. +357 96 030922
Market Publishers info@marketpublishers.com

Men’s Vitality & Testosterone Support FMCG Market
Forecasts to 2032 — Global Analysis By Product Type
(Dietary Supplements, Functional Beverages, Food
Bars & Snacks, Topical Products, and Other Product
Types), Ingredient Type, Formulation, Distribution
Channel, End User and By Geography

https://marketpublishers.com//MA7F1DA5355EEN.html
Date: February 2026

Pages: 200

Price: US$ 4,150.00 (Single User License)

ID: MA7F1DAS5355EEN

According to Stratistics MRC, the Global Men’s Vitality & Testosterone Support FMCG
Market is accounted for $6.93 billion in 2025 and is expected to reach $13.60 billion by
2032 growing at a CAGR of 10.1% during the forecast period. Men’s Vitality &
Testosterone Support FMCG refers to fast-moving consumer goods formulated to
support male energy, stamina, muscle health, libido, mood, and healthy testosterone
levels. The category spans supplements, functional foods and beverages, fortified
nutrition, and personal wellness products using vitamins, minerals, botanicals, proteins,
and adaptogens. Positioned for everyday use, these products emphasize convenience,
safety, and evidence-backed benefits, often featuring clean-label claims. They target
adult men seeking performance, metabolic balance, healthy aging, and overall
wellbeing through accessible retail channels globally across online and offline markets.

Market Dynamics:

Driver:

Rising awareness of hypogonadism

Increased diagnosis rates, supported by improved hormonal testing and health
screenings, are encouraging men to proactively manage hormonal health. Media
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coverage, digital health platforms, and wellness influencers are educating
consumers about symptoms such as fatigue, reduced libido, and muscle loss.
Preventive healthcare trends are shifting male consumers toward nutritional solutions
rather than prescription therapies. Healthcare professionals are also increasingly
recommending lifestyle-based testosterone support products as complementary
interventions. The expansion of men’s wellness clinics and telehealth consultations has
improved accessibility to hormone-related guidance.

Restraint:
High production & compliance costs

Manufacturers must adhere to stringent food safety standards, ingredient traceability
norms, and labeling regulations across multiple geographies. The use of clinically
backed ingredients such as herbal extracts, vitamins, and bioactive compounds
significantly increases sourcing and formulation expenses. Compliance with
certifications such as GMP, ISO, and clean-label standards further raises operational
costs. Smaller brands often face challenges in scaling production while maintaining
regulatory alignment and quality consistency. Frequent regulatory updates related to
health claims add complexity to product approvals and market entry timelines. These
cost pressures can limit innovation and reduce price competitiveness, particularly in
emerging markets.

Opportunity:
Personalized nutrition & Al

Al-driven platforms are enabling brands to offer customized supplement
recommendations based on age, lifestyle, biomarkers, and hormonal profiles. Advances
in data analytics and wearable health devices are improving real-time tracking of fitness,
sleep, and metabolic indicators. Consumers are increasingly seeking tailored solutions
rather than generic formulations to address individual vitality needs. Subscription-based
personalized nutrition models are enhancing customer engagement and long-term
brand loyalty. Integration of Al with nutrigenomics is opening new possibilities for
precision testosterone support products. This shift toward personalization is expected to
reshape product development and marketing strategies across the sector.

Threat:
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Counterfeit & adulterated products

Unregulated products containing undeclared pharmaceutical substances can undermine
consumer trust and brand credibility. Online marketplaces and cross-border e-
commerce channels have made it easier for counterfeit products to reach consumers.
These low-quality alternatives often mimic packaging and branding of established
companies, creating market confusion. Regulatory authorities face challenges in
monitoring digital sales platforms and informal distribution networks. Repeated safety
concerns can trigger stricter regulations, impacting compliant manufacturers. As a
result, combating counterfeiting requires increased investment in authentication
technologies and supply chain transparency.

Covid-19 Impact:

The COVID-19 pandemic had a mixed impact on the men'’s vitality and testosterone
support FMCG market. Initial lockdowns disrupted raw material sourcing, manufacturing
operations, and global logistics networks. Reduced access to gyms and clinical
consultations encouraged men to adopt at-home wellness and supplementation
routines. E-commerce channels witnessed strong growth as consumers shifted toward
online purchasing of health products. Brands accelerated digital marketing and direct-to-
consumer strategies to maintain market presence. Post-pandemic, the market is
emphasizing resilience, supply chain diversification, and digital-first engagement
models.

The dietary supplements segment is expected to be the largest during the forecast
period

The dietary supplements segment is expected to account for the largest market share
during the forecast period, due to its convenience, affordability, and wide product
availability. Supplements such as capsules, tablets, powders, and gummies are easily
integrated into daily routines. Increasing preference for natural and plant-based
testosterone boosters is strengthening consumer adoption. Clinically supported
formulations containing zinc, vitamin D, magnesium, and herbal extracts are gaining
credibility. Aggressive marketing, celebrity endorsements, and sports nutrition cross-
over appeal are further driving sales.

