. +357 96 030922
Market Publishers info@marketpublishers.com

Middle East and Africa Bath and Shower Product
Market By Product Type (Showers, Bathtubs, Shower
Trays, Shower Panels, Bathtub Screens, Others), By
Material Type (Acrylic, Fiberglass, Porcelain, Stone,
Others), By Distribution Channel (Online Stores,
Offline Stores), By End-User (Residential,
Commercial), By Country, Competition, Forecast and
Opportunities, 2020-2030F

https://marketpublishers.com/r/M8C02EAA771BEN.html
Date: January 2025

Pages: 134

Price: US$ 4,000.00 (Single User License)

ID: MBCO2EAA771BEN

Middle East and Africa Bath and Shower Product Market was valued at USD 5.98 Billion
in 2024 and is expected to reach USD 9.04 Billion by 2030 with a CAGR of 6.97%
during the forecast period.

The Middle East and Africa Bath and Shower Product Market encompasses a wide
range of products aimed at maintaining personal hygiene, cleansing, and skincare. This
market includes body washes, bar soaps, shower gels, bath oils, scrubs, and other
related items, catering to diverse consumer preferences and needs. The region's
expanding population, coupled with increasing urbanization, has contributed to the
rising demand for these products. As disposable incomes grow, especially among
middle-class consumers, there is a noticeable shift towards premium, natural, and
organic formulations. Consumers are becoming more aware of the importance of
hygiene and wellness, particularly after the global health crises, which has significantly
influenced purchasing behavior.

The market is set to witness substantial growth in the coming years due to factors such
as the rising influence of social media, which drives trends in beauty and personal care.
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Additionally, the increasing presence of international brands in the region is
contributing to heightened competition and product innovation. Companies are investing
in research and development to introduce products with unique formulations, such as
moisturizing, anti-bacterial, or skin-nourishing ingredients, which cater to the specific
needs of the local climate and consumer skin types. E-commerce platforms are also
playing a crucial role in the market's expansion, as they offer convenience and a
broader product range, reaching consumers in remote areas.

Looking forward, the market's growth will be fueled by the shift towards sustainable and
eco-friendly packaging, driven by rising environmental awareness among consumers.
Brands are increasingly focusing on plant-based and cruelty-free products to cater to
the environmentally conscious demographic. As the younger population in the region
becomes more affluent and health-conscious, the demand for luxury bath and shower
products is expected to surge. This combination of demographic shifts, technological
advancements, and evolving consumer preferences will drive the market's growth
trajectory in the Middle East and Africa over the forecast period.

L'Or?al expanded its distribution network in the Gulf Cooperation Council (GCC)
countries, particularly the UAE and Saudi Arabia, with an investment exceeding USD 25
million in marketing and retail infrastructure.

Key Market Drivers
Rising Consumer Awareness and Focus on Personal Hygiene

In the Middle East and Africa Bath and Shower Product Market, there is a noticeable
surge in consumer awareness regarding personal hygiene and skincare. The shift in
consumer behavior has been largely influenced by heightened public health concerns,
especially in the wake of global health crises such as the COVID-19 pandemic. The
increased focus on maintaining hygiene and preventing infections has led to a surge in
demand for bath and shower products that offer deep cleansing and antibacterial
properties.

Consumers are now more informed about the benefits of using high-quality personal
care products that not only cleanse but also nourish and protect the skin. This trend is
further driven by rising awareness campaigns conducted by government and healthcare
organizations emphasizing the importance of regular handwashing, bathing, and
maintaining overall hygiene. In response to this growing demand, companies are
launching products with added benefits, such as natural ingredients, moisturizing
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agents, and essential oils, to cater to health-conscious consumers. These products are
designed to not only provide effective cleaning but also address specific skin concerns,
enhancing their appeal among a diverse consumer base.

Furthermore, as consumers in the region become increasingly educated about the long-
term benefits of skincare, they are willing to invest in premium bath and shower
products that offer added value, such as anti-aging, anti-acne, or skin-repairing
properties. This shift is driving the expansion of product portfolios by leading brands,
aiming to capture a larger market share by introducing innovative products that align
with consumer preferences. The emphasis on hygiene, coupled with the desire for
luxurious skincare experiences, is propelling the growth of the Middle East and Africa
Bath and Shower Product Market. Surveys indicate that over 70% of consumers in the
region are prioritizing hygiene and skincare routines, especially post-pandemic, leading
to higher demand for bath and shower products.

