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Abstracts

Japan Herbal Tea Market was valued at USD 1.29 Billion in 2024 and is expected to

reach USD 2.03 Billion by 2030 with a CAGR of 7.8% during the forecast period. The

Japanese herbal tea market is experiencing significant growth, fuelled by a combination

of rising health consciousness, a strong cultural appreciation for tea, and continuous

product innovation. As consumers become more health-conscious, they increasingly

seek out beverages that offer health benefits, such as antioxidants and stress-relief

properties, which herbal teas are known for. Japan’s deep-rooted tea culture also plays

a pivotal role in this growth, with herbal teas often associated with traditional remedies

and holistic well-being. Key segments within the market include various product types,

such as powdered ready-to-drink, liquid ready-to-drink, syrups, and premixes. Among

these, powdered ready-to-drink herbal teas are expected to witness the fastest growth,

driven by their convenience and portability, appealing to busy, on-the-go consumers.

Liquid ready-to-drink options remain popular due to their immediate consumption

convenience, holding a significant market share. Syrups and premixes, while versatile

and used in culinary applications, account for a smaller share compared to the ready-to-

drink forms.

Key Market Drivers

Rising Health Consciousness

As awareness of the benefits of healthy living continues to rise globally, Japanese
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consumers are increasingly seeking beverages that promote well-being. Herbal

teas, which are known for their various health benefits, including antioxidant properties,

stress reduction, and digestive health, are particularly appealing in this regard. There is

a growing preference for natural ingredients, with consumers steering away from sugary

soft drinks and opting for beverages that contribute to a healthier lifestyle. In Japan,

where chronic health issues such as high blood pressure, diabetes, and digestive

problems are prevalent, herbal teas serve as a natural alternative to pharmaceutical

solutions. Over 28% of the population is aged 65 or older, with a strong focus on

maintaining health and independence. Roughly 10 million people in Japan are

estimated to have diabetes, prompting increased demand for low-sugar, low-carb, and

functional foods. The emphasis on immunity-boosting ingredients, such as ginge r,

chamomile, and various local herbs, further drives the demand. Additionally, there is an

increasing focus on mental health and stress management, leading to a surge in the

consumption of calming teas like chamomile and lavender. This health-conscious shift is

not only influencing older generations but also younger, tech-savvy consumers who are

becoming more proactive about their health and wellness. This demand for health-

oriented beverages is one of the primary growth factors in the Japanese herbal tea

market, positioning it as a go-to option for consumers looking to improve their overall

well-being.

Cultural Heritage and the Tea Tradition

Japan has a long and rich tradition of tea consumption, with green tea being at the heart

of this cultural practice. The country’s tea culture, which dates back centuries, is deeply

intertwined with its daily life, from the tea ceremonies to casual consumption. Japan

consumes approximately 80,000 metric tons of tea annually, with sencha (green tea)

accounting for about 80% of total consumption.Traditional tea houses and tea

ceremonies attract an estimated 15 million visitors annually, both domestically and

internationally.While green tea has historically dominated the market, herbal teas have

gained significant popularity as consumers seek variety and new experiences in their

tea choices. Herbal teas, in particular, offer a connection to Japan's cultural and

botanical heritage, as many of the ingredients used in these blends are locally sourced,

such as roasted barley, plum, and various herbs native to Japan. This creates an

opportunity for local producers to offer products that resonate with Japanese cultural

values, fostering loyalty among consumers. The long-standing cultural appreciation for

tea also paves the way for the acceptance of herbal teas as a complement to traditional

tea varieties. For instance, herbal teas are now commonly consumed alongside green

tea in Japanese households, making them a staple in modern Japanese life. This blend

of tradition with modern tastes is fueling the market’s growth, as consumers embrace
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herbal teas not only for their health benefits but also for their ability to complement the

rich tea heritage of Japan.

