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In China, up to 2005, 47 foreign insurance organizations from 15 countries and regions had established
121 operation organizations, and 135 foreign insurance organizations had set up nearly 200 offices. The
premium revenue of domestic insurance companies has increased 9% y-o-y, while that of foreign funded
insurance companies has increased 248.45% y-0-y in the past five years. The market shares of foreign life
insurance companies amounted for 51.86%, 19.79% and 12.24% in Beijing, Shanghai and Guangdong
respectively. The market share of foreign insurance companies had amounted to 5.6% in Nov, 2006, in
addition, the premium revenue of AIA and Cenerali amounted to RMB 6.2 billion and RMB 4.6 billion
separately, ranking the 7th and 8th largest life insurance companies in China.

According to the statistics of China Insurance Regulatory Commission, the insurance industry has
maintained fast and healthy development momentum since 2006, and in the first 11 months of 2006, the
premium revenue all over China had broken RMB 500 billion, in which the premium revenue of life
insurance was RMB 379.8 hillion, making a big contribution. while in the aspect of indemnity and paid-off, in
the first 11 months of 2006, the total indemnity and paid-off of accident insurance, health insurance and life
insurance amounted to more than RMB 56.3 billion, steadily increasing compared to the statistics in
October.

In 2006, the first administrative measures on Health Insurance and the definition of Critical lliness standard
were issued, influencing the standardization and professional processes of life insurance industry.

1 China Life Insurance Industry Development, 2006-2007

1. 1 Development
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Insurance
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1.3 Increase Mode of China Life Insurance Companies and Sustainable Development
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1.3.5 Analysis of Increase Mode

1.3.6 Change the Increase Mode
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7.4.3 Explore Diversified Sales Channels

8 Competition Pattern of China Life Insurance Industry, 2006-2007

8.1 Competition Pattern

8.2 Key Domestically-funded Insurance Companies
8.2.1 Chinalife Insurance Company Ltd

8.2.2 Ping an Insurance (Group) Company of China
8.2.3 China Pacific Insurance (Group) Co., Ltd
8.2.4 Taiping Life Insurance Co., Ltd

8.2.5 New China Life Insurance Co., Ltd

8.2.6 Taikang Life Insurance Company Ltd

9 Risk of China Life Insurance Industry

9.1 Operation Risk

9.1.1 Interest Increase Forecasts the Risk of Insurance Exit

9.1.2 Information System Risk Affects Security Operation of Insurance Enterprises
9.1.3 Financial Holding Groups may bring in Negative Cooperative Effect

9.1.4 Broadening of Investment Channel Expands the Capital Operation Risk

9.2 Interest Risk of Life Insurance Companies and Management

9.2.1 Source of Interest Risk of Life Insurance Products

9.2.2 Influence of Market Interest Rate Change on Operation of Life Insurance Companies
9.2.3 Countermeasures to Avoid and Solve Interest Risk

9.3 Main Risks in Life Insurance Operation

9.3.1 Pricing Risk

9.3.2 Sales Risk

9.3.3 Operation Risk

9.3.4 Management Risk

9.3.5 Palicy Risk

10 Investment of China Life Insurance Industry

10.1 Investment Concept in Life Insurance Capital Operation

10.2 Feasibility of China Life Insurance Capital Introducing Venture Investment
10.2.1 Current Troubles

10.2.2 Insurance Capital Investment in UK, the USA etc

10.2.3 Suitability

10.2.4 Feasible Mode

10.3 Global Comparison

10.3.1 Significance of Effective Utilization of Insurance Capital

10.3.2 Comparison of Capital Utilization of Foreign Insurance Companies
10.3.3 Existing Problems of Domestic Insurance Companies in Investment
10.3.4 Countermeasures

LIST OF TABLES/CHARTS

Operation Statistics of Insurance Companies, Jan-Dec, 2006
Premium Revenue of Life Insurance Companies, Jan-Dec, 2006
Monthly Premium of Personal Insurance, 2006

Shares of Life Insurance Market, 2001-2006

Population Increase Change of Economic Activity, 1950-2050
Population Structure Change, 1950-2050


http://marketpublishers.com/report/insurance/life_insurance/life_insurance_market_report_china.html

Market

Top Ten Life Insurance Companies by Premium Revenue, 2006

Top Ten Chinese-funded Life Insurance Companies by Premium Revenue, 2006

Top Ten Foreign-funded Life Insurance Companies by Premium Revenue, 2006

Expansion of Interest Rate Gap between Insurance Bill and Deposit stimulates Life Insurance Sales to
Increase Rapidly, 1989-2006

