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Abstracts

The India Online Retail Market was valued at USD 120.75 Billion in 2024 and is

expected to reach USD 356.81 Billion by 2030 with a CAGR of 19.85% during the

forecast period. The India online retail market is experiencing rapid growth, fueled by

increasing internet penetration, a growing middle class, and rising digital payments. This

expansion has created opportunities for e-commerce platforms. For instance, Flipkart

scale up their operations and further tap into the vast consumer base across the

country, In 2024 raised USD 1 billion in a new funding round, with its parent company

Walmart expected to contribute USD 600 million. In addition, Google LLC is investing

USD 350 million in Flipkart as part of the same funding round, which is being led by

Walmart Inc., Flipkart's majority stakeholder. This investment aims to support Flipkart’s

business expansionand enhance its digital infrastructure, allowing the company to better

serve customers across India.

Key Market Drivers

Increasing Internet and Smartphone Penetration

+357 96 030922
info@marketpublishers.com

India Online Retail Market By Product Category (Food & Beverages, Personal Care, Apparel & Footwear, Electroni...

https://marketpublishers.com/report/industry/other_industries/india-online-retail-market-by-product-category-food-beverages-personal-care-apparel-footwear-electronics-appliances-home-furniture-others.html


One of the primary drivers of the India online retail market is the rapid increase

in internet and smartphone penetration. With large number of internet users in India and

an ever-expanding mobile user base, a significant number of consumers are now able

to access e-commerce platforms from anywhere at any time. The rise of affordable

smartphones, especially in rural areas, has made it easier for users to shop online,

creating a large base of potential consumers. The government's initiatives such as

'Digital India' have played a pivotal role in encouraging the growth of digital

infrastructure. Internet access is now more widespread, with 4G and 5G services being

rolled out across the country, improving speed and connectivity for online shoppers.

Moreover, the increasing availability of budget-friendly smartphones allows more

people, especially in semi-urban and rural areas, to access online retail platforms. As

internet connectivity improves, consumers are becoming more comfortable with online

shopping, which was once considered a niche activity. The rise of mobile-first e-

commerce platforms, such as Myntra and Flipkart, optimized for smartphone use,

further accelerates the trend. According to a recent TRAI report, the average monthly

data consumption per user reached 20.27GB by March 2024, a significant increase

from just 0.27GB in 2014-15, reflecting a compound annual growth rate (CAGR) of 54%.

The total number of internet subscribers now stands at 954.4 million, with 556.05 million

in urban areas and 398.35 million in rural areas, resulting in a tele-density of 85.7%.

The widespread adoption of smartphones has greatly increased internet access in India.

With 660 million smartphone users, the penetration rate has reached 46.5%, and this

number continues to rise.

xAdoption of Digital Payments and Cashless Transactions

The increasing adoption of digital payment methods has significantly contributed to the

growth of India's online retail market. With the push toward a cashless economy, the

Indian government, along with fintech companies, has made it easier for consumers to

make payments securely and conveniently. The introduction of UPI (Unified Payments

Interface) and mobile wallets like Paytm, Google Pay, and PhonePe has revolutionized

the online shopping experience by offering seamless, instant payment options.

Previously, cash on delivery (COD) was a dominant payment method in India due to a

lack of trust in online payments. However, with the rise of secure and user-friendly

payment systems, digital payment methods are increasingly preferred. The adoption of

UPI, which allows instant bank-to-bank transfers, and the integration of credit/debit

cards into e-commerce platforms, have empowered customers to make purchases

without the need for physical cash. Moreover, platforms are offering BNPL (Buy Now,

Pay Later) services, making it easier for consumers to shop without upfront payment.

This system allows consumers to split their payments into installments, making larger
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purchases more affordable.

Changing Consumer Preferences and Convenience

Changing consumer preferences, particularly the shift toward convenience and flexibility

in shopping, have been major drivers of the growth in the India online retail market.

