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Abstracts

Market Overview

The India Advertising Market was valued at USD 908.66 billion in 2024 and is projected

to reach USD 1715.42 billion by 2030, growing at a CAGR of 11.23% during the

forecast period. This growth is supported by the evolving media landscape and

increasing investment in marketing strategies across various sectors. Advertising, in its

diverse formats—TV, print, radio, online, mobile, and outdoor—plays a pivotal role in

promoting products and services, enhancing brand recognition, and expanding market

reach. It enables efficient consumer targeting, reduces intermediary involvement, and

supports informed decision-making by customers. With expanding internet access,

consumer engagement through digital channels is growing rapidly. India’s advertising

industry is further bolstered by strong economic activity in sectors like FMCG and

automotive. Traditional media remains significant, while digital platforms are rapidly

gaining traction, reinforcing India's position as one of the world’s fastest-growing

advertising markets.

Key Market Drivers

Digital Transformation and Growing Internet Penetration

The rapid digital transformation and increasing internet penetration are major catalysts

for the growth of India’s advertising market. India has emerged as one of the largest
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digital consumer bases globally, with over 700 million internet users as of 2023.

This expansion is driven by widespread smartphone usage and affordable data

services. As a result, advertisers are shifting focus from traditional to digital platforms,

leveraging social media, OTT services, and video-sharing platforms to connect with

consumers. Platforms like Facebook, Instagram, YouTube, and Twitter offer interactive,

personalized advertising opportunities that enhance audience engagement. Additionally,

programmatic advertising is gaining momentum, offering real-time targeting through

data analytics and behavior-based insights. This enables brands to deliver precise, cost-

effective campaigns with measurable ROI. The digital ecosystem is reshaping how

brands communicate, making it an essential driver of advertising growth in India.

Key Market Challenges

High Competition and Market Saturation

The India advertising market is facing growing challenges from high competition and

market saturation. As brands across various sectors increase advertising expenditure to

gain consumer attention, the advertising space has become highly cluttered. Audiences

are frequently exposed to a high volume of advertisements across digital, television,

outdoor, and print channels, leading to ad fatigue. This oversaturation diminishes the

effectiveness of marketing efforts, making it more difficult for brands to stand out and

engage meaningfully with consumers. The shift to digital has intensified competition for

ad space, raising costs and making it harder for smaller businesses with limited budgets

to compete with larger corporations. This imbalance often leads to visibility issues for

emerging players, hindering their growth and limiting innovation in creative advertising

strategies. Consequently, advertisers must find innovative ways to break through the

noise while balancing budget constraints.

Key Market Trends

Rise of Digital and Programmatic Advertising

A major trend shaping the India advertising market is the surge in digital and

programmatic advertising. With widespread internet adoption and rising smartphone

use, digital platforms are becoming the dominant advertising channels. Programmatic

advertising, which automates the buying and selling of digital ad space using real-time

data, is gaining popularity for its efficiency and precision targeting. Advertisers can now

target users based on behavior, preferences, and location, leading to higher

engagement and ROI. Social media platforms like Facebook, Instagram, LinkedIn, and
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Twitter provide robust tools for audience segmentation and personalized ad delivery.

The popularity of short-form video content on YouTube Shorts and TikTok is also fueling

digital ad growth. These developments, combined with the measurable impact of online

advertising, are reshaping the advertising landscape in India, prompting brands to

prioritize digital-first campaigns.

Key Market Players

JWT India

Ogilvy & Mather India

DDB Mudra Group

FCB-Ulka Advertising Ltd.

Rediffusion DY&R

McCann Erickson India

Crayons Advertising Limited

The DDB Mudra Group

Creation Infoways Pvt. Ltd

Avail Advertising India Pvt Ltd

Report Scope:

In this report, the India Advertising Market has been segmented into the following

categories, in addition to the industry trends which have also been detailed below:

India Advertising Market, By Type:

Television Advertising

Print Advertising
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Radio Advertising

Internet/Online Advertising

Mobile Advertising

Outdoor Advertising

Others

India Advertising Market, By Region:

North

South

East

West

Competitive Landscape

Company Profiles: Detailed analysis of the major companies presents in the India

Advertising Market.

Available Customizations:

India Advertising Market report with the given market data, TechSci Research offers

customizations according to a company's specific needs. The following customization

options are available for the report:

Company Information

Detailed analysis and profiling of additional market players (up to

five).
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