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Abstracts

Global Blockchain in Media Advertising and Entertainment Market was valued at USD

2.08 billion in 2023 and is anticipated to project robust growth in the forecast period with

a CAGR of 80.19% through 2029.

Blockchain in the media advertising and entertainment market refers to the application

of decentralized and distributed ledger technology to transform key aspects of these

industries. Utilizing a transparent and secure network of interconnected nodes,

blockchain ensures the verifiable and tamper-resistant recording of transactions and

interactions within the ecosystem. In media advertising, blockchain enhances

transparency by providing an immutable record of ad impressions, clicks, and

conversions, mitigating issues related to fraud and inaccurate reporting. Furthermore,

blockchain facilitates streamlined and secure transactions, allowing for efficient

micropayments, fair revenue-sharing models, and the tokenization of digital assets. In

the entertainment sector, blockchain enables decentralized content distribution,

reducing reliance on centralized platforms and empowering content creators.

Additionally, through the use of non-fungible tokens (NFTs), blockchain revolutionizes
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audience engagement by creating unique and collectible digital assets

associated with content, fostering new monetization models. Overall, blockchain in the

media advertising and entertainment market represents a paradigm shift towards

greater transparency, security, and innovation in content creation, distribution, and

consumption.

Key Market Drivers

Transparency and Trust

Blockchain technology is revolutionizing the media advertising and entertainment

market by bringing unprecedented transparency and trust to the ecosystem. In

traditional advertising, opacity in the supply chain and the lack of verifiable data have

long been significant challenges. Advertisers often face issues such as ad fraud,

inaccurate reporting, and lack of visibility into how their budgets are being utilized.

Blockchain addresses these challenges by providing a decentralized and immutable

ledger that records every transaction and interaction within the advertising ecosystem.

Smart contracts embedded in the blockchain automate and enforce agreements,

ensuring that all parties involved adhere to predefined terms. Advertisers can verify the

authenticity of impressions, clicks, and conversions in real-time, mitigating the risk of

fraud.

Transparency not only reduces the likelihood of fraudulent activities but also builds trust

among stakeholders. Advertisers, publishers, and consumers can have confidence in

the accuracy of data, leading to a more efficient and accountable advertising

ecosystem.

Enhanced Data Security and Privacy

The increasing concern over data security and privacy in the digital age has prompted a

shift towards decentralized solutions like blockchain. In the media, advertising, and

entertainment sector, where personal data is often utilized for targeted advertising,

blockchain ensures enhanced security and privacy.

Traditional centralized systems are susceptible to data breaches, putting sensitive user

information at risk. Blockchain's decentralized architecture distributes data across a

network of nodes, making it extremely challenging for malicious actors to compromise

the entire system. Additionally, the use of cryptographic techniques ensures that user
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data remains private and secure.

With consumers becoming more conscious of their digital footprint, blockchain's ability

to empower users with control over their data enhances their confidence in engaging

with digital advertising and entertainment platforms. This increased privacy protection

not only aligns with evolving regulatory requirements but also fosters a more respectful

and secure digital environment.

Streamlined Micropayments and Monetization

Blockchain's integration into the media and entertainment industry facilitates

streamlined micropayments and novel monetization models. Traditional payment

systems often struggle with handling small transactions, especially in the context of

content consumption, where users may only want to pay for specific pieces of content

rather than entire subscriptions.

Blockchain enables the use of cryptocurrencies and smart contracts to facilitate

microtransactions, allowing users to pay small amounts for individual articles, videos, or

songs. This decentralized approach eliminates the need for intermediaries, reducing

transaction costs and enabling content creators to directly monetize their work.

Furthermore, blockchain facilitates the creation of transparent revenue-sharing models

through smart contracts. Artists, musicians, and content creators can receive fair

compensation for their work, as blockchain ensures that revenue is distributed

automatically and transparently based on predefined rules.

Decentralized Content Distribution

The traditional media and entertainment industry often relies on centralized distribution

platforms that exercise significant control over content. Blockchain disrupts this model

by enabling decentralized content distribution networks, empowering content creators

and reducing dependency on intermediaries.

