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In developed countries, the mail-order industry has a history of hundreds of years. In
China, it has been in development for more than ten years. By the end of 2008, the
market scale of mail order exceeded RMB 10 billion.

Catalog mail order is the earliest sales pattern in Chinese non-store retail industry. In
1993 the first catalog mail-order enterprise Xiaokang.com entered Chinese market.
Later mail-order enterprises such as Mecoxlane, Bertelsmann entered domestic retail
market. All of these enterprises experience a long process before being accepted.

Non-store sale (Non-fixed sales-spot) refers to the direct sale of products and services
from producers or distributors to consumers without stores. It is a modern marketing
pattern in social economy. It coordinates with the demand of consumers and the
advancement of technology. Non-store sale includes mail order, online shopping, TV
shopping, vending machine sale and teleshopping.

The mail-order industry has inherent advantages compared with traditional physical
stores such as department store, supermarket chain, general merchandise store (GMS),
convenience store (CVS), etc. Mail order is not restricted by regions. Many links from
production to sale are eliminated to decrease operation and transaction costs. This
brings a win-win situation for consumers and retailers.

With the development of Chinese logistics industry, delivery time of mail order is
shortened. Meanwhile, after service is improved because of the progress in
telecommunication technology. All these make consumers more satisfied with mail
order. Though internet is popular at present, mail order is highly accepted because of its
directness and high arrival rate. New sales patterns are being developed in the mail-
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order industry. Internet can also be applied for the marking of mail order.

Over time hot products in Chinese mail-order industry shift from new or peculiar
products to clothes, books and audiovisual products, etc.

Though impacted by online shopping, mail order in China still displays great
development potential. This is because most consumers find mail-order catalog is very
convenient; meanwhile most of them do not know how to use internet. For consumers
living in remote places or rural areas, some products may be unavailable or very
expensive in local stores. They can buy them through mail order at appropriate prices.

There are some problems in Chinese mail-order industry such as the lack of credit
system. Consumers may take risks in after service guarantee or price fraud. These are
common problems in Chinese non-store retail industry. It takes a long time to solve
these problems.

In 2008, sales of Chinese largest mail-order enterprise Mecoxlane totaled approximately
RMB 1 billion. In February, 2008, Sequoia Capital declared to control Mecoxlane by
acquiring most of its shares. The investment exceeded USD 80 million. It was the
largest single investment and first acquisition of Sequoia Capital.

Mail-order is one of the industries that maintain rapid growth in spite of global recession.
Through this report, readers can acquire more information:

- Development of Chinese mail-order industry

- Hot products in Chinese mail-order industry

- Major enterprises in Chinese mail-order industry and their operations

- Competition in Chinese mail-order industry
- Development trend of Chinese mail-order industry

Research Report on Chinese Mail-order Industry, 2009-2010


https://marketpublishers.com/report/services/other_services/research_report_on_chinese_mail_order_industry_2009_2010.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

1. OVERVIEW OF CHINESE NON-STORE RETAIL INDUSTRY

1.1 Concept and Category
1.1.1 Concept
1.1.2 Category
1.1.3 Characteristics
1.2 Market
1.2.1 Overview
1.2.2 Mail-order
1.2.3 TV Shopping
1.2.4 Online Shopping

2. ANALYSIS ON CHINESE MAIL-ORDER INDUSTRY

2.1 Development Process and Situation
2.1.1 Development Process
2.1.2 Market Scale
2.1.3 Development Trend

2.2 Factors Affecting Mail-order Industry Development
2.2.1 Macro Economy
2.2.2 Policies
2.2.3 Social Culture

2.3 Competition in Mail-order Industry
2.3.1 Competition within Mail-order Industry
2.3.2 Competition from Other Industries

3. ANALYSIS ON MARKETING STRATEGIES OF CHINESE MAIL-ORDER
INDUSTRY

3.1 Product Selection Strategy
3.1.1 Overview
3.1.2 Recommendations
3.2 Marketing Strategy
3.2.1 Main Strategies
3.2.2 Recommendations

4. ANALYSIS ON CONSUMERS IN CHINESE MAIL-ORDER MARKET

Research Report on Chinese Mail-order Industry, 2009-2010


https://marketpublishers.com/report/services/other_services/research_report_on_chinese_mail_order_industry_2009_2010.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

4.1 Category and Position
4.1.1 Major Consumer Groups
4.1.2 Consuming Capacity

4.2 Demand
4.2.1 Consumer Psychology
4.2.2 Consuming Behavior

5. MAIN ENTERPRISES IN CHINESE MAIL-ORDER INDUSTRY

5.1 Enterprise 1
5.1.1 Overview
5.1.2 Operation
5.1.3 Development Experience
5.2 Enterprise 2
5.3 Enterprise 3
5.4 Enterprise 4
5.5 Enterprise 5

6. ANALYSIS ON DEVELOPMENT AND INVESTMENT OF CHINESE MAIL-ORDER
INDUSTRY

6.1 Development
6.1.1 Development Trend
6.1.2 Prediction on Market Scale
6.2 Investment
6.2.1 Investment Opportunities
6.2.2 Investment Risks
6.3 Development Recommendations

Research Report on Chinese Mail-order Industry, 2009-2010


https://marketpublishers.com/report/services/other_services/research_report_on_chinese_mail_order_industry_2009_2010.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

SELECTED CHARTS

Chart Category of Chinese Non-store Retail Industry

Chart SWOT Analysis on Chinese Mail-order Industry

Chart Total Numbers of Chinese Mail-order Subscribers, 2004-2008
Chart Scales of Chinese Mail-order Market, 2004-2008

Chart Hot Products in Chinese Mail-order Market, 2004-2008

Chart Famous Enterprises in Chinese Mail-order Industry, 2008-2009
Chart Target Consumer Groups of Chinese Mail-order Industry

Chart Prediction on Chinese Mail-order Market Scales, 2009-2012

Research Report on Chinese Mail-order Industry, 2009-2010


https://marketpublishers.com/report/services/other_services/research_report_on_chinese_mail_order_industry_2009_2010.html

. +44 20 8123 2220
’ Market Publishers info@marketpublishers.com

| would like to order

Product name: Research Report on Chinese Mail-order Industry, 2009-2010
Product link: https://marketpublishers.com/r/R6C18D212D2EN.html
Price: US$ 2,400.00 (Single User License / Electronic Delivery)

If you want to order Corporate License or Hard Copy, please, contact our Customer
Service:
info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click
button on product page https://marketpublishers.com/r/R6C18D212D2EN.html

To pay by Wire Transfer, please, fill in your contact details in the form
below:

First name:
Last name:
Email:
Company:
Address:
City:

Zip code:
Country:
Tel:

Fax:

Your message:

**All fields are required

Custumer signature

Please, note that by ordering from marketpublishers.com you are agreeing to our Terms
& Conditions at https://marketpublishers.com/docs/terms.html

To place an order via fax simply print this form, fill in the information below
and fax the completed form to +44 20 7900 3970

Research Report on Chinese Mail-order Industry, 2009-2010


https://marketpublishers.com/report/services/other_services/research_report_on_chinese_mail_order_industry_2009_2010.html
mailto:info@marketpublishers.com
https://marketpublishers.com/report/services/other_services/research_report_on_chinese_mail_order_industry_2009_2010.html
https://marketpublishers.com/docs/terms.html
http://www.tcpdf.org
https://marketpublishers.com/report/services/other_services/research_report_on_chinese_mail_order_industry_2009_2010.html

	fname: 
	lname: 
	email: 
	comany: 
	address: 
	city: 
	zip: 
	country: 
	tel: 
	fax: 
	message: 