Traditional retail shopping often requires significant time and effort, with consumers

needing to visit multiple stores to find the best deals or the desired product. In contrast,

online retail platforms offer a convenient and time-efficient shopping experience where

consumers can browse a wide range of products, compare prices, and make purchases

from the comfort of their homes. The convenience factor extends beyond just shopping

at any time of the day; it also includes hassle-free returns, doorstep delivery, and an

improved user experience. E-commerce platforms offer features such as one-click

buying, personalized recommendations, and secure payment gateways, which enhance

the overall convenience for customers. The availability of customer reviews and product

ratings also helps consumers make informed decisions, increasing their confidence in

online shopping. Furthermore, the changing preferences of younger, tech-savvy

consumers, who value digital interactions, fast deliveries, and access to global products,

are fueling online retail growth.

Key Market Challenges

Logistics and Delivery Challenges

One of the biggest challenges facing India’s online retail market is the logistics and

delivery infrastructure. While urban areas have seen significant improvements in

delivery speed and efficiency, rural and remote areas still face issues with timely

deliveries. India’s vast and diverse geography, along with poorly developed

infrastructure in many regions, makes last-mile delivery challenging. Traffic congestion,

limited access to rural areas, and poor road conditions can delay deliveries, affecting

customer satisfaction. Additionally, e-commerce players need to balance the demand

for fast deliveries with the need to manage costs. For smaller retailers, the cost of

setting up a reliable delivery network or outsourcing to third-party logistics companies

can be prohibitive. Furthermore, many areas lack proper address systems, which

increases the complexity of delivering orders accurately. While solutions like micro-

warehouses, local fulfillment centers, and partnerships with logistics companies have

been developed, the challenge of ensuring fast and cost-effective deliveries across all

regions remains a significant hurdle for the online retail market.
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Consumer Trust and Online Fraud

Despite the growth of the online retail market, consumer trust remains a challenge.

Many customers, particularly in rural areas, are still hesitant to make online purchases

due to fears about product quality, fraud, or payment security. This issue is

compounded by the prevalence of counterfeit products and unreliable sellers on some

platforms, which can erode consumer confidence. Online payment fraud, such as

identity theft, card fraud, and phishing scams, also poses a significant threat to the

online retail ecosystem. While payment gateways have become more secure with the

introduction of two-factor authentication and other security measures, consumers

remain concerned about the safety of their personal and financial information. To

address these concerns, e-commerce companies must work to build trust with

consumers by offering reliable product guarantees, clear return policies, and secure

payment systems. Additionally, educating customers about the benefits of digital

transactions and providing reassurance through robust customer support systems are

essential to overcoming this challenge. Building consumer trust is crucial for long-term

growth in the online retail market.

Key Market Trends

Rise of Mobile Commerce

Mobile commerce, or M-commerce, is one of the most prominent trends shaping the

India online retail market. With the rapid increase in smartphone adoption, especially in

urban and semi-urban areas, more consumers are using mobile devices to shop online.

The availability of affordable smartphones and improved internet connectivity have

made mobile shopping accessible to a wider audience, contributing significantly to the

growth of the online retail sector. Mobile-first shopping experiences are being prioritized

by retailers, who are optimizing their websites and apps to ensure a seamless and user-

friendly experience on smartphones. Retailers like Myntra, Flipkart, and Amazon have

enhanced their mobile platforms to cater to the growing demand for shopping on-the-go.

Mobile wallets, UPI payments, and mobile-friendly payment gateways have also made

transactions more convenient, which encourages more consumers to make purchases

through their phones. The trend of M-commerce is particularly popular among younger,

tech-savvy consumers, who value the flexibility and convenience of shopping anytime

and anywhere.

