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Abstracts

Global Outdoor Apparel Market was valued at USD 14.3 billion in 2023 and is

anticipated t%lI%project robust growth in the forecast period with a CAGR of 5.2%

through 2029.

The global outdoor apparel market is experiencing robust growth, fueled by a

convergence of factors shaping consumer preferences. Adventurous lifestyles, a

growing awareness of health and wellness, and the rising popularity of outdoor activities

have significantly contributed t%lI%the market's expansion. Consumers increasingly

seek high-performance apparel that combines functionality with style, promoting a shift

towards versatile and durable outdoor clothing.

Major players in the industry are investing heavily in research and development

t%lI%introduce innovative materials and technologies, such as moisture-wicking fabrics,

breathable membranes, and sustainable textiles. Sustainability is a key trend, with eco-

friendly materials, ethical sourcing, and responsible manufacturing practices gaining

prominence. Brands are striving t%lI%align with environmentally conscious consumers

by adopting sustainable initiatives throughout their supply chains.

The market is als%lI%witnessing a surge in online sales, driven by the convenience and

accessibility of e-commerce platforms. Social media and digital marketing play a pivotal

role in shaping consumer preferences and fostering brand loyalty. As urbanization

continues, urban outdoor fashion is becoming increasingly popular, blurring the lines
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between outdoor and everyday wear.

The COVID-19 pandemic has accelerated the adoption of e-commerce channels and

reinforced the importance of health and wellness, further influencing consumer choices.

Despite economic uncertainties, the global outdoor apparel market is poised for

sustained growth, driven by a dynamic mix of lifestyle trends, technological

advancements, and a commitment t%lI%sustainability within the industry.

Key Market Drivers

Adventurous Lifestyles and Outdoor Activities

One of the primary drivers behind the booming outdoor apparel market is the increasing

prevalence of adventurous lifestyles and the growing popularity of outdoor activities. In

today's fast-paced world, consumers are seeking ways t%lI%escape the daily grind and

embrace nature. This shift is reflected in a rising demand for outdoor apparel designed

t%lI%cater t%lI%a variety of activities, including hiking, camping, running, and other

outdoor sports.

Consumers are increasingly valuing experiences over possessions, and this trend has

translated int%lI%a greater emphasis on outdoor pursuits. As more people engage in

activities that require specialized clothing for comfort, performance, and protection, the

demand for high-quality outdoor apparel continues t%lI%rise. This shift in consumer

preferences is reshaping the market landscape and encouraging manufacturers

t%lI%innovate and develop products tailored t%lI%specific outdoor endeavors.

Performance-oriented Innovation

The outdoor apparel market is characterized by a relentless pursuit of performance-

oriented innovation. Consumers today expect more from their outdoor clothing than just

protection from the elements; they demand garments that enhance their performance

and comfort during various activities. This has led t%lI%a surge in research and

development investments by industry players t%lI%introduce cutting-edge technologies

and materials.

Innovations in moisture-wicking fabrics, breathable membranes, and lightweight yet

durable materials have become crucial differentiators in the competitive outdoor apparel

space. Brands are striving t%lI%stay ahead by incorporating advanced features that

address the specific needs of outdoor enthusiasts. Whether it's improved insulation for
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cold-weather activities or enhanced breathability for high-intensity exercises, the

market's focus on performance-oriented innovation remains a key driver of its growth.

Sustainability as a Cornerstone

Sustainability has emerged as a central theme in the global outdoor apparel market,

driven by increasing environmental awareness among consumers. With a growing

emphasis on ethical and eco-friendly practices, consumers are seeking sustainable

alternatives in their purchasing decisions. This shift has compelled outdoor apparel

brands t%lI%adopt environmentally conscious strategies throughout their supply chains.

Key initiatives include the use of recycled materials, ethical sourcing of raw materials,

and the reduction of carbon footprints in manufacturing processes. Brands are

als%lI%focusing on creating durable products t%lI%promote longevity and reduce the

environmental impact of disposable fashion. Sustainability not only appeals

t%lI%environmentally conscious consumers but als%lI%enhances brand reputation and

loyalty.

As consumers become more informed about the environmental impact of their choices,

they are increasingly drawn t%lI%outdoor apparel brands that prioritize sustainability.

This trend is reshaping the industry's landscape and challenging companies

t%lI%integrate sustainable practices int%lI%their business models.

E-commerce Boom and Digital Influence

The global rise of e-commerce and digital platforms has significantly impacted the

outdoor apparel market. Online sales have experienced a surge, driven by the

convenience and accessibility of shopping from the comfort of one's home. The

proliferation of e-commerce channels allows outdoor apparel brands t%lI%reach a

broader audience and provides consumers with a vast array of products and choices.

Social media and digital marketing play a pivotal role in shaping consumer preferences

and driving sales. Outdoor apparel brands leverage these platforms t%lI%showcase

their products, engage with consumers, and create a community around their brand.

Influencers and user-generated content further amplify the reach and impact of these

digital strategies.

The COVID-19 pandemic has accelerated the shift toward online shopping, as

lockdowns and safety concerns prompted consumers t%lI%explore and embrace e-
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commerce alternatives. This digital transformation has reshaped the retail landscape,

and outdoor apparel brands are adapting t%lI%this trend by enhancing their online

presence and optimizing the online shopping experience.

Urbanization and the Blurring of Boundaries

The increasing trend of urbanization has contributed t%lI%the blurring of boundaries

between outdoor and everyday wear. Urban outdoor fashion, characterized by a fusion

of functionality and style, is gaining traction among consumers. As people incorporate

outdoor activities int%lI%their urban lifestyles, the demand for versatile and stylish

outdoor apparel that seamlessly transitions from city streets t%lI%nature trails is on the

rise.

