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According to Stratistics MRC, the Global Snackification of Traditional Meals Market is
accounted for $146.88 billion in 2025 and is expected to reach $251.72 billion by 2032
growing at a CAGR of 8.0% during the forecast period. Snackification of traditional
meals represents a growing transformation in contemporary eating behaviors as hectic
schedules and urban living push people toward faster, more flexible food choices.
Instead of sitting down for elaborate, time-intensive dishes, consumers are opting for
compact, nutritious snacks inspired by familiar cultural recipes. These modern snack
formats preserve the essence of traditional flavors while offering convenience,
portability, and portion control. Younger generations, in particular, gravitate toward
these options for their versatility and health-focused appeal. With rising innovation in
ingredients, packaging, and functional nutrition, snack-based reinterpretations of
heritage foods are reshaping everyday consumption patterns and redefining how
traditional cuisine fits into fast-paced lifestyles.

According to Euromonitor International (2025), data indicates that 17% of adult
Americans replaced meals with snacks in 2024, up from 14% in 2023. In the UK, the
share rose from 10% in 2023 to 13% in 2024. Other countries like Singapore, Canada,
and Brazil also saw a 3% increase in meal replacement with snacks.

Market Dynamics:
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Driver:
Increasing convenience-driven consumption

Convenience has become one of the strongest catalysts behind the growing
snackification of traditional meals, as modern consumers seek foods that offer speed,
portability, and minimal effort. Busy daily routines and irregular eating patterns
encourage people to replace elaborate dishes with compact versions of traditional
favorites that can be eaten on the move. These user-friendly formats let consumers stay
connected to cultural flavors without the time commitment required for standard meals.
In response, brands are launching easy-to-carry, ready-made options inspired by
heritage recipes. As convenience shapes food choices more than ever, snack-style
traditional products are emerging as go-to options for quick, flavorful nourishment.

Restraint:
Higher production and packaging costs

Rising production and packaging expenses pose a strong limitation to the snackification
of traditional meals market, as adapting elaborate traditional dishes into smaller,
convenient formats involves complex processing steps and costly packaging solutions.
Many heritage recipes include diverse ingredients and detailed cooking techniques,
making it expensive to convert them into uniform snack portions. Ensuring shelf life,
maintaining texture, and protecting authentic flavors require advanced, often premium,
packaging materials. Additionally, the need for multiple individually packed units
increases packaging quantity and overall costs. These financial pressures impact profit
margins and can elevate product prices, making snackified traditional foods less
accessible and slowing broader consumer adoption.

Opportunity:
Rising demand for clean-label and functional snacks

Surging interest in clean-label and functional snacking provides a significant growth
avenue for the snackification of traditional meals market, as consumers prefer simple
ingredients and health-enhancing formulations. Traditional snack formats can be
enriched with whole grains, natural proteins, herbs, and nutrient-dense ingredients to
meet wellness requirements. By offering benefits such as improved digestion, immune
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support, or long-lasting energy, brands can attract health-oriented shoppers seeking
purposeful snacking. Clean-label claims also enhance credibility and strengthen
consumer loyalty amid rising scrutiny of processed foods. This creates an opportunity to
merge traditional culinary heritage with modern functional nutrition, boosting market
expansion across diverse regions.

Threat:
Market saturation and intense competition

Rising market saturation and growing competitive pressure represent a major threat to
the snackification of traditional meals market, as numerous regional and international
companies continue to roll out culturally inspired snack products. The increasing
number of similar offerings makes it difficult for brands to stand out. Larger corporations
benefit from superior resources, supply chains, and promotional capabilities, putting
smaller brands at a disadvantage. To stay relevant, companies must constantly
innovate, which raises costs and compresses profit margins. Repetitive flavor concepts
and price-driven competition also diminish product uniqueness. As rivalry intensifies,
brands may face declining visibility, slower demand growth, and weakened customer
retention.

Covid-19 Impact:

COVID-19 produced both setbacks and opportunities for the snackification of traditional
meals market. In the early stages, disruptions in transportation, workforce shortages,
and ingredient instability caused production delays and reduced market activity.
Gradually, consumer habits shifted as households sought easy-to-store, easy-to-eat
snack versions of traditional dishes that provided familiarity and comfort during
uncertainty. Work-from-home routines boosted snacking occasions, leading to higher
interest in portion-friendly, ready-to-eat cultural snacks. E-commerce expansion played
a key role in improving product reach when physical stores faced restrictions. Although
operational challenges persisted, the pandemic ultimately accelerated demand for
convenient, nostalgic snack formats aligned with evolving lifestyle needs.

The ready-to-eat packaged snacks segment is expected to be the largest during the
forecast period

The ready-to-eat packaged snacks segment is expected to account for the largest
market share during the forecast period due to their unmatched ease, portability, and
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instant usability. They successfully convert traditional dishes into quick-grab formats
that fit the routines of consumers seeking authentic tastes without cooking effort. This
category enjoys strong placement across retail channels, expanding online availability,
and steady product experimentation using regional spices and heritage ingredients.
Their long storage stability, simple handling, and compatibility with fast-paced lifestyles
make them appealing to both younger and older consumers. As snacking becomes
more integrated into daily living, ready-to-eat traditional snack options continue to
dominate market preference and adoption.

