evolving lifestyles and

home decor preferences of consumers. As people spend more time indoors, especially

in urban areas, the desire to create pleasant, inviting living spaces has grown.

Consumers increasingly view their homes as sanctuaries and seek ways to enhance the

ambiance.

Air fresheners play a vital role in this transformation. They are no longer seen merely as

odor neutralizers but as decorative and sensory elements that contribute to a pleasant

atmosphere. Manufacturers have responded by developing a wide range of air

freshener products that align with various interior design styles, from modern and

minimalist to vintage and rustic. These products not only combat unpleasant odors but

also serve as home decor accessories, blending seamlessly with the aesthetics of living
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spaces.

Additionally, changing lifestyles, such as the rise of wellness and self-care trends, have

prompted the demand for air fresheners with aromatherapeutic properties. Consumers

are looking for fragrances that promote relaxation, stress relief, or improved focus,

further driving innovation in the industry.

Health and Wellbeing Concerns

Concerns related to health and wellbeing are another significant driver of the U.S. air

freshener market. Consumers are becoming increasingly aware of the potential health

risks associated with certain air freshener ingredients, particularly synthetic chemicals

and volatile organic compounds (VOCs).

This heightened awareness has led to a growing demand for natural and eco-friendly air

freshener options. Consumers are seeking products that use essential oils and plant-

based ingredients to deliver pleasant fragrances without compromising indoor air

quality. Manufacturers have responded by offering a wide range of eco-friendly and

toxin-free air fresheners that cater to health-conscious consumers.

The ongoing COVID-19 pandemic has further accelerated the demand for air fresheners

with antimicrobial properties. Consumers are looking for products that not only mask

odors but also provide added protection against pathogens in indoor spaces. This has

led to the development of air fresheners infused with antimicrobial agents, helping

consumers maintain a sense of cleanliness and safety in their homes and workplaces.

Technological Advancements and Smart Home Integration

Technological advancements have significantly impacted the U.S. air freshener market.

The integration of smart home technologies has brought about a new era of

convenience and customization. Smart air fresheners are equipped with sensors,

timers, and smartphone connectivity, allowing users to control and customize their

fragrance experience.

Consumers can now schedule when and how their air fresheners dispense fragrances,

ensuring a consistently pleasant atmosphere. Additionally, some smart air fresheners

use sensors to detect changes in air quality and adjust fragrance levels accordingly.

This not only enhances the user experience but also contributes to energy and

fragrance efficiency.
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The rise of voice-activated smart speakers and virtual assistants has further boosted the

adoption of smart air fresheners. Users can control these devices through voice

commands, making it easier than ever to maintain a desired ambiance in their homes.

Furthermore, smart air fresheners often offer a wide selection of fragrances, which

users can mix and match or change at their convenience. This level of customization

appeals to consumers who enjoy variety and personalization in their living spaces.

Key Market Challenges

Environmental Concerns and Sustainability

The environmental impact of traditional air fresheners is a major concern in the United

States, particularly as consumers become more environmentally conscious. Many

conventional air fresheners contain volatile organic compounds (VOCs) and synthetic

chemicals that can contribute to indoor air pollution and harm human health. These

compounds can react with other chemicals in the air to form harmful byproducts, further

deteriorating indoor air quality.

Additionally, the production, packaging, and disposal of air fresheners can generate a

significant carbon footprint. Many consumers are seeking more sustainable alternatives

that prioritize eco-friendly ingredients, reduced plastic packaging, and recyclable or

biodegradable materials.

To address these challenges, manufacturers in the U.S. air freshener market are

exploring sustainable solutions, such as natural and organic ingredients, eco-friendly

packaging, and refillable or reusable systems. However, transitioning to more

environmentally friendly practices while maintaining product efficacy and affordability

remains a complex endeavor.

Health and Allergen Concerns

The health implications associated with certain air fresheners pose a challenge to the

industry. Some conventional air fresheners emit harmful chemicals, including

formaldehyde and phthalates, which can trigger allergies, asthma, and other respiratory

issues in sensitive individuals. These health concerns have led to increased scrutiny

and regulation of air freshener ingredients by governmental agencies.