Consumers are looking for clothing that not only performs well in outdoor environments

but als%lI%complements their urban aesthetic. This shift has prompted outdoor apparel

brands t%lI%design products that strike a balance between functionality, fashion, and

comfort. The versatility of these products caters t%lI%a broader consumer base,

expanding the market beyond traditional outdoor enthusiasts.

Key Market Challenges

Environmental Sustainability Pressures

While sustainability is a driving force behind the market's growth, it als%lI%poses

challenges for outdoor apparel companies. The push for sustainability requires

significant investments in research, development, and the adoption of eco-friendly

practices throughout the supply chain. This shift entails finding alternative materials,

reducing waste, and minimizing the environmental footprint of manufacturing processes.

The challenge lies in balancing sustainability with cost-effectiveness. Developing and

implementing sustainable practices can be costly, impacting profit margins. Moreover,

ensuring the authenticity of sustainability claims has become crucial, as consumers

increasingly scrutinize brands' environmental commitments. Greenwashing, or falsely

marketing products as environmentally friendly, poses reputational risks, underscoring

the need for genuine and transparent sustainability efforts.

Additionally, the complexity of global supply chains presents hurdles in tracking and

verifying the origin and sustainability of raw materials. Navigating these challenges

requires a holistic and committed approach t%lI%sustainability, with brands working
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collaboratively t%lI%create industry-wide standards and practices.

Intensifying Competition and Brand Differentiation

The outdoor apparel market is witnessing intensifying competition as new entrants, both

traditional and non-traditional, enter the arena. The rise of direct-to-consumer brands,

niche players, and fashion-focused labels entering the outdoor space heightens the

competition for market share. This influx of competitors challenges established brands

t%lI%differentiate themselves in a crowded market.

Maintaining brand identity while catering t%lI%diverse consumer segments with varying

preferences is a delicate balancing act. Brands must continuously innovate, not only in

terms of product functionality but als%lI%in design and style. Striking the right balance

between technical performance and aesthetic appeal is critical t%lI%staying relevant

and appealing t%lI%a broad customer base.

The challenge extends t%lI%the online realm, where e-commerce platforms provide a

gateway for numerous brands t%lI%reach consumers. Effectively navigating the digital

landscape, optimizing online marketing strategies, and enhancing the online shopping

experience are imperative t%lI%staying competitive in an increasingly digitized retail

environment.

Supply Chain Disruptions and Raw Material Sourcing

The outdoor apparel industry faces challenges related t%lI%supply chain disruptions

and raw material sourcing. Global events, such as the COVID-19 pandemic, have

exposed vulnerabilities in supply chains, leading t%lI%delays, shortages, and increased

costs. The reliance on a complex network of suppliers, often spanning different

countries and continents, makes the industry susceptible t%lI%geopolitical tensions,

natural disasters, and other unforeseen disruptions.

Raw material sourcing poses another challenge, especially as the demand for

sustainable materials grows. The procurement of eco-friendly fabrics and ethical

sourcing of materials often requires extensive vetting of suppliers t%lI%ensure

compliance with environmental and ethical standards. Securing a stable and ethical

supply chain, while simultaneously managing costs and risks, is a multifaceted

challenge that requires strategic planning and adaptability.

In response t%lI%these challenges, some companies are exploring localized and
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diversified sourcing strategies, reducing dependence on a single region or supplier.

Additionally, advancements in technology, such as blockchain, are being explored

t%lI%enhance transparency and traceability throughout the supply chain.

Consumer Shifts and Changing Trends

Understanding and adapting t%lI%shifting consumer preferences and trends is an

ongoing challenge in the outdoor apparel market. As lifestyles evolve, s%lI%d%lI%the

expectations and demands of consumers. The pandemic, for instance, has accelerated

trends like remote work and increased interest in local outdoor activities. Brands must

stay attuned t%lI%these shifts t%lI%remain relevant and meet the evolving needs of

their target audience.

Balancing the demand for performance-oriented gear with the growing interest in

fashion-forward designs poses a unique challenge. Straying to%lI%far from functional

performance may alienate core outdoor enthusiasts, while neglecting style can result in

missed opportunities with fashion-conscious consumers. Flexibility in product offerings,

incorporating user feedback, and staying ahead of emerging trends are essential for

staying ahead in this dynamic landscape.

Key Market Trends

Sustainable Revolution: Embracing Eco-Friendly Practices

Sustainability has evolved from a niche consideration t%lI%a mainstream imperative in

the outdoor apparel industry. Consumers are increasingly conscious of the

environmental impact of their purchases, pushing brands t%lI%adopt sustainable

practices across the entire product lifecycle. This includes the use of recycled materials,

eco-friendly manufacturing processes, and ethical sourcing of raw materials.

The trend towards sustainability goes beyond just marketing rhetoric; consumers are

demanding transparency and authenticity. Brands that demonstrate a genuine

commitment t%lI%sustainability, backed by certifications and verifiable practices, are

gaining favor. This trend is reshaping product design, with a focus on durability,

recyclability, and circular economy principles t%lI%minimize waste.

As the industry collectively moves towards a more sustainable future, innovation in

materials and manufacturing processes remains a key driver. Brands are exploring

alternative materials, such as plant-based fibers and bio-based synthetics, t%lI%reduce
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dependence on traditional, resource-intensive fabrics. Collaborative initiatives and

industry-wide standards are als%lI%emerging t%lI%ensure a cohesive approach

t%lI%sustainability.

Performance and Versatility

Consumers today seek outdoor apparel that seamlessly integrates with their active

lifestyles, both in outdoor adventures and daily routines. The trend is towards versatile

designs that provide high performance in outdoor environments while maintaining a

stylish and functional appeal suitable for urban settings. This blurring of boundaries

between technical and everyday apparel is reshaping product lines and driving

innovation in design.