Urbanization and Increasing Disposable Income Driving Product Demand

The rapid pace of urbanization in the Middle East and Africa region is playing a
significant role in boosting the Bath and Shower Product Market. With the region
experiencing a steady influx of people moving from rural areas to urban centers, there is
a growing demand for lifestyle products that cater to the needs of a more modern and
sophisticated consumer base. The urban population tends to prioritize personal care
and hygiene as part of their daily routines, creating a substantial market for bath and
shower products. The urban population in the Middle East and Africa is rapidly growing,
with urbanization rates projected to reach 70-75% by 2030.

As disposable incomes continue to rise, particularly among the middle class, consumers
are allocating a larger portion of their budgets to premium personal care products. This
trend is evident in countries like Saudi Arabia, the United Arab Emirates, and South
Africa, where economic growth has led to increased spending power. The shift from
basic soaps to more specialized products like shower gels, body washes, and
exfoliating scrubs is becoming increasingly common. Brands are capitalizing on this
opportunity by introducing a wide range of products that cater to different skin types and
preferences, thereby encouraging consumer loyalty. In 2023, Middle East countries
such as the UAE and Qatar had an average per capita income exceeding USD 50,000,
driving demand for premium bath and shower products.

Additionally, as consumers become more brand-conscious, the demand for high-quality
products that promise enhanced skincare benefits is growing. International and local
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brands are leveraging this trend by expanding their product lines and offering products
with unique formulations, such as organic ingredients, natural fragrances, and cruelty-
free certifications. The increasing availability of these products across various retail
channels, both offline and online, is further driving market growth. With continued
economic development and increasing consumer purchasing power, the demand for
bath and shower products is expected to grow significantly in the region. Sales of eco-
friendly bath products, including refillable packaging and biodegradable products, have
seen an increase of 15-20% annually in major markets such as UAE and Saudi Arabia.

Expansion of E-commerce Platforms Enhancing Market Reach

The proliferation of e-commerce platforms is transforming the Bath and Shower Product
Market in the Middle East and Africa by making products more accessible to a wider
audience. As consumers in the region embrace digitalization, online shopping has
become a preferred channel for purchasing personal care items. The convenience of
ordering products from the comfort of one’s home, coupled with the availability of a
wide range of products and brands, is driving the growth of the market through online
retail channels.

E-commerce platforms have made it easier for consumers in remote areas to access
international and premium bath and shower products that may not be readily available
in physical stores. This shift is particularly noticeable in countries like Egypt, Nigeria,
and the United Arab Emirates, where internet penetration and smartphone usage have
increased dramatically. Online retailers are capitalizing on this trend by offering
discounts, promotions, and exclusive product launches to attract consumers, thereby
boosting overall sales.

Moreover, the integration of artificial intelligence and machine learning algorithms by e-
commerce platforms enables personalized recommendations based on consumer
preferences, search history, and past purchases. This level of customization enhances
the shopping experience, encouraging consumers to try new products and brands. In
addition, the availability of user reviews and ratings helps consumers make informed
decisions, thereby building trust and confidence in online purchases. As e-commerce
continues to grow in the region, it is expected to significantly contribute to the expansion
of the Bath and Shower Product Market.

Key Market Challenges

Economic Instability and Fluctuating Consumer Spending Patterns
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One of the significant challenges facing the Middle East and Africa Bath and Shower
Product Market is the economic instability prevalent in several countries within the
region. The volatility of global oil prices has had a profound impact on the economies of
oil-dependent nations such as Saudi Arabia, Nigeria, and the United Arab Emirates.
This economic unpredictability often leads to fluctuations in consumer spending
behavior, as households prioritize essential goods over discretionary purchases. Bath
and shower products, especially premium and luxury segments, are often perceived as
non-essential, leading to reduced demand during times of economic downturn.

The situation is further compounded by high inflation rates in countries like Egypt, South
Africa, and Nigeria, which have eroded consumers' purchasing power. As inflation
drives up the cost of living, consumers are more likely to opt for budget-friendly
alternatives or reduce the frequency of their purchases. This shift in consumer behavior
poses a significant challenge for companies trying to maintain market share, particularly
for those positioned in the mid-to-premium segments. Brands that traditionally rely on
consumers’ willingness to pay a premium for natural, organic, or specialized products
are finding it increasingly difficult to sustain their pricing strategies.