Integration of Artificial Intelligence (AI) and Personalization
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Artificial Intelligence (AI) and machine learning are playing a pivotal role in transforming

the online retail experience in India. Retailers are increasingly leveraging AI

technologies to provide personalized shopping experiences, improve customer service,

and enhance operational efficiency. One of the most notable applications of AI in online

retail is personalized product recommendations, which are driven by customer data and

browsing history. Platforms like Amazon and Flipkart use AI algorithms to suggest

products tailored to individual preferences, increasing the likelihood of conversions and

boosting sales. AI-powered chatbots are also being used to provide 24/7 customer

service, answering queries, resolving complaints, and assisting with product

recommendations in real-time. This enhances the overall customer experience by

offering instant support and guidance. Additionally, AI is being used for dynamic pricing,

inventory management, and predictive analytics, allowing retailers to optimize their

pricing strategies, reduce stockouts, and predict demand trends more accurately.

Growth of Online Grocery and Essential Products

The online grocery segment is rapidly emerging as one of the fastest-growing trends in

India’s online retail market. Consumers, especially during the COVID-19 pandemic,

have increasingly turned to e-commerce platforms for purchasing groceries and

essential products due to the convenience, safety, and time-saving benefits they offer.

Platforms like BigBasket, Grofers, Amazon Pantry, and Flipkart have become

household names, offering everything from fresh produce and packaged food to

cleaning supplies and personal care products. The growing preference for online

grocery shopping is driven by several factors, including busy lifestyles, increased

disposable income, and a shift towards contactless shopping. Additionally, the

convenience of home delivery, wide product variety, and frequent discounts on online

grocery platforms are compelling reasons for consumers to adopt online grocery

shopping. E-commerce platforms are also enhancing their delivery efficiency by setting

up hyperlocal warehouses and improving last-mile delivery logistics. As the demand for

convenience continues to rise, online grocery shopping is set to become a mainstream

retail category in India.

Segmental Insights

Sales Channel Insights

In the India online retail market, E-Commerce Marketplaces was dominating over brand-

specific websites. Platforms like Amazon, Flipkart, and Myntra have captured a large

share of the market due to their wide product selection, ease of use, and efficient
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delivery systems. These marketplaces serve as one-stop shops for a diverse range of

products, from electronics and clothing to groceries and household items, offering

consumers a vast array of choices in one place. E-commerce marketplaces also benefit

from their well-established customer bases, marketing power, and the trust built over

time through various promotional campaigns and loyalty programs. They often offer

competitive pricing, deals, and discounts that attract a larger volume of shoppers.

Additionally, many Indian consumers are more comfortable purchasing from these

trusted platforms rather than individual brand-specific websites. While brand-specific

websites are important for businesses to engage directly with customers and offer

exclusive deals, they typically lack the extensive reach and marketplace dynamics that

platforms like Amazon or Flipkart can provide. As a result, marketplaces continue to

dominate the India online retail market, although brand-specific websites are still

relevant for businesses aiming for brand identity and customer loyalty.

Regional Insights

In the India online retail market, the West region was the dominant market, driven by

key cities like Mumbai, Ahmedabad, and Pune. This region has seen rapid urbanization,

higher disposable incomes, and a growing tech-savvy population, all of which contribute

to its leadership in online retail growth. The West is home to India’s financial capital,

Mumbai, where a large number of e-commerce businesses have their headquarters,

making it a crucial hub for the sector. Additionally, the West region benefits from strong

internet infrastructure, widespread smartphone adoption, and a high concentration of

digital payment users. Consumers in this region have shown a strong preference for

online shopping, driven by convenience, access to a wide range of products, and

frequent sales events. The region also boasts a robust logistics network, ensuring

efficient and timely deliveries, further propelling the growth of online retail in the area.

