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Abstracts

The Mexican consumer financial services landscape is in the midst of great change,

driven by the confluence of technological innovation, innovative forms of branch

expansion, regulatory changes in consumer deposit accounts and bank cards, and a

strong push to facilitate mobile banking and payments. Indeed, major banks and

telecommunications companies, most notably Telcel, have launched mobile banking

and payments platforms that we expect to gain significant traction in 2013. At stake is

the transformation of the Mexican banking system—from remittances to redefining

branch banking—which can address longstanding financial inclusion disparities by

reaching tens of millions of consumers heretofore unable to participate in formal

banking services.

Mobile and Alternative Payments in Mexico provides industry participants with the

wealth of analysis and guidance they need to stay abreast of this quickly evolving

market and help gauge its potential. Report coverage highlights include the following:

To place mobile payments in context, the report contains broader analysis of Mexican

payments and consumer payment choices, including market sizing and issuer shares

for credit cards and debit cards, and market sizing guidance on prepaid cards. We also

analyze trends related to correspondent banking and branch expansion.

Assessment of mobile phone/smartphone penetration, consumer banking relationships,

online banking, mobile banking and payment usage and interest, and mobile shopping

and financial education interest, supported by results of our proprietary survey of

Mexican adult consumers.

Insight into remittance senders’ banking relationships, method of sending remittances,

method of friends or family receiving remittances, and rationales for choosing,

supported by proprietary interviews of Mexican immigrant remittance senders residing in
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the U.S.

Insight related to Mexican residents’ sending and receiving international and domestic

remittances, including sending method and amounts sent, supported by results of our

proprietary survey of Mexican adult consumers.

We also analyze Mexican mobile banking and payment products and strategies being

initiated by major banking and nonbanking players, including Banamex, Banorte,

Santader, BBVA Bancomer, Telecomm-Telegraph, MasterCard, Visa, Wells Fargo,

Grupo Elektra, and PayPal. To complement the report’s emphasis on mobile banking

and payments, we include analysis of leading mobile phone operators, including Telcel,

Nextel, Iusacell and Telefónica Móviles México.
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FINANCIAL SYSTEM

REGULATION OF THE MEXICAN FINANCIAL SYSTEM

MEXICAN PAYMENTS INFRASTRUCTURE

ATM AND POS NETWORKS

FINANCIAL INSTITUTIONS PARTICIPATING IN CONSUMER BANKING AND

PAYMENTS

Commercial banks

Development banks

Correspondent banks

SOFOME

SOFOL

TELECOMMUNICATIONS REGULATION

Increasing mobile telecommunications competition

Telecommunications reform bill

CHAPTER 2: MARKET OPPORTUNITY

FUTURE IS BRIGHT FOR MEXICAN MOBILE PAYMENTS

CLOSING THE FINANCIAL SERVICES GAP BY CONNECTING TO 57 MILLION

MORE PEOPLE

Table 2-1: Financial Institution & Mobile and Electronic Payment Opportunity Analysis:

2012

CHALLENGE: THE RURAL AND IMPOVERISHED

Table 2-2: Computer, Landline Telephone, Cell Phone and Internet Penetration, by Size

of Locality: 2010

Poverty is a part of the equation

Graph 2-1: Poverty in Mexico, 2012

Table 2-3: Mexico Urban and Rural Poverty headcount Ratio: 2011
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PER CAPITA GROWTH AHEAD

Table 2-4: Historical and Projected GDP and Population Growth in Mexico: 2006-2015

CHAPTER 3: MEXICAN PAYMENT TRENDS

SUMMARY ANALYSIS

Electronic payments make strides, but cash remains King

A strong, entrenched cash culture

Even among banked consumers

Demand deposits more popular

Level I accounts make a splash

Growing branches, ATMs and correspondent banks: BBVA Bancomer on top

Check transactions decline, while credit cards and debit cards gain

Prepaid cards: new to market, but making inroads

Proprietary survey results underscore power of cash, potential of banking relationships

PAYMENTS TRENDS

Mexico credit card & debit card volume share of GPD is one-fifth that of U.S.