Innovation in Product Offerings

The Japanese herbal tea market is benefiting from continuous innovation in both

product types and packaging. Manufacturers are diversifying their product lines to cater

to a broader range of consumer needs and preferences. For example, ready-to-drink

herbal teas, which offer convenience and portability, have seen significant growth,

particularly among busy urban consumers. The rise of powdered and liquid ready-to-

drink options is a response to the growing demand for convenience, as more people

look for easy-to-consume beverages that fit their hectic lifestyles. Furthermore,

companies are introducing new and exotic herbal blends, often combining traditional

Japanese herbs with international ingredients, appealing to younger consumers who are

interested in novel tastes and experiences. The inclusion of ingredients like turmeric,

matcha, and hibiscus in herbal blends is a reflection of the market's move toward

premium products with functional benefits. Packaging innovations, such as eco-friendly

and aesthetically pleasing containers, also play a role in attracting consumers who are

not only looking for health benefits but also value sustainability and design.

Key Market Challenges

Consumer Skepticism and Awareness

Despite the growing health-consciousness trend, there remains a degree of skepticism

among certain segments of the Japanese population regarding the effectiveness and

benefits of herbal teas compared to traditional beverages like green tea. Many

consumers are deeplyrooted in their tea-drinking habits, with green tea being the

preferred and trusted choice for centuries. While herbal teas are associated with health

benefits, some consumers remain uncertain about their actual efficacy or quality,

especially when it comes to less familiar or foreign herbs. This skepticism extends to the

lack of widespread understanding about the different types of herbal teas and their

specific health benefits. For example, herbal teas such as chamomile or hibiscus may

not be as well-known or widely accepted in Japan compared to locally produced

varieties like green tea or barley tea. As a result, the adoption of herbal teas may be

slower in some segments, limiting market penetration and growth. Overcoming this

challenge requires extensive consumer education, marketing campaigns, and

transparency regarding the health benefits and sourcing of ingredients.
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Dominance of Traditional Tea Types

Japan’s tea culture is heavily centered around traditional varieties such as green tea,

which holds a significant market share and cultural importance. While there is growing

interest in herbal teas, they still face stiff competition from the dominant traditional tea

categories. Green tea, for example, has not only been a staple in Japanese households

for centuries but is also deeply ingrained in the country’s daily rituals and ceremonies.

As a result, consumer loyalty to traditional teas remains a strong barrier to the wider

acceptance of herbal teas. The challenge for herbal tea producers lies in shifting

consumer preferences from these well-established tea types toward herbal blends. This

is especially true for older generations who may view herbal teas as an unfamiliar or

unnecessary alternative. Even younger, more health-conscious consumers, while open

to new products, often prioritize the health benefits of green tea, which is widely

regarded for its antioxidant properties and association with longevity. In addition,

traditional teas have strong brand loyalty and market presence, making it challenging for

new herbal tea brands to penetrate the market without substantial marketing and

differentiation strategies.

Supply Chain and Ingredient Sourcing

One of the significant challenges facing the Japanese herbal tea market is the

complexity of sourcing high-quality, sustainable ingredients. Unlike traditional teas,

which are predominantly grown in Japan, many of the key herbs used in herbal tea

blends are sourced internationally. Herbs like chamomile, lavender, and hibiscus are not

native to Japan and often require importation from countries with favorable growing

conditions. This introduces supply chain complexities, including issues related to the

availability of raw materials, fluctuations in pricing, and reliance on international

suppliers. There is increasing pressure on companies to ensure that their ingredients

are sustainably sourced, free from pesticides, and ethically harvested. Japanese

consumers are becoming more aware of the environmental and ethical implications of

their purchasing decisions, and this includes the sourcing of herbal tea ingredients.

Companies must navigate these challenges by ensuring their supply chains are

transparent and sustainable, which may require significant investment in traceability and

certification processes. Moreover, fluctuating demand for certain herbs, especially

during periods of high demand or poor harvests, can lead to supply shortages,

impacting production and pricing. This can make it difficult for herbal tea companies to

maintain a consistent supply of ingredients while managing costs effectively.

Key Market Trends
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Growing Demand for Functional Beverages

One of the most significant trends in the Japanese herbal tea market is the increasing

demand for functional beverages that offer more than just hydration or taste.