Smart contracts on the blockchain can automate royalty payments, ensuring that

creators receive compensation directly based on the consumption of their content. This

disintermediation not only leads to fairer compensation but also allows for a more

diverse range of content to reach consumers, as creators are not beholden to the

preferences of centralized gatekeepers.
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Additionally, decentralized content distribution enhances censorship resistance. In

regions where traditional media may face restrictions, blockchain allows for the

dissemination of content without the risk of censorship, promoting freedom of

expression and information.

Tokenization of Assets and Intellectual Property

Blockchain introduces the concept of tokenization, allowing for the representation of real-

world assets and intellectual property as digital tokens on the blockchain. In the media

and entertainment industry, this has profound implications for ownership, licensing, and

monetization.

Through tokenization, artists can tokenize their work, creating a digital asset that can be

bought, sold, and traded on blockchain-based marketplaces. This not only provides a

new revenue stream for creators but also allows fans to invest in and support their

favorite artists directly.

Moreover, tokenization facilitates more efficient and transparent licensing processes.

Smart contracts can automate royalty payments and licensing agreements, reducing

administrative overhead and ensuring that all parties involved receive their fair share.

This streamlining of processes encourages greater collaboration and innovation within

the industry.

Audience Engagement and Immersive Experiences

Blockchain technology is enhancing audience engagement and enabling immersive

experiences in the media and entertainment sector. Through the use of non-fungible

tokens (NFTs), unique digital assets can be created and associated with content,

allowing for the development of exclusive and collectible experiences.

NFTs enable content creators to tokenize limited editions of their work, creating scarcity

and exclusivity. Fans can then purchase and own these unique digital assets, providing

them with a sense of ownership and connection to the content and its creator. This

model has been particularly successful in the art and music industries, opening up new

revenue streams and engagement opportunities.

Furthermore, blockchain facilitates the creation of decentralized autonomous

organizations (DAOs) that empower communities of fans to have a say in content

creation and decision-making processes. By using blockchain-based governance
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systems, content creators can involve their audience in shaping the direction of their

work, fostering a sense of community and loyalty.

The global blockchain revolution in media advertising and entertainment is being driven

by the transformative power of transparency, enhanced security, streamlined

monetization, decentralized distribution, asset tokenization, and immersive audience

engagement. These drivers are reshaping the industry, fostering innovation, and

creating a more inclusive and equitable ecosystem for all stakeholders. As blockchain

technology continues to evolve, its impact on the media and entertainment sector is

likely to deepen, unlocking new possibilities and redefining the way content is created,

distributed, and consumed.

Government Policies are Likely to Propel the Market

Regulatory Framework for Blockchain Adoption in Media Advertising and Entertainment

The global blockchain revolution in media advertising and entertainment has prompted

governments worldwide to establish a comprehensive regulatory framework to guide the

adoption and integration of blockchain technology into these industries. The evolving

nature of blockchain and its impact on data security, privacy, and business practices

necessitates a proactive approach to regulation.

To begin with, governments recognize the need to define the legal status of blockchain

transactions and smart contracts. By establishing clear guidelines, policymakers aim to

provide legal certainty for businesses and users engaging in blockchain-based

activities. This includes recognizing the enforceability of smart contracts and ensuring

that blockchain transactions are legally binding.

Moreover, regulatory frameworks address concerns related to data protection and

privacy in the context of blockchain. Governments strive to strike a balance between

fostering innovation and safeguarding user data. This involves establishing protocols for

the secure handling of personal information, requiring transparency in data processing,

and outlining measures to address potential breaches.

Governments also play a crucial role in preventing and combating illegal activities

facilitated by blockchain technology, such as fraud and money laundering. Regulatory

policies outline stringent compliance requirements, anti-money laundering (AML)

measures, and Know Your Customer (KYC) procedures to ensure the legitimacy of

participants in the blockchain ecosystem.
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By creating a clear and supportive regulatory environment, governments aim to

encourage responsible blockchain adoption in media advertising and entertainment,

fostering a secure and trustworthy ecosystem for businesses and consumers alike.

