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Global Perfume Market was valued at USD 53.91 billion in 2024 and is expected to
grow to USD 73.04 billion by 2030 with a CAGR of 5.23% during the forecast period.
The global perfume market is witnessing steady growth, driven by evolving consumer
preferences, rising disposable incomes, and the increasing popularity of premium and
niche fragrances. Consumers are seeking unique, long-lasting scents that reflect
individuality, with personalization and customization gaining momentum. The rise of e-
commerce platforms and social media influence has broadened product accessibility
and brand visibility, especially among younger demographics. The U.S. Census Bureau
reported that in Q4 2024, retail e-commerce sales grew by 9.4% year-on-yeatr,
outpacing the 3.8% increase in total retail sales. E-commerce represented 16.4% of
overall retail sales, highlighting its significant role in driving market growth.

Key Market Drivers
Rising Disposable Incomes and Growing Demand for Luxury Products

One of the most significant drivers of the global perfume market is the steady increase
in disposable incomes, particularly in emerging economies such as China, India, Brazil,
and parts of the Middle East. As household purchasing power improves, consumers are
willing to invest in premium lifestyle products, including luxury perfumes. Perfume is
often viewed as a symbol of status, sophistication, and personal identity, making it a
sought-after indulgence in aspirational markets. According to the World Bank,
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disposable incomes in emerging markets have grown at an average annual rate
of 5—-6% over the past five years, supporting higher luxury spending.

In developed regions such as North America and Europe, where purchasing power is
already high, the trend leans toward collecting high-end, niche, and designer
fragrances. Consumers increasingly associate perfumes with prestige and self-
expression, resulting in higher spending on exclusive, limited-edition releases.
Furthermore, luxury fashion houses and cosmetics companies are leveraging this
demand by launching premium product lines that often complement their apparel or
cosmetic ranges. For example, brands like Chanel, Dior, and Gucci continuously
expand their perfume portfolios to cater to this growing appetite. This rise in consumer
affluence and preference for high-quality fragrances is expected to remain a long-term
driver of market growth.

Key Market Challenges
Counterfeit Products and Brand Dilution

One of the most persistent challenges facing the global perfume market is the
widespread issue of counterfeit products. The high demand for luxury and designer
fragrances has given rise to a thriving black market of fake perfumes that closely imitate
branded products in terms of packaging, labeling, and scent. These counterfeit goods
are often sold at lower prices, targeting budget-conscious consumers who aspire to own
premium fragrances.

However, counterfeit perfumes pose multiple risks. Firstly, they damage the reputation
and brand equity of legitimate perfume manufacturers by creating confusion among
consumers. A buyer who unknowingly purchases a counterfeit fragrance may associate
poor quality, weak scent longevity, or even skin irritations with the original brand,
leading to negative perceptions. Secondly, counterfeit products often bypass safety and
regulatory standards, as they may contain harmful or toxic ingredients, which increases
health risks.

Key Market Trends
Personalization and Customization of Fragrances

One of the most prominent trends in the global perfume industry is the growing demand
for personalized and customized fragrances. Consumers increasingly view perfume as
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a way to express individuality and identity, moving beyond generic mass-produced
scents. This shift is particularly strong among younger generations, such as Millennials
and Gen Z, who value products that reflect their personality, mood, or lifestyle.
Brands are responding by offering bespoke fragrance experiences, where customers
can select preferred notes and ingredients to create unique blends. Luxury houses and
niche brands are opening in-store fragrance bars or online platforms that allow buyers
to design tailor-made perfumes. Some companies even use advanced Al and machine
learning to analyze consumer preferences and recommend personalized scent profiles.
Key Market Players

The Avon Company

Chanel S.R.L.

Coty Inc.

LVMH Moet Hennessy-Louis Vuitton

The Est?e Lauder Companies

Revlon Inc.

Puig Brands, S.A.

L'Or?al S.A.

Shiseido Company, Ltd.

Givaudan International SA

Report Scope:

In this report, the Global Perfume Market has been segmented into the following
categories, in addition to the industry trends which have also been detailed below:

Perfume Market, By Product Type:
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Mass
Premium
Perfume Market, By End User:
Men
Women
Perfume Market, By Distribution Channel:
Offline
Online
Perfume Market, By Region:
North America
United States
Canada
Mexico
Europe
France
United Kingdom
Italy
Germany

Spain
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Asia-Pacific
China
Japan
India
South Korea
Indonesia

South America
Argentina
Colombia
Brazil

Middle East & Africa
South Africa
Saudi Arabia
UAE

Turkey

Competitive Landscape

Company Profiles: Detailed analysis of the major companies presents in the Global
Perfume Market.

