. +44 20 8123 2220
Market Publishers info@marketpublishers.com

Pay TV: Perception , Adoption, and Retention

https://marketpublishers.com/r/P3B447028COFEN.html
Date: January 2021

Pages: 0
Price: US$ 12,000.00 (Single User License)
ID: P3B447028C9FEN

In today’s highly competitive market, brand and service perception can significantly
affect consumers’ selection of a provider and willingness to stay with that provider. This
primary research examines the adoption, switching, and canceling in pay TV, perception
of pay-TV services and features, and interest in options to incent subscribers to retain
their service. The study contrasts traditional pay-TV services and vMVPD services and
examines how each sector is acquiring, engaging, and retaining subscribers during the
extremely challenging times brought on by the COVID-19 crisis.

Pay TV: Perception , Adoption, and Retention


https://marketpublishers.com/report/technologies_electronics/telecommunications/pay-tv-perception-adoption-n-retention.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

Executive Summary

Industry Insight

Entertainment Video Service Ecosystem

Pay-TV & OTT Service Subscriptions

Pay-TV Subscribers with OTT Subscription Services

NPS by Pay-TV Service Type (2018 - 2020)

Stand-alone vs Bundled Broadband Service Net Promotor Scores (NPS, 2018 - 2020)
Pay-TV Service Features Received

Appeal of Potential New Features

TV Service NPS by Impact of Set-Top Box or Steaming Media Player

High Intention to Make Changes to Pay-TV Plans

Likelihood of Pay-TV Cancellation if Less New Content This Year due to COVID-19
Adoption & Perception of Pay-TV Services

Pay TV & OTT Service Subscriptions

Pay-TV Subscribers with OTT Subscription Services

Top Traditional Pay-TV Providers Among Subscribers

Pay-TV Adoption by Service Type (2019-2020)

Online Pay-TV Service Adoption

Adoption of Online Pay-TV Services from Newcomers vs. Traditional Players
NPS by Pay-TV Service Type (2018 - 2020)

NPS of Top Providers

Changes to Standalone and Bundling Among Subscribers

Adoption of Bundles and Standalone Services

Home Service ARPU (2010 - 2020)

ARPU of Home Bundled Services

Trends in Home Service Subscription

NPS of Pay-TV: Stand-alone vs. Bundled Service (2018 - 2020)

Set-Top Box Adoption

Set-Top Box Adoption

Streaming Media Player Adoption

Xfinity Flex Streaming Box/Cox Contour Steam Player Adoption

Adoption of Set-Top Boxes with OTT Video Support Among Subscribers to Top Pay-TV
Providers

TV Service NPS by Impact of Set-Top Box or Steaming Media Player
Primary Streaming Devices for Most Used TV

Primary Streaming Device for Second Most Used TV

Primary Device for Streaming Online Videos Among TV Owners

Pay TV: Perception , Adoption, and Retention


https://marketpublishers.com/report/technologies_electronics/telecommunications/pay-tv-perception-adoption-n-retention.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

Primary Streaming Devices - Connected TV Products

Frequency of Using Connected TV Products

Time Spent on Entertainment Activities via Primary Streaming Video Product
Average Weekly Hours Spent on Primary Streaming Video Product

Adoption of Pay-TV Service Features

Video Packages Adoption

Pay-TV Service Features Received

Monthly Usage of Pay-TV Features and Packages

Frequency of Using Video Package

Frequency of Using Pay-TV Service Features

Appeal of Potential New Features

Satisfaction with Traditional Pay-TV Service Providers

Value of Specific TV Features

Intentions and the Effects of COVID-19

Services Used During COVID-19 Crisis

Intention to Use Services After COVID-19

Changes Made to Pay-TV Service Over 12 Months Prior to Survey

Reasons for Switching from Online Pay-TV Service to Traditional Pay-TV Service
Reasons for Switching from Traditional Pay-TV Service to Online Pay-TV Service
Expected Entertainment Spending During 2020 Holidays

Likelihood of Making Changes to Pay-TV Plans

High Intention to Make Changes to Pay-TV Plans

High Intention to Churn By Online Services

Likelihood of Pay-TV Cancellation if Less New Content This Year due to COVID-19
Importance of Live Sporting Events to Keep TV Service

Preferred Method to Watch New Movies

Pay TV: Perception , Adoption, and Retention


https://marketpublishers.com/report/technologies_electronics/telecommunications/pay-tv-perception-adoption-n-retention.html

. +44 20 8123 2220
’ Market Publishers info@marketpublishers.com

| would like to order

Product name: Pay TV: Perception , Adoption, and Retention

Product link: https://marketpublishers.com/r/P3B447028COFEN.html
Price: US$ 12,000.00 (Single User License / Electronic Delivery)
If you want to order Corporate License or Hard Copy, please, contact our Customer
Service:
info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click
button on product page https://marketpublishers.com/r/P3B447028C9FEN.html

To pay by Wire Transfer, please, fill in your contact details in the form
below:

First name:
Last name:
Email:
Company:
Address:
City:

Zip code:
Country:
Tel:

Fax:

Your message:

**All fields are required

Custumer signature

Please, note that by ordering from marketpublishers.com you are agreeing to our Terms
& Conditions at https://marketpublishers.com/docs/terms.html

To place an order via fax simply print this form, fill in the information below
and fax the completed form to +44 20 7900 3970

Pay TV: Perception , Adoption, and Retention


https://marketpublishers.com/report/technologies_electronics/telecommunications/pay-tv-perception-adoption-n-retention.html
mailto:info@marketpublishers.com
https://marketpublishers.com/report/technologies_electronics/telecommunications/pay-tv-perception-adoption-n-retention.html
https://marketpublishers.com/docs/terms.html
http://www.tcpdf.org
https://marketpublishers.com/report/technologies_electronics/telecommunications/pay-tv-perception-adoption-n-retention.html

	fname: 
	lname: 
	email: 
	comany: 
	address: 
	city: 
	zip: 
	country: 
	tel: 
	fax: 
	message: 