Moreover, fluctuating exchange rates in the region add another layer of complexity,
making it challenging for companies to maintain stable pricing. The devaluation of local
currencies against the United States dollar and the Euro impacts the cost of importing
raw materials and finished products, leading to increased production costs. Companies
that import ingredients for high-quality bath and shower products may find it difficult to
pass on these additional costs to price-sensitive consumers. Consequently, brands are
compelled to rethink their strategies, focusing on value-for-money offerings and local
sourcing to mitigate economic challenges.

Regulatory and Compliance Hurdles Across Diverse Markets

Navigating the regulatory landscape in the Middle East and Africa Bath and Shower
Product Market is another substantial challenge for companies operating in this region.
The regulatory environment varies significantly from one country to another, making it
difficult for companies to establish a uniform compliance strategy. For instance,
countries like Saudi Arabia and the United Arab Emirates have stringent regulatory
frameworks concerning the import, sale, and labeling of cosmetic and personal care
products. Compliance with these regulations often requires companies to invest heavily
in obtaining certifications, conducting product testing, and modifying formulations to
meet local standards.
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The complexity is further heightened by the increasing focus on product safety and
quality, with governments in the region intensifying their scrutiny of personal care items
to protect consumers from substandard or harmful products. For companies, this means
adhering to rigorous standards related to ingredient safety, packaging, and product
claims. The requirement for detailed labeling, including the disclosure of all ingredients
and their concentrations, can be challenging for brands that rely on proprietary
formulations. Non-compliance with these regulations can result in hefty fines, product
recalls, or even a ban on the sale of certain items, severely impacting a company’s
brand reputation and profitability.

Additionally, the enforcement of halal certification for bath and shower products is
becoming increasingly prominent, especially in predominantly Muslim countries like
Saudi Arabia, the United Arab Emirates, and Qatar. Companies must ensure that their
products meet halal standards, which encompass everything from ingredient sourcing to
the manufacturing process. The need to obtain halal certification adds another layer of
complexity and cost for companies looking to expand their presence in these markets.
Failure to navigate these regulatory challenges can lead to delays in product launches
and lost revenue opportunities, making compliance a critical focus for market players.

Key Market Trends
Rising Demand for Organic and Natural Bath Products

One of the significant trends driving the Middle East and Africa Bath and Shower
Product Market is the increasing consumer preference for organic and natural products.
As awareness about the harmful effects of synthetic chemicals, such as parabens and
sulfates, grows among consumers, there is a noticeable shift toward bath and shower
products that are formulated with natural ingredients. Consumers are now more
conscious of the ingredients they use on their skin and are actively seeking products
that are free from artificial additives and are sustainably sourced.

This trend is particularly strong in countries like the United Arab Emirates and Saudi
Arabia, where consumers have a high propensity to spend on premium personal care
products. Companies are responding to this demand by expanding their product
portfolios to include items infused with natural extracts such as aloe vera, argan oil, and
essential oils known for their therapeutic benefits. The emphasis on natural ingredients
is not just limited to product formulations but also extends to environmentally-friendly
packaging. The use of biodegradable and recyclable materials is gaining traction as
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brands aim to reduce their environmental footprint. This trend is expected to continue
driving growth, as consumers increasingly associate natural and organic products with
health, wellness, and sustainability.

Increasing Popularity of Gender-Neutral Bath and Shower Products

Another emerging trend in the Middle East and Africa Bath and Shower Product Market
is the growing popularity of gender-neutral products. Traditional marketing strategies
that focused on distinctly male or female product lines are evolving, with brands now
recognizing the potential of a more inclusive approach. Gender-neutral bath and shower
products appeal to a broader demographic, especially among younger consumers who
prefer products that align with their values of inclusivity and self-expression. This trend
is gaining momentum in urban centers like Dubai, Cape Town, and Cairo, where
younger, socially conscious consumers are shaping market dynamics.

Companies are increasingly investing in research and development to create
formulations that cater to diverse skin types and preferences without being limited to
gender-specific branding. The focus is on developing products that are effective,
fragrance-free, or lightly scented to appeal to a wider audience. Additionally, the
minimalist design and packaging of gender-neutral products are becoming a key
differentiator in the market, attracting consumers who value simplicity and versatility.
This shift towards inclusivity in product offerings is not only enhancing brand loyalty but
also expanding the market reach of companies, thereby contributing to the overall
growth of the market.