Consumers are becoming more health-conscious and are looking for drinks that provide

tangible health benefits, such as improved digestion, enhanced immunity, better sleep

quality, and stress relief. Herbal teas, known for their healing properties, are positioned

perfectly to meet these demands.For example, blends containing ingredients such as

chamomile, lavender, and valerian root are sought after for their calming effects and

ability to promote better sleep. Similarly, teas with ginger or peppermint are favored for

their digestive benefits, while hibiscus and green tea-based blends are popular for their

antioxidant properties. The market for functional herbal teas is expanding as consumers

increasingly turn to natural solutions for managing their health. This trend is further

driven by the aging population in Japan, where more individuals are seeking preventive

healthcare measures to maintain well-being. The elderly population is particularly drawn

to herbal teas that offer benefits like improving digestion, boosting energy, and

preventing chronic conditions, leading to a growing segment of the market focused on

functional health teas.

Rise of Premium and Organic Products

Another key trend in the Japanese herbal tea market is the growing demand for

premium and organic products. As consumers become more discerning and

knowledgeable about the products they consume, there is a noticeable shift towards

high-quality, sustainably sourced, and certified organic herbal teas. This trend is fueled

by an increasing awareness of the potential health risks associated with synthetic

pesticides, fertilizers, and chemicals in food and beverages. Premium herbal teas, often

marketed with claims of higher purity, better sourcing practices, and a more refined

flavor profile, are becoming increasingly popular among Japanese consumers. These

products often feature unique or rare ingredients, such as organically grown flowers,

herbs, and exotic botanicals. Some brands are emphasizing small-batch production and

the use of traditional methods to create a sense of authenticity and exclusivity.

The organic certification process is particularly important for Japanese consumers, who

are becoming more mindful of the environmental and ethical implications of their

purchasing decisions. Organic herbal teas, which are free from synthetic pesticides and

chemicals, cater to a more environmentally conscious consumer base. Brands that

highlight their commitment to organic farming, fair trade practices, and eco-friendly
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packaging are gaining traction, particularly among younger, more affluent consumers

who are willing to pay a premium for products that align with their values. This trend is

pushing brands to innovate with their offerings, introducing more refined blends that

appeal to consumers' desire for both quality and sustainability. As a result, we are

seeing a rise in niche products that combine functional benefits with organic and

premium ingredients.

Shift Towards Eco-Friendly Packaging

Sustainability is becoming a critical concern for Japanese consumers, particularly in

relation to food and beverage products. In response to growing environmental

awareness, companies in the herbal tea market are increasingly focusing on eco-

friendly packaging solutions. Consumers are demanding products that not only offer

health benefits but also contribute to reducing environmental impact. This has led to

significant changes in packaging materials, design, and waste management practices

within the industry.

The most common shift is the move away from single-use plastic packaging, which has

long been a concern in terms of waste management and environmental harm. Many

herbal tea brands are now opting for recyclable, biodegradable, or compostable

materials, such as paper-based packaging or glass containers, which align with the

values of environmentally conscious consumers. There is also a noticeable push

towards minimalist packaging that reduces the amount of material used, further

contributing to sustainability goals. In addition, brands are increasingly offering refillable

and reusable packaging options, enabling consumers to purchase refills and reduce the

need for new packaging altogether. For example, some herbal tea brands provide large,

bulk packaging that allows customers to refill their own containers at home, reducing

plastic waste. The use of plant-based inks and dyes in packaging is another initiative

being adopted to further reduce the environmental footprint of herbal tea products.

Sustainability in packaging is not only about responding to consumer demand but also

about positioning brands as environmentally responsible. Companies that successfully

integrate eco-friendly practices into their product lines are gaining a competitive edge in

a market where environmental concerns are increasingly influencing purchasing

decisions.

Segmental Insights

Based on Product Type, In the Japan Herbal Tea Market, the liquid ready-to-drink

(RTD) segment is currently the leading segment in the Japanese herbal tea market.