Key Market Players

Flipkart Internet Private Limited

Myntra Designs Private Ltd

Amazon Retail India Private Limited

Reliance Retail Limited

Snapdeal Private Limited
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Tata UniStore Limited

Nykaa E-Retail Pvt Ltd

Brainbees Solutions Pvt Ltd (Firstcry.com)

Clues Network Private Limited (ShopClues)

Fashnear Technologies Private Limited (Meesho)

Report Scope:

In this report, the India Online Retail Market has been segmented into the following

categories, in addition to the industry trends which have also been detailed below:

India Online Retail Market, By Product Category:

Food & Beverages

Personal Care

Apparel & Footwear

Electronics & Appliances

Home & Furniture

Others

India Online Retail Market, By Payment Method:

Cash on Delivery (COD)

Digital Payments

EMI and Buy Now Pay Later (BNPL)
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India Online Retail Market, By Sales Channel:

E-Commerce Marketplaces

Brand-Specific Websites

India Online Retail Market, By Region:

North

West

South

East

Competitive Landscape

Company Profiles: Detailed analysis of the major companies presents in the India

Online Retail Market.

Available Customizations:

India Online Retail Market report with the given market data, TechSci Research offers

customizations according to a company's specific needs. The following customization

options are available for the report:

Company Information

Detailed analysis and profiling of additional market players (up to five).

+357 96 030922
info@marketpublishers.com

India Online Retail Market By Product Category (Food & Beverages, Personal Care, Apparel & Footwear, Electroni...

https://marketpublishers.com/report/industry/other_industries/india-online-retail-market-by-product-category-food-beverages-personal-care-apparel-footwear-electronics-appliances-home-furniture-others.html


Contents

1. INTRODUCTION

1.1. Market Overview

1.2. Key Highlights of the Report

1.3. Market Coverage

1.4. Market Segments Covered

1.5. Research Tenure Considered

2. RESEARCH METHODOLOGY

2.1. Methodology Landscape

2.2. Objective of the Study

2.3. Baseline Methodology

2.4. Formulation of the Scope

2.5. Assumptions and Limitations

2.6. Approach for the Market Study

2.7. Assumptions and Limitations

2.8. Methodology Followed for Calculation of Market Size & Market Shares

2.9. Forecasting Methodology

3. EXECUTIVE SUMMARY

3.1. Market Overview

3.2. Market Forecast

3.3. Key Regions

3.4. Key Segments

4. VOICE OF CUSTOMER

4.1. Factors Influencing Availing Decision

4.2. Challenged Faced

4.3. Brand Awareness

5. INDIA ONLINE RETAIL MARKET OUTLOOK

5.1. Market Size & Forecast

  5.1.1. By Value

+357 96 030922
info@marketpublishers.com

India Online Retail Market By Product Category (Food & Beverages, Personal Care, Apparel & Footwear, Electroni...

https://marketpublishers.com/report/industry/other_industries/india-online-retail-market-by-product-category-food-beverages-personal-care-apparel-footwear-electronics-appliances-home-furniture-others.html


5.2. Market Size & Forecast

  5.2.1. By Product Category Market Share Analysis (Food & Beverages, Personal Care,

Apparel & Footwear, Electronics & Appliances, Home & Furniture, Others)

  5.2.2. By Payment Method Market Share Analysis (Cash on Delivery (COD), Digital

Payments, EMI and Buy Now Pay Later (BNPL))

  5.2.3. By Sales Channel Market Share Analysis (E-Commerce Marketplaces, Brand-

Specific Websites)

