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According to Stratistics MRC, the Global Food Minerals Market is accounted for $2.03
billion in 2025 and is expected to reach $3.55 billion by 2032 growing at a CAGR of
8.3% during the forecast period. Food minerals are essential inorganic nutrients that the
body requires in small amounts to perform a wide range of vital functions. These include
building strong bones and teeth, regulating metabolism, maintaining proper nerve
function, and supporting the immune system. Common food minerals include calcium,
iron, potassium, magnesium, zinc, and phosphorus. They are naturally found in a
variety of foods such as dairy products, meat, fish, fruits, vegetables, and whole grains.
Unlike vitamins, minerals are not destroyed by heat, light, or cooking. A balanced diet is
crucial to ensure adequate intake of these minerals, as deficiencies can lead to various
health problems.

According to the World Health Organization (WHO), 18% of women over 60 years old
experience osteoarthritis globally.

Market Dynamics:
Driver:
Rising Health Awareness

Rising health awareness is significantly boosting the food minerals market by increasing
consumer demand for nutrient-rich, mineral-enriched products. As people become more
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conscious of their health, they seek foods that promote overall well-being, such
as those with added minerals like calcium, magnesium, and zinc. This shift is driving
innovation in the food industry, encouraging manufacturers to develop mineral-fortified
products that cater to health-conscious consumers. Consequently, the market is
witnessing strong growth as demand for functional and fortified foods expands.

Restraint:
Stringent Regulatory Approvals

Stringent regulatory approvals in the food minerals market can delay product launches
and increase operational costs for manufacturers. These regulations require extensive
testing, documentation, and compliance with safety standards, which can slow down the
innovation process. Additionally, small and emerging companies may struggle to meet
these requirements, limiting market entry and competition. As a result, the overall
market growth can be hindered, particularly in regions with complex or burdensome
regulatory frameworks.

Opportunity:
Growing Demand for Functional and Fortified Foods

The increasing demand for functional and fortified foods is significantly boosting the
food minerals market. Consumers' growing health consciousness and preference for
nutrient-rich diets are driving this trend. Fortified foods, enriched with essential minerals
like calcium, iron, and zinc, are becoming integral in addressing micronutrient
deficiencies and promoting overall wellness. This surge in demand is prompting
manufacturers to innovate and expand their product offerings, thereby accelerating
market growth. Additionally, government initiatives supporting food fortification further
enhance the market's expansion prospects.

Threat:
High Production Costs

High production costs in the food minerals market can significantly hinder growth by
increasing product prices, making them less accessible to consumers. This limits
market demand, particularly in price-sensitive regions. Manufacturers may also face
reduced profit margins, leading to less investment in innovation and quality
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improvement. Additionally, high costs can result in supply chain inefficiencies and lower
production volumes, further impacting market expansion and competitiveness.

Covid-19 Impact

The COVID-19 pandemic disrupted global food mineral markets by causing labor
shortages, transportation delays, and export restrictions. In India, for instance,
vegetable and fruit availability dropped by 10%, while edible oil stocks fell by 14% due
to supply chain interruptions, though prices remained relatively stable. Additionally,
lockdowns and labor shortages led to reduced agricultural output and processing
capacity, affecting the availability of essential food minerals.

The pharmaceuticals segment is expected to be the largest during the forecast period

The pharmaceuticals segment is expected to account for the largest market share
during the forecast period as Pharmaceuticals' research into essential minerals,
vitamins, and other nutrients has led to the development of functional food products that
support health. This collaboration fosters improved bioavailability, better absorption, and
more effective use of minerals in the body, benefiting both food manufacturers and
consumers. Moreover, it promotes consumer awareness of the nutritional importance of
minerals, encouraging healthier eating habits and boosting demand in the food minerals
sector.

The children segment is expected to have the highest CAGR during the forecast period

Over the forecast period, the children segment is predicted to witness the highest
growth rate, due to increasing awareness of the importance of balanced nutrition for
growth and development. Parents are becoming more conscious of the need to
supplement their children's diet with essential minerals like calcium, iron, and
magnesium to support bone health, immune function, and overall development. This
rising demand for fortified and mineral-rich food products is driving market growth,
especially in baby foods, snacks, and beverages tailored for children’s nutritional needs.

Region with largest share:

During the forecast period, the Asia Pacific region is expected to hold the largest market
share due to rising demand for fortified food products. These minerals are essential for
proper metabolic functions and help address nutritional deficiencies across the region.
With the growing trend of personalized nutrition, demand for food supplements and
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mineral-enriched products is soaring, driving market expansion. Additionally, the rise in
disposable income and improving lifestyle choices are fueling the adoption of food
minerals, further boosting the market’s positive impact.

Region with highest CAGR:

Over the forecast period, the North America region is anticipated to exhibit the highest
CAGR, owing to increasing consumer awareness of the importance of mineral-rich diets
for overall health. With rising demand for functional foods and supplements, the market
is expanding as consumers seek minerals to support immune function, bone health, and
energy levels. Innovations in fortification technologies and a growing preference for
natural, plant-based sources of minerals are further boosting market growth, making it a
key sector in the region's health-conscious landscape.

Key players in the market

Some of the key players profiled in the Food Minerals Market include Archer Daniels
Midland Company (ADM), Cargill, Incorporated, Nestle S.A., BASF SE, Koninklijke DSM
N.V., Glanbia plc, DuPont de Nemours, Inc., Tate & Lyle PLC, Arla Foods amba,
Associated British Foods plc, General Mills, Inc., Kellogg Company, Danone S.A.,
Novozymes A/S, Lonza Group AG, Corbion N.V., Balchem Corporation, Vitablend
Nederland B.V., Nutreco N.V. and Wilmar International Limited.

Key Developments:

In April 2025, BASF announced its first Canadian Master Research Agreement (MRA)
with the University of Toronto, marking a significant milestone in the company's efforts
to expand its research collaborations in North America. This partnership aims to
streamline innovation projects and foster collaboration between BASF researchers and
Canadian academics.

In October 2024, BASF made a strategic partnership with Aspen Aerogels to enhance
its aerogel product offerings and expand its market reach. This partnership is set to
drive innovation in aerogel technologies, particularly in high-performance insulation
materials.
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Powder
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Tablets & Capsules

Other Forms
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Pharmacies/Drug Stores
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South Africa

Rest of Middle East & Africa

What our report offers:

- Market share assessments for the regional and country-level segments

- Strategic recommendations for the new entrants

- Covers Market data for the years 2022, 2023, 2024, 2026, and 2030

- Market Trends (Drivers, Constraints, Opportunities, Threats, Challenges, Investment
Opportunities, and recommendations)

- Strategic recommendations in key business segments based on the market
estimations

- Competitive landscaping mapping the key common trends

- Company profiling with detailed strategies, financials, and recent developments
- Supply chain trends mapping the latest technological advancements

Free Customization Offerings:

All the customers of this report will be entitled to receive one of the following free
customization options:

Company Profiling
Comprehensive profiling of additional market players (up to 3)
SWOT Analysis of key players (up to 3)

Regional Segmentation

Market estimations, Forecasts and CAGR of any prominent country as
per the client's interest (Note: Depends on feasibility check)

Competitive Benchmarking

Benchmarking of key players based on product portfolio, geographical
presence, and strategic alliances
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