Digital Transformation and the Surge in E-commerce Sales**

The digital transformation of retail channels has significantly impacted the Middle East
and Africa Bath and Shower Product Market, with e-commerce emerging as a key driver
of growth. The region has witnessed a rapid increase in online shopping, driven by
higher internet penetration rates, the proliferation of smartphones, and the convenience
of digital payment solutions. The COVID-19 pandemic further accelerated the adoption
of online shopping, as consumers preferred contactless shopping experiences over
traditional brick-and-mortar stores. This trend is particularly prominent in countries like
Saudi Arabia, the United Arab Emirates, and South Africa, where digital infrastructure is
well developed.

Companies are increasingly investing in digital marketing strategies, leveraging social
media platforms and influencer collaborations to reach their target audience. The rise of

Middle East and Africa Bath and Shower Product Market By Product Type (Showers, Bathtubs, Shower Trays, Shower...


https://marketpublishers.com/report/construction/infrastructure/middle-east-n-africa-bath-n-shower-product-market-by-product-type-showers-bathtubs-shower-trays-shower-panels-bathtub-screens-others-by-material.html

. +357 96 030922
Market Publishers info@marketpublishers.com

online beauty and wellness platforms is also allowing smaller brands to gain visibility
and compete with established players. Personalized recommendations, product
reviews, and virtual try-ons are enhancing the online shopping experience, making it
easier for consumers to discover and purchase bath and shower products tailored to
their needs. As e-commerce continues to gain traction, companies that optimize their
digital presence and offer seamless online shopping experiences are likely to capture a
larger market share..

Segmental Insights
Product Type Insights

Based on Product Type, In the Middle East and Africa Bath and Shower Product
Market, the showers segment emerged as the dominant product type in 2024 and is
projected to maintain its leadership throughout the forecast period. The prominence of
showers is driven by the increasing preference for practical, space-saving, and cost-
effective bathroom solutions, particularly in urban residential areas where compact living
spaces are prevalent. As modern housing developments expand across the region,
especially in cities like Dubai, Riyadh, and Johannesburg, there is a strong demand for
bathroom fixtures that maximize space efficiency without compromising functionality.
Showers are preferred over bathtubs due to their versatility, water-saving benefits, and
ease of maintenance, making them a favored choice among both homeowners and real
estate developers.

Moreover, the growing trend toward contemporary bathroom aesthetics has led to the
rising popularity of features like rain showers, multi-function showerheads, and walk-in
shower designs, which align with consumers' desire for luxury and comfort. The
showers segment also benefits from the surge in renovation projects, driven by
consumers seeking to upgrade their bathrooms with modern amenities. As disposable
incomes increase and consumers prioritize wellness and hygiene, the demand for
premium shower products with advanced features such as temperature control and
water filtration systems is also on the rise. Additionally, the availability of diverse product
options across various price ranges has enabled wider market penetration, appealing to
both the mass market and high-end consumers. These factors collectively position the
showers segment to sustain its dominance in the Middle East and Africa Bath and
Shower Product Market in the years ahead.

Country Insights
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In 2024, Saudi Arabia dominated the Middle East and Africa Bath and Shower Product
Market, and it is anticipated to maintain its leading position throughout the forecast
period. The significant market share held by Saudi Arabia is driven by several factors,
including rapid urbanization, robust construction activities, and a rising focus on modern
infrastructure development. The country has seen a surge in residential and commercial
construction projects, especially in major cities such as Riyadh, Jeddah, and Dammam,
fueled by the Saudi Vision 2030 initiative. This government-driven vision aims to
diversify the economy and develop infrastructure, thereby boosting demand for bath and
shower products as part of new housing projects and hospitality developments.

Furthermore, Saudi Arabia’s large and growing population, coupled with increasing
disposable income, has led to greater consumer spending on home improvement and
renovation projects. As consumers seek to enhance their living standards, there is a
marked increase in the adoption of high-quality bath and shower products, including
showers, bathtubs, and premium fixtures. The rising trend toward wellness and hygiene,
especially post-pandemic, has further driven demand for modern bathroom amenities.

Additionally, the expansion of the real estate sector, supported by favorable government
policies and investments, has led to the construction of luxury hotels and residential
complexes. These developments are enhancing the demand for premium bath and
shower products to cater to the needs of high-end consumers and tourists. The
availability of diverse product options, ranging from cost-effective solutions to luxury
fittings, has further strengthened Saudi Arabia’s market dominance, ensuring sustained
growth in the coming years. With continuous investments in infrastructure and a
consumer shift towards lifestyle upgrades, Saudi Arabia is expected to remain a key
player in the Middle East and Africa Bath and Shower Product Market.

