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Abstracts

Data from a Packaged Facts August 2012 survey show that 97% of U.S. adults eat

pizza, and about 93% have gotten food from a pizza restaurant in the past 12 months.

These levels of penetration both underscore how many people enjoy pizza and suggest

the difficulty in growing this commoditized market. On the restaurant side, pizza

restaurants are losing share to other restaurant cuisine formats, major pizza chains

have continued to grow sales. On the retail side, private label continues to grow

sales—and steal share—in each of three mass-market pizza segments (frozen pizza,

pizza products, and refrigerated pizza). On store shelves, category growth is bubbling

up from the bottom: Among the top 12 frozen pizza manufacturers, significant growth

has come only from boutique companies Newman’s Own and Amy’s Kitchen.

However, a handful of recent brand lines from the frozen pizza giants are bucking the

trend. And Packaged Facts analysis suggests that consumers will support the growth of

value and premium offerings.

The Pizza Market in the U.S.: Foodservice and Retail shows a clear food consumption

trend toward healthier options and home-based cost savings, at the expense of pizza.

The main message to pizza purveyors is evident: enhance the overall healthfulness of

your pizza, and experiment with options providing more clear-cut healthfulness without

sacrificing taste. But menu trends reveal a wealth of cuisine-driven growth opportunities:

Push more mileage out of fusion cuisine.

Use pizza to mainstream a wider variety of leaner proteins.

Leverage vegetable variety.

Up the sophistication ante through premium and more exotic natural cheeses

and sauce experimentation.
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Exploit the on-the-go innovation potential of the breakfast daypart.

Report Scope and Methodology 

The Pizza Market in the U.S.: Foodservice and Retail fully analyzes and tabulates the

industry and consumer trends that are shaping the U.S. pizza market. Scope of analysis

includes pizza solid at restaurants, with an emphasis on the full-service and limited-

service establishments, and at retail, with an emphasis on frozen pizza. This report

presents U.S. pizza restaurant market sizing and forecasts segmented by sales at 1) full-

service restaurants and 2) limited-service eating places. Our U.S. retail pizza market

size and forecast is segmented by sales of 1) frozen pizza and 2) refrigerated pizza

(each at grocery/supermarkets, mass merchandisers, drug stores, supercenters, dollar

stores, club stores and specialty stores).

Mass-market (food, drug, and mass merchandisers other than Walmart) retail

manufacturer and brand sales are presented based on dollar sales during the 52-week

period ending July 8, 2012, as compiled by SymphonyIRI. This analysis is comprised of

three segments: frozen pizza, refrigerated pizza, and pizza products, as well as their

respective sub-segments. This report also includes extensive analysis of consumer

demographics, attitudes and behaviors as relate to the pizza industry, as derived from

Experian Simmons national consumer surveys. In addition, The Pizza Market in the

U.S. features an extensive and exclusive analysis of Packaged Facts’ August 2012

proprietary pizza survey (with 2,000 respondents) commissioned exclusively for this

report. Report Coverage

Report coverage also includes: 

Usage penetration, usage frequency, and usage share among 10 pizza

procurement sources/types consumption trends in 17 foods/food types, including

restaurant pizza, frozen pizza, fresh/refrigerated pizza, healthy food, home

cooked meals, and leftovers.

Pizza menu trends, focusing on menu item penetration and menu item incidence

by restaurant segment, including top proteins, ingredients, cheeses, sauces,

varieties, kids’ menus, and health marketing claims.

Factors driving the restaurant pizza purchase decision, including (ranked) pizza
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ordering influencers; restaurant pizza eating rationales; choice of eating

participants; over eating, use of promotions; and healthy option awareness.

Pizza restaurant delivery/pickup versus dine in; pizza chain usage versus

independent pizza and non-pizza restaurant usage; items ordered from the

menu; how delivery/pickup versus dine in affects the order.

What motivates consumers to eat more pizza, including healthier pizza, personal

size pizza, on-the-go options, international/ethnic pizza options, and gluten–free

pizza options.

