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Abstracts

Increasing uptake of high-margin premium video services is a key element for operators

to grow revenues and profitability. From premium channels to transactional on-demand

viewing, pay-TV providers use a variety of programs and incentives to encourage

consumers to adopt premium services. Yet, new entrants into the entertainment

services world now compete for those same revenues. This report examines trends and

competition in premium services, the prevalence of cord-cutting and cord-shaving

among consumers, and the strategies and tactics service providers use to attract

subscribers to these services.

Report Topics

Global market overview of pay-TV adoption

Uptake of premium video services, including pay-per-view, video-on-demand,

high-definition, and more

Trends and innovations impacting pay-TV services

Growth and impact of cord-shaving and cord-trimming

Five-year market forecast of pay-TV subscribers worldwide

+44 20 8123 2220
info@marketpublishers.com

TV Services: The Fight for Premium Revenues

https://marketpublishers.com/report/media-entertainment/television-radio/tv-services-fight-4-premium-revenues.html


Contents

DASHBOARD

1.0 REPORT SUMMARY

1.1 Purpose of Report

1.2 Scope of Report

1.3 Research Approach/Sources

2.0 GLOBAL PAY TV AND PREMIUM SERVICES

2.1 The State of Global Pay TV

2.2 Uptake of Premium Video Services

  2.2.1 Pay-per-view (PPV)

  2.2.2 Video on-demand (VOD)

  2.2.3 High Definition (HD)

  2.2.4 DVR/PVR

  2.2.5 Premium channels

  2.2.6 Language-specific channels/packages

  2.2.7 3D channels

  2.2.8 4K/Ultra HD channels

2.3 Trends Impacting Premium Pay-TV Services

  2.3.1 A shift to on-demand consumption

  2.3.2 An Increase in OTT video service options

  2.3.3 A La Carte and Greater Consumer Choice

  2.3.4 Virtualization of Service Features

  2.3.5 Experimentation with Business Models

3.0 UPGRADES, DOWNGRADES AND CORD SHAVING

4.0 FORECAST

4.1 Global Pay TV Services

  4.1.1 Methodology and Assumptions

  4.1.2 Pay-TV Subscriber Growth

5.0 IMPLICATIONS AND RECOMMENDATIONS

+44 20 8123 2220
info@marketpublishers.com

TV Services: The Fight for Premium Revenues

https://marketpublishers.com/report/media-entertainment/television-radio/tv-services-fight-4-premium-revenues.html


6.0 APPENDIX

6.1 Glossary

6.2 Index

6.3 Image Sources

+44 20 8123 2220
info@marketpublishers.com

TV Services: The Fight for Premium Revenues

https://marketpublishers.com/report/media-entertainment/television-radio/tv-services-fight-4-premium-revenues.html


List Of Figures

LIST OF FIGURES

Worldwide Pay-TV Subscriptions by Region (2012-2015)

Worldwide Pay-TV Penetration by Region (2015)

Adoption of Premium Subscription Services by Country

Adoption of Pay-per-View Services by Operator Type

Premium Services Case Study: Mayweather-Pacquiao PPV Event

Premium Services Case Study: WWE Network

Availability of Video on-Demand Services

Weekly Consumption of Operator VOD and PPV (2012-2015)

Estimated Household Penetration of HD Televisions (2012 – 2015)

Availability of Operator-provided DVR/PVR

Appeal of Cloud DVR Features (2014-2015)

Adoption of Premium Movie/Entertainment Channels

U.S. Adoption of Premium Movie/Entertainment Channels by Brand

Premium Services Case Study: HBO Nordic and HBO Now

Adoption of Premium Sports Channels

Adoption of Premium Language-Specific Channels

Estimated Number of 4K TV Households by Region (2013 – 2015)

Impact of Premium Pay TV Service Trends

Video Consumption on TV Sets by Source (2010 – 2015)

OTT Video Service Growth in the U.S.

Pay-TV Service Changes by OTT Service Subscription

Penetration of Cord Cutters, Cord Shavers, and Cord Nevers

Impact of Online Video on Decision to Downgrade Pay TV

Pay-TV Services Forecast Methodology

Forecast of Pay-TV Subscriptions by Region (2014-2020)

Forecast of Pay-TV Subscriptions in Asia/Pacific Region (2014-2020)

+44 20 8123 2220
info@marketpublishers.com

TV Services: The Fight for Premium Revenues

https://marketpublishers.com/report/media-entertainment/television-radio/tv-services-fight-4-premium-revenues.html


I would like to order

Product name: TV Services: The Fight for Premium Revenues

Product link: https://marketpublishers.com/r/T2B7D8E1065EN.html

Price: US$ 3,500.00 (Single User License / Electronic Delivery)

If you want to order Corporate License or Hard Copy, please, contact our Customer

Service:

info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click

button on product page https://marketpublishers.com/r/T2B7D8E1065EN.html

To pay by Wire Transfer, please, fill in your contact details in the form

below:

First name:

Last name:

Email:

Company:

Address:

City:

Zip code:

Country:

Tel:

Fax:

Your message:

**All fields are required

Custumer signature _______________________________________

Please, note that by ordering from marketpublishers.com you are agreeing to our Terms

& Conditions at https://marketpublishers.com/docs/terms.html

To place an order via fax simply print this form, fill in the information below

and fax the completed form to +44 20 7900 3970

Powered by TCPDF (www.tcpdf.org)

+44 20 8123 2220
info@marketpublishers.com

TV Services: The Fight for Premium Revenues

https://marketpublishers.com/report/media-entertainment/television-radio/tv-services-fight-4-premium-revenues.html
mailto:info@marketpublishers.com
https://marketpublishers.com/report/media-entertainment/television-radio/tv-services-fight-4-premium-revenues.html
https://marketpublishers.com/docs/terms.html
http://www.tcpdf.org
https://marketpublishers.com/report/media-entertainment/television-radio/tv-services-fight-4-premium-revenues.html

	fname: 
	lname: 
	email: 
	comany: 
	address: 
	city: 
	zip: 
	country: 
	tel: 
	fax: 
	message: 