There is a growing awareness of fragrance sensitivities and allergies, prompting some

+44 20 8123 2220
info@marketpublishers.com

United States Air Freshener Market, By Product Type (Aerosol/Spray, Electric Air Fresheners, Gels, Candles, Ot...

https://marketpublishers.com/report/consumers_goods/other-consumer-goods/united-states-air-freshener-market-by-product-type-aerosolspray-electric-air-fresheners-gels-candles-others-by-application-residential-commercial.html


consumers to avoid heavily scented air fresheners. The need for hypoallergenic and

fragrance-free options has become more pronounced. The U.S. air freshener market is

responding to these challenges by developing products that are free from common

allergens, phthalates, and other potentially harmful compounds. Brands are also

providing more transparent labeling to inform consumers about the ingredients used

and their potential health impacts.

Changing Consumer Preferences and Market Saturation

The air freshener market in the United States is increasingly competitive, with numerous

products and brands vying for consumer attention. While air fresheners have

traditionally been associated with spray cans and plug-in devices, the market now

encompasses a wide array of formats, including essential oil diffusers, reed diffusers,

and wax melts.

The challenge lies in addressing evolving consumer preferences and maintaining

product differentiation. Many consumers seek customizable and long-lasting fragrance

options, and they are turning to alternatives like essential oils and natural fragrances.

This shift towards natural and personalized scents, coupled with market saturation,

poses a challenge for traditional air freshener manufacturers.

To adapt to changing consumer preferences, companies are diversifying their product

lines and investing in innovations such as smart air fresheners that can be controlled

remotely via smartphone apps. Additionally, some brands are emphasizing the use of

natural and organic ingredients to cater to eco-conscious consumers.

Key Market Trends

Shift Towards Natural and Eco-Friendly Formulations

One of the most notable trends in the U.S. air freshener market is the increasing

demand for natural and eco-friendly products. Consumers have become more

conscious of the chemicals and synthetic fragrances present in traditional air fresheners

and their potential impact on indoor air quality. This growing awareness has led to a

shift towards natural and sustainable alternatives.

Manufacturers are responding to this demand by introducing air fresheners made from

plant-based ingredients, essential oils, and other natural materials. These products are

often free from harmful chemicals like phthalates and formaldehyde, making them a
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safer and healthier choice for homes and businesses. Natural air fresheners come in

various forms, including reed diffusers, aerosol-free sprays, and gel-based products,

providing consumers with eco-friendly options that align with their values.

Moreover, sustainable packaging has gained importance in this trend. Many eco-

conscious consumers seek products with recyclable or biodegradable packaging,

reducing their environmental footprint. Manufacturers are adopting eco-friendly

packaging materials and promoting recycling initiatives to cater to this eco-aware

consumer segment.

Smart and Connected Air Fresheners

The integration of smart technology into everyday household items has extended to the

air freshener market. Smart air fresheners, often referred to as 'connected'or

'intelligent'air fresheners, offer advanced features that enhance convenience and

customization.

These devices can be controlled remotely via smartphone apps, allowing users to adjust

fragrance intensity, set schedules, and receive notifications about refill replacements.

Some smart air fresheners even incorporate sensors that detect odor levels and

automatically dispense fragrance when needed. This hands-free operation is especially

appealing in commercial spaces and public facilities where maintaining a pleasant

atmosphere is essential.

Smart air fresheners often offer a wider range of scent options, allowing users to choose

from various fragrances and customize their scent preferences. These devices have

also found their place in the hospitality industry, providing hotels and restaurants with an

efficient way to create inviting and memorable environments for guests. The rise of

smart home ecosystems has further fueled the adoption of smart air fresheners.

Integration with voice assistants like Amazon's Alexa and Google Assistant enables

users to control their air fresheners through voice commands, adding another layer of

convenience to the user experience.