Frozen pizza sales and product trends among Nestlé, Schwan and General Mills

Analysis of seven leading pizza restaurant chains (California Pizza Kitche, Domino’s

Pizza, Little Caesars Pizza, Papa John’s, Papa Murphy’s, and Pizza Hut), including

menu, promotion, technology, guest traffic, and other demographic trends; customer

mobile phone engagement, custom food segmentation engagement, and selected sales

information.
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CHAPTER 2: MARKET SIZE AND FORECAST

Market size and forecast

  Forecast summary

Restaurant pizza market size and forecast

Graph 2-1: Restaurant Pizza Market Size & Forecast, 2007-2014

Full-service pizza restaurant sales growth outpaces limited-service segment
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Graph 2-2: Full-Service & Limited-Service Restaurant Pizza Market Size & Forecast,

2007-2014

Declining share of restaurant sales

Table 2-1: Pizza Restaurants: Share of Restaurant Sales, by Segment, 2010-2012

Largest pizza chains eke out growth

  At smaller competitors’ expense?

Table 2-2: Top 10 Pizza Restaurant Chains, Systemwide Sales: 2009-2011

Retail pizza market size and forecast

Graph 2-3: Retail Pizza Market Size & Forecast, 2007-2014

Frozen pizza sales hitting a wall

Graph 2-4: Retail Pizza Market Size & Forecast, Frozen & Refrigerated Segments,

2007-2014

CPG pizza sales at FDMx trending downward

Table 2-3: CPG Pizza Sales: Frozen Pizza, Refrigerated Pizza & Pizza Products, by

Category, 2011-2012

Private label grows sales, takes share

Table 2-4: CPG Pizza Sales, Private Label Share, by Category, 2011-2012

Table 2-5: CPG Pizza Sales, Private Label Share, by Category, 2011-2012

Retail frozen pizza manufacturer share

  Nestlé reigns, but share at Nestlé and Schwan dips

Table 2-6: Top 12 Frozen Pizza Manufacturer Sales, 2011-2012

Major brands in decline; growth coming from the bottom

Table 2-7: Top 15 Frozen Pizza Brand Sales, 2011-2012

Retail frozen pizza brands: company share

Retail frozen pizza brands: company share

Table 2-8: Sweet 16 Frozen Pizza Brands: Sales, Sales Share,

Parent Company Sales Share, 2012

On the fast track: frozen pizza brand growth leaders

Table 2-9: Sweet 16 Frozen Pizza Growth Brands & Line Extensions: Sales & Sales

Growth, 2012

Growth does not discriminate on price

  Room for value and premium growth

Table 2-10: Sweet 16 Frozen Pizza Growth Brands & Line Extensions:

Sales, Sales Growth & Unit Pricing, 2012

CHAPTER 3: PIZZA USE BY CHANNEL & TYPE

Introduction

Universally accepted
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Near universal use of pizza restaurants

Pizza usage penetration and population universe

  Higher usage penetration among restaurant dine in and delivery than frozen pizza

Table 3-1: Pizza Usage Penetration and Population Universe, by Distribution

Channel/Pizza Type

  Takeout/delivery option used most frequently

  More than half of all pizzas are takeout/delivery or frozen

Table 3-2: Pizza Usage Frequency, Pizzas Eaten and Usage Share, by Distribution

Channel/Pizza Type

Gender analysis: women tilt to home-based pizza sources/types

Table 3-3: Pizza Usage & Usage, by Distribution Channel/Pizza Type:

Gender Analysis

Age analysis: Prepared foods relationship to the supermarket basket

Table 3-4: Pizza Usage & Usage, by Distribution Channel/Pizza Type: Age Analysis

HH income

Table 3-5: Pizza Usage & Usage, by Distribution Channel/Pizza Type: HH Income

Analysis

Presence of children

Table 3-6: Pizza Usage & Usage, by Distribution Channel/Pizza Type: Presence of

Children

Population density

Table 3-7: Pizza Usage & Usage, by Distribution Channel/Pizza Type: Population

Density

CHAPTER 4: FOOD CONSUMPTION & MIGRATION TRENDS: PLACING PIZZA IN

CONTEXT

Introduction

Trend toward healthier options and away from pizza

  Message to pizza purveyors

Graph 4-1: Food Consumption Trends: Eating More, Same & Less

A question of relevance

  Restaurant pizza, home cooked meals, leftovers highly relevant

  Prepared foods, Hispanic/Latino foods afresh/refrigerated pizza least relevant

Graph 4-2: Food Consumption Trends: Consumer Relevance

Netting it out

  Net positive: foods with healthier profiles; net negative: pizza, pizza and pizza

Graph 4-3: Food Consumption Trends: Momentum Analysis

Restaurant pizza: net negative, with exception of youth
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Table 4-1: Food Consumption Trends: Eating More Restaurant Pizza: Demographic