Available Customizations:

Global Perfume Market report with the given market data, TechSci Research offers
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customizations according to a company's specific needs. The following customization
options are available for the report:

Company Information

Detailed analysis and profiling of additional market players (up to five).

Perfume Market — Global Industry Size, Share, Trends, Opportunity and Forecast, By Product Type (Mass, Premium...


https://marketpublishers.com/report/cosmetics/fragrances/perfume-market-techsci.html

Market Publishers

1. INTRODUCTION

1.1. Product Overview

1.2. Key Highlights of the Report
1.3. Market Coverage

1.4. Market Segments Covered
1.5. Research Tenure Considered

2. RESEARCH METHODOLOGY

2.1. Methodology Landscape

2.2. Objective of the Study

2.3. Baseline Methodology

2.4. Formulation of the Scope

2.5. Assumptions and Limitations
2.6. Sources of Research

2.7. Approach for the Market Study

+357 96 030922
info@marketpublishers.com

2.8. Methodology Followed for Calculation of Market Size & Market Shares

2.9. Forecasting Methodology

3. EXECUTIVE SUMMARY

3.1. Overview of the Market

3.2. Overview of Key Market Segmentations

3.3. Overview of Key Market Players

3.4. Overview of Key Regions

3.5. Overview of Market Drivers, Challenges, and Trends

4. VOICE OF CUSTOMER

4.1. Brand Awareness
4.2. Factors Influence Purchase Decision

5. GLOBAL PERFUME MARKET OUTLOOK

5.1. Market Size & Forecast
5.1.1. By Value

Perfume Market — Global Industry Size, Share, Trends, Opportunity and Forecast, By Product Type (Mass, Premium...


https://marketpublishers.com/report/cosmetics/fragrances/perfume-market-techsci.html

Market Publishers

5.2. Market Share & Forecast
5.2.1. By Product Type (Mass, Premium)
5.2.2. By End User (Men, Women)
5.2.3. By Distribution Channel (Offline, Online)
5.2.4. By Region
5.2.5. By Company (2024)

5.3. Market Map

6. NORTH AMERICA PERFUME MARKET OUTLOOK

6.1. Market Size & Forecast
6.1.1. By Value
6.2. Market Share & Forecast
6.2.1. By Product Type
6.2.2. By End User
6.2.3. By Distribution Channel
6.2.4. By Country
6.3. North America: Country Analysis
6.3.1. United States Perfume Market Outlook
6.3.1.1. Market Size & Forecast
6.3.1.1.1. By Value
6.3.1.2. Market Share & Forecast
6.3.1.2.1. By Product Type
6.3.1.2.2. By End User
6.3.1.2.3. By Distribution Channel
6.3.2. Canada Perfume Market Outlook
6.3.2.1. Market Size & Forecast
6.3.2.1.1. By Value
6.3.2.2. Market Share & Forecast
6.3.2.2.1. By Product Type
6.3.2.2.2. By End User
6.3.2.2.3. By Distribution Channel
6.3.3. Mexico Perfume Market Outlook
6.3.3.1. Market Size & Forecast
6.3.3.1.1. By Value
6.3.3.2. Market Share & Forecast
6.3.3.2.1. By Product Type
6.3.3.2.2. By End User
6.3.3.2.3. By Distribution Channel

+357 96 030922
info@marketpublishers.com

Perfume Market — Global Industry Size, Share, Trends, Opportunity and Forecast, By Product Type (Mass, Premium...


https://marketpublishers.com/report/cosmetics/fragrances/perfume-market-techsci.html

Market Publishers

7. EUROPE PERFUME MARKET OUTLOOK

7.1. Market Size & Forecast
7.1.1. By Value
7.2. Market Share & Forecast
7.2.1. By Product Type
7.2.2. By End User
7.2.3. By Distribution Channel
7.2.4. By Country
7.3. Europe: Country Analysis
7.3.1. France Perfume Market Outlook
7.3.1.1. Market Size & Forecast
7.3.1.1.1. By Value
7.3.1.2. Market Share & Forecast
7.3.1.2.1. By Product Type
7.3.1.2.2. By End User
7.3.1.2.3. By Distribution Channel
7.3.2. Germany Perfume Market Outlook
7.3.2.1. Market Size & Forecast
7.3.2.1.1. By Value
7.3.2.2. Market Share & Forecast
7.3.2.2.1. By Product Type
7.3.2.2.2. By End User
7.3.2.2.3. By Distribution Channel
7.3.3. Spain Perfume Market Outlook
7.3.3.1. Market Size & Forecast
7.3.3.1.1. By Value
7.3.3.2. Market Share & Forecast
7.3.3.2.1. By Product Type
7.3.3.2.2. By End User
7.3.3.2.3. By Distribution Channel
7.3.4. Italy Perfume Market Outlook
7.3.4.1. Market Size & Forecast
7.3.4.1.1. By Value
7.3.4.2. Market Share & Forecast
7.3.4.2.1. By Product Type
7.3.4.2.2. By End User
7.3.4.2.3. By Distribution Channel