Brands are responding by creating collections that offer multi-functional pieces capable

of transitioning from hiking trails t%lI%city streets. The integration of performance

features, such as moisture-wicking, breathability, and insulation, int%lI%everyday styles

is becoming increasingly common. This trend aligns with the broader lifestyle shift,

where consumers seek products that effortlessly adapt t%lI%various aspects of their

lives.

Additionally, the rise of athleisure has contributed t%lI%this trend, with outdoor apparel

embracing fashion-forward designs that resonate with a broader audience. This

evolution is challenging traditional notions of outdoor clothing, encouraging brands

t%lI%be more adaptable and creative in meeting the evolving needs of consumers.

Digital Transformation

The digital revolution is reshaping the way consumers discover, purchase, and engage

with outdoor apparel. E-commerce has experienced exponential growth, accelerated by

the COVID-19 pandemic, and is now a dominant channel for retail. Brands are investing

heavily in their online presence, optimizing websites, and leveraging social media

platforms t%lI%connect with consumers directly.

Technological integration goes beyond just online retail. Augmented reality (AR) and

virtual reality (VR) are being explored t%lI%enhance the online shopping experience,

allowing customers t%lI%virtually try on clothing and visualize products in various

environments. This not only aids in decision-making but als%lI%creates an immersive

brand experience.
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Moreover, data analytics and artificial intelligence (AI) are being utilized

t%lI%understand consumer behavior, personalize recommendations, and optimize

supply chain management. Brands are leveraging technology t%lI%streamline

operations, improve inventory management, and forecast demand accurately. As

technology continues t%lI%advance, its integration will remain a driving force in

reshaping the outdoor apparel market's landscape.

Inclusivity and Diversity

There is a growing awareness within the outdoor apparel industry about the need for

greater inclusivity and representation. Historically, outdoor advertising and product

design often featured a narrow portrayal of the typical outdoor enthusiast, excluding a

diverse range of individuals. This is changing as brands recognize the importance of

reflecting the true diversity of their consumer base.

Inclusivity in sizing, gender-neutral designs, and marketing campaigns that showcase a

variety of ethnicities, body types, and abilities are becoming more prevalent. This trend

not only reflects a broader cultural shift towards inclusivity but als%lI%opens up new

market segments. Brands that embrace diversity and authentically connect with diverse

communities are likely t%lI%build stronger and more loyal customer bases.

Furthermore, there is a growing emphasis on accessibility t%lI%outdoor activities.

Brands are developing products that cater t%lI%a wider range of outdoor enthusiasts,

including those with varying levels of physical abilities. This commitment t%lI%inclusivity

is transforming the industry's narrative, making outdoor apparel more accessible and

appealing t%lI%a broader audience.

Health and Wellness

The pursuit of health and wellness has become a central theme in consumer lifestyles,

influencing their choices in outdoor activities and apparel. The COVID-19 pandemic

further heightened the importance of physical and mental wellbeing, prompting

individuals t%lI%seek solace in outdoor pursuits. As a result, there is a growing demand

for outdoor apparel that not only supports performance but als%lI%contributes

t%lI%overall health and comfort.

Brands are responding by incorporating features that enhance the outdoor experience,

such as UPF protection, antimicrobial properties, and designs that promote freedom of

movement. Additionally, there is a focus on apparel that accommodates various
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climates, encouraging outdoor activities throughout the year.

The mental health benefits of spending time outdoors are gaining recognition, leading

t%lI%an increased emphasis on outdoor apparel that facilitates mindfulness and stress

reduction. This trend is reflected in designs that prioritize comfort, versatility, and

sensory experiences, creating a holistic approach t%lI%health and wellness within the

outdoor apparel market.

Community and Purpose-Driven Branding

Consumers are increasingly drawn t%lI%brands that align with their values and

contribute t%lI%a greater purpose. Purpose-driven branding, often centered around

environmental or social causes, is gaining prominence in the outdoor apparel market.

Brands that actively engage in sustainability initiatives, conservation efforts, or

community-building activities are resonating with consumers seeking a deeper

connection with the products they purchase.

This trend is not just about marketing; it involves tangible actions that demonstrate a

commitment t%lI%making a positive impact. Brands are collaborating with

environmental organizations, participating in conservation projects, and actively

engaging with local communities t%lI%build a sense of shared purpose.

The community aspect extends t%lI%fostering a sense of belonging among outdoor

enthusiasts. Brands are creating platforms for users t%lI%share their experiences,

connect with like-minded individuals, and participate in events or challenges. This

community-centric approach not only builds brand loyalty but als%lI%contributes t%lI%a

broader cultural movement centered around shared values and outdoor appreciation.

Segmental Insights

Product Type Insights

Within the expansive realm of outdoor apparel, the category of top wear has emerged

as a particularly robust and dynamic segment, experiencing significant growth and

transformation. Top wear, encompassing jackets, shirts, base layers, and specialized

tops, has evolved beyond mere functional necessities int%lI%key fashion and

performance-driven elements.

The rise of athleisure and the blurring of lines between technical and everyday clothing
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have propelled top wear t%lI%the forefront of consumer preferences. Consumers

increasingly seek versatile and stylish options that seamlessly transition from outdoor

adventures t%lI%urban environments, driving the demand for innovative designs and

materials.

Performance-driven features such as moisture-wicking, breathability, and insulation

have become crucial in top wear, catering t%lI%the diverse needs of outdoor

enthusiasts. Brands are leveraging advanced technologies and sustainable materials

t%lI%create top wear that not only meets functional requirements but als%lI%aligns

with environmentally conscious consumer preferences.

The digital era has further amplified the growth of top wear, with e-commerce platforms

providing a global stage for brands t%lI%showcase and distribute their products. As the

market continues t%lI%expand, the top wear segment is positioned as a key driver,

reflecting the evolving demands of consumers wh%lI%seek both performance

excellence and stylish versatility in their outdoor apparel choices. The ascent of top

wear underscores its pivotal role in shaping the future of the global outdoor apparel

market.