Market Shares of Life Insurance Companies, 2006

Quality Comparison of Chinese and Foreign-funded Life Insurance Business, 2004-2005
Steady Increase of Personal Insurance /Periodical Payment Ratio, 2004-2006

Personal Insurance Ratio Increase, 2004-2006

Renewable Insurance Rate, 2004-2006

Increase of Life Insurance Business, 2004-2006

Number Growth of Middle-level Income Family, 1985-1025

Middle-level Income Family Number and Ratio of Disposal Income, 1985-2025

Change on Increase of Ratio of Bank and Post Office Agent Marketing Channels, 2001-2005
Life Insurance Premium Revenue in Some Provinces, Cities and Autonomous Regions of China, 2006
Life Insurance Premium Revenue and Growth Rate Change in Beijing, 2005-2006

Ranking of Life Insurance Companies by Total Insurance Premium in Beijing, Jan-Dec, 2006
Life Insurance Premium Revenue and Growth Rate Change in Shanghai, 2005-2006

Ranking of Life Insurance Companies by Total Insurance Premium in Shanghai, Jan-Dec, 2006
Life Insurance Premium Revenue and Growth Rate Change in Tianjin, 2005-2006

Life Insurance Premium Revenue and Growth Rate Change in Chongqging, 2005-2006

Life Insurance Premium Revenue and Growth Rate Change in Guangdong, 2005-2006

Life Insurance Premium Revenue and Growth Rate Change in Zhejiang, 2005-2006

Life Insurance Premium Revenue and Growth Rate Change in Jiangsu, 2005-2006

Life Insurance Premium Revenue and Growth Rate Change in Shandong, 2005-2006

Life Insurance Premium Revenue and Growth Rate Change in Henan, 2005-2006

Life Insurance Premium Revenue and Growth Rate Change in Anhui, 2005-2006

Life Insurance Premium Revenue and Growth Rate Change in Hebei, 2005-2006

Life Insurance Premium Revenue and Growth Rate Change in Liaoning, 2005-2006

Life Insurance Premium Revenue and Growth Rate Change in Hubei, 2005-2006

Commercial health insurance will become the key means to bear medical expense

Inflation leads to decrease of life insurance consumption, and economic increase promotes the insurance
premium increase

The 4th Growth Period: More Steady Structure Factor ranks the leading role

Population Dividend Period most fit for Development of Life Insurance and Investment Products
Population Dividend Period: Population Bear Coefficient will be lowest in History

Financial Assets Ratio of Insurance Companies will increase to 8% from 4%

Per Capita GDP Improvement Makes Assets Allocation towards Life Insurance and Investment Products
Resident Investment Inclination Comparison of Main Cities

Per Capita GDP Increase and Difference between Deposit and Loan Promotes Increase of Life
Insurance/Saving Ratio

Income Improvement Raises Income Growth Rate and Marginal Saving Trend

Continuous Advancement of Urbanization Accelerates Insurance Depth Rise

Small-scale Family Increases the Demand of Life Insurance and Pension Products

Scale Economy Benefits of Life Insurance Companies, 2005

Influence of Business Scale on Expense Rate

Influence of Average Insurance Premium Increase on Life Insurance Market Expansion

CAGR of Premium Revenue of China Life, 2005-2025

Sales Revenue Forecast of China Life, 2004-2009


http://marketpublishers.com/report/insurance/life_insurance/life_insurance_market_report_china.html

Market

Life Insurance Market Report (China)
http://marketpublishers.com/r/L113ACAEE56EN.html
L113ACAEES6EN

US$ 1,500.00 (Single User License / Electronic Delivery)

If you want to order Corporate License or Hard Copy, please, contact our Customer Service: office@marketpublishers.com

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click 'BUY NOW' button
on product page http://marketpublishers.com/r/L113ACAEE56EN.html|

First name:
Last name:
E-mail:
Company:
Address:

City:

Zip/Post Code:
Country:

Tel:

Fax:

Your message:

* All fields are required

Please, note that by ordering from MarketPublisher.com you are agreeing to our Terms & Conditions at
http://marketpublishers.com/docs/terms_conditions.html

+44 20 7900 3970


http://marketpublishers.com/report/insurance/life_insurance/life_insurance_market_report_china.html
http://marketpublishers.com/report/insurance/life_insurance/life_insurance_market_report_china.html
http://marketpublishers.com/docs/terms_conditions.html
http://www.tcpdf.org

	name: 
	lname: 
	email: 
	Company: 
	Address: 
	City: 
	zip: 
	Country: 
	Tel: 
	Fax: 
	mes: 


