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India Online Insurance Market was valued at USD 2.04 Billion in 2024 and is expected
to reach USD 3.45 Billion by 2030 with a CAGR of 11.25% during the forecast period.
The India Online Insurance market is driven by several key factors, including the rapid
digital adoption and growing internet penetration across the country. As more people
gain access to smartphones and the internet, online platforms become an attractive
option for purchasing insurance. Increased awareness of the importance of insurance,
especially post-pandemic, is encouraging consumers to explore digital solutions for
health, life, and auto insurance. Government initiatives such as financial literacy
programs and regulatory support for digital insurance platforms also contribute to the
market's growth. Also, the rise of mobile app usage and convenience offered by online
services are key drivers of this market's expansion in India.

Key Market Drivers
Large Pool of People Suffering from Oral Diseases

A large pool of people suffering from oral diseases is a significant driving factor for the
growth of the India online insurance market, particularly in the health insurance
segment. As a part of this, as of May 2023, according to the World Health Organization
(WHO), over 95% of persons in India have dental caries, and more than half have
periodontal disease. Oral health issues, such as cavities, gum diseases, and tooth
decay, are prevalent across India, affecting millions of individuals. The increasing
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awareness about the importance of dental care and the rising number of people
seeking dental treatments are driving the demand for oral health insurance coverage.
With the growing focus on healthcare in India, more consumers are recognizing the
need for insurance that covers not only medical emergencies but also routine dental
care and treatment. As a result, many insurance companies are expanding their
offerings to include dental care coverage, making it easier for individuals to access
preventive and corrective treatments. The convenience of purchasing insurance online
has further fuelled this trend, as more people are turning to digital platforms to compare
plans, select coverage, and manage their policies. Also, the rise of mobile app usage
allows consumers to quickly access dental care services and insurance details. As the
prevalence of oral diseases continues to rise, the demand for affordable dental
insurance solutions through online platforms is expected to increase, driving the overall
growth of the India online insurance market.

Surging Population Influencing Market Growth

The surging population in India is a key driving factor for the rapid growth of the online
insurance market. With over billion people, India is the second-most populous country in
the world, creating a vast consumer base with diverse insurance needs. As a part of
this, according to a recent study, as of 2023, India's total population was 1.43 billion
people. As the population continues to grow, the demand for various types of insurance,
including health, life, and auto insurance, rises significantly. A growing population leads
to increased risks, such as health issues, accidents, and financial insecurity, prompting
individuals to seek financial protection through insurance. This rising awareness of the
need for coverage, coupled with the convenience of purchasing insurance online, is
driving the shift from traditional methods to digital platforms.

Also, India’s large and rapidly expanding middle class, with increasing disposable
incomes, is more inclined to purchase insurance products to safeguard their financial
future. Digital platforms enable consumers to compare policies, choose the right
coverage, and make purchases efficiently, reducing the need for intermediaries. In
addition, as more people embrace smartphones and the internet, the adoption of online
insurance solutions becomes more prevalent, particularly in urban areas. As the
population continues to rise, the demand for online insurance is expected to grow
exponentially, fuelling the expansion of the India online insurance market.

Growing Disposable Income

Growing disposable incomes are a significant driver in the expansion of the Online
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Insurance market. As a part of this, according to a recent study, as of March 2024, in
2023-24, India's per capita disposable income is predicted to reach ?2.14 lakh, up from
the previously estimated ?2.12 lakh. As the country’s economy continues to grow, more
individuals, particularly within the middle class, are experiencing an increase in
disposable income. This financial uplift enables consumers to consider more long-term
investments, including insurance products for health, life, property, and automobiles, as
they seek financial security and risk mitigation.

Higher disposable incomes allow people to not only afford insurance premiums but also
to opt for more comprehensive coverage. With the increasing realization that insurance
is essential for managing health emergencies, accidents, and financial planning,
consumers are increasingly turning to digital platforms for convenience and competitive
pricing. Also, the rise in disposable income has led to greater financial literacy and
awareness, empowering people to explore online insurance options that offer
transparent pricing and easily accessible services. The accessibility of mobile apps and
online platforms makes it convenient for tech-savvy consumers to research, compare,
and purchase insurance policies without relying on agents or intermediaries. As
disposable income continues to rise in India, especially among younger populations, the
demand for affordable and flexible online insurance solutions is expected to grow,
driving further market development and adoption. This trend is helping to shape the
future of India’s online insurance sector.

