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Abstracts

This report provides an analysis and forecast of the media tablet market using the latest

market data, consumer survey results, and briefings with key industry players. It

illuminates the growing tablet value chain and explores in-depth the implications of

tablet growth for the telecommunications, multimedia distribution, and publishing

industries.

"In its first year on the market, the tablet achieved over 12% adoption among U.S.

broadband households, overwhelmingly due to the Apple iPad,” said Harry Wang,

Director of Health and Mobile Product Research at Parks Associates. ”This new mobile

computing platform has opened up a space for media consumption between the

smartphone and the TV, the personal computer and the e-reader, which will have

implications for companies working in the telecommunications, multimedia distribution,

publishing and computing industries, to name only a few.”
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  ABC

  Acer

  Adobe

  Amazon

  Apple

  Asus

  AT&T

  Atmel

  Barnes & Noble

  Boxee

  CBS

  Comcast

  Cypress

  Dell

  EA Mobile

  Gameloft

  Google

  HP

  HTC

  Hulu

  LG

  Microsoft

  Motorola

  Netflix

  Nvidia

  Qualcomm

  RIM

  Samsung

  Sling Mobile

  Sony

  Sprint

  Synaptics

  Texas Instruments

  Texterity

  Time Warner Cable
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  T-Mobile

  Verizon

  Viewsonic

  The Wonderfactory

  Woodwing
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