Graph 3-1: U.S. And Mexico Credit Card & Debit Card Volume as Percentage of

Country GDP: 2008-2012

U.S. and Mexico credit card and debit card volume share gains over time

Table 3-1: U.S. And Mexico Credit Card & Debit Card Volume as Percentage of Country

GDP: 2008-2012

DEMAND DEPOSIT ACCOUNTS

TRANSACTION ACCOUNTS, SAVINGS ACCOUNTS AND TERM DEPOSIT

ACCOUNTS

Demand deposit ratio improves

Basic accounts

Basic credit cards

New account structure plays a role

TRADITIONAL CHECKING ACCOUNTS DOMINATE ACCOUNT AND BALANCE
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SHARE

Table 3-2: Mexican Demand Deposit Accounts, Account Balance and Share, by

Account Type: 2012

Mobile account application

BBVA Bancomer draws most Level I accounts and balances

Table 3-3: Level I Demand Deposit Accounts, Account Balance and Share, by Bank:

2012

BRANCH AND ATM NETWORK ANALYSIS

Table 3-4: Number of Mexico Bank Branches and ATMs: 2008-2012

BUT BANKS REACHING MORE AND MORE VIA EXPANDING ATM NETWORK

Banking branch and ATM leaders

Table 3-5: Number and Share of Mexico Banking Institution Branches and ATMs: 2012

Correspondent banking takes off

CHECKS

Transactions decline; volume flat

Table 3-6: Mexico Check Market Size: Cards, Transactions, Dollar Volume: 2008-2012

CREDIT CARDS

CREDIT CARD GROWTH REBOUND

Table 3-7: Mexico Credit Card Market Size: Cards, Transactions, Dollar Volume:

2008-2012

CREDIT CARD MARKET SHARE

BBVA Bancomer, Banamex and Banorte card share grows

Table 3-8: 2012 Credit Card Market Share, by Commercial Bank Issuer: Number of

Cards,

Balances & Volume

Casting a wider net

BBVA Bancomer, Banamex and Santander dominate
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Table 3-9: 2012 Credit Card Market Share, by Commercial Bank/SOFOMER: Volume &

Number of Cards

Spurring uptake with basic credit cards

DEBIT CARDS

Consistent, healthy card and transaction growth

Table 3-10: Mexico Debit Card Market Size: Cards, Transactions, Dollar Volume:

2008-2012

Table 3-11: 2012 Debit Card Market Share, by Commercial Bank Issuer: Number of

Cards,

Balances & Volume

PREPAID CARDS

Historical growth

Future growth

GROWTH DRIVERS

Bridging prepaid and mobile

Other players

OTHER PAYMENT MECHANISMS

CREDIT TRANSFERS

ELECTRONIC & INTERNET BANKING TRANSFERS

INTERNET BANKING TRANSFERS

SURVEY ANALYSIS: CONSUMER PAYMENTS & BANKING RELATIONSHIPS

Gender disparities noted

Table 3-12: 2013 Mexican Consumer Bank Account, Loan & Payment Card Penetration

Rates,by Gender: 2013

Card usage trends upward with age

Table 3-13: 2013 Mexican Consumer Bank Account, Loan & Payment Card Penetration

Rates,by Age: 2013
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Regional disparities

Table 3-14: 2013 Mexican Consumer Bank Account, Loan & Payment Card Penetration

Rates,by Region: 2013

By household income, credit card usage gap most pronounced

Table 3-15: 2013 Mexican Consumer Bank Account, Loan & Payment Card Penetration

Rates,by HH Income: 2013

CASH, CASH, CASH! AND THEN THERE’S EVERYTHING ELSE

Cash a majority choice in six of eight spending categories

Debit card and credit card uptake for household goods and appliances

Prepaid encroaching on public transportation and mobile phone bills

Table 3-16: Cash, Credit Card, Debit Card, Prepaid Card, Check & Money Order

Usage,by Consumer Expenditure Category: 2013

CASH LOSES FAVOR AS INCOME INCREASES

Table 3-17: Payment Instrument Usage for Groceries, Gas & Restaurant Meals, by HH