Key Market Challenges
Higher Premium Rates

Higher premium rates present a significant challenge for the India online insurance
market. As insurers face rising operational costs, increased medical expenses, and
claims payouts, many have raised their premiums, making insurance less affordable for
a large section of the population. As a part of this, according to a recent study, the life
insurance premium in India climbed by 9.63%, while the global life insurance premium
increased by 1.18%. For many potential customers, especially those in lower-income
brackets, these higher premiums can be a deterrent to purchasing insurance, limiting
the market's growth. Also, the affordability challenge is compounded by the fact that
many consumers in India still perceive insurance as an unnecessary expense,
especially when compared to other immediate financial needs. Higher premiums make it
harder for these consumers to justify spending on insurance, potentially leading to lower
adoption rates.
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The competitive nature of the online insurance market exacerbates the situation, with
consumers having the option to compare policies and prices easily. This encourages
insurers to either offer discounted plans or provide additional benefits to attract
customers, making it difficult for companies to maintain profitability while keeping
premiums high. To address this challenge, insurers need to innovate with more
affordable, customized policies or introduce flexible payment options, allowing
consumers to access essential coverage despite rising premium rates.

Limited Awareness Among Consumers

Limited awareness among consumers is a significant challenge for the India online
insurance market. Despite the increasing importance of insurance, many individuals still
lack a clear understanding of the benefits and necessity of coverage, particularly in rural
areas. This knowledge gap leads to low penetration rates and hesitant adoption of
online insurance products. Consumers are often unaware of the wide range of
insurance options available, from health to life and auto insurance, and may not
understand the risks of being uninsured. Also, the online nature of the insurance market
can intimidate those who are not tech-savvy or familiar with digital platforms. Some
consumers remain wary of purchasing policies online due to concerns over fraud,
transparency, and the lack of personalized interactions with agents. To address this
challenge, insurers need to focus on educating potential customers through digital
literacy campaigns, targeted marketing, and simplified product offerings. Collaborations
with government and NGOs could also help promote awareness and build trust in online
insurance. In addition, insurers should make their platforms user-friendly, ensuring that
all consumers, regardless of age or technological proficiency, can easily access and
understand insurance products. This will be crucial in expanding the reach and
acceptance of online insurance in India.

Key Market Trends
Increased Adoption of Mobile-Based Apps

The increased adoption of mobile-based apps is a prominent trend shaping the India
online insurance market. With the widespread use of smartphones and better internet
connectivity, mobile apps have become the preferred method for purchasing and
managing insurance policies. These apps offer significant convenience, allowing
consumers to compare insurance plans, purchase coverage, and file claims seamlessly
from anywhere at any time.
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This shift towards mobile-first platforms has empowered tech-savvy consumers,
especially millennials and younger generations, to take control of their insurance needs.
Insurers are also leveraging mobile apps to enhance customer engagement, offering
features like instant quotes, policy tracking, renewal reminders, and 24/7 customer
support. Also, the rise of mobile apps has helped insurers reach a broader audience,
particularly in rural and semi-urban areas where traditional insurance distribution
channels were less effective. Mobile apps also provide insurers with valuable data and
insights, enabling them to offer personalized products and improve customer
experiences. As mobile adoption continues to grow in India, the trend towards mobile-
based insurance apps is expected to strengthen, further driving the growth of the online
insurance market by making insurance more accessible, convenient, and user-friendly.

Increased Focus on Customization & Personalization

Increased focus on customization and personalization is a significant trend in the India
online insurance market. As consumers become more aware of their unique needs and
financial goals, they are seeking insurance products that cater specifically to their
requirements. Traditional, one-size-fits-all policies are being replaced by flexible,
customizable plans that allow individuals to adjust coverage, premiums, and add-on
features according to their preferences.

