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Abstracts

The India Pasta Market was valued at USD 922.46 Million in 2024 and is expected to

reach USD 2032.06 Million by 2030 with a CAGR of 14.13% during the forecast period.

The Indian pasta market has experienced remarkable growth recently, driven by shifting

consumer preferences and the emergence of a burgeoning middle-class population with

evolving culinary tastes. This market overview offers insights into the key drivers behind

this growth and the current landscape of the pasta industry in India. Rapid urbanization

has led to increasingly hectic lifestyles, making quick and easy-to-cook meals such as

pasta a favored choice. Pasta's short cooking time and adaptability to various sauces

and flavors have made it a convenient option for working professionals and families.

Manufacturers in India have responded to the surging demand by diversifying their

product offerings. For instance, Agastya Nutrifood is a manufacturer specializing in

pasta products like Fusilli, Penne, Macaroni, Spaghetti, and Vermicelli, along with a

variety of Potato Pellets. With an annual production capacity of 14,000 MT, the

company ensures high-quality standards, being FSSC22000 and FSSAI certified.

Known for its excellence in the Indian market, Agastya Nutrifood has also seen

significant growth in exports and is expanding into the Middle Eastern market through its

group company, Austin Nutrifood.

Key Market Drivers
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Increasing Urbanization and Changing Lifestyles

Urbanization is one of the key drivers of the India Pasta Market. With the rapid growth of

cities and the expansion of urban areas, there has been a significant shift in lifestyle,

particularly among the younger population. Urban dwellers often have busier schedules

and limited time for cooking, which has created a demand for ready-to-eat or quick-cook

food options. Pasta, being easy to prepare and versatile, has become a preferred

choice for working professionals, students, and even families looking for quick meals.

The growing number of nuclear families, which are more common in urban areas, has

also contributed to the rise of demand for packaged food products. These families often

prefer products that are convenient to store, quick to prepare, and can cater to diverse

tastes, making pasta an ideal solution. Furthermore, the increasing presence of modern

supermarkets, hypermarkets, and e-commerce platforms has made pasta more

accessible to a wider audience, including those in smaller towns and rural areas.

Additionally, as urban areas become more multicultural, the exposure to global cuisines,

including Italian food, has risen. Pasta, being a key element of Italian cuisine, has found

its place on the dining tables of urban Indians, who are increasingly adopting

international foods into their daily meals.

Rising Disposable Income and Changing Consumer Preferences

Rising disposable incomes, particularly among India’s middle class, is another major

driver of the growing demand for pasta. As incomes increase, consumers are more

willing to experiment with their food choices, moving beyond traditional Indian dishes to

explore international cuisines. This shift in consumer preferences is evident in the

increasing consumption of pasta, which was once considered a niche food item, but is

now becoming a staple in many households. The growing awareness of healthier eating

habits has also influenced consumer choices. Pasta brands have capitalized on this by

offering healthier alternatives, such as whole wheat, multigrain, and gluten-free pasta,

which appeal to health-conscious consumers. This shift towards healthier eating is

fueling the demand for pasta as consumers look for quick, nutritious meal options.

India's culinary heritage, deeply intertwined with its culture, reflects a deep

understanding of nutrition and healthy living. However, the recent Household

Consumption Expenditure Survey (2023-24) reveals troubling trends, particularly a

decline in traditional cooking practices. The survey highlights a reduction in the

proportion of average monthly per capita expenditure on food items in both rural and

urban areas. Specifically, the share of food expenditure dropped from 52.9% to 47.4%

in rural areas and from 42.62% to 39.68% in urban areas between 2011-12 and

2023-24. This decline points to a concerning shift away from traditional cooking in
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Indian households. The survey also reports a decrease in spending on cereals in both

rural and urban regions. In 2011-12, cereals accounted for 10.69% and 6.61% of

expenditure, respectively, but this fell to 4.97% and 3.74% by 2023-24. Moreover, the

consumption of vegetables has significantly declined, with the share of monthly per

capita expenditure on vegetables decreasing from 6.62% to 6.03% in rural areas and

from 4.63% to 4.12% in urban areas.

Influence of Social Media and Food Culture

Social media and the growing influence of food culture have played a crucial role in

driving the growth of the India Pasta Market. Platforms like Instagram, YouTube, and

Facebook have made food an important part of online culture, with influencers,

celebrities, and food enthusiasts showcasing global cuisine, including pasta dishes. As

a result, pasta has become increasingly popular, especially among the younger

generation, who are highly active on social media and are eager to try new and trendy

foods. Food bloggers, vloggers, and Instagram influencers have created awareness

about different types of pasta, how to cook them, and innovative pasta recipes. The

increasing number of food-related content on these platforms has inspired many Indians

to experiment with pasta and incorporate it into their daily meals. Social media

campaigns by pasta brands have further promoted the product, especially among

millennials and Gen Z, who are more likely to share their culinary experiences and

discover new food options online. The rise of food-related television shows, cooking

tutorials, and influencer-led cooking challenges has also contributed to the popularity of

pasta. Many brands, including top pasta manufacturers, have adopted social media

marketing strategies to target this audience by providing cooking tips, recipe ideas, and

product promotions through these platforms.