Income: 2013

Table 3-18: Payment Instrument Usage for HH Goods and Appliances, by HH Income:

2013

Table 3-19: Payment Instrument Usage for Mobile Phone Bills & HH Gas/Electric Bills,

by HH Income: 2013

Regional disparities

Table 3-20: Payment Instrument Usage for Groceries, Gas & Restaurant Meals, by

Region: 2013

Table 3-21: Payment Instrument Usage for HH Goods and Appliances, by HH Income:

2013

Table 3-22: Payment Instrument Usage for Mobile Phone Bills & HH Gas/Electric Bills,

by HH Income: 2013

CHAPTER 4: MEXICAN INTERNET & MOBILE PHONE USAGE TRENDS

SUMMARY ANALYSIS

Broad-based telecommunications growth

Internet usage increasing, but still capped at 36% of population

So why not go mobile? Everyone’s got one

Smartphone penetration approaching 20%
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Internet-connected adults have smartphones; non-connected don’t

Among internet-connected, income and region shape mobile & smartphone penetration

Telcel reaps 70% subscription share

INTERNET AND MOBILE PHONE USE TRENDS

Telecommunications growth strongly outstrips GDP growth

INTERNET TRENDS

40 million now use Internet—but penetration only 36%

Graph 4-1: Mexico Internet User Population and Population Share: 2003-2012

Lagging U.S. and Canada; in the middle of the Central and South American pack

Graph 4-2: Internet Users per 100 People in North America, Central America & South

America,by Country: 2003-2012

GENERATIONAL DIFFERENCES

Youth is driving usage penetration

Graph 4-3: Internet usage penetration, by age: 2012

MOBILE PHONE TRENDS

100 MILLION SUBSCRIPTIONS AND COUNTING

Graph 4-4: Mexico Internet Usage and Mobile Phone Subscription Penetration Rates:

2003-2012

SMARTPHONE PENETRATION LOW BUT SHOULD SPIKE BY 2015

Graph 4-5: Mexico Internet Usage, Smartphone Usage and Mobile Phone Subscription

Penetration Rate: 2012

CELL PHONE OPERATOR MARKET SHARE

Graph 4-6: Mobile Phone Subscription Share, by Operator: Q1 2013

PROPRIETARY SURVEY RESULTS

+44 20 8123 2220
info@marketpublishers.com

Mobile and Alternative Payments in Mexico

https://marketpublishers.com/report/finance_services/payment/mobile-n-alternative-payments-in-mexico.html


Smartphone usage chasm differentiates internet-connected and non-connected

MOBILE PHONE USAGE AND SMARTPHONE USAGE SHARE

AMONG INTERNET USERS, SMARTPHONE SHARE ABOVE 80%

Table 4-1: Mexican Mobile Phone Usage & Smartphone Usage Share: 2013

INTERNET, MOBILE & SMARTPHONE USAGE PENETRATION: DEMOGRAPHIC

ANALYSIS

Table 4-2: Mexican Internet, Mobile Phone & Smartphone Usage Penetration, by Age:

2013

Mobile & smartphone penetration relatively high even among lowest income groups

Table 4-3: Mexican Internet, Mobile Phone & Smartphone Usage Penetration, by HH

Income: 2013

Penetration rates high in urban center

Table 4-4: Mexican Internet, Mobile Phone & Smartphone Usage Penetration, by

Region: 2013

CHAPTER 5: MEXICAN MOBILE BANKING & PAYMENT TRENDS

SUMMARY ANALYSIS

Lots of mobile phones, little financial inclusion

Government data reveals seeds of online banking usage

Proprietary survey analysis: mobile banking/payments have already taken root

Account engagement leads payments

P2P usage could be 3.7 million

But most consumers interested in SMS text payments

Other methods also of interest—but technology will need to catch up

Interest in mobile shopping and mobile phone public transportation payment

Smartphones are strong usage differentiator, but interest among non-smartphone users

ONLINE BANKERS

Table 5-1: Internet Bank Transfer Users: 2008-2012

Online banking uptake among internet users

Online banking only a niche
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Graph 5-1: Purpose of Internet Use, 2012