Insurers are leveraging technology, such as artificial intelligence and big data analytics,
to gather insights into customer behavior, health, and lifestyle. This data enables them
to offer more personalized solutions, recommend coverage options, and price policies
based on an individual’s risk profile. Consumers now expect insurers to offer tailored
experiences, which not only enhance their satisfaction but also improve the chances of
customer retention. Also, the demand for personalized health, life, and auto insurance
products has surged as people want more control over their policies, leading insurers to
create bespoke packages. Online platforms, with their ease of access and user-friendly
interfaces, facilitate this trend by allowing consumers to make informed decisions and
select the most relevant coverage options. As consumer expectations continue to
evolve, the trend toward customization and personalization will play a crucial role in
shaping the future of India’s online insurance market.

Increased Focus on Comprehensive Coverage

An increased focus on comprehensive coverage is a prominent trend in the India online
insurance market. As consumers become more aware of the financial risks associated
with health, life, and property, they are seeking insurance policies that offer broader, all-
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encompassing protection. This shift is driven by the growing understanding that single,
limited coverage may not adequately protect against unexpected financial burdens.

Online insurance platforms have responded to this demand by offering comprehensive
insurance packages that include coverage for a wide range of risks, including critical
illness, hospitalization, accidents, and natural disasters. These packages are designed
to offer more value for money by covering multiple aspects of a person’s life, making
them attractive to consumers who want peace of mind with one policy. Also, with the
rise of digital platforms, consumers can easily compare and customize comprehensive
plans that best suit their needs. This shift towards broader coverage is particularly
evident in health insurance, where consumers are increasingly opting for policies that
cover a wide range of medical conditions, preventive care, and hospitalization
expenses. As the demand for comprehensive coverage continues to grow, insurers are
adapting their offerings to meet these expectations, contributing to the rapid expansion
of the online insurance market in India.

Segmental Insights
Insurance Type Insights

Life Insurance dominated the India Online Insurance market, driven by increasing
awareness of financial planning, growing disposable incomes, and a shift towards digital
platforms. Consumers are increasingly opting for online life insurance policies due to
their convenience, ease of comparison, and transparency in terms of pricing and
coverage. Also, the rise of tech-savvy millennials, who prioritize long-term financial
security, has further fueled the demand for life insurance products. Insurers have
responded by enhancing their digital offerings, simplifying the purchasing process, and
providing personalized policy options, making life insurance the leading segment in
India’s online insurance market.

Regional Insights

The North region dominated the India Online Insurance market, primarily driven by the
presence of major metropolitan areas like Delhi, Chandigarh, and Jaipur. These cities
have high internet penetration, a large tech-savvy population, and increasing awareness
about the benefits of insurance, making them key hubs for online insurance adoption.
The region's growing middle class, rising disposable income, and shift toward digital
platforms have further fuelled the demand for convenient, affordable insurance options.
Also, North India’s expanding urbanization and increasing financial literacy contribute to
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the dominance of this region in India's online insurance market.
Key Market Players
Acko Technology and Service Private Limited
HDFC Life Insurance
Shriram General Insurance Company Ltd
Niva Bupa Health Insurance Co. Ltd
Future Generali India Insurance Co Ltd
ICICI Lombard General Insurance Company Limited
Policybazaar Insurance Brokers Private Limited
IndiaFirst Life Insurance Company Limited
Aviva Plc

Zurich Insurance Group Ltd

Report Scope:

In this report, the India Online Insurance Market has been segmented into the following
categories, in addition to the industry trends which have also been detailed below:

India Online Insurance Market, By Insurance Type:
Life Insurance

Non-Life Insurance

India Online Insurance Market, By Enterprise Size:

Large Enterprises
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Small and Medium Enterprises

India Online Insurance Market, By Region:
North

South

East

West

Competitive Landscape

Company Profiles: Detailed analysis of the major companies presents in the India
Online Insurance Market.

Available Customizations:

India Online Insurance Market report with the given market data, TechSci Research
offers customizations according to a company's specific needs. The following
customization options are available for the report:

Company Information

Detailed analysis and profiling of additional market players (up to five).
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