Key Market Players
Procter & Gamble Company.
Unilever PLC
Colgate-Palmolive Company
Johnson & Johnson Services, Inc

Beiersdorf AG.
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L’'Or?al S.A

Kao Corporation

Coty Inc

Reckitt Benckiser Group PLC

Shiseido Company, Limited

Report Scope:
In this report, the Middle East and Africa Bath and Shower Product Market has been
segmented into the following categories, in addition to the industry trends which have
also been detailed below:
Middle East and Africa Bath and Shower Product Market, By Product Type:
Showers
Bathtubs
Shower Trays
Shower Panels
Bathtub Screens
Others
Middle East and Africa Bath and Shower Product Market, By Material Type:
Acrylic
Fiberglass

Porcelain
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Stone
Others

Middle East and Africa Bath and Shower Product Market, By Distribution
Channel:

Online Stores

Offline Stores

Middle East and Africa Bath and Shower Product Market, By End-User:
Residential

Commercial

Middle East and Africa Bath and Shower Product Market, By Country:
Saudi Arabia

UAE

Kuwait

Iran

Qatar

Egypt

South Africa

Bahrain

Nigeria

Turkey
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Rest of Middle East and Africa

Competitive Landscape

Company Profiles: Detailed analysis of the major companies present in the Middle East
and Africa Bath and Shower Product Market.

Available Customizations:

Middle East and Africa Bath and Shower Product Market report with the given market
data, TechSci Research offers customizations according to a company's specific needs.
The following customization options are available for the report:

Company Information

Detailed analysis and profiling of additional market players (up to five).

Middle East and Africa Bath and Shower Product Market By Product Type (Showers, Bathtubs, Shower Trays, Shower...


https://marketpublishers.com/report/construction/infrastructure/middle-east-n-africa-bath-n-shower-product-market-by-product-type-showers-bathtubs-shower-trays-shower-panels-bathtub-screens-others-by-material.html

. +357 96 030922
Market Publishers info@marketpublishers.com

1. PRODUCT OVERVIEW

1.1. Market Definition

1.2. Scope of the Market
1.2.1. Markets Covered
1.2.2. Years Considered for Study
1.2.3. Key Market Segmentations

2. RESEARCH METHODOLOGY

2.1. Baseline Methodology

2.2. Key Industry Partners

2.3. Major Association and Secondary Sources
2.4. Forecasting Methodology

2.5. Data Triangulation & Validation

2.6. Assumptions and Limitations

3. EXECUTIVE SUMMARY
4. VOICE OF CUSTOMER

5. MIDDLE EAST AND AFRICA BATH AND SHOWER PRODUCT MARKET
OUTLOOK

5.1. Market Size & Forecast

5.1.1. By Value
5.2. Market Share & Forecast

5.2.1. By Product Type (Showers, Bathtubs, Shower Trays, Shower Panels, Bathtub
Screens, Others)

5.2.2. By Material Type (Acrylic, Fiberglass, Porcelain, Stone, Others)

5.2.3. By Distribution Channel (Online Stores, Offline Stores)

5.2.4. By End-User (Residential, Commercial)

5.2.5. By Country (Saudi Arabia, UAE, Kuwait, Iran, Qatar, Egypt, South Africa,
Bahrain, Nigeria, Turkey, Rest of Middle East and Africa)
5.3. By Company (2024)
5.4. Market Map

Middle East and Africa Bath and Shower Product Market By Product Type (Showers, Bathtubs, Shower Trays, Shower...


https://marketpublishers.com/report/construction/infrastructure/middle-east-n-africa-bath-n-shower-product-market-by-product-type-showers-bathtubs-shower-trays-shower-panels-bathtub-screens-others-by-material.html

. +357 96 030922
Market Publishers info@marketpublishers.com

6. SAUDI ARABIA BATH AND SHOWER PRODUCT MARKET OUTLOOK

6.1. Market Size & Forecast
6.1.1. By Value

6.2. Market Share & Forecast
6.2.1. By Product Type
6.2.2. By Material Type
6.2.3. By Distribution Channel
6.2.4. By End-User

7. UAE BATH AND SHOWER PRODUCT MARKET OUTLOOK

7.1. Market Size & Forecast
7.1.1. By Value

7.2. Market Share & Forecast
7.2.1. By Product Type
7.2.2. By Material Type
7.2.3. By Distribution Channel
7.2.4. By End-User