Health and Wellness-Oriented Fragrances

The U.S. air freshener market has witnessed a shift towards fragrances designed to

promote health and well-being. Consumers are increasingly seeking scents that not only

mask odors but also provide therapeutic benefits, creating a more holistic approach to

air freshening.
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Aromatherapy-inspired fragrances, featuring essential oils such as lavender,

eucalyptus, and citrus, have gained popularity. These scents are believed to reduce

stress, improve mood, and enhance relaxation. In response to this trend, manufacturers

are introducing air fresheners that emphasize mental and emotional well-being,

marketing them as aids for creating a calming or invigorating atmosphere at home or in

the workplace.

In addition to aromatherapy, there is a growing interest in fragrances that address

specific health concerns. Anti-allergenic and hypoallergenic air fresheners are being

developed to help individuals with allergies or sensitivities. These products aim to

neutralize allergens and create a healthier indoor environment. Moreover, air purifying

air fresheners have gained traction, incorporating technology that not only masks odors

but also removes airborne particles and pollutants. These products use HEPA filters,

UV-C light, or ionization to improve air quality, making them appealing to health-

conscious consumers.

Segmental Insights

Product Type Insights

Aerosol or spray-based air fresheners have secured a significant share in the United

States air freshener market, emerging as a popular choice for consumers looking to

enhance indoor environments with pleasant scents. This market segment's prominence

can be attributed to several key factors that make aerosol air fresheners a preferred

option among American consumers.

One of the primary drivers behind the popularity of aerosol air fresheners in the U.S.

market is their convenience and ease of use. Aerosol sprays are user-friendly, allowing

consumers to quickly and evenly distribute the fragrance throughout their living spaces.

With a simple push of a button, users can instantly refresh the air in their homes,

offices, or vehicles, making them a go-to solution for immediate odor neutralization.

Variety and customization are another significant contributor to the success of aerosol

air fresheners. Manufacturers offer a wide array of scents, ranging from floral and fruity

to herbal and woody, allowing consumers to select fragrances that align with their

personal preferences or the ambiance they want to create. This diverse selection

ensures that there is a suitable option for every taste and occasion, making aerosol air

fresheners versatile and adaptable to different settings.
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Aerosol air fresheners also provide consumers with a quick and effective means of

combating unpleasant odors. These products often contain odor-neutralizing ingredients

that actively eliminate unwanted smells, rather than merely masking them. This

functionality resonates with consumers who prioritize freshness and cleanliness in their

living spaces, particularly in areas prone to strong or persistent odors.

Furthermore, the affordability of aerosol air fresheners has made them an accessible

choice for a broad spectrum of consumers. They are typically budget-friendly and can

be found in various sizes and packaging options, accommodating different price points.

This affordability allows consumers to integrate aerosol air fresheners into their routine

without a significant financial burden, promoting their widespread adoption.

The convenience of purchasing aerosol air fresheners across various retail channels

also contributes to their market share. These products are readily available in

supermarkets, drugstores, convenience stores, online marketplaces, and specialty

retailers, making them easily accessible to consumers during their regular shopping

trips or online purchases.

In addition to their role in household air freshening, aerosol air fresheners are often

used in commercial and institutional settings, such as hotels, offices, and public

restrooms. Their ability to provide instant, consistent, and long-lasting fragrance makes

them a preferred choice for businesses aiming to create pleasant and welcoming

environments for their customers and guests.

Application Insights

Residential settings hold a largest share in the United States air freshener market,

playing a pivotal role in driving the demand for these products. The market for air

fresheners in residential spaces reflects the evolving consumer preferences for creating

pleasant and inviting environments within their homes.

One of the primary reasons for the significant share of residential use in the U.S. air

freshener market is the growing emphasis on indoor air quality and ambiance.

Consumers place a premium on maintaining a fresh, clean, and fragrant atmosphere in

their homes, which has led to a consistent demand for air fresheners. Factors such as

pet odors, cooking smells, and everyday life activities can contribute to the need for

effective odor control and air enhancement within residential spaces.
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Air fresheners have evolved beyond simple masking of unpleasant odors to offer

various scents and formulations tailored to different preferences and needs. Consumers

can choose from a wide array of options, including aerosol sprays, plug-in air

fresheners, gel-based products, and even smart home-connected devices that allow for

customizable fragrance settings. This diversity in product offerings caters to the

individual tastes and requirements of homeowners and renters alike. Additionally, the

lifestyle changes brought about by the COVID-19 pandemic have further underscored

the importance of creating a clean and inviting home environment. With more people

spending increased time indoors, the desire for pleasant and refreshing indoor spaces

has become a priority, driving the sales of air fresheners.