Distribution Channel Insights

The online segment has emerged as a powerhouse within the global outdoor apparel

market, experiencing exponential growth and reshaping the dynamics of how

consumers discover, purchase, and engage with outdoor clothing. The convenience,

accessibility, and vast product selections offered by e-commerce platforms have

propelled online sales t%lI%unprecedented levels.

The COVID-19 pandemic accelerated the already booming trend of online shopping for

outdoor apparel, as lockdowns and safety concerns prompted consumers t%lI%turn

t%lI%digital platforms. This shift not only emphasized the resilience of online retail but

als%lI%underscored the necessity for outdoor apparel brands t%lI%establish a robust

online presence.

Brands are investing heavily in optimizing their e-commerce platforms, enhancing user

experiences, and leveraging digital marketing strategies t%lI%connect with consumers

directly. The online space has become a dynamic arena for showcasing the latest

collections, engaging with customers through social media, and creating immersive

brand experiences.

+44 20 8123 2220
info@marketpublishers.com

Outdoor Apparel Market – Global Industry Size, Share, Trends, Opportunity, and Forecast, Segmented By Product...

https://marketpublishers.com/report/industry/other_industries/outdoor-apparel-market-v-global-industry-size-share-trends-opportunity-n-forecast-segmented-by-product-type-top-wear-bottom-wear-by-end-use-men.html


Technological advancements, including augmented reality (AR) and virtual reality (VR),

are further enhancing the online shopping experience for outdoor apparel. These

innovations allow customers t%lI%virtually try on clothing, visualize products in different

environments, and make more informed purchasing decisions.

As the digital transformation continues, the online segment is poised t%lI%maintain its

upward trajectory, offering both traditional and direct-to-consumer outdoor apparel

brands unprecedented opportunities t%lI%reach a global audience and thrive in an

increasingly digital retail landscape. The online segment's influence is not merely a

trend but a transformative force shaping the future of the global outdoor apparel market.

Regional Insights

North America has emerged as a pivotal and rapidly growing segment within the global

outdoor apparel market, showcasing a robust demand for innovative, performance-

driven, and sustainable outdoor clothing. The region's diverse landscapes, ranging from

expansive national parks t%lI%urban green spaces, contribute t%lI%a vibrant outdoor

culture, driving the popularity of outdoor activities and fueling the demand for

specialized apparel.

The North American market's growth is propelled by a convergence of factors, including

a rising awareness of health and wellness, an increasing focus on sustainable living,

and a surge in outdoor recreation. Consumers are not only seeking functional outdoor

gear but are als%lI%placing a premium on style and versatility, spurring a trend towards

fashion-forward yet performance-oriented apparel.

E-commerce has played a significant role in North America's prominence, providing

consumers with convenient access t%lI%a wide array of outdoor apparel options. The

region's tech-savvy population has embraced online shopping, contributing t%lI%the

continuous expansion of the digital marketplace for outdoor clothing.

Moreover, North American consumers' heightened environmental consciousness has

propelled the demand for sustainable and ethically produced outdoor apparel. Brands

that align with eco-friendly practices and ethical sourcing are gaining traction, reflecting

the region's commitment t%lI%responsible consumerism.

As North America continues t%lI%be a frontrunner in shaping outdoor lifestyle trends,

the region stands as a critical growth segment, offering lucrative opportunities for both

established and emerging players in the global outdoor apparel market. The confluence
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of a dynamic outdoor culture, a growing emphasis on sustainability, and the increasing

prevalence of online retail positions North America as a key influencer in the evolving

landscape of outdoor apparel.

Key Market Players

%lI%

%lI%VF Corporation

%lI%Patagonia, Inc.

%lI%Columbia Sportswear Company

%lI%Amer Sports Corporation

%lI%Black Diamond Equipment, Ltd

%lI%Marmot Mountain, LLC

%lI%Outdoor Research

%lI%Recreational Equipment, Inc.

%lI%Mammut Sports Group Inc.

%lI%Equipment Outdoors Ltd.

Report Scope:

In this report, the Global Outdoor Apparel market has been segmented int%lI%the

following categories, in addition t%lI%the industry trends which have als%lI%been

detailed below:

%lI%Outdoor Apparel Market, By Product Type:

Top Wear

Bottom Wear
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%lI%Outdoor Apparel Market, By End Use:

Men

Women

%lI%Outdoor Apparel Market, By Distribution Channel:

Online

Offline

%lI%Outdoor Apparel Market, By Region:

North America

%lI%United States

%lI%Canada

%lI%Mexico

Europe

%lI%France

%lI%United Kingdom

%lI%Italy

%lI%Germany

%lI%Spain

+44 20 8123 2220
info@marketpublishers.com

Outdoor Apparel Market – Global Industry Size, Share, Trends, Opportunity, and Forecast, Segmented By Product...

https://marketpublishers.com/report/industry/other_industries/outdoor-apparel-market-v-global-industry-size-share-trends-opportunity-n-forecast-segmented-by-product-type-top-wear-bottom-wear-by-end-use-men.html


Asia-Pacific

%lI%China

%lI%India

%lI%Japan

%lI%Australia

%lI%South Korea

South America

%lI%Brazil

%lI%Argentina

%lI%Colombia

Middle East & Africa

%lI%South Africa

%lI%Saudi Arabia

%lI%UAE

%lI%Turkey

%lI%Egypt

Competitive Landscape

Company Profiles: Detailed analysis of the major companies present in the global

Outdoor Apparel market.
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Available Customizations:

Global Outdoor Apparel Market report with the given market data, Tech Sci Research

offers customizations according t%lI%a company's specific needs. The following

customization options are available for the report:

Company Information

%lI%Detailed analysis and profiling of additional market players (up t%lI%five).

