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Abstracts

Market Overview

The North America Athletic Wear Market was valued at USD 26.01 billion in 2024 and is

projected to reach USD 38.34 billion by 2030, expanding at a CAGR of 6.74% during

the forecast period. This growth is driven by a surge in health awareness, increased

engagement in fitness activities, and the growing influence of athleisure. Consumers are

increasingly seeking apparel that offers style, comfort, and functionality for both sports

and casual wear. The market is also benefiting from advancements in fabric technology,

greater participation in sports, and the strong presence of established brands.

Furthermore, e-commerce growth and influencer marketing are significantly boosting

sales, while the demand for sustainable and eco-friendly apparel continues to shape

product development. The market is expected to maintain its momentum as active

lifestyles become more deeply ingrained in consumers’ everyday routines.

Key Market Drivers

Rising Health Awareness and Fitness Trends

An important driver of the North America athletic wear market is the growing health

consciousness among consumers. With more individuals embracing healthier, active

lifestyles, there is a notable increase in participation in fitness activities such as gym

workouts, yoga, running, and cycling. This shift is also influenced by the rise in lifestyle-
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related conditions like diabetes, obesity, and hypertension, encouraging people

to adopt preventive physical routines. Consequently, consumers are prioritizing high-

performance athletic wear designed for breathability, flexibility, and moisture-wicking.

Social media fitness trends, online workout programs, and fitness influencers further

amplify this focus on health, reinforcing the demand for functional and comfortable

athletic apparel across diverse consumer segments.

Key Market Challenges

Intense Market Competition and Price Pressure

The North America athletic wear market faces intense competition, with numerous

international and regional brands striving for market share. Dominant players such as

Nike, Adidas, Under Armour, Puma, and Lululemon are challenged by emerging labels,

private brands, and fast-fashion entries. This heightened competition exerts pressure on

pricing, innovation, and branding efforts. Companies must consistently invest in product

development and promotional strategies to stay competitive, leading to elevated

operational expenses and narrower profit margins. Additionally, price-sensitive

consumers are inclined toward affordable alternatives, especially when similar features

are offered by newer brands. This dynamic environment shortens product life cycles

and creates volatility, making it difficult to predict consumer demand accurately.

Key Market Trends

Rise of Athleisure as Everyday Wear

A dominant trend in the North America athletic wear market is the ongoing rise of

athleisure, which merges athletic apparel with casual wear. Consumers increasingly

value clothing that is stylish, versatile, and comfortable, making athleisure a preferred

choice for both fitness and daily activities. Items like joggers, hoodies, leggings, and

sneakers are now common in everyday settings such as workplaces, airports, and

caf?s. The trend accelerated during the COVID-19 pandemic due to widespread remote

work and has persisted in the post-pandemic era. Major brands are responding by

creating apparel that blends performance features with fashion-forward designs, using

high-quality materials, bold styles, and urban aesthetics. This evolution appeals to both

fitness-oriented and style-conscious customers.

Key Market Players %li%Topgolf Callaway Brands Corp.
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Columbia Sportswear Company

Patagonia, Inc.

Peter Millar LLC

Oakley, Inc.

Nike, Inc.

Under Armour, Inc.

Adidas America, Inc.

The North Face, Inc.

Lululemon Athletica Inc.

Report Scope: In this report, the North America Athletic Wear Market has been

segmented into the following categories, in addition to the industry trends which have

also been detailed below:

· North America Athletic Wear Market, By Product Type:

Top Wear

Bottom Wear

Base Layers

· North America Athletic Wear Market, By Sales Channel:

Supermarkets/Hypermarkets

Online

Specialty Stores
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Others

· North America Athletic Wear Market, By Country:

United States

Canada

Mexico

Competitive Landscape

Company Profiles: Detailed analysis of the major companies presents in the North

America Athletic Wear Market.

Available Customizations:

North America Athletic Wear Market report with the given market data, TechSci

Research offers customizations according to a company's specific needs. The following

customization options are available for the report:

Company Information

· Detailed analysis and profiling of additional market players (up to five).
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