+357 96 030922
info@marketpublishers.com

Japan Herbal Tea Market, By Product Type (Syrups, Premixes, Powdered Ready to Drink, Liquid Ready to Drink), B...

https://marketpublishers.com/report/industry/other_industries/japan-herbal-tea-market-by-product-type-syrups-premixes-powdered-ready-to-drink-liquid-ready-to-drink-by-raw-material-black-tea-green-tea-yellow.html


This segment has captured the largest share of the market, driven by the growing

consumer preference for convenience and immediate consumption. Japanese

consumers, especially busy urban dwellers, value beverages that are easy to consume

on the go. Liquid RTD herbal teas, available in single-serving bottles or cans, cater to

this demand by offering a ready-to-consume solution that does not require brewing or

preparation. The popularity of liquid RTD herbal teas is further amplified by their

availability in a variety of flavors and blends, such as chamomile, hibiscus, and ginger,

which appeal to health-conscious consumers. These drinks are often marketed for their

health benefits, such as stress relief, improved digestion, and immune support, which

align with the growing trend of wellness-focused consumption in Japan. The increasing

awareness of the health benefits of herbal teas, coupled with the ongoing shift from

sugary soft drinks to healthier alternatives, has helped position liquid RTD herbal teas

as a preferred option for health-conscious consumers. The ease of access, combined

with the ability to cater to different health needs, has solidified the liquid RTD segment

as the dominant force in the Japanese herbal tea market.

Regional Insights

In the Japan herbal tea market, the Kanto region, which includes the Greater Tokyo

Area, is the largest and most significant market for herbal teas in Japan. As Japan’s

economic and cultural hub, Kanto boasts a large, diverse population with a high

concentration of urban dwellers. The region’s economic prosperity, high disposable

income, and advanced infrastructure make it a prime market for consumer goods,

including herbal teas. Tokyo, the capital city, is at the forefront of the market due to its

dynamic consumer behaviour, with residents increasingly prioritizing health and

wellness. Urban consumers in Kanto are more likely to experiment with new food and

beverage trends, including herbal teas, which align with their preferences for healthier

and more convenient drink options. The region’s strong trend toward wellness and

functional beverages has made herbal teas particularly popular, especially those that

offer health benefits such as stress relief, digestion improvement, and antioxidant

properties. Kanto benefits from a large concentration of both international and local

brands offering herbal teas, which increases the availability and variety of products in

the market. This wide product selection helps cater to the diverse tastes and

preferences of the region’s consumers. The presence of large retail chains,

supermarkets, convenience stores, and a well-developed e-commerce ecosystem also

supports the strong demand for herbal teas in Kanto.

Key Market Players
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Senbird Tea LLC

Sazen Tea Co. Ltd.

The Tea Company LLC

Ekaterra

The Hain Celestial Group, Inc

Kyoto Obubu Tea Farms

Nodoka

HOJICHA TRADING CO. LTD.

Japanese Green Tea Hibiki-an

Jade Leaf LLC

Report Scope:

In this report, the Japan herbal tea market has been segmented into the following

categories, in addition to the industry trends which have also been detailed below:

Japan Herbal Tea Market, By Product Type:

Syrups

Premixes

Powdered Ready to Drink

Liquid Ready to Drink

Japan Herbal Tea Market, By Raw Material:

Black Tea

+357 96 030922
info@marketpublishers.com

Japan Herbal Tea Market, By Product Type (Syrups, Premixes, Powdered Ready to Drink, Liquid Ready to Drink), B...

https://marketpublishers.com/report/industry/other_industries/japan-herbal-tea-market-by-product-type-syrups-premixes-powdered-ready-to-drink-liquid-ready-to-drink-by-raw-material-black-tea-green-tea-yellow.html


Green Tea

Yellow Tea

Japan Herbal Tea Market, By Sales Channel:

Offline

Online

Japan Herbal Tea Market, By Region:

Kanto

Kansai

Chubu

Tohoku

Rest of Japan

Competitive Landscape

Company Profiles: Detailed analysis of the major companies presents in the Japan

herbal tea market.

Available Customizations:

Japan herbal tea market report with the given market data, TechSci Research offers

customizations according to a company's specific needs. The following customization

options are available for the report:

Company Information

Detailed analysis and profiling of additional market players (up to five).
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