  5.2.4. By Region Market Share Analysis

    5.2.4.1. North India Market Share Analysis

    5.2.4.2. South India Market Share Analysis

    5.2.4.3. East India Market Share Analysis

    5.2.4.4. West India Market Share Analysis

  5.2.5. By Top 5 Companies Market Share Analysis, Others (2024)

5.3. India Online Retail Market Mapping & Opportunity Assessment

  5.3.1. By Product Category Market Mapping & Opportunity Assessment

  5.3.2. By Payment Method Market Mapping & Opportunity Assessment

  5.3.3. By Sales Channel Market Mapping & Opportunity Assessment

  5.3.4. By Region Market Mapping & Opportunity Assessment

6. NORTH INDIA ONLINE RETAIL MARKET OUTLOOK

6.1. Market Size & Forecast

  6.1.1. By Value

6.2. Market Size & Forecast

  6.2.1. By Product Category Market Share Analysis

  6.2.2. By Payment Method Market Share Analysis

  6.2.3. By Sales Channel Market Share Analysis

7. SOUTH INDIA ONLINE RETAIL MARKET OUTLOOK

7.1. Market Size & Forecast

  7.1.1. By Value

7.2. Market Size & Forecast

  7.2.1. By Product Category Market Share Analysis

  7.2.2. By Payment Method Market Share Analysis

  7.2.3. By Sales Channel Market Share Analysis

8. WEST INDIA ONLINE RETAIL MARKET OUTLOOK

+357 96 030922
info@marketpublishers.com

India Online Retail Market By Product Category (Food & Beverages, Personal Care, Apparel & Footwear, Electroni...

https://marketpublishers.com/report/industry/other_industries/india-online-retail-market-by-product-category-food-beverages-personal-care-apparel-footwear-electronics-appliances-home-furniture-others.html


8.1. Market Size & Forecast

  8.1.1. By Value

8.2. Market Size & Forecast

  8.2.1. By Product Category Market Share Analysis

  8.2.2. By Payment Method Market Share Analysis

  8.2.3. By Sales Channel Market Share Analysis

9. EAST INDIA ONLINE RETAIL MARKET OUTLOOK

9.1. Market Size & Forecast

  9.1.1. By Value

9.2. Market Size & Forecast

  9.2.1. By Product Category Market Share Analysis

  9.2.2. By Payment Method Market Share Analysis

  9.2.3. By Sales Channel Market Share Analysis

10. MARKET DYNAMICS

10.1. Drivers

10.2. Challenges

11. MARKET TRENDS & DEVELOPMENTS

12. IMPACT OF COVID-19 ON INDIA ONLINE RETAIL MARKET

13. SWOT ANALYSIS

14. PORTER’S FIVE FORCES ANALYSIS

15. INDIA ECONOMIC PROFILE

16. POLICY AND REGULATORY LANDSCAPE

17. COMPETITIVE LANDSCAPE

17.1. Company Profiles

  17.1.1. Flipkart Internet Private Limited

    17.1.1.1. Company Details

    17.1.1.2. Products

+357 96 030922
info@marketpublishers.com

India Online Retail Market By Product Category (Food & Beverages, Personal Care, Apparel & Footwear, Electroni...

https://marketpublishers.com/report/industry/other_industries/india-online-retail-market-by-product-category-food-beverages-personal-care-apparel-footwear-electronics-appliances-home-furniture-others.html


