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Abstracts

In the mature U.S. marketplace for ice cream and frozen desserts, marketers, retailers,

and foodservice providers can grow their businesses by creating and marketing

products that speak to today’s consumers on an emotional level. Along with localized

strategies and niche products representing true differentiation, integrating new media

into the marketing mix can create buzz and communicate brand attributes responding to

the desires of post-recession-weary Americans wanting to indulge without breaking the

bank. 

Ice cream and frozen desserts is a highly competitive market, with two multinational

conglomerates—Nestlé and Unilever—at the top of the heap. Yet, across the country are

hundreds of regional and local competitors that often go head-to-head with the industry

giants in particular geographic markets, with many local and regional brands

commanding the loyalty of generations of customers. In addition, a slew of niche

companies run by entrepreneurs are making more than blip on the radar screen with

innovative products. Competing with all of these is the rising specter of private label,

with the improved quality of store brands making them an attractive price/value

alternative to premium brands. 

This completely updated Packaged Facts report examines the U.S. market for ice

cream and frozen desserts, analyzing market size and drivers, new product

introductions, and competitive strategies for the retail and foodservice sectors. Trends

at play in the market include the impact of the recession and slow economic recovery;

ingredient costs; targeting adults with premium and superpremium products; and

opportunities to market products to Hispanic consumers. The report thoroughly

examines the competitive situation, with detailed profiles of trend-making marketers and
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foodservice providers including Nestlé Dreyer’s Ice Cream, Unilever, Wells

Enterprises, Dean Foods, Blue Bell Creameries, Friendly’s Ice Cream, Baskin-Robbins,

Dairy Queen, TCBY, and many more . 

Key data sources include SymphonyIRI InfoScan Reviews quantifying retail mass-

market sales at the marketer/brand share level, Experian Simmons national consumer

surveys gauging purchasing patterns including brand preferences, and Packaged Facts

own online consumer survey conducted in March 2012. The report also includes dozens

of images of new products and consumer advertising and marketing promotions, with a

particular focus on the increasing usage of new media.
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  Ice Cream and Frozen Desserts Reflect Restaurants’ Standing

    Burger King Debuts New Soft-Serve Frozen Dessert menu

Competitor Profiles

  Leading Ice Cream Chains

    Baskin-Robbins

    Ben & Jerry’s

    Braum’s Ice Cream and Dairy Stores

    Carvel

    Cold Stone Creamery

    Dairy Queen

    Friendly’s Ice Cream Is Slimmer

    Häagen-Dazs Shoppes

    Marble Slab Creamery Unites with MaggieMoo’s Ice Cream & Treatery

  Major Frozen Yogurt Chains

    Golden Spoon

    Pinkberry

    Red Mango

    TCBY

    Yogurtland

  Leading Chains in Frozen Custard, Italian Ice and Other Categories

    Frozen Custard: Culver’s

    Italian Ice: Rita’s

    Ice Cream Beads: Dippin’ Dots

    Diet Specialist: Tasti D-Lite

Retail Overview
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  Types of Retail Outlets

  Traditional Supermarkets Lead

  Figure 5-2: Estimated Share of U.S. Retail Dollar Sales of Ice Cream and Frozen

Desserts: By Channel, 2012 (percent)

  Supermarkets Lead the Retail Market

  Mass Merchandisers and Supercenters

  Convenience Stores

  Warehouse Clubs

  Health and Natural Food Stores

  Drugstores

  Dollar Stores

  Vending Machines

  Internet and Mail Order
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