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In recent years, China's consumption market of wine quickly heats up. In China, the low
to medium-end wine belongs to consumption goods, while the high-end wine already
has investment property. Since the injection of China's capital, wine which originally is
not often used for investment is given an investment property, resulting in an increasing
demand for high-end wine in China. China lacks domestic high-end wine products and
the production of low to medium-end products is also limited. In 2011, the total output of
China's wine industry was 1.157 million kiloliters, with an increase of 13.0% YOY. Most
of them were low-end products with market retail price below CNY 100 (750ml).

In recent years, the import volume of China's wine continues to rise sharply. On one
hand, the oversupply situation of the world's wine since 1996 (basically 3 million
kiloliters to 5 million kiloliters) is not greatly changed. In recent years, with the
continuous growth of China's wine consumption market, the international giants
successively seize the Chinese market. On the other hand, since 2005, the tariff rate of
China's imported bottled wine falls from 43% to 14% and the comprehensive tax rate
decreases from 85.9% to 48.2%; the tariff rate of imported bulk wine falls from 43% to
20% and the comprehensive tax rate decreases from 85.9% to 56%. The substantial
decline of tariffs makes the number of imported wine grow rapidly.

In 2011, the total import volume of China's wine was 361.6 thousand kiloliters, with an
increase of 27.6%YQY and the import amount was USD 1.393 billion, with an increase
of 80.9% YOY. Among it, the import volume of bottled wine (below 2L) was 241.4
thousand kiloliters, with an increase of 65% YQY; the import amount was USD 1.273
billion, with an increase of 94.05% YOY:; the import volume of bulk wine (above 2L) was
120.2 million kiloliters, with a decrease of 12.32% YQY; the import amount was USD
120 million, with a decrease of 20% YQY. In 2009, the import volume of China's bottled
wine was more than that of the bulk wine for the first time. In the short two years, the
import volume of bottled wine was double that of the bulk wine and the import amount
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was over 10 times that of the bulk wine, indicating that the market of China's
imported wine is transferring from low-end to medium and high-end.
The import volume of China's wine is significantly larger than the growth of the domestic
wine production in the same period. It is expected that import volume will continue to
rise in the future. In the face of the strong impact of imported wine, for China's domestic
wine enterprises, on one hand, China's wine market has a rapid development and there
are many market opportunities. However, at the same time, there are increasing
pressure for its survival and increasingly fierce market competition. In addition to the
traditional wine producing countries like France, Italy, Chile, etc., the wine products of
Australia, the United States and other countries also step into the Chinese market in
large quantities.
It is expected that in the next few years, the Chinese wine market will continue to
maintain rapid growth, and the growth rate of the imported wine will be faster than the
overall market. For the overseas wine manufacturers and traders, there are many
opportunities in the Chinese market.
More following information can be acquired through this report:

Production and Consumption of China's Wine Market

Import and Export of China's Wine

Investment of Wine

Competition in China's Wine Market

Key Enterprises of China's Wine Industry

Development Trend of China's Wine Industry

Following people are recommended to buy this report:
Wine Manufacturers

Wine Trading Enterprises
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Research Institutions and Investors Focusing on Wine Industry

Research Report on Chinese Wine Industry, 2012


https://marketpublishers.com/report/consumers_goods/food_beverage/research_report_on_chinese_wine_industry_2010_2011.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

1 OVERVIEW OF CHINA'S WINE INDUSTRY

1.1 China's Wine in the Fast Growth Period
1.2 Development Environment of China's Wine Industry
1.2.1 Economic Environment
1.2.2 Policy Environment
1.2.3 Consumption Environment
1.3 Supply and Demand of China's Wine, 2011
1.3.1 Supply
1.3.2 Demand

2 MARKETING AND SALES CHANNELS OF CHINA'S WINE INDUSTRY, 2011-2012

2.1 Promotion Methods of Wine
2.2 Sales Channels of Wine in China

3 MARKET COMPETITION OF CHINA'S WINE INDUSTRY

3.1 Regional Competition Between Wine and Spirit
3.2 Competition Between Wine and Beer, Wine and Spirit
3.2.1 Competition of Drinking Occasions
3.2.2 Culture Competition Between Chinese Food and Western Food
3.2.3 Competition Between Wine and Beer, Wine and Spirit in Terms of Consumer
Groups
3.3 Characteristics of Market Competition of China's Wine Industry
3.3.1 China's Wine Industry in the Fast Growth Period
3.3.2 Chinese Domestic Brands Still with Certain Advantages
3.3.3 Wine Faces the Competition with Other Hard Drinks
3.3.4 Competition Elements of China's Wine Industry