8. KUWAIT BATH AND SHOWER PRODUCT MARKET OUTLOOK

8.1. Market Size & Forecast
8.1.1. By Value

8.2. Market Share & Forecast
8.2.1. By Product Type
8.2.2. By Material Type
8.2.3. By Distribution Channel
8.2.4. By End-User

9. IRAN BATH AND SHOWER PRODUCT MARKET OUTLOOK

9.1. Market Size & Forecast
9.1.1. By Value

9.2. Market Share & Forecast
9.2.1. By Product Type
9.2.2. By Material Type
9.2.3. By Distribution Channel
9.2.4. By End-User

Middle East and Africa Bath and Shower Product Market By Product Type (Showers, Bathtubs, Shower Trays, Shower...


https://marketpublishers.com/report/construction/infrastructure/middle-east-n-africa-bath-n-shower-product-market-by-product-type-showers-bathtubs-shower-trays-shower-panels-bathtub-screens-others-by-material.html

. +357 96 030922
Market Publishers info@marketpublishers.com

10. QATAR BATH AND SHOWER PRODUCT MARKET OUTLOOK

10.1. Market Size & Forecast
10.1.1. By Value

10.2. Market Share & Forecast
10.2.1. By Product Type
10.2.2. By Material Type
10.2.3. By Distribution Channel
10.2.4. By End-User

11. EGYPT BATH AND SHOWER PRODUCT MARKET OUTLOOK

11.1. Market Size & Forecast
11.1.1. By Value

11.2. Market Share & Forecast
11.2.1. By Product Type
11.2.2. By Material Type
11.2.3. By Distribution Channel
11.2.4. By End-User

12. SOUTH AFRICA BATH AND SHOWER PRODUCT MARKET OUTLOOK

12.1. Market Size & Forecast
12.1.1. By Value

12.2. Market Share & Forecast
12.2.1. By Product Type
12.2.2. By Material Type
12.2.3. By Distribution Channel
12.2.4. By End-User

13. BAHRAIN BATH AND SHOWER PRODUCT MARKET OUTLOOK

13.1. Market Size & Forecast
13.1.1. By Value

13.2. Market Share & Forecast
13.2.1. By Product Type
13.2.2. By Material Type
13.2.3. By Distribution Channel

Middle East and Africa Bath and Shower Product Market By Product Type (Showers, Bathtubs, Shower Trays, Shower...


https://marketpublishers.com/report/construction/infrastructure/middle-east-n-africa-bath-n-shower-product-market-by-product-type-showers-bathtubs-shower-trays-shower-panels-bathtub-screens-others-by-material.html

. +357 96 030922
Market Publishers info@marketpublishers.com

13.2.4. By End-User
14. NIGERIA BATH AND SHOWER PRODUCT MARKET OUTLOOK

14.1. Market Size & Forecast
14.1.1. By Value

14.2. Market Share & Forecast
14.2.1. By Product Type
14.2.2. By Material Type
14.2.3. By Distribution Channel
14.2.4. By End-User

15. TURKEY BATH AND SHOWER PRODUCT MARKET OUTLOOK

15.1. Market Size & Forecast
15.1.1. By Value

15.2. Market Share & Forecast
15.2.1. By Product Type
15.2.2. By Material Type
15.2.3. By Distribution Channel
15.2.4. By End-User

16. MARKET DYNAMICS

16.1. Drivers
16.2. Challenges

17. MARKET TRENDS AND DEVELOPMENTS
18. MIDDLE EAST AND AFRICA ECONOMIC PROFILE
19. COMPANY PROFILES

19.1. Procter & Gamble Company.
19.1.1. Business Overview
19.1.2. Key Revenue and Financials
19.1.3. Recent Developments
19.1.4. Key Personnel
19.1.5. Key Product/Services Offered

Middle East and Africa Bath and Shower Product Market By Product Type (Showers, Bathtubs, Shower Trays, Shower...


https://marketpublishers.com/report/construction/infrastructure/middle-east-n-africa-bath-n-shower-product-market-by-product-type-showers-bathtubs-shower-trays-shower-panels-bathtub-screens-others-by-material.html