ONLINE BANKING CROSSES THE MILLION MARK

Graph 5-2: Population and Percentage of Online Bankers & Online Purchasers, 2012

1.7 million online payers, but less than 1 million make financial service payments

Graph 5-3: Types of Online Payments Made, 2012

PROPRIETARY SURVEY ANALYSIS

MOBILE FINANCIAL SERVICES CURRENT USE & FUTURE INTEREST

CURRENT USE: MOBILE PAYMENT, SHOPPING & PURCHASING TOOLS

Strong traction: current use of mobile payments and purchases

Graph 5-4: Percentage of Mobile Phone Users Who Performed Mobile Financial

Services Tasks in Last 12 Months: 2013

INTEREST IN NEXT 12 MONTHS: MOBILE PAYMENT, SHOPPING & PURCHASING

TOOLS

Interest in paying via SMS texting highly likely

But app- browser- and contactless payment interest also suggests promise

Graph 5-5: Mobile Phone User Interest in Performing Mobile Financial Services &

Shopping Tasks in Next 12 Months: 2013

CURRENT USE & FUTURE INTEREST: SMARTPHONE AND NON-SMARTPHONE

USERS

MOBILE PAYMENT/SHOPPING/PURCHASING USE SKEWS HEAVILY TO

SMARTPHONE USERS

Table 5-2: Percentage of Mobile Phone Users Who Performed Mobile Financial

Services Tasks in Last 12 Months: 2013

BUT SIZEABLE INTEREST EXISTS AMONG NON-SMARTPHONE USERS

Table 5-3: Mobile Phone User Interest in Performing Mobile Financial Services &

Shopping Tasks in Next 12 Months: 2013
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CHAPTER 6: MEXICAN MOBILE REMITTANCE TRENDS

SUMMARY ANALYSIS

U.S.to-Mexico remittances top $23 billion but mobile is not a factor

Costs declining; internet method is cheapest

U.S. immigrant remitter interviews: banked and connected; but banks and internet not

used

Internet-connected Mexican adults engaging in international remittance/P2P

Domestic migrant remittance market undervalued and underserved

Domestic remittance/P2P a different demographic animal

Key market participant: Telecomm-Telegraph

Key market participant: Xoom

Key market participant: MoneyGram International, Inc.

Key market participant: Western Union

MEXICAN REMITTANCES MARKET

Table 6-1: International Remittances Received from U.S. & Received by Mexico, by

Country: 2012

INFLOWS OVER TIME: ROBUST GROWTH, FOLLOWING BY ROCKY TRENDING

Graph 6-1: Remittances Received by Mexico: 2003-2012

REMITTANCE PAYMENT METHODS

Cash option

Credit card and debit card

Online and mobile

Globally, mobile remittance promise remains unfulfilled

Regulatory and operational challenges

REMITTANCE COSTS DECLINING

Costs of remittances at banks decline—now cheaper than a money transfer operator

Graph 6-2: Cost to Send $200 from U.S. to Mexico: Fees, Exchange Rate Margin &

Total Cost,Q1 2010 to Q1 2013

+44 20 8123 2220
info@marketpublishers.com

Mobile and Alternative Payments in Mexico

https://marketpublishers.com/report/finance_services/payment/mobile-n-alternative-payments-in-mexico.html


ONLINE METHODS GENERALLY CHEAPEST; BANKS ARE IN THE MIDDLE

Table 6-2: Cost to Send $200 from U.S. to Mexico, by Remittance Service: Q1 2013

A window into cross-border remittance partnerships

Table 6-3: Cost to Send $300 from U.S. to Mexico, by Remittance Service,With Funds