Incentivizing Blockchain Research and Development

Governments worldwide recognize the transformative potential of blockchain technology

in the media advertising and entertainment sectors. To promote innovation and

technological advancements, many governments have implemented policies to

incentivize blockchain research and development.

These policies often include financial incentives, tax breaks, and research grants for

companies and institutions actively engaged in blockchain-related projects. By providing

financial support, governments encourage businesses to invest in the development of

blockchain solutions, driving progress in areas such as transparent supply chains,

decentralized content distribution, and enhanced data security.

Additionally, governments foster collaboration between the public and private sectors by

establishing partnerships and funding joint research initiatives. This collaborative

approach accelerates the development and deployment of blockchain applications in

media advertising and entertainment, ensuring that the technology reaches its full

potential.

By incentivizing research and development, governments aim to position their countries

as hubs for blockchain innovation, attracting talent and investment and contributing to

the growth of a globally competitive blockchain ecosystem.

Interoperability Standards for Blockchain Integration

As blockchain technology becomes increasingly pervasive in the media advertising and

entertainment sectors, governments recognize the importance of establishing

interoperability standards to facilitate seamless integration across different platforms

and systems.

Interoperability standards ensure that blockchain networks can communicate and share

data effectively, promoting a cohesive and interconnected ecosystem. Governments

play a pivotal role in setting these standards, collaborating with industry stakeholders to

define protocols that enable compatibility between diverse blockchain implementations.
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By fostering interoperability, governments aim to eliminate barriers to entry for

businesses and encourage the development of innovative solutions that can operate

across multiple blockchain networks. This approach enhances competition, stimulates

collaboration, and accelerates the overall growth of the blockchain ecosystem in media

advertising and entertainment.

Moreover, standardized interoperability reduces the risk of fragmentation and ensures a

more cohesive regulatory environment, making it easier for businesses to navigate the

evolving landscape of blockchain technology with confidence and certainty.

Digital Identity Frameworks for Enhanced Security

With the increasing reliance on blockchain in the media advertising and entertainment

sectors, governments recognize the need to address digital identity challenges to

enhance security and protect user privacy. Establishing comprehensive digital identity

frameworks is a key government policy aimed at creating a secure and trusted

environment for blockchain-based transactions.

These frameworks include the development of secure and privacy-preserving identity

solutions that leverage blockchain's decentralized architecture. Governments work to

define standards for identity verification processes, ensuring that personal information is

protected while still meeting regulatory requirements.

By promoting the use of blockchain-based digital identities, governments aim to mitigate

the risks associated with identity theft, fraud, and unauthorized access. Blockchain's

immutability and cryptographic security features make it an ideal technology for

enhancing the integrity of digital identity systems.

In addition to security benefits, digital identity frameworks empower individuals to have

more control over their personal information, aligning with evolving data protection

regulations. Governments play a crucial role in driving the adoption of these

frameworks, collaborating with industry stakeholders to establish best practices and

guidelines.

Smart Contract Regulation for Consumer Protection

As the adoption of blockchain technology accelerates in the media advertising and

entertainment sectors, governments are developing policies to regulate the use of smart
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contracts, ensuring consumer protection and legal clarity.

Smart contracts, which automatically execute and enforce predefined agreements

without the need for intermediaries, present novel legal challenges that require specific

regulatory attention. Governments recognize the importance of defining the legal status

of smart contracts, determining their enforceability, and establishing mechanisms for

dispute resolution.

Regulatory policies also address the transparency and fairness of smart contracts to

protect consumers from potential pitfalls such as coding errors or malicious intent.

Governments work with industry experts to establish standards for auditing smart

contracts and ensuring that they align with legal requirements and consumer rights.

By creating a regulatory framework for smart contracts, governments aim to instill

confidence in businesses and consumers, fostering a more secure and predictable

environment for blockchain-based transactions in media advertising and entertainment.