Key Market Challenges

Cultural and Dietary Preferences

One of the primary challenges facing the India Pasta Market is the country’s deeply

rooted cultural and dietary preferences. Traditional Indian cuisine, which features rice,

wheat-based breads like chapati, and regional specialties, holds strong cultural

significance. The concept of pasta as a meal is relatively new to many consumers,

especially in rural and smaller towns, where traditional dishes dominate everyday eating

habits. Although urban areas are more open to international foods, a significant portion

of the population remains less familiar with pasta and other foreign cuisines. This

cultural resistance can limit the widespread adoption of pasta across the country. While
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pasta has gained popularity in cities due to globalization and exposure to Italian cuisine,

it still faces competition from staple foods that are seen as more familiar, comforting,

and integral to Indian food culture. Moreover, pasta does not align with the typical

cooking methods of many Indian households, where food is often made from scratch

and involves complex preparation techniques. For pasta to reach a larger consumer

base, education on how to incorporate it into daily meals and marketing efforts targeting

local preferences are crucial. Additionally, the perception of pasta as an occasional or

restaurant-only food item needs to shift if it is to become a regular feature in Indian

households.

Price Sensitivity

Another major challenge in the India Pasta Market is the high price sensitivity among a

large section of the population. While pasta is considered an affordable and convenient

food item in Western countries, its price point in India can be relatively higher compared

to local staples like rice and wheat-based products. Many consumers, particularly in

smaller towns and rural areas, may find pasta to be an expensive alternative, especially

if they are unfamiliar with the product and perceive it as a luxury or non-essential item.

While the market for premium and organic pasta varieties is growing, a significant

portion of the Indian population still prioritizes cost-effective options, particularly when it

comes to daily meals. Pasta brands must balance quality and pricing to cater to diverse

consumer segments. This is especially important as the market grows, with both

international and domestic brands competing to gain market share. Companies must

look for ways to make pasta more affordable, such as introducing smaller or more

budget-friendly packaging or localizing production to reduce costs. Additionally, offering

promotional pricing, discounts, and value packs could help make pasta more appealing

to the price-sensitive consumer segment, especially in the face of competition from

other affordable meal options.

Key Market Trends

Growing Demand for Healthier and Specialty Pastas

One of the key trends driving the India Pasta Market is the increasing demand for

healthier and specialty pasta options. With rising awareness about health and wellness,

Indian consumers are becoming more conscious of their food choices, which has led to

a shift toward healthier alternatives. Brands have responded to this demand by

introducing whole wheat, multigrain, gluten-free, and organic pasta variants. These

pastas cater to the health-conscious population, particularly those with dietary
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restrictions or preferences, such as people with gluten intolerance or individuals seeking

to maintain a healthier lifestyle. The trend is further driven by the increasing prevalence

of lifestyle diseases such as diabetes and obesity, which has made consumers more

cautious about their food consumption. Whole wheat and multigrain pastas, which offer

more fiber and nutrients than traditional pasta, are becoming increasingly popular as

consumers look for options that align with their health goals. Additionally, there has

been a rise in plant-based pasta, made with ingredients like lentils, quinoa, and

chickpeas, which appeal to vegan and vegetarian populations. This trend not only

reflects the growing demand for health-conscious products but also shows a broader

shift towards plant-based eating habits in India. As awareness about the benefits of

these alternatives continues to grow, the demand for healthier pasta options is expected

to rise, driving further innovation in this space.

Rise of Convenient and Ready-to-Cook Pasta Products:

As the pace of life accelerates in urban India, convenience has become a top priority for

consumers, leading to a significant rise in demand for ready-to-cook and instant pasta

products. These products cater to the growing number of working professionals,

students, and busy families who are looking for quick, hassle-free meal solutions

without compromising on taste or quality. Ready-to-cook pasta products, such as pre-

cooked pasta, pasta meal kits, and microwaveable pasta cups, are becoming

increasingly popular, offering consumers a convenient way to enjoy a meal in minutes.

The demand for convenience is particularly evident in metropolitan areas where time

constraints and busy schedules make quick meals highly desirable. These ready-to-

cook options not only reduce preparation time but also eliminate the need for complex

cooking methods, making them ideal for individuals with limited cooking experience.