Collection Points: 2013

PROPRIETARY SURVEY ANALYSIS: U.S. IMMIGRANTS REMITTING TO MEXICO

PARTICIPANT ANALYSIS

Low HH incomes do not stop remitters from sending significant amounts

Connected to the internet and mobile

Majority are banked

Table 6-4: U.S. Mexican Immigrant Remitters: Basic Demographics, Banking

Relationships& Amount Sent: 2013

But internet-driven methods to send money are not used

And yet few use banks to send money

Western Union: a popular choice, but complaints about cost

Table 6-5: U.S. Mexican Immigrant Remitter’s Primary Method of Sending Money to

Mexico: 2013

Table 6-6: U.S. Mexican Immigrant Remitters: Primary Method of Receipt in Mexico:

2013

CROSS TABBING NOTES

QUALITATIVE PARTICIPANT ASSESSMENTS

Maria’s priorities: security for recipient; convenience and cost for sender and recipient

Miguel’s priorities: building a home in Mexico and gauging the exchange rate

Teresa: convenience and cost drive the decision

Carlos: no banking relationship, paid in cash, and an Intermex user

PROPRIETARY SURVEY ANALYSIS: MEXICAN INTERNATIONAL

REMITTANCES/P2P

Remittance/P2P summary results

Table 6-7: Mexican Adult Internet Users Who Send/Receive International P2P
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Payments& Amounts Sent: 2013

Usage and amounts highest among 18-24s

Table 6-8: Mexican Adult Internet Users Who Send/Receive International P2P

Payments & Amounts Sent,by Age: 2013

Amount sent/received highest among higher-income respondents

Table 6-9: Mexican Adult Internet Users Who Send/Receive International P2P

Payments & Amounts Sent,by HH Income: 2013

Banks most likely receiving method; internet most likely sending method

Table 6-10: Primary Remittance/P2P Sending/Receiving Method: 2013

DOMESTIC REMITTANCES

UNTAPPED POTENTIAL

Market opportunity larger than current industry receipts

DOMESTIC REMITTANCE COSTS

MIGRANT DOMESTIC REMITTANCE DEMOGRAPHICS

Sending method

Banking products

Mobile remittances

PROPRIETARY SURVEY ANALYSIS: MEXICAN DOMESTIC REMITTANCES/P2P

P2P penetration near 40%

Table 6-11: Mexican Adult Internet Users Who Send/Receive Domestic P2P Payments

& Amounts Sent: 2013

Table 6-12: Mexican Adult Internet Users Who Send/Receive Domestic P2P Payments

& Amounts Sent, by Age: 2013

HH income analysis

Table 6-13: Mexican Adult Internet Users Who Send/Receive Domestic P2P Payments

& Amounts Sent, by HH Income: 2013

Table 6-14: Method Used to Send & Receive Domestic Remittance/P2P Payments:

2013

MARKET PARTICIPANT ANALYSIS
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EXPANDING POINTS OF ACCESS

SUCCESSFUL TEST CASE LEADS TO WIDER ROLLOUT

Results demonstrate promise

XOOM

AN ENTICING VALUE PROPOSITION

Powerful, extensive partnerships in U.S. and Mexico

Mobile leadership

ONLINE STRENGTH ALSO A DRAWBACK

REVENUE AND COSTS

GROWTH ANALYSIS

Table 6-15: Xoom Sending Volume, Customer, Revenue & Income Metrics: 2008-2013

MONEYGRAM INTERNATIONAL, INC.

WESTERN UNION

SERVICES

ELECTRONIC CHANNEL GROWTH AND SCOPE

LOYALTY PROGRAM AND PREPAID

MEXICO VOLUME DECLINE

CHAPTER 7: MOBILE & ALTERNATIVE PAYMENTS STRATEGIES: FINANCIAL

INSTITUTIONS

CARD ASSOCIATIONS

AMERICAN EXPRESS
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Minor Mexican presence

PAYMENT DIVERSIFICATION

MEXICAN DIFFERENTIATED PRODUCTS

MASTERCARD

PAYPASS

Security

PAYPASS GLOBAL NETWORK GROWING FAST, BUT REMAINS SMALL

PAYPASS WALLET SERVICES . . .