+44 20 8123 2220
info@marketpublishers.com

Outdoor Apparel Market – Global Industry Size, Share, Trends, Opportunity, and Forecast, Segmented By Product...

https://marketpublishers.com/report/industry/other_industries/outdoor-apparel-market-v-global-industry-size-share-trends-opportunity-n-forecast-segmented-by-product-type-top-wear-bottom-wear-by-end-use-men.html


Contents

1. INTRODUCTION

1.1. Product Overview

1.2. Key Highlights of the Report

1.3. Market Coverage

1.4. Market Segments Covered

1.5. Research Tenure Considered

2. RESEARCH METHODOLOGY

2.1. Objective of the Study

2.2. Baseline Methodology

2.3. Key Industry Partners

2.4. Major Association and Secondary Sources

2.5. Forecasting Methodology

2.6. Data Triangulation & Validation

2.7. Assumptions and Limitations

3. EXECUTIVE SUMMARY

3.1. Market Overview

3.2. Market Forecast

3.3. Key Regions

3.4. Key Segments

4. VOICE OF CUSTOMER

4.1. Factors Influencing Purchase Decision

4.2. Challenges Faced Post Purchase

4.3. Brand Awareness

5. GLOBAL OUTDOOR APPAREL MARKET OUTLOOK

5.1. Market Size & Forecast

  5.1.1. By Value

5.2. Market Share & Forecast

  5.2.1. By Product Type Market Share Analysis (Top Wear, Bottom Wear)

+44 20 8123 2220
info@marketpublishers.com

Outdoor Apparel Market – Global Industry Size, Share, Trends, Opportunity, and Forecast, Segmented By Product...

https://marketpublishers.com/report/industry/other_industries/outdoor-apparel-market-v-global-industry-size-share-trends-opportunity-n-forecast-segmented-by-product-type-top-wear-bottom-wear-by-end-use-men.html


  5.2.2. By End Use Market Share Analysis (Men, Women)

  5.2.3. By Distribution Channel Market Share Analysis (Online, Offline)

  5.2.4. By Regional Market Share Analysis

    5.2.4.1. North America Market Share Analysis

    5.2.4.2. South America Market Share Analysis

    5.2.4.3. Middle East & Africa Market Share Analysis

    5.2.4.4. Europe Market Share Analysis

    5.2.4.5. Asia-Pacific Market Share Analysis

  5.2.5. By Top 5 Companies Market Share Analysis, Others (2023)

5.3. Global Outdoor Apparel Market Mapping & Opportunity Assessment

  5.3.1. By Product Type Market Mapping & Opportunity Assessment

  5.3.2. By End Use Market Mapping & Opportunity Assessment

  5.3.3. By Distribution Channel Market Mapping & Opportunity Assessment

  5.3.4. By Region Market Mapping & Opportunity Assessment

6. NORTH AMERICA OUTDOOR APPAREL MARKET OUTLOOK

6.1. Market Size & Forecast

  6.1.1. By Value

6.2. Market Share & Forecast

  6.2.1. By Product Type Market Share Analysis

  6.2.2. By End Use Market Share Analysis

  6.2.3. By Distribution Channel Market Share Analysis

  6.2.4. By Country Market Share Analysis

6.3. North America: Country Analysis

  6.3.1. United States Outdoor Apparel Market Outlook

    6.3.1.1. Market Size & Forecast

      6.3.1.1.1. By Value

    6.3.1.2. Market Share & Forecast

      6.3.1.2.1. By Product Type Market Share Analysis

      6.3.1.2.2. By End Use Market Share Analysis

      6.3.1.2.3. By Distribution Channel Market Share Analysis

  6.3.2. Canada Outdoor Apparel Market Outlook

    6.3.2.1. Market Size & Forecast

      6.3.2.1.1. By Value

    6.3.2.2. Market Share & Forecast

      6.3.2.2.1. By Product Type Market Share Analysis

      6.3.2.2.2. By End Use Market Share Analysis

      6.3.2.2.3. By Distribution Channel Market Share Analysis

+44 20 8123 2220
info@marketpublishers.com

Outdoor Apparel Market – Global Industry Size, Share, Trends, Opportunity, and Forecast, Segmented By Product...

https://marketpublishers.com/report/industry/other_industries/outdoor-apparel-market-v-global-industry-size-share-trends-opportunity-n-forecast-segmented-by-product-type-top-wear-bottom-wear-by-end-use-men.html


  6.3.3. Mexico Outdoor Apparel Market Outlook

    6.3.3.1. Market Size & Forecast

      6.3.3.1.1. By Value

    6.3.3.2. Market Share & Forecast

      6.3.3.2.1. By Product Type Market Share Analysis

      6.3.3.2.2. By End Use Market Share Analysis

      6.3.3.2.3. By Distribution Channel Market Share Analysis

7. EUROPE OUTDOOR APPAREL MARKET OUTLOOK

7.1. Market Size & Forecast

  7.1.1. By Value

7.2. Market Share & Forecast

  7.2.1. By Product Type Market Share Analysis

  7.2.2. By End Use Market Share Analysis

  7.2.3. By Distribution Channel Market Share Analysis

  7.2.4. By Country Market Share Analysis

7.3. Europe: Country Analysis

  7.3.1. Germany Outdoor Apparel Market Outlook

    7.3.1.1. Market Size & Forecast

      7.3.1.1.1. By Value

    7.3.1.2. Market Share & Forecast

      7.3.1.2.1. By Product Type Market Share Analysis

      7.3.1.2.2. By End Use Market Share Analysis

      7.3.1.2.3. By Distribution Channel Market Share Analysis

  7.3.2. United Kingdom Outdoor Apparel Market Outlook

    7.3.2.1. Market Size & Forecast

      7.3.2.1.1. By Value

    7.3.2.2. Market Share & Forecast

      7.3.2.2.1. By Product Type Market Share Analysis

      7.3.2.2.2. By End Use Market Share Analysis

      7.3.2.2.3. By Distribution Channel Market Share Analysis

  7.3.3. Italy Outdoor Apparel Market Outlook

    7.3.3.1. Market Size & Forecast

      7.3.3.1.1. By Value

    7.3.3.2. Market Share & Forecast

      7.3.3.2.1. By Product Type Market Share Analysis

      7.3.3.2.2. By End Use Market Share Analysis

      7.3.3.2.3. By Distribution Channel Market Share Analysis

+44 20 8123 2220
info@marketpublishers.com

Outdoor Apparel Market – Global Industry Size, Share, Trends, Opportunity, and Forecast, Segmented By Product...