The online/e-commerce segment is expected to have the highest CAGR during the
forecast period

Over the forecast period, the online/e-commerce segment is predicted to witness the
highest growth rate, fueled by increasing digital adoption and consumer demand for
convenience. Shoppers are drawn to the ability to order traditional snack foods from
home, explore a wide range of products, and access customer reviews before making
decisions. These platforms enable brands to enter new regions and serve niche
audiences without relying solely on brick-and-mortar stores. Features like subscription
boxes, limited-time offers, and personalized promotions strengthen engagement and
loyalty. The speed, flexibility, and safety of online shopping have transformed buying
habits, positioning e-commerce as the most rapidly expanding distribution channel for
snackified traditional meals.

Region with largest share:

During the forecast period, the North America region is expected to hold the largest
market share, primarily driven by consumer demand for convenient, ready-to-eat
options and robust retail and logistics systems. Fast-paced urban lifestyles, greater
workforce engagement, and busy schedules increase the need for quick, portable
traditional snacks. Efficient cold chain infrastructure and widespread distribution
networks ensure products remain fresh and widely accessible. Consumers’ growing
interest in health, portion-controlled products, and novel flavors further promotes market
growth. The region also benefits from the presence of leading brands, extensive online
retail channels, and innovative product launches. These factors collectively contribute to
North America maintaining the largest market share for snackified traditional foods.

Region with highest CAGR:

Over the forecast period, the Asia Pacific region is anticipated to exhibit the highest
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CAGR, propelled by urbanization, higher disposable incomes, and evolving eating
habits. Busy lifestyles among younger consumers drive demand for portable, ready-to-
eat snack options that combine traditional tastes with contemporary convenience. The
expansion of online retail platforms, modern supermarkets, and exposure to
international cuisines further stimulates adoption in both metropolitan and emerging
urban centers. Rising awareness of health, functional benefits, and portion-controlled
snhacking adds to this growth. The combination of cultural diversity, innovation in snack
formats, and strong population base makes Asia-Pacific the fastest-growing region for
snackification of traditional meals, presenting significant opportunities for brands.

Key players in the market

Some of the key players in Snackification of Traditional Meals Market include Tao Kae
Noi, Irvins Salted Egg, Jack 'n Jill, Zenko Superfoods, Kettle Gourmet, MARDI Sarawak,
Kellogg's, Mars, PepsiCo, Mondelez International, Haldiram's, Balaji Wafers, Parle
Products, Bikanervala Foods and ITC Limited.

Key Developments:

In August 2025, Kellogg's becomes first Food Company to sign agreement eliminating
toxic dyes from cereals. This agreement, reached with Texas Attorney General Ken
Paxton, marks Kellogg's as the first major food manufacturer to enter a legally binding
arrangement regarding the removal of toxic dyes, setting a significant precedent in the
food and beverage sector.

In May 2025, PepsiCo and Yara have announced a long-term partnership for the supply
of crop nutrition programs in Latin America to help decarbonize the food value chain,
demonstrating Yara’s ability to capitalize on its unique product portfolio by
commercializing low carbon products profitably.

In August 2024, Mars, Incorporated and Kellanova announced that they have entered
into a definitive agreement under which Mars has agreed to acquire Kellanova for
$83.50 per share in cash, for a total consideration of $35.9 billion, including assumed
net leverage. The transaction price represents a premium of approximately 44% to
Kellanova’'s unaffected 30-trading day volume weighted average price and a premium
of approximately 33% to Kellanova’s unaffected 52-week high.

Product Types Covered:
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Ready-to-eat Packaged Snacks
Frozen & Chilled Snack Meals
Functional & Fortified Snacks

Plant-based & Sustainable Snacks

Distribution Channels Covered:
Supermarkets
Hypermarkets
Convenience Stores
Online/e-commerce

Specialty & Health Stores

Consumer Demographics Covered:
Life-stage

Lifestyle

Regions Covered:
North America
usS
Canada

Mexico
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Europe

Germany

UK

Italy

France

Spain

Rest of Europe
Asia Pacific

Japan

China

India

Australia

New Zealand

South Korea

Rest of Asia Pacific
South America

Argentina

Brazil

Chile

Rest of South America
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Middle East & Africa

Saudi Arabia

UAE

Qatar

South Africa

Rest of Middle East & Africa
What our report offers:
- Market share assessments for the regional and country-level segments
- Strategic recommendations for the new entrants
- Covers Market data for the years 2024, 2025, 2026, 2028, and 2032
- Market Trends (Drivers, Constraints, Opportunities, Threats, Challenges, Investment
Opportunities, and recommendations)
- Strategic recommendations in key business segments based on the market
estimations
- Competitive landscaping mapping the key common trends
- Company profiling with detailed strategies, financials, and recent developments
- Supply chain trends mapping the latest technological advancements

Free Customization Offerings:

All the customers of this report will be entitled to receive one of the following free
customization options:

Company Profiling
Comprehensive profiling of additional market players (up to 3)
SWOT Analysis of key players (up to 3)

Regional Segmentation
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Market estimations, Forecasts and CAGR of any prominent country as
per the client's interest (Note: Depends on feasibility check)
Competitive Benchmarking

Benchmarking of key players based on product portfolio, geographical
presence, and strategic alliances
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