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Abstracts

Notes:

Sales, means the sales volume of Organic and Conventional Weaning Food

Revenue, means the sales value of Organic and Conventional Weaning Food

This report studies sales (consumption) of Organic and Conventional Weaning Food in

United States market, focuses on the top players, with sales, price, revenue and market

share for each player, covering

WAKODO CO., LTD

Christy Friedgram Industry

Alsiano

Apurva Agencies

Ninolac

Chemical Palette

Blossom Flavours

Nestlé
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Beingmate

Split by product types, with sales, revenue, price, market share and growth rate of each

type, can be divided into

Cereals

Mixed legumes

Baby Juice

Baby Food and Snacks

Other Baby Foods

Split by applications, this report focuses on sales, market share and growth rate of

Organic and Conventional Weaning Food in each application, can be divided into

Application 1

Application 2

Application 3
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