Market Publishers

19.2. Unilever PLC.

19.2.1. Business Overview

19.2.2. Key Revenue and Financials

19.2.3. Recent Developments

19.2.4. Key Personnel

19.2.5. Key Product/Services Offered
19.3. Colgate-Palmolive Company

19.3.1. Business Overview

19.3.2. Key Revenue and Financials

19.3.3. Recent Developments

19.3.4. Key Personnel

19.3.5. Key Product/Services Offered
19.4. Johnson & Johnson Services, Inc

19.4.1. Business Overview

19.4.2. Key Revenue and Financials

19.4.3. Recent Developments

19.4.4. Key Personnel

19.4.5. Key Product/Services Offered
19.5. Beiersdorf AG.

19.5.1. Business Overview

19.5.2. Key Revenue and Financials

19.5.3. Recent Developments

19.5.4. Key Personnel

19.5.5. Key Product/Services Offered
19.6. L’'Or?al S.A.

19.6.1. Business Overview

19.6.2. Key Revenue and Financials

19.6.3. Recent Developments

19.6.4. Key Personnel

19.6.5. Key Product/Services Offered
19.7. Kao Corporation

19.7.1. Business Overview

19.7.2. Key Revenue and Financials

19.7.3. Recent Developments

19.7.4. Key Personnel

19.7.5. Key Product/Services Offered
19.8. Coty Inc

19.8.1. Business Overview

19.8.2. Key Revenue and Financials

+357 96 030922
info@marketpublishers.com

Middle East and Africa Bath and Shower Product Market By Product Type (Showers, Bathtubs, Shower Trays, Shower...


https://marketpublishers.com/report/construction/infrastructure/middle-east-n-africa-bath-n-shower-product-market-by-product-type-showers-bathtubs-shower-trays-shower-panels-bathtub-screens-others-by-material.html

. +357 96 030922
Market Publishers info@marketpublishers.com

19.8.3. Recent Developments

19.8.4. Key Personnel

19.8.5. Key Product/Services Offered
19.9. Reckitt Benckiser Group PLC

19.9.1. Business Overview

19.9.2. Key Revenue and Financials

19.9.3. Recent Developments

19.9.4. Key Personnel

19.9.5. Key Product/Services Offered
19.10.Shiseido Company, Limited

19.10.1. Business Overview

19.10.2. Key Revenue and Financials

19.10.3. Recent Developments

19.10.4. Key Personnel

19.10.5. Key Product/Services Offered

20. STRATEGIC RECOMMENDATIONS

21. ABOUT US & DISCLAIMER

Middle East and Africa Bath and Shower Product Market By Product Type (Showers, Bathtubs, Shower Trays, Shower...


https://marketpublishers.com/report/construction/infrastructure/middle-east-n-africa-bath-n-shower-product-market-by-product-type-showers-bathtubs-shower-trays-shower-panels-bathtub-screens-others-by-material.html

. +357 96 030922
‘ Market Publishers info@marketpublishers.com

| would like to order

Product name: Middle East and Africa Bath and Shower Product Market By Product Type (Showers,

Bathtubs, Shower Trays, Shower Panels, Bathtub Screens, Others), By Material Type
(Acrylic, Fiberglass, Porcelain, Stone, Others), By Distribution Channel (Online Stores,
Offline Stores), By End-User (Residential, Commercial), By Country, Competition,
Forecast and Opportunities, 2020-2030F

Product link: https://marketpublishers.com/r/M8BCO2EAA771BEN.html

Price: US$ 4,000.00 (Single User License / Electronic Delivery)

If you want to order Corporate License or Hard Copy, please, contact our Customer

Service:
info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click
button on product page https://marketpublishers.com/r/M8C0O2EAA771BEN.html

Middle East and Africa Bath and Shower Product Market By Product Type (Showers, Bathtubs, Shower Trays, Shower...


https://marketpublishers.com/report/construction/infrastructure/middle-east-n-africa-bath-n-shower-product-market-by-product-type-showers-bathtubs-shower-trays-shower-panels-bathtub-screens-others-by-material.html
mailto:info@marketpublishers.com
https://marketpublishers.com/report/construction/infrastructure/middle-east-n-africa-bath-n-shower-product-market-by-product-type-showers-bathtubs-shower-trays-shower-panels-bathtub-screens-others-by-material.html
http://www.tcpdf.org
https://marketpublishers.com/report/construction/infrastructure/middle-east-n-africa-bath-n-shower-product-market-by-product-type-showers-bathtubs-shower-trays-shower-panels-bathtub-screens-others-by-material.html

