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Driven by 77 million users of sports drinks and powered by 28 million consumers of
nutrition bars, the sports nutritional market has experienced encouraging growth in
recent years. This new Packaged Facts report identifies trends influencing the sports
nutritional market, highlights key market opportunities and drills down into the factors
affecting the growth of the retail sales of nutrition bars and sports drinks through 2017. It
also analyzes the competitive positions of key players in the market and highlights
marketing and new product trends.

The report uncovers a number of developments creating both challenges and
opportunities for marketers. For example, the report pinpoints the vast demographic and
attitudinal differences between those who are high-volume users of sports drinks and
those who eat relatively large quantities of nutrition bars. Women dominate the market
for nutrition bars. Only 45% of those eating at least one nutrition bar in the last 30 days
are men, while 55% are women. Female consumers of nutrition bars outnumber their
male counterparts 15.2 million to 12.4 million and offer a major opportunity for nutrition
bars as well as other sports nutritionals geared especially for women.

In sharp contrast, men account for 64% of high-volume users of sports drink, and young
men are most likely to use sports drinks. Yet, marketers need to face the fact that the
population of males under the age of 25, their most prized marketing target, will decline
over the next decade as the aging of America begins to accelerate.

The report also shows how consumers pursuing individual sports and fitness activities,
rather than team sport players, are the key to success in the retail sports nutritional
market. When it comes to targeting consumers of large quantities of sports nutritional
products, 6.3 million fitness walkers comprise the single largest and most attractive
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market segment. Those taking yoga classes (1.3 million) as well as those
pursuing outdoor activities such as mountain biking (1.5 million) and camping and
backpacking (1.2 million each) are more numerous than soccer, football, softball,
baseball or volleyball players.

Market Definition

The market for sports nutritionals includes sports drinks and nutrition bars as well as
product categories such as protein and weight gain powders, and pre- and post-workout
supplements and energy gels. This Packaged Facts report focuses on the market for
sports drinks and nutrition bars.

The report defines the market for sports drinks and nutrition bars on the basis of product
segments provided by SymphonyIRI InfoScan Reviews, which tracks sales through U.S.
supermarkets and grocery stores, drugstores, and mass merchandisers (including
Target and Kmart but excluding Walmart) with annual sales of $2 million or more.

The nutrition bar category includes bars that may also be referred to as energy bars,

diet bars and sports bars. SymphonylRI tracks nutrition bars in the category called
“nutritional/intrinsic health value” bars.
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PepsiCo Stays the Course with Revised Gatorade Strategy
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Powerade Uses “Nameonics” to “Power Through” 2012 Olympics and Beyond

Gatorade Returns to Its (Grass) roots in 2013

New Water Enhancers Poach on Sports Drink Mix Category

Sports Nutritionals Market in the U.S.: Sports Drinks and Nutrition Bars


https://marketpublishers.com/report/food/sports_nutrition/sports-nutritionals-market-in-us-sports-drinks-n-nutrition-bars.html

. +44 20 8123 2220
Market Publishers info@marketpublishers.com

Table 3-15: IRI-Tracked Dollar Sales of Sports Drink Mixes by Leading Marketers and
Brands, 52 Weeks Ending April 21, 2013

CytoSport Ties in with Major League Baseball

Kill Cliff Recovery Drink Targets Only the Fittest, Others Focus on the Average Joe
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Trend Analysis Shows Uneven Growth in Consumer Interest in Nutrition Bars
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Mass Market for Nutrition Bars Shows Healthy Year-over-Year Growth

Table 4-8: IRI-Tracked Dollar Sales of Nutritional/Intrinsic Health Value Bars, 52
Weeks Ending April 21, 2013
Projected Market Growth

Growth in Number of Fitness Buffs Outpaces Population Growth

Table 4-9: Number of Adults Participating in Physical Fitness Programs vs. Adult
Population, 2007 vs. 2012
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Table 4-10: Attitudes toward Snacking, 2007 vs. 2012
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Table 4-11: Projected Changes in U.S. Population by Age Group, 2011 vs. 2015

Table 4-12: Projected Changes in U.S. Population by Age Group, 2015-2020

Expansion of Sports Nutrition Retail Channel Boosts Market Prospects

Substantial Market Growth Anticipated

Table 4-13: Projected U.S. Retail Sales of Nutrition Bars, 2012-2017
The Competitors

Clif Bar & Co. Leads the Pack

Figure 4-2: Marketers with Largest Shares of IRI-Tracked Dollar Sales of
Nutritional/Intrinsic Health Value Bars, 52 Weeks Ending April 21, 2013

Clif Bar, General Mills and Kind LLC Boost Mass-Market Share

Table 4-14: IRI-Tracked Dollar Sales of Nutritional/Intrinsic Health Value Bars by
Leading Marketers, 52 Weeks Ending April 21, 2013

Popularity of Clif Brand Soars
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Table 4-15: Trends in Use of Nutrition Bars by Brand, 2007 vs. 2012

Nature Valley Grabs Market Share

Table 4-16: IRI-Tracked Dollar Sales of Nutritional/Intrinsic Health Value Bars by
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Fiber One Top Seller among New Products
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2013
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Dieting Part of Nutrition Bar Culture

Figure 4-3: Percent Agreeing “Most of the Time | Am Trying to Lose Weight by
Dieting”

New Nutritional Products Appeal

Table 4-24: Attitudes toward Nutrition of Consumers Eating Three or More

Nutrition Bars in Last 30 Days

Nutrition Bar Fans Eat All Day Long

Table 4-25: Eating Habits of Consumers Eating Three or More Nutrition Bars in Last
30 Days

Women More Likely to Eat Nutrition Bars

Figure 4-4: Percent of Men and Women Eating at Least One Nutrition Bar in Last 30
Days

Table 4-26: Number and Percent of Men and Women Eating Nutrition Bars in Last 30
Days
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Eating Nutrition Bars a Sign of Affluence
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Hispanic Origin

Nutrition Bars an Urban, Coastal Phenomenon

Table 4-30: Percent of Consumers Eating Nutrition Bars in Last 30 Days by Region
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Different Brands for Different Folks

Table 4-31: Demographic Highlights of Consumers Eating Nutrition Bars in Last 30
Days by Brand Eaten Most

High Percentage of Fitness and Women’s Magazine Readers Eat Large Volume of
Nutrition Bars

Table 4-32: Favorite Magazines of Consumers Eating Five or More Nutrition Bars in
Last 30 Days
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Traditionally, sports drinks were divided into three major categories:

Hypotonic: which contain relatively low concentrations of electrolytes (salts) and
sugars.

Isotonic: which contain mid-level concentrations of electrolytes (salts) and
sugars.

Hypertonic: which contain high concentrations of electrolytes (salts) and sugars.

These different levels of sugar and salts theoretically serve different restorative
needs. The principal benefitascribed to sports drinks, however, stayed constant. Their
main purpose was to enableathletes to restore fluids lost as a result of strenuous
exercise.

Now, however, as a result of the rapid evolution—if not revolution—of the sports
drinkmarket, both consumers and, perhaps even marketers, may appropriately wonder
“whatmakes a sports drink a sports drink?” Sports drinks now are geared more broadly
at thenutritional needs of athletes and physically active consumers before, during and
afterdemanding exercise and they are formulated with ingredients that range far and
wide beyondsalts and sugars.
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