Assessment

Frozen pizza trend more dire: net negative among all analyzed demographics

Table 4-2: Food Consumption Trends: Eating More Frozen Pizza: Demographic

Assessment

Refrigerated pizza: net negative, even among core users

Table 4-3: Food Consumption Trends: Eating More Fresh/Refrigerated Pizza:

Demographic Assessment

CHAPTER 5 THE CONSUMER: PIZZA MENU TRENDS & RETAIL NEW PRODUCTS

Overview

Pizza on more than a third of restaurant menus

Table 5-1: Pizza on the Menu: Restaurant Penetration, by Segment, 2012

But a downward trend is afoot

Table 5-2: Pizza on the Menu: Restaurant Penetration, 2008-2012

Pizza crosses cuisines

Table 5-3: Pizza on the Menu: Penetration,

by Restaurant Cuisine Specialty, 2012

Top proteins: high-fat proteins abound, providing opportunity for leaner proteins

Table 5-4: Top Pizza Proteins: Restaurant Penetration by Restaurant Segment, 2012

Vegetables underscore consumer taste variety; untapped potential

Table 5-5: Top Pizza Vegetables & Related Ingredients: Penetration by Restaurant

Segment, 2012

Top cheeses: feta, goat, gouda & asiago not just for fine dining

Table 5-6: Top Pizza Cheeses: Restaurant Penetration by Restaurant Segment, 2012

Top sauces: tradition and wholesale borrowing reigns

Table 5-7: Top Pizza Sauces: Restaurant Penetration by Restaurant Segment, 2012

Top varieties

Table 5-8: Top Pizza Varieties: Restaurant Penetration by Restaurant Segment, 2012

Daypart analysis: not just for dinner

Table 5-9: Pizza on the Menu: Restaurant Penetration, by Daypart, 2012

But breakfast pizza experimentation abounds

  But not among large chains

Table 5-10: Pizza on the Breakfast Menu: Selected Examples, 2012

Pizza health marketing claims barely dent the menu

Anemic pizza health marketing ties

New frozen pizza product introductions

  June 2012: DiGiorno, CPK and Tombstone
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  May 2012: Kashi Four Cheese Pizza

  April 2012: Frozen Naked Pizza & Bold Organics Pizza

  April 2012: Udi’s Gluten-Free Frozen Pizza

  March 2012: Annie’s Organic-Rising Crust Pizza

  New offerings: pizza crust

CHAPTER 6: RESTAURANT PIZZA PURCHASE DECISION AND EATING

EXPERIENCE

Introduction

Pizza Ordering Influencers

Pizza attributes are the strongest draw

But it’s not just about pizza

Graph 6-1: Pizza Ordering Influencers: Ranking Scores, 2012

Gender: tilt marketing messages to emphasize value and convenience

Table 6-1: Pizza Ordering Influencers: Ranking Scores, by Gender, 2012

Age analysis: play up the craving

Table 6-2:: Pizza Ordering Influencers: Ranking Scores, By Age, 2012

HH income analysis

Table 6-3: Pizza Ordering Influencers: Ranking Scores, HH Income, 2012

Race/ethnicity analysis

Table 6-4: Pizza Ordering Influencers: Ranking Scores, By Race/Ethnicity, 2012

Restaurant Pizza Eating Rationales

Community and sharing

Coupons usage opens doors for targeted marketing

Continue to target established routines

When schedules overtake us, send pizza to the rescue

Graph 6-2: Restaurant Pizza Eating Rationales, 2012

Age: community and sharing

Table 6-5: Restaurant Pizza Eating Rationales, By Age, 2012

Table 6-6: Restaurant Pizza Eating Rationales, By HH Income, 2012

Kids: where do we start?

Table 6-7: Restaurant Pizza Eating Rationales, By HH Income, 2012

Eating Participants, Over Eating, Promotions & Healthy Option Awareness

Family & kids trump eating alone

Satisfaction? Yes. Over indulgence? Not really.

Couponing a significant force

Healthy options? Where?