International Collaboration on Blockchain Standards

Given the global nature of blockchain technology and its impact on the media

advertising and entertainment sectors, governments recognize the importance of

international collaboration to establish consistent standards and regulatory frameworks.

Through diplomatic efforts and partnerships with international organizations,

governments work towards aligning regulatory approaches, sharing best practices, and

harmonizing standards for blockchain adoption. This collaborative approach is essential

to creating a level playing field for businesses operating across borders and ensuring

the seamless integration of blockchain solutions on a global scale.

International collaboration also extends to addressing challenges such as cross-border

data flows, legal recognition of blockchain transactions, and harmonizing regulatory

requirements for businesses operating in multiple jurisdictions. Governments actively

engage in forums and initiatives that promote dialogue and cooperation to navigate the

complexities of a global blockchain ecosystem.

By fostering international collaboration on blockchain standards, governments aim to

create a supportive environment for businesses to thrive, encourage innovation, and

ensure that the benefits of blockchain technology in media advertising and

entertainment are realized on a worldwide scale.
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Key Market Challenges

Scalability and Performance Bottlenecks in Blockchain Networks for Media and

Entertainment

One of the significant challenges facing the global blockchain in the media advertising

and entertainment market is the issue of scalability and performance bottlenecks

inherent in blockchain networks. While blockchain technology offers numerous

advantages such as transparency, security, and decentralization, it is not without its

limitations, particularly when it comes to handling large volumes of transactions at high

speeds.

In the context of media advertising and entertainment, where the demand for real-time

transactions and seamless user experiences is paramount, scalability becomes a critical

concern. Traditional blockchain networks, such as Bitcoin and Ethereum, face

limitations in terms of transaction processing speed and throughput. As more

participants join the network and the volume of transactions increases, these networks

often struggle to maintain performance levels, resulting in delays and higher transaction

costs.

Scalability challenges hinder the widespread adoption of blockchain in media

advertising and entertainment because, in its current state, the technology may not

efficiently support the high-frequency transactions and data-intensive operations

required by these industries. For instance, in advertising, where millions of ad

impressions need to be recorded and verified in real-time, scalability issues could lead

to delays in reporting, affecting the accuracy and timeliness of campaign analytics.

Addressing scalability requires the development of new consensus mechanisms,

network architectures, and layer-2 scaling solutions. Governments, industry

stakeholders, and technology developers need to collaborate to research and

implement solutions that can enhance the scalability of blockchain networks, ensuring

they can handle the demands of the media advertising and entertainment sectors

without compromising performance.

Regulatory Uncertainty and Compliance Complexities

Another significant challenge facing the global blockchain in media advertising and

entertainment market is the regulatory uncertainty and compliance complexities
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associated with the adoption of blockchain technology. As governments around the

world grapple with understanding and regulating this rapidly evolving technology,

businesses operating in the media and entertainment space face challenges in

navigating the regulatory landscape.

The decentralized and global nature of blockchain networks makes it challenging for

regulators to establish clear and standardized frameworks that govern blockchain

applications in media advertising and entertainment. As a result, businesses may

encounter a patchwork of regulations and compliance requirements across different

jurisdictions, leading to uncertainty and potential legal risks.

In the advertising sector, where data privacy and transparency are paramount,

regulatory uncertainty poses a hurdle for blockchain-based solutions that aim to

enhance these aspects. Concerns around user data protection, digital identity

verification, and adherence to existing advertising standards add layers of complexity to

compliance efforts.

To overcome this challenge, there is a pressing need for collaboration between the

blockchain industry and regulatory bodies. Governments must work alongside industry

stakeholders to develop frameworks that strike a balance between fostering innovation

and ensuring consumer protection. This involves addressing issues related to data

privacy, intellectual property rights, and the legal status of smart contracts in a manner

that aligns with existing laws and regulations.