The aging population segment is expected to have the highest CAGR during the
forecast period
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Over the forecast period, the aging population segment is predicted to witness the
highest growth rate, due to demand for testosterone support and vitality-enhancing
products among older men. Increased life expectancy is encouraging men to focus on
maintaining strength, stamina, and sexual health. Older consumers are more willing to
invest in preventive wellness solutions to sustain quality of life. Rising awareness of
andropause and age-related metabolic changes is boosting product adoption.
Healthcare professionals are increasingly recommending nutritional interventions
alongside lifestyle modifications for aging men.

Region with largest share:

During the forecast period, the North America region is expected to hold the largest
market share, due to high consumer awareness regarding hormonal health and
preventive wellness. The region benefits from strong purchasing power and widespread
availability of premium health products. Well-established dietary supplement regulations
enhance consumer confidence in product safety and efficacy. Extensive marketing
through digital platforms and fithess communities supports market expansion. Presence
of leading FMCG and nutraceutical companies drives innovation and product
diversification.

Region with highest CAGR:

Over the forecast period, the Asia Pacific region is anticipated to exhibit the highest
CAGR. Rapid urbanization and lifestyle changes are increasing stress levels and
metabolic health concerns among men. Rising disposable incomes are enabling higher
spending on wellness and nutritional products. Growing awareness of men’s health
Issues, supported by digital health campaigns, is driving product adoption. Expansion of
e-commerce and direct-to-consumer channels is improving product accessibility across
the region. Local manufacturers are introducing culturally tailored formulations using
traditional herbal ingredients.

Key players in the market

Some of the key players in Men'’s Vitality & Testosterone Support FMCG Market
include GNC Holdings, Inc., GlaxoSmithKline plc (GSK), Herbalife Nutrition Ltd.,
Vitabiotics Ltd., Amway Corporation, Optimum Nutrition, Inc., Pfizer Inc., Blackmores
Limited, Bayer AG, lovate Health Sciences International Inc., NOW Foods, Swisse
Wellness Pty Ltd., Nature’s Bounty Co., Sanofi S.A., and Abbott Laboratories.
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Key Developments:
In January 2026, Abbott announced collaboration with AtaCor Medical to advance a
next-generation investigational extravascular implantable cardioverter defibrillator (EV-
ICD) system designed to deliver defibrillation therapy to people with life-threatening
heart rhythms.
In September 2025, Pfizer Inc. announced it has entered into an exclusive global
collaboration and license agreement with YaoPharma, a subsidiary of Shanghai Fosun
Pharmaceutical Co., Limited, a leading innovation-driven global healthcare company, for
the development, manufacturing and commercialization of YP05002, a small molecule
glucagon-like peptide 1 (GLP-1) receptor agonist currently in Phase 1 development for
chronic weight management.
Product Types Covered:

Dietary Supplements

Functional Beverages

Food Bars & Snacks

Topical Products

Other Product Types

Ingredient Types Covered:
Natural
Synthetic

Vitamin & Mineral Complexes

Formulations Covered:

Capsules & Tablets
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Powders
Liquids/Shots

Gummies & Chewables

Distribution Channels Covered:
Traditional Retail
E-commerce & Marketplaces
Modern Trade

Direct-to-Consumer

End Users Covered:
Athletes & Fitness Enthusiasts
Aging Population
Working Professionals
Therapeutic Users

Other End Users

Regions Covered:
North America
us

Canada
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Mexico
Europe
Germany
UK
Italy
France
Spain
Rest of Europe
Asia Pacific
Japan
China
India
Australia
New Zealand
South Korea
Rest of Asia Pacific
South America
Argentina

Brazil
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Chile
Rest of South America
Middle East & Africa

Saudi Arabia

UAE

Qatar

South Africa

Rest of Middle East & Africa
What our report offers:
- Market share assessments for the regional and country-level segments
- Strategic recommendations for the new entrants
- Covers Market data for the years 2024, 2025, 2026, 2028, and 2032
- Market Trends (Drivers, Constraints, Opportunities, Threats, Challenges, Investment
Opportunities, and recommendations)
- Strategic recommendations in key business segments based on the market
estimations
- Competitive landscaping mapping the key common trends
- Company profiling with detailed strategies, financials, and recent developments
- Supply chain trends mapping the latest technological advancements

Free Customization Offerings:

All the customers of this report will be entitled to receive one of the following free
customization options:

Company Profiling
Comprehensive profiling of additional market players (up to 3)

SWOT Analysis of key players (up to 3)
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Regional Segmentation

Market estimations, Forecasts and CAGR of any prominent country as
per the client's interest (Note: Depends on feasibility check)

Competitive Benchmarking

Benchmarking of key players based on product portfolio, geographical presence, and
strategic alliances
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