https://marketpublishers.com/report/industry/other_industries/outdoor-apparel-market-v-global-industry-size-share-trends-opportunity-n-forecast-segmented-by-product-type-top-wear-bottom-wear-by-end-use-men.html


  7.3.4. France Outdoor Apparel Market Outlook

    7.3.4.1. Market Size & Forecast

      7.3.4.1.1. By Value

    7.3.4.2. Market Share & Forecast

      7.3.4.2.1. By Product Type Market Share Analysis

      7.3.4.2.2. By End Use Market Share Analysis

      7.3.4.2.3. By Distribution Channel Market Share Analysis

  7.3.5. Spain Outdoor Apparel Market Outlook

    7.3.5.1. Market Size & Forecast

      7.3.5.1.1. By Value

    7.3.5.2. Market Share & Forecast

      7.3.5.2.1. By Product Type Market Share Analysis

      7.3.5.2.2. By End Use Market Share Analysis

      7.3.5.2.3. By Distribution Channel Market Share Analysis

8. ASIA-PACIFIC OUTDOOR APPAREL MARKET OUTLOOK

8.1. Market Size & Forecast

  8.1.1. By Value

8.2. Market Share & Forecast

  8.2.1. By Product Type Market Share Analysis

  8.2.2. By End Use Market Share Analysis

  8.2.3. By Distribution Channel Market Share Analysis

  8.2.4. By Country Market Share Analysis

8.3. Asia-Pacific: Country Analysis

  8.3.1. China Outdoor Apparel Market Outlook

    8.3.1.1. Market Size & Forecast

      8.3.1.1.1. By Value

    8.3.1.2. Market Share & Forecast

      8.3.1.2.1. By Product Type Market Share Analysis

      8.3.1.2.2. By End Use Market Share Analysis

      8.3.1.2.3. By Distribution Channel Market Share Analysis

  8.3.2. India Outdoor Apparel Market Outlook

    8.3.2.1. Market Size & Forecast

      8.3.2.1.1. By Value

    8.3.2.2. Market Share & Forecast

      8.3.2.2.1. By Product Type Market Share Analysis

      8.3.2.2.2. By End Use Market Share Analysis

      8.3.2.2.3. By Distribution Channel Market Share Analysis

+44 20 8123 2220
info@marketpublishers.com

Outdoor Apparel Market – Global Industry Size, Share, Trends, Opportunity, and Forecast, Segmented By Product...

https://marketpublishers.com/report/industry/other_industries/outdoor-apparel-market-v-global-industry-size-share-trends-opportunity-n-forecast-segmented-by-product-type-top-wear-bottom-wear-by-end-use-men.html


  8.3.3. Japan Outdoor Apparel Market Outlook

    8.3.3.1. Market Size & Forecast

      8.3.3.1.1. By Value

    8.3.3.2. Market Share & Forecast

      8.3.3.2.1. By Product Type Market Share Analysis

      8.3.3.2.2. By End Use Market Share Analysis

      8.3.3.2.3. By Distribution Channel Market Share Analysis

  8.3.4. South Korea Outdoor Apparel Market Outlook

    8.3.4.1. Market Size & Forecast

      8.3.4.1.1. By Value

    8.3.4.2. Market Share & Forecast

      8.3.4.2.1. By Product Type Market Share Analysis

      8.3.4.2.2. By End Use Market Share Analysis

      8.3.4.2.3. By Distribution Channel Market Share Analysis

  8.3.5. Australia Outdoor Apparel Market Outlook

    8.3.5.1. Market Size & Forecast

      8.3.5.1.1. By Value

    8.3.5.2. Market Share & Forecast

      8.3.5.2.1. By Product Type Market Share Analysis

      8.3.5.2.2. By End Use Market Share Analysis

      8.3.5.2.3. By Distribution Channel Market Share Analysis

9. SOUTH AMERICA OUTDOOR APPAREL MARKET OUTLOOK

9.1. Market Size & Forecast

  9.1.1. By Value

9.2. Market Share & Forecast

  9.2.1. By Product Type Market Share Analysis

  9.2.2. By End Use Market Share Analysis

  9.2.3. By Distribution Channel Market Share Analysis

  9.2.4. By Country Market Share Analysis

9.3. South America: Country Analysis

  9.3.1. Brazil Outdoor Apparel Market Outlook

    9.3.1.1. Market Size & Forecast

      9.3.1.1.1. By Value

    9.3.1.2. Market Share & Forecast

      9.3.1.2.1. By Product Type Market Share Analysis

      9.3.1.2.2. By End Use Market Share Analysis

      9.3.1.2.3. By Distribution Channel Market Share Analysis

+44 20 8123 2220
info@marketpublishers.com

Outdoor Apparel Market – Global Industry Size, Share, Trends, Opportunity, and Forecast, Segmented By Product...

https://marketpublishers.com/report/industry/other_industries/outdoor-apparel-market-v-global-industry-size-share-trends-opportunity-n-forecast-segmented-by-product-type-top-wear-bottom-wear-by-end-use-men.html