Educational initiatives that help policymakers understand the nuances of blockchain

technology and its potential benefits can contribute to the development of informed and

supportive regulatory frameworks. Furthermore, industry self-regulation and adherence

to best practices can help build trust with regulators, fostering a collaborative

environment that encourages responsible blockchain adoption in media advertising and

entertainment.

while blockchain technology holds immense promise for transforming the media

advertising and entertainment sectors, challenges related to scalability and regulatory

uncertainty must be effectively addressed. Overcoming these obstacles requires a

concerted effort from governments, industry players, and technology developers to

create a regulatory environment that fosters innovation, ensures compliance, and

ultimately allows blockchain to fulfill its potential in revolutionizing these dynamic

industries.
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Key Market Trends

Enhanced Copyright Protection and Content Authentication

Copyright infringement and content piracy have long plagued the media and

entertainment industry, depriving creators of rightful compensation and undermining the

integrity of intellectual property rights. In response to these challenges, blockchain

technology offers a robust solution for enhancing copyright protection and content

authentication across digital platforms.

One key trend is the implementation of blockchain-based digital rights management

(DRM) systems, which utilize cryptographic techniques to enforce copyright policies and

manage access to digital content. By storing ownership information and usage rights on

a decentralized ledger, DRM solutions enable content creators to exert greater control

over the distribution and consumption of their works. Through smart contracts, creators

can specify conditions for accessing and using their content, ensuring that only

authorized users can view or distribute it.

Blockchain's immutable ledger provides a tamper-proof record of content ownership and

usage history, facilitating the detection and prevention of unauthorized reproduction or

distribution. This transparency fosters trust between content creators, distributors, and

consumers, reducing the prevalence of piracy and copyright infringement in the digital

ecosystem.

Blockchain enables the creation of digital fingerprints or watermarks that uniquely

identify each piece of content, making it easier to track and trace instances of

unauthorized duplication or alteration. Content authentication solutions based on

blockchain technology offer real-time verification of authenticity, enabling consumers to

distinguish between genuine and counterfeit media assets.

Blockchain-powered registries and marketplaces provide a decentralized platform for

creators to register their intellectual property rights, license their works, and monetize

their content directly. These platforms leverage blockchain's transparency and security

features to streamline copyright management processes, reduce administrative

overhead, and ensure fair compensation for creators.

Segmental Insights

Application Insights
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The Licensing and Rights Management segment held the largest Market share in 2023.

Blockchain's ability to create transparent and immutable records is particularly beneficial

for protecting intellectual property rights. In the media and entertainment industry, where

content creators rely on the value of their intellectual property, blockchain ensures a

secure and verifiable record of ownership. This is crucial for licensing agreements,

allowing creators to have control over their work and receive fair compensation.

Licensing and Rights Management involves complex agreements and transactions

between various stakeholders, including artists, musicians, filmmakers, and distributors.

Blockchain's transparency ensures that all parties have access to a shared and tamper-

proof ledger. This transparency fosters trust among stakeholders, reduces disputes, and

increases accountability throughout the licensing and rights management process.

Smart contracts, a fundamental component of blockchain technology, enable the

automation of royalty payments. When integrated into licensing agreements, smart

contracts automatically execute payment terms based on predefined rules. This not only

streamlines the royalty distribution process but also reduces the likelihood of errors and

disputes. Creators can receive timely and accurate compensation for the use of their

content.

Blockchain facilitates efficient and secure digital asset management. Content, such as

music, videos, and artwork, can be tokenized on the blockchain. These tokens

represent ownership or licensing rights and can be easily traded or transferred. This

tokenization simplifies the tracking and management of digital assets, providing a clear

and auditable trail of ownership.

The media and entertainment industry often involves global collaborations, with content

creators, distributors, and licensing entities operating across borders. Blockchain's

decentralized nature and global accessibility make it well-suited for managing licensing

agreements on an international scale. Smart contracts can automate cross-border

transactions, reducing friction and ensuring that all parties involved adhere to the terms

of the agreement.

