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The Global Consumer Packaged Goods (CPG) Market is expected to expand from USD
182.62 billion in 2025 to USD 254.83 billion by 2031, experiencing a compound annual
growth rate of 5.71%. This sector covers a wide array of frequently bought, rapidly
consumed, and affordably priced items, such as household goods, personal care
products, food, and beverages. Growth is primarily fueled by a steadily increasing global
population, rapid urbanization, and higher disposable incomes, especially within
emerging markets. However, ongoing supply chain fluctuations present a major hurdle,
negatively affecting product availability and driving up operational expenses.

Economically, the worldwide CPG industry exhibits massive activity and influence. In
2025, The Consumer Goods Forum reported that its more than 380 member
organizations generated a combined €5.2 trillion in sales, highlighting the sector's
immense size and financial impact. Even with this strong foundation, successfully
managing geopolitical uncertainties and inflationary challenges will be essential to
ensure continued market expansion in the near future.

Market Driver
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The widespread embrace of direct-to-consumer approaches and the rapid growth of
digital commerce are dramatically reshaping the Global Consumer Packaged Goods
Market. These developments allow brands to connect directly with shoppers, creating
tailored buying experiences and streamlined channels for feedback. Digital platforms
enhance market reach, improve inventory control, and enable precise marketing
campaigns. As an example, Procter & Gamble reported a 12% rise in e-commerce
sales in its August 2025 Annual Report, illustrating a major shift in consumer purchasing
habits. This level of direct interaction builds strong brand loyalty and provides crucial
data on changing buyer preferences, speeding up product innovation and strategic
marketing.

Another major force transforming the CPG sector is the shifting consumer preference
toward health and wellness items. Shoppers are favoring products that offer clear
functional advantages, transparent ingredients, and sustainable origins, pushing
companies to revamp current offerings and launch healthier options. This shift is clearly
seen in areas ranging from personal care to food and beverages, where ingredient
guality and sourcing heavily influence buying decisions. Unilever's February 2026
financial results showed double-digit expansion in its Wellbeing division, emphasizing
this robust demand for healthier products. Consequently, the industry continues to grow
and adapt, with Unilever also reporting a 3.5% underlying sales increase in 2025,
proving the market's strong alignment with modern technological shifts and consumer
values.

Market Challenge

Ongoing instability within the supply chain remains a major barrier to the long-term
expansion of the Global Consumer Packaged Goods Market. Such unpredictability
directly limits product availability, creating stock shortages and missed revenue
opportunities due to consumers being unable to reliably purchase everyday necessities.
Additionally, this volatility raises operational costs throughout the entire value chain.
Erratic changes in logistics, manufacturing processes, and the procurement of raw
materials severely inflate the expenses borne by CPG manufacturers.

Highlighting this issue, a late 2025 survey by the Chartered Institute of Procurement and
Supply (CIPS) revealed that 22% of procurement leaders experienced shipping and
logistics cost hikes exceeding 10%. These sharp rises in transportation expenses shrink
profit margins and force companies to raise prices, which can ultimately discourage
buyers. Consequently, businesses have less capital to allocate toward market
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expansion or product innovation, effectively stunting the industry's broader growth by
suppressing both consumer demand and corporate profitability.

Market Trends

A major development in the Global Consumer Packaged Goods Market is the
heightened consumer emphasis on ethical and sustainable purchasing. Shoppers are
closely evaluating brand behaviors, ecological footprints, and the origins of products,
forcing producers to embed sustainable practices deeply into their operations. This
movement has evolved from a simple preference into a core expectation that drives
buyer choices. For example, in March 2026, Nestl? announced it had exceeded its 2025
sustainability goal by sourcing 27.6% of its primary ingredients from farms utilizing
regenerative agriculture, surpassing the initial 20% target. These strategic efforts are
essential for companies seeking to connect with today's socially and environmentally
aware shoppers.

The rising popularity of private label brands is another key trend altering the CPG
sector. Driven by changing consumer views on value and quality, combined with
focused investments from retailers, store brands are now formidable competitors to
legacy national names. These private labels provide retailers with enhanced authority
over their supply networks and pricing structures, thereby strengthening their overall
market stance. Reflecting this shift, Walmart's May 2025 earnings report noted a 60
basis point year-over-year increase in its US grocery private brand penetration. This
growth highlights a fiercely competitive landscape where retailer-owned brands are
securing a larger portion of consumer expenditures.

Key Market Players
The Procter & Gamble Company
Nestle SA
Unilever PLC
Kellogg Company
The Coca-Cola Company

Colgate-Palmolive
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Mars Incorporated
The Hershey Company
Mondelez International

General Mills Inc.

Report Scope
In this report, the Global Consumer Packaged Goods Market has been segmented into
the following categories, in addition to the industry trends which have also been detailed
below:
Consumer Packaged Goods Market, By Type
Food and Beverages
Personal Care Products
Household Products
Healthcare Products
Others
Consumer Packaged Goods Market, By End User
Households
Businesses
Institutions

Consumer Packaged Goods Market, By Distribution Channel

Online
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Offline
Consumer Packaged Goods Market, By Region
North America
United States
Canada
Mexico
Europe
France
United Kingdom
Italy
Germany
Spain
Asia Pacific
China
India
Japan
Australia
South Korea

South America
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Brazil
Argentina
Colombia
Middle East & Africa
South Africa
Saudi Arabia

UAE

Competitive Landscape

Company Profiles: Detailed analysis of the major companies present in the Global
Consumer Packaged Goods Market.

Available Customizations:

Global Consumer Packaged Goods Market report with the given market data, TechSci
Research offers customizations according to a company's specific needs. The following
customization options are available for the report:

Company Information

Detailed analysis and profiling of additional market players (up to five).
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