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Abstracts

The China Fragrance Market was valued at USD 1.24 billion in 2024 and is projected

t%li%reach USD 3.02 billion by 2030, growing at a CAGR of 7.54% during the forecast

period. Market growth is driven by rising disposable incomes, expanding urbanization,

and increasing consumer exposure t%li%global beauty trends. As more Chinese

consumers embrace personal grooming and luxury lifestyles, fragrances have become

an integral part of self-care and fashion expression. Urban centers, with improved

access t%li%international and domestic fragrance brands, are key contributors

t%li%market demand. The rise of social media platforms like WeChat and Douyin

(TikTok) has significantly influenced fragrance awareness and purchasing behavior,

especially among younger demographics. In addition, the booming e-commerce sector

has made fragrance products more accessible across China, fueling higher penetration.

A notable shift is als%li%occurring in consumer preferences, with growing interest in

personalized and niche fragrances, reflecting an evolving demand for individualistic and

premium scent experiences.

Key Market Drivers

Rising Disposable Income Across the Region

The growth of disposable income among Chinese households continues t%li%be a

fundamental factor supporting the fragrance market. As of 2024, the average

household’s annual disposable income reached approximately USD 5667.63, enabling
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more consumers t%li%invest in luxury and premium personal care products.

This financial empowerment is driving the uptake of high-quality fragrance products,

both from international luxury brands and domestic innovators. Fragrances are

increasingly viewed not only as grooming essentials but als%li%as lifestyle and status

symbols. Alongside premiumization, rising incomes have sparked greater demand for

niche and customized scents that reflect individual personality and sophistication. This

income-driven trend is supporting the transition from mass-market options t%li%high-

end and artisanal fragrances, expanding the market across various consumer tiers.

Key Market Challenges

Intense Competition Among Key Players

The China fragrance market is characterized by strong competition, with numerous

international and domestic brands striving t%li%gain consumer attention. Well-

established global names such as Chanel, Dior, and Gucci enjoy strong brand

recognition, yet local players are emerging rapidly with regionally tailored offerings and

competitive pricing. The increasing popularity of e-commerce has made price

comparison and brand discovery easier for consumers, intensifying market rivalry.

T%li%remain competitive, brands must continually innovate, enhance their digital

marketing presence, and introduce differentiated fragrance lines. Collaborations with

influencers and celebrity endorsements have become critical tools for building brand

equity. However, maintaining consumer loyalty and standing out in a saturated market

remains a key hurdle for both legacy and newer brands.

Key Market Trends

Increased Demand for Unisex Fragrance

There is a growing consumer shift toward unisex fragrances in China, reflecting broader

changes in societal attitudes and buying behaviors. Younger generations, particularly

Gen Z, are increasingly rejecting traditional gender norms and seeking products that

align with personal identity and self-expression. Unisex fragrances—characterized by

balanced notes such as citrus, musk, florals, and woods—offer versatile scent profiles

that appeal across gender lines. This inclusive approach is gaining traction as

consumers seek individuality and uniqueness in their fragrance choices. In response,

both international and domestic fragrance companies are expanding their unisex

product lines t%li%cater t%li%this rising demand. The trend mirrors a broader move

within the beauty and personal care industry toward gender-neutral branding and
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formulation, presenting growth opportunities in a relatively untapped segment.

Key Market Players

L’Or?al S.A

Est?e Lauder Inc.

Robertet SA

Iberchem S.A.U.

Mane SA

Fragrances UK Limited

Industrial Fragrances Ltd

UK Scent Ltd

Givaudan S.A

International Flavors & Fragrances Inc

Report Scope:

In this report, the China Fragrance Market has been segmented int%li%the following

categories, in addition t%li%the industry trends which have als%li%been detailed below:

China Fragrance Market, By Type:

Natural

Synthetic

China Fragrance Market, By Application:

Fine Fragrance
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Cosmetics & Toiletry

Detergent

Household & Air Care

Tobacco

Others

China Fragrance Market, By Region:

South-Central

South-West

East

North-East

North-West

North

Competitive Landscape

Company Profiles: Detailed analysis of the major companies present in the China

Fragrance Market.

Available Customizations:

China Fragrance Market report with the given market data, TechSci Research offers

customizations according t%li%a company's specific needs. The following

customization options are available for the report:

Company Information
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Detailed analysis and profiling of additional market players (up

t%li%five).
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