Brands are increasingly introducing innovative packaging and value-added features

such as flavor sachets, sauces, and pre-measured ingredients to enhance convenience.

Furthermore, the growth of online grocery shopping platforms has made it easier for

consumers to access these products, further driving their popularity.

E-commerce and Online Shopping for Pasta

The rapid expansion of e-commerce and online grocery platforms is another major trend

shaping the India Pasta Market. As internet penetration grows and consumers become

more comfortable with online shopping, the demand for pasta products through digital

channels has increased significantly. E-commerce platforms like Amazon, Flipkart,

BigBasket, and Grofers are offering a wide range of pasta brands and varieties, making

it easier for consumers to purchase their favorite pasta products from the comfort of
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their homes. The convenience of online shopping, coupled with attractive discounts,

bundle offers, and home delivery options, has made e-commerce a preferred choice for

many consumers, especially in urban areas. Moreover, online platforms allow

consumers to compare prices, read reviews, and explore different brands, which

empowers them to make informed purchasing decisions. The rise of online food delivery

services, which often include pasta in their menus, has also contributed to the growing

popularity of pasta. As a result, pasta brands are increasingly focusing on strengthening

their online presence, offering better customer service, and collaborating with e-

commerce platforms to reach a larger audience.

Segmental Insights

Product Type Insights

Dry pasta was the dominant segment in the India pasta market, primarily due to its long

shelf life, affordability, and versatility. It has become a staple in many Indian

households, offering an easy-to-prepare meal option that appeals to both urban and

semi-urban consumers. Dry pasta is widely available across different retail formats,

including supermarkets, hypermarkets, and online platforms, making it easily accessible

to a broad range of consumers. Its extended shelf life makes it a convenient pantry

item, requiring minimal storage space and reducing the frequency of purchases

compared to fresh pasta. The convenience of dry pasta also plays a crucial role in its

dominance. It requires minimal preparation, and can be paired with a variety of sauces

and ingredients, catering to diverse taste preferences. This versatility in meal creation

has contributed to its widespread appeal. Additionally, dry pasta is more affordable than

instant or fresh pasta, making it an attractive option for a wide demographic, from

budget-conscious families to higher-income households. Furthermore, as the pasta

market continues to grow in India, dry pasta remains the go-to choice due to its

established presence, cost-effectiveness, and ability to cater to both traditional and

modern cooking styles. This combination of factors ensures that dry pasta continues to

lead the Indian pasta market.

Regional Insights

In the Indian pasta market, the North region stand out as the dominant market, driven

by factors such as urbanization, increased disposable incomes, and evolving consumer

preferences. Key cities in the region, including Delhi, Chandigarh, Jaipur, and Amritsar,

have seen a marked increase in the consumption of pasta due to a growing middle-

class population with greater exposure to global food trends. The rise of dual-income
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households and the busy lifestyles of professionals have further fueled the demand for

convenient and easy-to-prepare food options like pasta. The North region also benefits

from a strong retail infrastructure, with an abundance of supermarkets, hypermarkets,

and online grocery platforms that make pasta easily accessible to a wider audience.

This accessibility, combined with the rising influence of international cuisine through

television, social media, and food delivery services, has significantly increased pasta

consumption. Moreover, the North region has witnessed innovations in product

offerings, with pasta manufacturers tailoring their products to local tastes. Pasta

varieties such as instant pasta and whole wheat pasta have gained popularity, catering

to health-conscious consumers. As consumer preferences continue to shift towards

quick and nutritious meal options, the North region is expected to maintain its

dominance in the Indian pasta market, contributing significantly to its growth.

Key Market Players

Bambino Agro Industries Limited

Nestle India Limited

FieldFresh Foods Private Limited

ITC Limited

Savorit Limited

MTR Foods Pvt. Ltd.

Borges India Private Limited

Weikfield Products Co. (India) Pvt. Ltd.

Nilon's Enterprises Private Limited

EBRO India Private Limited

Report Scope:

In this report, the India Pasta Market has been segmented into the following categories,
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in addition to the industry trends which have also been detailed below:

India Pasta Market, By Product Type:

Dry Pasta

Instant Pasta

Fresh Pasta

India Pasta Market, By Shape Type:

Macaroni

Penne

Fusilli

Others

India Pasta Market, By Sales Channel:

Supermarkets/Hypermarkets

Convenience Stores

Online

Others

India Pasta Market, By Region:

North

West

South

East
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Competitive Landscape

Company Profiles: Detailed analysis of the major companies presents in the India Pasta

Market.

Available Customizations:

India Pasta Market report with the given market data, TechSci Research offers

customizations according to a company's specific needs. The following customization

options are available for the report:

Company Information

Detailed analysis and profiling of additional market players (up to five).
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