4 ANALYSIS ON IMPORT AND EXPORT OF CHINA'S WINE

4.1 Import of Wine
4.1.1 Overview
4.1.2 Import Sources of Bottled Wine
4.1.3 Import Sources of Bulk Wine
4.1.4 Import Destinations

Research Report on Chinese Wine Industry, 2012


https://marketpublishers.com/report/consumers_goods/food_beverage/research_report_on_chinese_wine_industry_2010_2011.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

4.1.5 Investment Demands of Chinese Market for Imported Wine
4.2 Export of Wine

5 ANALYSIS ON KEY AREAS OF CHINA'S WINE INDUSTRY, 2011-2012

5.1 Overview
5.2 Shandong
5.2.1 Overview of Shandong Wine Industry
5.2.2 Operation of Shandong Wine Industry
5.2.3 Development Trend of Shandong Wine Industry
5.3 Jilin
5.3.1 Overview of Jilin Wine Industry
5.3.2 Operation of Jilin Wine Industry
5.3.3 Development Trend of Jilin Wine Industry
5.4 Henan

6 ANALYSIS ON KEY ENTERPRISES OF CHINA'S WINE INDUSTRY

6.1 Changyu
6.1.1 Profile
6.1.2 Operation
6.1.3 Development Strategies
6.2 The Great Wall
6.3 Dynasty
6.4 Yantai Grand Dragon Wine Co., Ltd.
6.5 Suntime International Wine Co., Ltd.

7 PREDICTIONS ON CHINA'S WINE INDUSTRY DEVELOPMENT, 2012-2014
7.1 Production Prediction
7.2 Demand Prediction

7.3 Prediction on Import and Export
7.4 Prediction on Market Competition

Research Report on Chinese Wine Industry, 2012


https://marketpublishers.com/report/consumers_goods/food_beverage/research_report_on_chinese_wine_industry_2010_2011.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

LIST OF CHARTS

Chart Development Course of China's Wine Industry

Chart Production of China's Wine, 2007-2011

Chart Sales Volume of China's Wine, 2007-2011

Chart Market Scale of China's Wine, 2007-2011

Chart Major Promotion Methods of China's Wine Market

Chart Channels of Wine Developing Towards Diversification Direction
Chart Import Volume of China's Wine, 2007-2011

Chart Import Amount of Wine in China, 2007-2011

Chart Average Prices of China's Imported Bottled Wine, 2007-2011
Chart Major Import Sources of Bottled Wine in China, 2011

Chart Production of China's Wine by Region, 2011

Chart Production of Shandong Wine, 2007-2011

Chart Product Structure of Changyu

Chart Prediction on Market Scale of China's Wine, 2012-2016

Research Report on Chinese Wine Industry, 2012


https://marketpublishers.com/report/consumers_goods/food_beverage/research_report_on_chinese_wine_industry_2010_2011.html

. +44 20 8123 2220
‘ Market Publishers info@marketpublishers.com

| would like to order

Product name: Research Report on Chinese Wine Industry, 2012
Product link: https://marketpublishers.com/r/R5F476DA100EN.html
Price: US$ 2,800.00 (Single User License / Electronic Delivery)
If you want to order Corporate License or Hard Copy, please, contact our Customer

Service:
info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click
button on product page https://marketpublishers.com/r/R5F476DA100EN.htm|

Research Report on Chinese Wine Industry, 2012


https://marketpublishers.com/report/consumers_goods/food_beverage/research_report_on_chinese_wine_industry_2010_2011.html
mailto:info@marketpublishers.com
https://marketpublishers.com/report/consumers_goods/food_beverage/research_report_on_chinese_wine_industry_2010_2011.html
http://www.tcpdf.org
https://marketpublishers.com/report/consumers_goods/food_beverage/research_report_on_chinese_wine_industry_2010_2011.html

