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Abstracts

This report covers market size and forecasts of Food Flavors, including the following

market information:

Global Food Flavors Market Size, 2019-2021, and 2020 (quarterly data), (US$

Million) & (MT)

Global Food Flavors Market Size by Type and by Application, 2019-2021, and

2020 (quarterly data), (US$ Million) & (MT)

Global Food Flavors Market Size by Region (and Key Countries), 2019-2021,

and 2020 (quarterly data), (US$ Million) & (MT)

Global Food Flavors Market Size by Company, 2019- 2020 (quarterly data),

(US$ Million) & (MT)

Key market players

Major competitors identified in this market include Givaudan (Switzerland), International

Flavors & Fragrances (US), Firmenich (Switzerland), Symrise (Germany), International

Flavors?Fragrances, Sensient (US), MANE (France), Takasago (Japan), T.Hasegawa

(Japan), Robertet (France), etc.

Based on the Region:

Asia-Pacific (China, Japan, South Korea, India and ASEAN)
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North America (US and Canada)

Europe (Germany, France, UK and Italy)

Rest of World (Latin America, Middle East & Africa)

Based on the Type:

Natural

Artificial

Based on the Application:

Beverages

Dairy & Frozen Products

Savory & Snacks

Animal & Pet Food
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