Graph 6-3: Consumer Pizza Restaurant Eating Participants, Over Eating, Promotions &
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Healthy Option Awareness, 2012

Eating participants

  Gender: family differential

Table 6-8: Consumer Pizza Restaurant Eating Participants, By Gender, 2012

Age: time with child-raising years

Table 6-9: Consumer Pizza Restaurant Eating Participants, By Age, 2012

HH Income: family a middle-income sweet spot

Table 6-10: Consumer Pizza Restaurant Eating Participants, By HH Income, 2012

Race/ethnicity

Table 6-11: Consumer Pizza Restaurant Eating Participants, By Race/Ethnicity, 2012

Kids

Table 6-12: Consumer Pizza Restaurant Eating Participants, By Presence of Children in

HH, 2012

Over eating, promotions & healthy option awareness

  Gender

Table 6-13: Consumer Pizza Restaurant Eating: Over Eating, Promotions & Healthy

Option Awareness, By Gender, 2012

  Age

Table 6-14: Consumer Pizza Restaurant Eating: Over Eating, Promotions & Healthy

Option Awareness, By Gender, 2012

  HH income

Table 6-15: Consumer Pizza Restaurant Eating: Over Eating, Promotions & Healthy

Option Awareness, By HH Income, 2012

CHAPTER 7: DELIVERY V. PICKUP, CHAIN V. INDEPENDENT & MENU ITEM

ORDERING

Introduction

2.5 times more people choose delivery than dining in

Table 7-1: Pizza Procurement: Restaurant v. Takeout/Delivery,

Demographic Assessment, 2012

More takeout/delivery users influenced by “ease of pizza” factors

Table 7-2: Consumer Restaurant Pizza Eating Rationales, by Eat-In v.

Takeout/Delivery, 2012

Pizza chains dominate

Table 7-3: Pizza Procurement: Major Pizza Chain, Local Independent Pizza Restaurant,

Non-Pizza Restaurant, Demographic Assessment, 2012

Eating on site more likely at local independents and on-pizza restaurants

Table 7-4: Pizza Procurement: Major Pizza Chain, Local Independent Pizza Restaurant
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& Non-Pizza Restaurant, by Eat-In v. Takeout/Delivery, 2012

So, what did you order at the pizza restaurant?

Non-pizza entrées, in aggregate, contribute strongly to order

Salad: the healthy holdout

Drinks, please

Graph 7-1: Food and Drink Ordered During Last Visit to Pizza Restaurant, 2012

Larger orders: younger patrons

Table 7-5: Food and Drink Ordered During Last Visit to Pizza Restaurant, by Age, 2012

  HH Income

Table 7-6: Food and Drink Ordered During Last Visit to Pizza Restaurant, by HH

Income, 2012

  Race/ethnicity

Table 7-7: Food and Drink Ordered During Last Visit to Pizza Restaurant, by

Race/Ethnicity, 2012

  Menu ordering: Eating at restaurant v. takeout/delivery

Table 7-8: Food and Drink Ordered During Last Visit to Pizza Restaurant, by Eat-In v.

Takeout/Delivery, 2012

CHAPTER 8: PIZZA UPTAKE MOTIVATORS

Introduction

Summary analysis

  Healthier pizza needed to increase usage

  Personal size

  On-the-go convenience

  An international/ethnic twist

  But a hard sell to some

Graph 8-1: Motivators to Eat Pizza More Often, 2012

Gender

Table 8-1: Motivators to Eat Pizza More Often, by Gender, 2012

Age: experiment with youth

Table 8-2: Motivators to Eat Pizza More Often, by Age, 2012

HH Income: health hits higher notes

Table 8-3: Motivators to Eat Pizza More Often, by HH Income, 2012

Race/ethnicity

Table 8-4: Motivators to Eat Pizza More Often, by Race/Ethnicity, 2012

Healthy foods & home cooked meals: trends on the rise

Graph 8-2: Food Consumption Trends: Eating More, Same & Less

Significant effect on pizza uptake motivators
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  More healthful eating translates to healthy pizza motivation

  Less healthy eating translates to personal size and on-the-go pizza motivation

Table 8-5: Food Consumption Trends: Eating More, Same & Less:

Motivators to Eat Pizza More Often

Introduction

Summary analysis

  Nestlé USA

CHAPTER 9: RETAIL PIZZA MANUFACTURER, BRAND & NEW PRODUCT

ANALYSIS

  Schwan

  General Mills

Frozen pizza long-term trend: positive; short-term trend: negative

Table 9-1: HH Frozen Pizza Eating & Eating Frequency, 2006-2012

Brand usage trending

  DiGiorno strengthens brand leadership

Table 9-2: HH Frozen Pizza Brand Penetration and Engagement, 2006-2012

Nestlé USA, Inc.

Company Overview

Kraft acquisition consolidates pizza supremacy

King of pizza sales

  Superpremium taking a bigger hit

DiGiorno remains jewel in the pizza crown

Table 9-3: Nestlé Frozen Pizza Sales, by Brand and Line Extension, 2011-2012

Brand by brand

  DiGiorno consumer usage drivers

  High-frequency engagement driven by 18-34s, blacks, and
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