The residential sector's significance in the U.S. air freshener market is also reflected in

the popularity of natural and eco-friendly air freshener options. As consumers become

more environmentally conscious and health-focused, there is a growing demand for air

fresheners that use natural and sustainable ingredients. Products made from essential

oils, plant-based materials, and biodegradable packaging have gained traction in the

residential market, appealing to those who prioritize eco-friendly choices.

In recent years, the integration of technology into air freshening solutions has further

expanded the residential market's share. Smart air fresheners, which can be controlled

remotely via mobile apps or voice assistants, have gained popularity among tech-savvy

consumers. These devices offer convenience and customization, allowing users to

adjust fragrance levels and schedules to suit their preferences.

Regional Insights

The southern region of the United States has emerged as a significant contributor to the

country's air freshener market, playing a pivotal role in shaping consumer preferences,

product innovation, and market dynamics. This dominance can be attributed to a

combination of factors that make the southern states a unique and influential part of the

air freshener industry.

One of the primary drivers of the South's substantial share in the U.S. air freshener

market is the region's diverse climate and weather patterns. The South experiences a

wide range of temperatures and humidity levels throughout the year, which can

contribute to various odor-related challenges. The need for effective odor control in both

homes and businesses has driven a consistent demand for air fresheners in the region.

The South's cultural and lifestyle factors have influenced consumer preferences in the
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air freshener market. The region is known for its hospitality and emphasis on home

comfort. Southerners often prioritize creating inviting and pleasant indoor environments,

making air fresheners a staple in many households. The desire to maintain a welcoming

and fragrant atmosphere has driven the adoption of air fresheners as a key household

product.

Additionally, the South's vibrant tourism industry, including popular vacation

destinations, hotels, and restaurants, places a significant emphasis on providing

pleasant and memorable experiences for visitors. This has led to a heightened demand

for commercial-grade air fresheners in the hospitality sector, contributing to the overall

market share of air freshener products in the region.

In terms of product innovation, the South has been at the forefront of introducing new

and appealing fragrances to the air freshener market. The region's rich cultural diversity

and natural landscapes have inspired a wide array of scents, from floral and citrus notes

to woody and coastal aromas. These unique fragrances have resonated with

consumers across the country, further solidifying the South's influence in the air

freshener industry.

Distribution and retail channels in the South have also played a vital role in the region's

significant share of the air freshener market. The South is home to numerous retail

giants and distribution hubs, facilitating the availability and accessibility of air freshener

products to consumers across the country. Supermarkets, convenience stores, home

improvement stores, and specialty retailers have all contributed to the widespread

distribution of air fresheners.

Key Market Players

Beaumont Products, Inc

Hamilton Beach Brands Holding Company

Newell Brands Inc.

S.C. Johnson & Son, Inc.

The Procter & Gamble Company

Reckitt Benckiser LLC
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Armaly Brands, Inc.

Clean Control Corporation (OdoBan)

Church & Dwight Co., Inc.

Energizer Holdings, Inc.

Report Scope:

In this report, the United States Air Freshener market has been segmented into the

following categories, in addition to the industry trends which have also been detailed

below:

United States Air Freshener Market, By Product Type:

Aerosol/Spray

Electric Air Fresheners

Gels

Candles

Others

United States Air Freshener Market, By Application:

Residential

Commercial

Cars

Others

United States Air Freshener Market, By Region:
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South

West

Mid-West

North-East

Competitive Landscape

Company Profiles: Detailed analysis of the major companies present in the United

States Air Freshener Market.

Available Customizations:

United States Air Freshener market report with the given market data, Tech Sci

Research offers customizations according to a company's specific needs. The following

customization options are available for the report:

Company Information

Detailed analysis and profiling of additional market players (up to five).
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