+357 96 030922
info@marketpublishers.com

Perfume Market — Global Industry Size, Share, Trends, Opportunity and Forecast, By Product Type (Mass, Premium...


https://marketpublishers.com/report/cosmetics/fragrances/perfume-market-techsci.html

Market Publishers

7.3.5. United Kingdom Perfume Market Outlook

7.3.5.1. Market Size & Forecast
7.3.5.1.1. By Value

7.3.5.2. Market Share & Forecast
7.3.5.2.1. By Product Type
7.3.5.2.2. By End User
7.3.5.2.3. By Distribution Channel

8. ASIA-PACIFIC PERFUME MARKET OUTLOOK

8.1. Market Size & Forecast
8.1.1. By Value
8.2. Market Share & Forecast
8.2.1. By Product Type
8.2.2. By End User
8.2.3. By Distribution Channel
8.2.4. By Country
8.3. Asia-Pacific: Country Analysis
8.3.1. China Perfume Market Outlook
8.3.1.1. Market Size & Forecast
8.3.1.1.1. By Value
8.3.1.2. Market Share & Forecast
8.3.1.2.1. By Product Type
8.3.1.2.2. By End User
8.3.1.2.3. By Distribution Channel
8.3.2.Japan Perfume Market Outlook
8.3.2.1. Market Size & Forecast
8.3.2.1.1. By Value
8.3.2.2. Market Share & Forecast
8.3.2.2.1. By Product Type
8.3.2.2.2. By End User
8.3.2.2.3. By Distribution Channel
8.3.3. India Perfume Market Outlook
8.3.3.1. Market Size & Forecast
8.3.3.1.1. By Value
8.3.3.2. Market Share & Forecast
8.3.3.2.1. By Product Type
8.3.3.2.2. By End User
8.3.3.2.3. By Distribution Channel

+357 96 030922
info@marketpublishers.com

Perfume Market — Global Industry Size, Share, Trends, Opportunity and Forecast, By Product Type (Mass, Premium...


https://marketpublishers.com/report/cosmetics/fragrances/perfume-market-techsci.html

. +357 96 030922
Market Publishers info@marketpublishers.com

8.3.4. South Korea Perfume Market Outlook
8.3.4.1. Market Size & Forecast
8.3.4.1.1. By Value
8.3.4.2. Market Share & Forecast
8.3.4.2.1. By Product Type
8.3.4.2.2. By End User
8.3.4.2.3. By Distribution Channel
8.3.5. Indonesia Perfume Market Outlook
8.3.5.1. Market Size & Forecast
8.3.5.1.1. By Value
8.3.5.2. Market Share & Forecast
8.3.5.2.1. By Product Type
8.3.5.2.2. By End User
8.3.5.2.3. By Distribution Channel

9. MIDDLE EAST & AFRICA PERFUME MARKET OUTLOOK

9.1. Market Size & Forecast
9.1.1. By Value
9.2. Market Share & Forecast
9.2.1. By Product Type
9.2.2. By End User
9.2.3. By Distribution Channel
9.2.4. By Country
9.3. MEA: Country Analysis
9.3.1. South Africa Perfume Market Outlook
9.3.1.1. Market Size & Forecast
9.3.1.1.1. By Value
9.3.1.2. Market Share & Forecast
9.3.1.2.1. By Product Type
9.3.1.2.2. By End User
9.3.1.2.3. By Distribution Channel
9.3.2. Saudi Arabia Perfume Market Outlook
9.3.2.1. Market Size & Forecast
9.3.2.1.1. By Value
9.3.2.2. Market Share & Forecast
9.3.2.2.1. By Product Type
9.3.2.2.2. By End User
9.3.2.2.3. By Distribution Channel

Perfume Market — Global Industry Size, Share, Trends, Opportunity and Forecast, By Product Type (Mass, Premium...


https://marketpublishers.com/report/cosmetics/fragrances/perfume-market-techsci.html

. +357 96 030922
Market Publishers info@marketpublishers.com

9.3.3. UAE Perfume Market Outlook
9.3.3.1. Market Size & Forecast
9.3.3.1.1. By Value
9.3.3.2. Market Share & Forecast
9.3.3.2.1. By Product Type
9.3.3.2.2. By End User
9.3.3.2.3. By Distribution Channel
9.3.4. Turkey Perfume Market Outlook
9.3.4.1. Market Size & Forecast
9.3.4.1.1. By Value
9.3.4.2. Market Share & Forecast
9.3.4.2.1. By Product Type
9.3.4.2.2. By End User
9.3.4.2.3. By Distribution Channel