. . . becomes MasterPass

WANDA

Mobile remittance platform launch in Mexico

Mexico prepaid launch

VISA

V.ME

Priority 1: driving consumer adoption

Rollout with major U.S. banking and retail partners

PAYWAVE

LATIN AMERICA PREPAID CARD PUSH

FUNDAMO

Vodafone agreement

Mexican mobile banking
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BANKS

BANAMEX

IACEPTA CARD READER AND MOBILE APPLICATION

TRANSFER PAYMENT PLATFORM EXPECTED TO ROCKET TO 1 MILLION

ACCOUNTS

Off to a good start

Table 7-1: Transfer Contracts: 2012

TELCEL PHONE NUMBER BECOMES A BANK ACCOUNT

GRUPO FINANCIERO BANORTE

Table 7-2: Grupo Financiero Banorte Branch, ATM, POS, Internet & Mobile Banking

Metrics: 2010-2012

CREDIT CARD GROWTH

CORRESPONDENT BANKING GROWTH

ONLINE BANKING

MOBILE BANKING AND PAYMENTS

MIFON: A MOBILE PAYMENT APPLICATION FOR UNDERSERVED COMMUNITIES

Different from Banamex service

A rural success?

Cost

PAGOMÓVIL: A MOBILE PAYMENT APPLICATION FOR EXISTING BANKING

CUSTOMERS

BBVA BANCOMER
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MOBILE MONEY

How it works

Additional features

Requirements and transaction limits

SANTANDER

SUPERMÓVIL: A TOKEN-BASED MOBILE BANKING AND PAYMENT SOLUTION

CHAPTER 8: MOBILE & ALTERNATIVE PAYMENTS STRATEGIES: OTHER

INSTITUTIONS

AMÉRICA MÓVIL

LANDLINE TELEPHONE AND BROADBAND

WIRELESS OPERATIONS

Prepaid and postpaid

Rates

Data services growth

Networks and technology

TELEFÓNICA MÓVILES MÉXICO

Zero Prepayment campaign

M2M

GRUPO IUSACELL

NEXTEL MEXICO

3G LAUNCH

GRUPO SALINAS

GRUPO ELEKTRA
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Table 8-1: Primary Remittance/P2P Sending/Receiving Method: 2013

ALTERNATIVE PAYMENTS & EMERGING WALLET PAYMENT STRATEGIES

GOOGLE WALLET

Study it closely

Wallet 1.0: lots of fanfare; little success

Wallet 1.5: putting it in the cloud

Calling all cards

Save to Wallet feature

Online/offline integration: Enter the virtual prepaid card

Online purchases: ubiquity, courtesy of MasterCard

In-store purchase limited by NFC

Security enhancement

Wallet 2.0: Leapfrogging NFC with a physical card

PAYPAL

122 million accounts

More than 1.5 million Mexican accounts

Online and mobile capability

Mobile payment apps

In-store payment launched in U.S.

PayPal Here: POS payment solution

QR CODES FOR MEXICO

VOLARIS ALLIANCE

MERCADOPAGO

EBAY CONNECTION

FUNCTIONS AND SERVICES

CREDIT CARD RELIANCE

VOLUME AND REVENUE
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Table 8-2: MercadoLibre Revenue and Usage Metrics: 2008-2012

APPENDIX

CONSUMER SURVEY METHODOLOGY

Packaged Facts Mexican Survey Demographics

Survey analysis by region

Smartphone

MARKET SIZE

REPORT TABLE INTERPRETATION

ABBREVIATIONS

CURRENCY CONVERSION

TERMS AND DEFINITIONS
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Powered by TCPDF (www.tcpdf.org)

+44 20 8123 2220
info@marketpublishers.com

Mobile and Alternative Payments in Mexico

https://marketpublishers.com/report/finance_services/payment/mobile-n-alternative-payments-in-mexico.html
mailto:info@marketpublishers.com
https://marketpublishers.com/report/finance_services/payment/mobile-n-alternative-payments-in-mexico.html
https://marketpublishers.com/docs/terms.html
http://www.tcpdf.org
https://marketpublishers.com/report/finance_services/payment/mobile-n-alternative-payments-in-mexico.html

	fname: 
	lname: 
	email: 
	comany: 
	address: 
	city: 
	zip: 
	country: 
	tel: 
	fax: 
	message: 


