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Abstracts

Market Overview

India Anti-Aging Products Market was valued at USD 2.03 Billion in 2025 and is

expected to reach USD 3.76 Billion by 2031 with a CAGR of 10.86% during the forecast

period. India's anti-aging products market is experiencing rapid growth, driven by a

young, affluent, and digitally connected population. Consumers are increasingly seeking

preventive skincare solutions, including serums, creams, and natural ingredients like

turmeric and amla. Global brands such as Est?e Lauder and L'Or?al are expanding

their presence, while domestic players emphasize Ayurveda and sustainability. E-

commerce platforms like Nykaa are pivotal in reaching a broader audience, offering

both luxury and accessible options. The market's expansion is also fueled by rising

disposable incomes, increased awareness of skincare, and a growing preference for

natural and organic products.

Key Market Drivers

Rising Awareness of Skincare and Anti-Aging Solutions

Awareness regarding skincare and anti-aging solutions has grown significantly in India

over the past decade. Increasing exposure to global beauty trends through social

+357 96 030922
info@marketpublishers.com

India Anti-Aging Products Market, By Product Type (Skin Care, Hair Care, Others), By Nature (Organic, Regular)...

https://marketpublishers.com/report/consumers_goods/cosmetics/india-anti-aging-products-market-techsci.html


media, beauty influencers, and digital marketing campaigns has made

consumers more conscious about maintaining youthful skin. For instance, a 2023 report

revealed that the average Indian consumer spends USD 14.18 on beauty and personal

care products over six months, while working women spend around USD 22.69,

reflecting growing investment in skincare. Individuals, especially in urban areas, now

actively seek products that prevent premature aging, reduce fine lines, and improve skin

elasticity. Educational initiatives by brands, tutorials on Instagram and YouTube, and

detailed product information on e-commerce platforms have empowered consumers to

make informed decisions. Additionally, dermatologists and skincare professionals

increasingly recommend preventive routines rather than reactive solutions, fostering

early adoption of anti-aging products. This heightened awareness is particularly evident

among younger consumers aged 25–35, who are adopting serums, creams, and masks

early to maintain skin health over time.

Key Market Challenges

Limited Awareness and Misconceptions About Product Efficacy

Despite growing awareness of skincare in urban India, misconceptions and limited

understanding of anti-aging products remain significant challenges. Many consumers

lack knowledge about the correct usage, active ingredients, and expected outcomes of

anti-aging solutions. For instance, some individuals believe anti-aging creams can

completely reverse wrinkles or prevent aging overnight, leading to unrealistic

expectations and potential dissatisfaction. Misunderstandings about product types—such

as serums, creams, masks, or eye gels—also affect adoption, as consumers may not

know which product suits their skin type or age group. Furthermore, a lack of trust in

online reviews and digital recommendations can deter purchases from e-commerce

platforms. To overcome this challenge, brands need to invest in consumer education

campaigns, dermatologist endorsements, and transparent labeling that communicates

benefits, usage instructions, and timelines for visible results.

Key Market Trends

Rise of Natural, Organic, and Ayurvedic Formulations

A significant trend in India’s anti-aging products market is the growing consumer

preference for natural, organic, and Ayurvedic formulations. Indian consumers are

increasingly moving away from chemical-laden products due to concerns about skin

sensitivity, allergies, and long-term health effects. Ingredients such as turmeric, amla,
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aloe vera, neem, saffron, and green tea have gained popularity for their natural anti-

aging properties, antioxidant content, and skin-nourishing benefits. Domestic brands are

leveraging traditional Ayurvedic practices to differentiate themselves, while international

players are integrating herbal extracts into their formulations to appeal to the “clean

beauty” segment. This trend aligns with the global demand for sustainable and

environmentally friendly products, allowing brands to promote transparency, ethical

sourcing, and cruelty-free testing.

Key Market Players

Age Sciences, Inc. (PMD Beauty)

Procter & Gamble Company

Oriflame Cosmetics AG

Revlon Inc.

Avon Beauty Products India Private Limited

Helios Lifestyle Private Limited

L’Oreal S.A.

Shiseido Company, Limited

Beiersdorf AG

Unilever plc

Report Scope:

In this report, the India Anti-Aging Products Market has been segmented into the

following categories, in addition to the industry trends which have also been detailed

below:

India Anti-Aging Products Market, By Product Type:
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Skin Care

Hair Care

Others

India Anti-Aging Products Market, By Nature:

Organic

Regular

India Anti-Aging Products Market, By Distribution Channel:

Supermarkets/Hypermarkets

Convenience Stores, Specialty Stores

Online

Others

India Anti-Aging Products Market, By Region:

North

South

East

West

Competitive Landscape

Company Profiles: Detailed analysis of the major companies presents in the India Anti-

Aging Products Market.

Available Customizations:
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India Anti-Aging Products Market report with the given market data, TechSci Research

offers customizations according to a company's specific needs. The following

customization options are available for the report:

Company Information

Detailed analysis and profiling of additional market players (up to five).