  9.3.2. Argentina Outdoor Apparel Market Outlook

    9.3.2.1. Market Size & Forecast

      9.3.2.1.1. By Value

    9.3.2.2. Market Share & Forecast

      9.3.2.2.1. By Product Type Market Share Analysis

      9.3.2.2.2. By End Use Market Share Analysis

      9.3.2.2.3. By Distribution Channel Market Share Analysis

  9.3.3. Colombia Outdoor Apparel Market Outlook

    9.3.3.1. Market Size & Forecast

      9.3.3.1.1. By Value

    9.3.3.2. Market Share & Forecast

      9.3.3.2.1. By Product Type Market Share Analysis

      9.3.3.2.2. By End Use Market Share Analysis

      9.3.3.2.3. By Distribution Channel Market Share Analysis

10. MIDDLE EAST AND AFRICA OUTDOOR APPAREL MARKET OUTLOOK

10.1. Market Size & Forecast

  10.1.1. By Value

10.2. Market Share & Forecast

  10.2.1. By Product Type Market Share Analysis

  10.2.2. By End Use Market Share Analysis

  10.2.3. By Distribution Channel Market Share Analysis

  10.2.4. By Country Market Share Analysis

10.3. MEA: Country Analysis

  10.3.1. South Africa Outdoor Apparel Market Outlook

    10.3.1.1. Market Size & Forecast

      10.3.1.1.1. By Value

    10.3.1.2. Market Share & Forecast

      10.3.1.2.1. By Product Type Market Share Analysis

      10.3.1.2.2. By End Use Market Share Analysis

      10.3.1.2.3. By Distribution Channel Market Share Analysis

  10.3.2. Saudi Arabia Outdoor Apparel Market Outlook

    10.3.2.1. Market Size & Forecast

      10.3.2.1.1. By Value

    10.3.2.2. Market Share & Forecast

      10.3.2.2.1. By Product Type Market Share Analysis

      10.3.2.2.2. By End Use Market Share Analysis

      10.3.2.2.3. By Distribution Channel Market Share Analysis

+44 20 8123 2220
info@marketpublishers.com

Outdoor Apparel Market – Global Industry Size, Share, Trends, Opportunity, and Forecast, Segmented By Product...

https://marketpublishers.com/report/industry/other_industries/outdoor-apparel-market-v-global-industry-size-share-trends-opportunity-n-forecast-segmented-by-product-type-top-wear-bottom-wear-by-end-use-men.html


  10.3.3. UAE Outdoor Apparel Market Outlook

    10.3.3.1. Market Size & Forecast

      10.3.3.1.1. By Value

    10.3.3.2. Market Share & Forecast

      10.3.3.2.1. By Product Type Market Share Analysis

      10.3.3.2.2. By End Use Market Share Analysis

      10.3.3.2.3. By Distribution Channel Market Share Analysis

  10.3.4. Turkey Outdoor Apparel Market Outlook

    10.3.4.1. Market Size & Forecast

      10.3.4.1.1. By Value

    10.3.4.2. Market Share & Forecast

      10.3.4.2.1. By Product Type Market Share Analysis

      10.3.4.2.2. By End Use Market Share Analysis

      10.3.4.2.3. By Distribution Channel Market Share Analysis

  10.3.5. Egypt Outdoor Apparel Market Outlook

    10.3.5.1. Market Size & Forecast

      10.3.5.1.1. By Value

    10.3.5.2. Market Share & Forecast

      10.3.5.2.1. By Product Type Market Share Analysis

      10.3.5.2.2. By End Use Market Share Analysis

      10.3.5.2.3. By Distribution Channel Market Share Analysis

11. MARKET DYNAMICS

11.1. Drivers

11.2. Challenges

12. MARKET TRENDS & DEVELOPMENTS

13. SWOT ANALYSIS

13.1. Strength

13.2. Weakness

13.3. Opportunity

13.4. Threat

14. COMPETITIVE LANDSCAPE

14.1. Company Profiles

+44 20 8123 2220
info@marketpublishers.com

Outdoor Apparel Market – Global Industry Size, Share, Trends, Opportunity, and Forecast, Segmented By Product...

https://marketpublishers.com/report/industry/other_industries/outdoor-apparel-market-v-global-industry-size-share-trends-opportunity-n-forecast-segmented-by-product-type-top-wear-bottom-wear-by-end-use-men.html


  14.1.1. VF Corporation

    14.1.1.1. Company Details

    14.1.1.2. Products & Services

    14.1.1.3. Financials (As Per Availability)

    14.1.1.4. Key Market Focus & Geographical Presence

    14.1.1.5. Recent Developments

    14.1.1.6. Key Management Personnel

  14.1.2. Patagonia Inc.

    14.1.2.1. Company Details

    14.1.2.2. Products & Services

    14.1.2.3. Financials (As Per Availability)

    14.1.2.4. Key Market Focus & Geographical Presence

    14.1.2.5. Recent Developments

    14.1.2.6. Key Management Personnel

  14.1.3. Columbia Sportswear Company

    14.1.3.1. Company Details

    14.1.3.2. Products & Services

    14.1.3.3. Financials (As Per Availability)

    14.1.3.4. Key Market Focus & Geographical Presence

    14.1.3.5. Recent Developments

    14.1.3.6. Key Management Personnel

  14.1.4.Amer Sports Corporation

    14.1.4.1. Company Details

    14.1.4.2. Products & Services

    14.1.4.3. Financials (As Per Availability)

    14.1.4.4. Key Market Focus & Geographical Presence

    14.1.4.5. Recent Developments

    14.1.4.6. Key Management Personnel

  14.1.5. Black Diamond Equipment, Ltd

    14.1.5.1. Company Details

    14.1.5.2. Products & Services

    14.1.5.3. Financials (As Per Availability)

    14.1.5.4. Key Market Focus & Geographical Presence

    14.1.5.5. Recent Developments

    14.1.5.6. Key Management Personnel

  14.1.6. Marmot Mountain, LLC

    14.1.6.1. Company Details

    14.1.6.2. Products & Services

    14.1.6.3. Financials (As Per Availability)

+44 20 8123 2220
info@marketpublishers.com

Outdoor Apparel Market – Global Industry Size, Share, Trends, Opportunity, and Forecast, Segmented By Product...