    17.1.1.3. Key Market Focus & Geographical Presence

    17.1.1.4. Recent Developments

    17.1.1.5. Key Management Personnel

  17.1.2. Myntra Designs Private Ltd

    17.1.2.1. Company Details

    17.1.2.2. Products

    17.1.2.3. Key Market Focus & Geographical Presence

    17.1.2.4. Recent Developments

    17.1.2.5. Key Management Personnel

  17.1.3. Amazon Retail India Private Limited

    17.1.3.1. Company Details

    17.1.3.2. Products

    17.1.3.3. Key Market Focus & Geographical Presence

    17.1.3.4. Recent Developments

    17.1.3.5. Key Management Personnel

  17.1.4. Reliance Retail Limited

    17.1.4.1. Company Details

    17.1.4.2. Products

    17.1.4.3. Key Market Focus & Geographical Presence

    17.1.4.4. Recent Developments

    17.1.4.5. Key Management Personnel

  17.1.5. Snapdeal Private Limited

    17.1.5.1. Company Details

    17.1.5.2. Products

    17.1.5.3. Key Market Focus & Geographical Presence

    17.1.5.4. Recent Developments

    17.1.5.5. Key Management Personnel

  17.1.6. Tata UniStore Limited

    17.1.6.1. Company Details

    17.1.6.2. Products

    17.1.6.3. Key Market Focus & Geographical Presence

    17.1.6.4. Recent Developments

    17.1.6.5. Key Management Personnel

  17.1.7. Nykaa E-Retail Pvt Ltd

    17.1.7.1. Company Details

    17.1.7.2. Products

    17.1.7.3. Key Market Focus & Geographical Presence

    17.1.7.4. Recent Developments

    17.1.7.5. Key Management Personnel

+357 96 030922
info@marketpublishers.com

India Online Retail Market By Product Category (Food & Beverages, Personal Care, Apparel & Footwear, Electroni...

https://marketpublishers.com/report/industry/other_industries/india-online-retail-market-by-product-category-food-beverages-personal-care-apparel-footwear-electronics-appliances-home-furniture-others.html


  17.1.8. Brainbees Solutions Pvt Ltd (Firstcry.com)

    17.1.8.1. Company Details

    17.1.8.2. Products

    17.1.8.3. Key Market Focus & Geographical Presence

    17.1.8.4. Recent Developments

    17.1.8.5. Key Management Personnel

  17.1.9. Clues Network Private Limited (ShopClues)

    17.1.9.1. Company Details

    17.1.9.2. Products

    17.1.9.3. Key Market Focus & Geographical Presence

    17.1.9.4. Recent Developments

    17.1.9.5. Key Management Personnel

  17.1.10. Fashnear Technologies Private Limited (Meesho)

    17.1.10.1. Company Details

    17.1.10.2. Products

    17.1.10.3. Key Market Focus & Geographical Presence

    17.1.10.4. Recent Developments

    17.1.10.5. Key Management Personnel

18. STRATEGIC RECOMMENDATIONS

18.1. Key Focus Areas

18.2. Target Payment Method

18.3. Target Sales Channel

19. ABOUT US & DISCLAIMER

+357 96 030922
info@marketpublishers.com

India Online Retail Market By Product Category (Food & Beverages, Personal Care, Apparel & Footwear, Electroni...

https://marketpublishers.com/report/industry/other_industries/india-online-retail-market-by-product-category-food-beverages-personal-care-apparel-footwear-electronics-appliances-home-furniture-others.html


I would like to order

Product name: India Online Retail Market By Product Category (Food & Beverages, Personal Care,

Apparel & Footwear, Electronics & Appliances, Home & Furniture, Others), By Payment

Method (Cash on Delivery (COD), Digital Payments, EMI and Buy Now Pay Later

(BNPL)), By Sales Channel (E-Commerce Marketplaces, Brand-Specific Websites), By

Region, Competition Forecast & Opportunities, 2020-2030F

Product link: https://marketpublishers.com/r/I176DA295C8BEN.html

Price: US$ 3,500.00 (Single User License / Electronic Delivery)

If you want to order Corporate License or Hard Copy, please, contact our Customer

Service:

info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click

button on product page https://marketpublishers.com/r/I176DA295C8BEN.html

Powered by TCPDF (www.tcpdf.org)

+357 96 030922
info@marketpublishers.com

India Online Retail Market By Product Category (Food & Beverages, Personal Care, Apparel & Footwear, Electroni...

https://marketpublishers.com/report/industry/other_industries/india-online-retail-market-by-product-category-food-beverages-personal-care-apparel-footwear-electronics-appliances-home-furniture-others.html
mailto:info@marketpublishers.com
https://marketpublishers.com/report/industry/other_industries/india-online-retail-market-by-product-category-food-beverages-personal-care-apparel-footwear-electronics-appliances-home-furniture-others.html
http://www.tcpdf.org
https://marketpublishers.com/report/industry/other_industries/india-online-retail-market-by-product-category-food-beverages-personal-care-apparel-footwear-electronics-appliances-home-furniture-others.html