10. SOUTH AMERICA PERFUME MARKET OUTLOOK

10.1. Market Size & Forecast
10.1.1. By Value
10.2. Market Share & Forecast
10.2.1. By Product Type
10.2.2. By End User
10.2.3. By Distribution Channel
10.2.4. By Country
10.3. South America: Country Analysis
10.3.1. Brazil Perfume Market Outlook
10.3.1.1. Market Size & Forecast
10.3.1.1.1. By Value
10.3.1.2. Market Share & Forecast
10.3.1.2.1. By Product Type
10.3.1.2.2. By End User
10.3.1.2.3. By Distribution Channel
10.3.2. Argentina Perfume Market Outlook
10.3.2.1. Market Size & Forecast
10.3.2.1.1. By Value
10.3.2.2. Market Share & Forecast
10.3.2.2.1. By Product Type
10.3.2.2.2. By End User
10.3.2.2.3. By Distribution Channel

Perfume Market — Global Industry Size, Share, Trends, Opportunity and Forecast, By Product Type (Mass, Premium...


https://marketpublishers.com/report/cosmetics/fragrances/perfume-market-techsci.html

. +357 96 030922
Market Publishers info@marketpublishers.com

10.3.3. Colombia Perfume Market Outlook
10.3.3.1. Market Size & Forecast
10.3.3.1.1. By Value
10.3.3.2. Market Share & Forecast
10.3.3.2.1. By Product Type
10.3.3.2.2. By End User
10.3.3.2.3. By Distribution Channel

11. MARKET DYNAMICS

11.1. Drivers
11.2. Challenges

12. MARKET TRENDS & DEVELOPMENTS

12.1. Merger & Acquisition (If Any)
12.2. Product Launches (If Any)
12.3. Recent Developments

13. DISRUPTIONS: CONFLICTS, PANDEMICS AND TRADE BARRIERS
14. PORTERS FIVE FORCES ANALYSIS

14.1. Competition in the Industry
14.2. Potential of New Entrants
14.3. Power of Suppliers

14.4. Power of Customers

14.5. Threat of Substitute Products

15. COMPETITIVE LANDSCAPE

15.1. Company Profiles
15.1.1. The Avon Company
15.1.1.1. Business Overview
15.1.1.2. Company Snapshot
15.1.1.3. Products & Services
15.1.1.4. Financials (As Per Availability)
15.1.1.5. Key Market Focus & Geographical Presence
15.1.1.6. Recent Developments

Perfume Market — Global Industry Size, Share, Trends, Opportunity and Forecast, By Product Type (Mass, Premium...


https://marketpublishers.com/report/cosmetics/fragrances/perfume-market-techsci.html

. +357 96 030922
Market Publishers info@marketpublishers.com

15.1.1.7. Key Management Personnel
15.1.2. Chanel S.R.L.
15.1.3. Coty Inc.
15.1.4. LVMH Moet Hennessy-Louis Vuitton
15.1.5. The Est?e Lauder Companies
15.1.6. Revlon Inc.
15.1.7. Puig Brands, S.A.
15.1.8. L'Or?al S.A.
15.1.9. Shiseido Company, Ltd.
15.1.10. Givaudan International SA

16. STRATEGIC RECOMMENDATIONS

17. ABOUT US & DISCLAIMER

Perfume Market — Global Industry Size, Share, Trends, Opportunity and Forecast, By Product Type (Mass, Premium...


https://marketpublishers.com/report/cosmetics/fragrances/perfume-market-techsci.html

. +357 96 030922
‘ Market Publishers info@marketpublishers.com

| would like to order

Product name: Perfume Market — Global Industry Size, Share, Trends, Opportunity and Forecast, By
Product Type (Mass, Premium), By End User (Men, Women), By Distribution Channel
(Offline, Online), By Region & Competition, 2020-2030F
Product link: https://marketpublishers.com/r/P7338B71F867EN.html
Price: US$ 4,500.00 (Single User License / Electronic Delivery)

If you want to order Corporate License or Hard Copy, please, contact our Customer
Service:
info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click
button on product page https://marketpublishers.com/r/P7338B71F867EN.html

Perfume Market — Global Industry Size, Share, Trends, Opportunity and Forecast, By Product Type (Mass, Premium...


https://marketpublishers.com/report/cosmetics/fragrances/perfume-market-techsci.html
mailto:info@marketpublishers.com
https://marketpublishers.com/report/cosmetics/fragrances/perfume-market-techsci.html
http://www.tcpdf.org
https://marketpublishers.com/report/cosmetics/fragrances/perfume-market-techsci.html

