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Notes:
Sales, means the sales volume of Low-Calorie Food
Revenue, means the sales value of Low-Calorie Food
This report studies sales (consumption) of Low-Calorie Food in United States market,
focuses on the top players, with sales, price, revenue and market share for each player,
covering

PepsiCo

Cargill Incorporated

Nestle

Ajinomoto

The Coca-Cola Company

Groupe Danone

Abbott Laboratories

Bernard Food Industries

Zydus Wellness

United States Low-Calorie Food Market Report 2017


https://marketpublishers.com/report/other_food_products/united-states-low-calorie-food-market-report-2017_q.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

Dr Pepper Snapple Group
McNeil Nutritionals
Beneo Group
Galam

Danisco

Market Segment by States, covering
California
Texas
New York
Florida
lllinois
Split by product types, with sales, revenue, price, market share and growth rate of each
type, can be divided into
Sugar Substitutes
Sugar Alcohol Substitutes
Nutrient Based Substitutes
Other

Split by applications, this report focuses on sales, market share and growth rate of Low-
Calorie Food in each application, can be divided into
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Beverages
Food
Healthcare

Other
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United States Low-Calorie Food Market Report 2017
1 LOW-CALORIE FOOD OVERVIEW

1.1 Product Overview and Scope of Low-Calorie Food
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3 UNITED STATES LOW-CALORIE FOOD SALES (VOLUME) AND REVENUE
(VALUE) BY STATES (2012-2017)
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3.2 United States Low-Calorie Food Revenue and Market Share by States (2012-2017)
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3.3 United States Low-Calorie Food Price by States (2012-2017)
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4.2 United States Low-Calorie Food Revenue and Market Share by Type (2012-2017)
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