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Marketing Energy Programs: Making an Impact uses Parks Associates market
segmentation and classification schema to more deeply understand the market for
consumer energy programs and services. This 360 View Update examines familiarity
with energy programs and factors that impact customer participation and also identifies
partnership opportunities through existing customer relationships. The research also
evaluates marketing channels across segments to provide energy program
administrators, product designers, and service providers a good foundation to leverage
the most current customer insights into marketing programs
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ABOUT THE RESEARCH

PREVIOUS RESEARCH

INDUSTRY INSIGHT, KEY FINDINGS, AND RECOMMENDATIONS
CONSUMER SEGMENTATION & CLASSIFICATION

Segmentation Overview

Insight Through Classification of Energy Consumers
Technology Adoption Segments (Q4/15)

Energy Bill Segments (Q4/15)

Energy Program Priority Segments (Q4/15)

Energy Behavioral Segments (Q4/15)

Energy Saving Actions (Q4/15)

Attitudinal Segments (Q4/15)

Attitudinal Motivation by Pace of Technological Adoption (Q4/15)
Smart Home Segments (Q1/16)

Smart Energy Device Purchase Intention by Smart Home Segment (Q4/15)

ENERGY PROGRAM FAMILIARIZATION:

Familiarity with Energy Programs (Q4/15)

Familiarity with Energy Programs by Technological Adoption Segment (Q4/15)
Familiarity with Energy Programs by Energy Bill Segment (Q4/15)

Familiarity with Energy Programs by Energy Segment (Q4/15)

Familiarity with Energy Programs by Energy Behavioral Classifications (Q4/15)
Familiarity with Energy Programs by Attitudinal Segment (Q4/15)

Familiarity with Energy Programs by Smart Home Segment (Q4/15)

LIKELIHOOD TO PARTICIPATE IN ENERGY PROGRAMS:

Likelihood of Participating in an Energy Program with Specified Incentives (Q4/15)
Likelihood of Participating in an Energy Program with Specified Incentives by Energy
Segment (Q4/15)

Likelihood of Participating in an Energy Program with Specified Incentives by
Technological Adoption Segment (Q4/15)
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Likelihood of Participating in an Energy Program with Specified Incentives by Energy
Bill Segment (Q4/15)

Likelihood of Participating in an Energy Program with Specified Incentives by Energy
Behavioral Classifications (Q4/15)

Likelihood of Participating in an Energy Program with Specified Incentives by Attitudinal
Segment (Q4/15)

Likelihood of Participating in an Energy Program with Specified Incentives by Smart
Home Segment (Q4/15)

DELIVERING ENERGY PROGRAMS THROUGH PARTNERSHIPS:

Perception of Energy Provider Offering Information on Specified Energy Programs
(Q4/15)

Willingness to Trust Energy Program Information by Provider of Information (Q4/15)
Preferred Provider of Day of Use Incentive Payment (Q4/15)

Preferred Provider of Upfront Incentive Payment (Q4/15)

Likelihood of Participating in an Energy Program from Specified Companies (Q4/15)
Likelihood of Participating in an Energy Program from Specified Types of Companies by
Technological Adoption Segment (Q4/15)

Likelihood of Participating in an Energy Program from Specified Types of Companies by
Energy Bill Segment (Q4/15)

Likelihood of Participating in an Energy Program from Specified Types of Companies by
Energy Program Priority (Q4/15)

Likelihood of Participating in an Energy Program from Specified Types of Companies by
Energy Behavioral Classification (Q4/15)

Likelihood of Participating in an Energy Program from Specified Companies by
Attitudinal Segment (Q4/15)

Likelihood of Participating in an Energy Program from Specified Types of Companies by
Smart Home Segment (Q4/15)

Likelihood of Participating in an Energy Program from Specified Types of Companies by
Children at Home (Q4/15)

ENERGY PROGRAM MARKETING:

Sources For Learning About Energy Programs (Q4/15)

Sources For Learning About Energy Programs by Technological Adoption Segment
(Q4/15)

Sources For Learning About Energy Programs by Energy Bill Segments (Q4/15)
Sources For Learning About Energy Programs by Energy Program Priority (Q4/15)
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Sources For Learning About Energy Programs by Energy Behavioral Classification
(Q4/15)

Sources For Learning About Energy Programs by Attitudinal Segment (Q4/15)
Sources For Learning About Energy Programs by Smart Home Segment (Q4/15)
Learning About Energy Programs via Specified Print or Electronic Mediums by Age
(Q4/15)
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Price: US$ 5,000.00 (Single User License / Electronic Delivery)

If you want to order Corporate License or Hard Copy, please, contact our Customer
Service:
info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click
button on product page https://marketpublishers.com/r/M296861E21BEN.html

To pay by Wire Transfer, please, fill in your contact details in the form
below:

First name:
Last name:
Email:
Company:
Address:
City:

Zip code:
Country:
Tel:

Fax:

Your message:

**All fields are required

Custumer signature

Please, note that by ordering from marketpublishers.com you are agreeing to our Terms
& Conditions at https://marketpublishers.com/docs/terms.html

To place an order via fax simply print this form, fill in the information below
and fax the completed form to +44 20 7900 3970
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