Blockchain helps combat piracy and unauthorized use of content. By recording

ownership and licensing information on an immutable ledger, it becomes more

challenging for malicious actors to infringe upon intellectual property rights. This

protection against piracy is especially crucial in an era where digital content is

susceptible to unauthorized distribution.
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The increasing digitalization of media and entertainment content, coupled with the

growing importance of intellectual property rights, aligns with the capabilities offered by

blockchain technology. As the industry continues to evolve and embrace digital

distribution models, the need for a secure, transparent, and automated rights

management system becomes more pronounced.

Regional Insights

North America held the largest market share in the Global Blockchain in Media

Advertising and Entertainment Market in 2023.

North America, particularly the United States, is a global hub for technological

innovation, including blockchain technology. The region is home to many blockchain

startups, technology companies, research institutions, and industry consortia focused

on developing blockchain solutions for various sectors, including media, advertising,

and entertainment.

North American companies in the media, advertising, and entertainment industries have

been early adopters of blockchain technology to address challenges such as digital

rights management, content monetization, advertising transparency, and piracy

prevention. These companies recognize the potential of blockchain to revolutionize how

content is created, distributed, and monetized, driving widespread adoption in the

region.

North America has a vibrant media, advertising, and entertainment industry ecosystem

comprising content creators, publishers, advertisers, agencies, technology providers,

and platforms. The region's diverse ecosystem creates opportunities for implementing

blockchain solutions to streamline operations, reduce costs, and enhance transparency

and trust among stakeholders.

North America has a well-established regulatory framework governing media,

advertising, and entertainment activities. Government agencies and industry

associations in the region have endorsed blockchain technology as a means to comply

with regulations, establish industry standards, and address issues such as ad fraud,

data privacy, and copyright infringement.

North American companies in the media, advertising, and entertainment sectors

collaborate with blockchain startups, technology providers, academic institutions, and
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industry consortia to pilot, deploy, and scale blockchain solutions. These partnerships

leverage collective expertise, resources, and networks to drive innovation and address

industry-specific challenges.

Consumers in North America increasingly demand transparency, privacy, and control

over their data and content consumption. Blockchain technology enables media,

advertising, and entertainment companies to provide verifiable information about

content authenticity, user engagement, and advertising metrics, meeting consumer

expectations and preferences.

North America attracts significant investment and funding for blockchain projects in the

media, advertising, and entertainment industries. Venture capital firms, corporate

investors, and government grants allocate resources to support research, development,

and commercialization of blockchain solutions tailored to the sector, reinforcing North

America's leadership in the global market.

Key Market Players

IBM Corporation

Microsoft Corporation

SAP SE

Accenture Plc.

Amazon Web Services Inc.

Oracle Corporation

Digital Currency Group Inc.

Bitfury Holding B.V.

Factom, Inc.

Guardtime OU

Report Scope:
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In this report, the Global Blockchain in Media Advertising and Entertainment Market has

been segmented into the following categories, in addition to the industry trends which

have also been detailed below:

Blockchain in Media Advertising and Entertainment Market,By Type of Blockchain:

oPublic

oPrivate

Blockchain in Media Advertising and Entertainment Market,By Application:

oLicensing and Rights Management

oDigital Advertising

oSmart Contracts

oOnline Gaming

oPayments

Blockchain in Media Advertising and Entertainment Market,By Size of the Enterprise:

oSmall and Medium Enterprise

oLarge Enterprise

Blockchain in Media Advertising and Entertainment Market, By Region:

oNorth America

United States

Canada

Mexico
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oEurope

France

United Kingdom

Italy

Germany

Spain

oAsia-Pacific

China

India

Japan

Australia

South Korea

oSouth America

Brazil

Argentina

Colombia

oMiddle East Africa

South Africa
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Saudi Arabia

UAE

Kuwait

Turkey

Competitive Landscape

Company Profiles: Detailed analysis of the major companies present in the Global

Blockchain in Media Advertising and Entertainment Market.

Available Customizations:

Global Blockchain in Media Advertising and Entertainment Market report with the given

Market data, Tech Sci Research offers customizations according to a company's

specific needs. The following customization options are available for the report:

Company Information

Detailed analysis and profiling of additional Market players (up to five).
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