+357 96 030922
info@marketpublishers.com

India Anti-Aging Products Market, By Product Type (Skin Care, Hair Care, Others), By Nature (Organic, Regular)...

https://marketpublishers.com/report/consumers_goods/cosmetics/india-anti-aging-products-market-techsci.html


Contents

1. INTRODUCTION

1.1. Product Overview

1.2. Key Highlights of the Report

1.3. Market Coverage

1.4. Market Segments Covered

1.5. Research Tenure Considered

2. RESEARCH METHODOLOGY

2.1. Methodology Landscape

2.2. Objective of the Study

2.3. Baseline Methodology

2.4. Formulation of the Scope

2.5. Assumptions and Limitations

2.6. Sources of Research

2.7. Approach for the Market Study

2.8. Methodology Followed for Calculation of Market Size & Market Shares

2.9. Forecasting Methodology

3. EXECUTIVE SUMMARY

3.1. Overview of the Market

3.2. Overview of Key Market Segmentations

3.3. Overview of Key Market Players

3.4. Overview of Key Regions

3.5. Overview of Market Drivers, Challenges, and Trends

4. INDIA ANTI-AGING PRODUCTS MARKET OUTLOOK

4.1. Market Size & Forecast

  4.1.1. By Value

4.2. Market Share & Forecast

  4.2.1. By Product Type (Skin Care, Hair Care, Others)

  4.2.2. By Nature (Organic, Regular)

  4.2.3. By Distribution Channel (Supermarkets/Hypermarkets, Convenience Stores,

Specialty Stores, Online, Others)

+357 96 030922
info@marketpublishers.com

India Anti-Aging Products Market, By Product Type (Skin Care, Hair Care, Others), By Nature (Organic, Regular)...

https://marketpublishers.com/report/consumers_goods/cosmetics/india-anti-aging-products-market-techsci.html


  4.2.4. By Region

  4.2.5. By Company (2025)

4.3. Market Map

5. INDIA SKIN CARE MARKET OUTLOOK

5.1. Market Size & Forecast

  5.1.1. By Value

5.2. Market Share & Forecast

  5.2.1. By Nature

  5.2.2. By Distribution Channel

6. INDIA HAIR CARE MARKET OUTLOOK

6.1. Market Size & Forecast

  6.1.1. By Value

6.2. Market Share & Forecast

  6.2.1. By Nature

  6.2.2. By Distribution Channel

7. MARKET DYNAMICS

7.1. Drivers

7.2. Challenges

8. MARKET TRENDS & DEVELOPMENTS

8.1. Merger & Acquisition (If Any)

8.2. Product Launches (If Any)

8.3. Recent Developments

9. DISRUPTIONS: CONFLICTS, PANDEMICS AND TRADE BARRIERS

10. PORTERS FIVE FORCES ANALYSIS

10.1. Competition in the Industry

10.2. Potential of New Entrants

10.3. Power of Suppliers

10.4. Power of Customers

+357 96 030922
info@marketpublishers.com

India Anti-Aging Products Market, By Product Type (Skin Care, Hair Care, Others), By Nature (Organic, Regular)...

https://marketpublishers.com/report/consumers_goods/cosmetics/india-anti-aging-products-market-techsci.html


10.5. Threat of Substitute Products

11. INDIA ECONOMIC PROFILE

12. COMPETITIVE LANDSCAPE

12.1. Company Profiles

  12.1.1. Age Sciences, Inc. (PMD Beauty)

    12.1.1.1. Business Overview

    12.1.1.2. Company Snapshot

    12.1.1.3. Products & Services

    12.1.1.4. Financials (As Per Availability)

    12.1.1.5. Key Market Focus & Geographical Presence

    12.1.1.6. Recent Developments

    12.1.1.7. Key Management Personnel

  12.1.2. Procter & Gamble Company

  12.1.3. Oriflame Cosmetics AG

  12.1.4. Revlon Inc.

  12.1.5. Avon Beauty Products India Private Limited

  12.1.6. Helios Lifestyle Private Limited

  12.1.7. L’Oreal S.A.

  12.1.8. Shiseido Company, Limited

  12.1.9. Beiersdorf AG

  12.1.10. Unilever plc

13. STRATEGIC RECOMMENDATIONS

14. ABOUT US & DISCLAIMER

+357 96 030922
info@marketpublishers.com

India Anti-Aging Products Market, By Product Type (Skin Care, Hair Care, Others), By Nature (Organic, Regular)...

https://marketpublishers.com/report/consumers_goods/cosmetics/india-anti-aging-products-market-techsci.html


I would like to order

Product name: India Anti-Aging Products Market, By Product Type (Skin Care, Hair Care, Others), By

Nature (Organic, Regular), By Distribution Channel (Supermarkets/Hypermarkets,

Convenience Stores, Specialty Stores, Online, Others), By Region, Competition, Forecast

& Opportunities, 2021-2031F

Product link: https://marketpublishers.com/r/IF6C21D0E789EN.html

Price: US$ 3,500.00 (Single User License / Electronic Delivery)

If you want to order Corporate License or Hard Copy, please, contact our Customer

Service:

info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click

button on product page https://marketpublishers.com/r/IF6C21D0E789EN.html

Powered by TCPDF (www.tcpdf.org)

+357 96 030922
info@marketpublishers.com

India Anti-Aging Products Market, By Product Type (Skin Care, Hair Care, Others), By Nature (Organic, Regular)...

https://marketpublishers.com/report/consumers_goods/cosmetics/india-anti-aging-products-market-techsci.html
mailto:info@marketpublishers.com
https://marketpublishers.com/report/consumers_goods/cosmetics/india-anti-aging-products-market-techsci.html
http://www.tcpdf.org
https://marketpublishers.com/report/consumers_goods/cosmetics/india-anti-aging-products-market-techsci.html