https://marketpublishers.com/report/industry/other_industries/outdoor-apparel-market-v-global-industry-size-share-trends-opportunity-n-forecast-segmented-by-product-type-top-wear-bottom-wear-by-end-use-men.html


    14.1.6.4. Key Market Focus & Geographical Presence

    14.1.6.5. Recent Developments

    14.1.6.6. Key Management Personnel

  14.1.7. Outdoor Research

    14.1.7.1. Company Details

    14.1.7.2. Products & Services

    14.1.7.3. Financials (As Per Availability)

    14.1.7.4. Key Market Focus & Geographical Presence

    14.1.7.5. Recent Developments

    14.1.7.6. Key Management Personnel

  14.1.8. Recreational Equipment, Inc.

    14.1.8.1. Company Details

    14.1.8.2. Products & Services

    14.1.8.3. Financials (As Per Availability)

    14.1.8.4. Key Market Focus & Geographical Presence

    14.1.8.5. Recent Developments

    14.1.8.6. Key Management Personnel

  14.1.9. Mammut Sports Group Inc.

    14.1.9.1. Company Details

    14.1.9.2. Products & Services

    14.1.9.3. Financials (As Per Availability)

    14.1.9.4. Key Market Focus & Geographical Presence

    14.1.9.5. Recent Developments

    14.1.9.6. Key Management Personnel

  14.1.10. Equipment Outdoors Ltd.

    14.1.10.1. Company Details

    14.1.10.2. Products & Services

    14.1.10.3. Financials (As Per Availability)

    14.1.10.4. Key Market Focus & Geographical Presence

    14.1.10.5. Recent Developments

    14.1.10.6. Key Management Personnel

15. STRATEGIC RECOMMENDATIONS

15.1. Key Focus Areas

15.2. Target Product Type

15.3. Target End Use

16. ABOUT US & DISCLAIMER

+44 20 8123 2220
info@marketpublishers.com

Outdoor Apparel Market – Global Industry Size, Share, Trends, Opportunity, and Forecast, Segmented By Product...

https://marketpublishers.com/report/industry/other_industries/outdoor-apparel-market-v-global-industry-size-share-trends-opportunity-n-forecast-segmented-by-product-type-top-wear-bottom-wear-by-end-use-men.html


Figures and Tables

+44 20 8123 2220
info@marketpublishers.com

Outdoor Apparel Market – Global Industry Size, Share, Trends, Opportunity, and Forecast, Segmented By Product...

https://marketpublishers.com/report/industry/other_industries/outdoor-apparel-market-v-global-industry-size-share-trends-opportunity-n-forecast-segmented-by-product-type-top-wear-bottom-wear-by-end-use-men.html


I would like to order

Product name: Outdoor Apparel Market – Global Industry Size, Share, Trends, Opportunity, and

Forecast, Segmented By Product Type (Top Wear, Bottom Wear), By End Use (Men,

Women), By Distribution Channel (Online, Offline), By Region, By Competition,

2019-2029F

Product link: https://marketpublishers.com/r/OA3E038267A4EN.html

Price: US$ 4,900.00 (Single User License / Electronic Delivery)

If you want to order Corporate License or Hard Copy, please, contact our Customer

Service:

info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click

button on product page https://marketpublishers.com/r/OA3E038267A4EN.html

To pay by Wire Transfer, please, fill in your contact details in the form

below:

First name:

Last name:

Email:

Company:

Address:

City:

Zip code:

Country:

Tel:

Fax:

Your message:

**All fields are required

Custumer signature _______________________________________

Please, note that by ordering from marketpublishers.com you are agreeing to our Terms

& Conditions at https://marketpublishers.com/docs/terms.html

+44 20 8123 2220
info@marketpublishers.com

Outdoor Apparel Market – Global Industry Size, Share, Trends, Opportunity, and Forecast, Segmented By Product...

https://marketpublishers.com/report/industry/other_industries/outdoor-apparel-market-v-global-industry-size-share-trends-opportunity-n-forecast-segmented-by-product-type-top-wear-bottom-wear-by-end-use-men.html
mailto:info@marketpublishers.com
https://marketpublishers.com/report/industry/other_industries/outdoor-apparel-market-v-global-industry-size-share-trends-opportunity-n-forecast-segmented-by-product-type-top-wear-bottom-wear-by-end-use-men.html
https://marketpublishers.com/docs/terms.html
https://marketpublishers.com/report/industry/other_industries/outdoor-apparel-market-v-global-industry-size-share-trends-opportunity-n-forecast-segmented-by-product-type-top-wear-bottom-wear-by-end-use-men.html


To place an order via fax simply print this form, fill in the information below

and fax the completed form to +44 20 7900 3970

Powered by TCPDF (www.tcpdf.org)

+44 20 8123 2220
info@marketpublishers.com

Outdoor Apparel Market – Global Industry Size, Share, Trends, Opportunity, and Forecast, Segmented By Product...

http://www.tcpdf.org
https://marketpublishers.com/report/industry/other_industries/outdoor-apparel-market-v-global-industry-size-share-trends-opportunity-n-forecast-segmented-by-product-type-top-wear-bottom-wear-by-end-use-men.html

	fname: 
	lname: 
	email: 
	comany: 
	address: 
	city: 
	zip: 
	country: 
	tel: 
	fax: 
	message: 


