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Abstracts

This report analyzes key technologies supporting anywhere communications between

doctor and patient, such as video consultation, online and mobile coaching, medication

reminders, and social health community. The report focuses on profiling key technology

enablers, business service platform developers, and communications service providers,

highlighting their business models and projecting virtual care’s potential as a new

means of care delivery for healthcare stakeholders. It also provides a forecast of U.S.

virtual care users from 2013-2018.
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