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Sports merchandise licensing is a method used to curb the manufacturing of counterfeit

products of sports teams and sports merchandise brands. Licensing reduces

infringements on the trademarks of teams and players to a great extent. As of 2018,

sports goods merchandising accounts for nearly 10% of the global sports industry.

According to Netscribes, the global licensed sports merchandise market is expected to

reach a revenue of USD 33.99 Bn by 2023, from USD 26.47 Bn in 2018, expanding at a

compound annual growth rate (CAGR) of 5.1%.

The market is classified into three segments – based on products (apparel, footwear,

accessories, and others), distribution channels (online distribution and offline

distribution), and end users (men, women, and children).

Product segment insights:

The licensed footwear segment is expected to expand at a CAGR of 5.4% through the

forecasted period of 2018-2023, and will account for a market share of around 42% by

2023. The growing popularity of sports leagues is creating direct demand from fans for

different types and styles of licensed footwear. To cater to this demand, manufacturers

are offering innovative, high-quality, and cost-effective products. The apparel segment

is close on its heels – it is expected to witness a CAGR of 5.1% through the forecasted

period of 2018-2023 and account for a market share of around 36% by 2023.

Distribution channel segment insights:
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The offline distribution channel held the largest market share (66%) in 2018.

This is because most fans prefer to be physically present while buying their favorite

gear to ensure a perfect fit and to check its authenticity. However, the online distribution

channel segment, with a 34% market share in 2018, is expected to witness a higher

CAGR of 6.3% during the 2018–2023 period. Companies like Amazon are gaining

popularity among consumers since retailers and manufacturing companies are using

technology and social media to encourage consumers to buy merchandise online.

End user segment insights:

Although the men’s category held the largest market share (58%), the women’s

segment is expected to witness a higher growth rate (5.5%) through the forecasted

period. Women’s participation in sports has improved over time - the number of women

playing sports regularly in England has reached an all-time high of 7.21 Mn - along with

an increase in the number of female sports viewers. Women account for over 40% of

the National Football League fan base. As a result, major companies such as Nike and

Adidas have increased their merchandise marketing efforts, even in the Middle East,

which is boosting the growth of the women’s segment.

Regional insights:

Based on regions, the global licensed sports merchandise market is segmented into

North America, Europe, Asia-Pacific, Latin America, and the Middle East and Africa.

In 2018, North America accounted for an approximately 65% share of the market. The

revenue from licensed sports merchandise in North America increased by 4.65% in

2017, driven majorly by an increase in TV viewership of sports leagues in the region.

Latin America is expected to witness the highest growth rate over the forecasted period.

Companies covered

1. Nike

2. Adidas

3. G-III Apparel Group

4. Under Armour

5. Fanatics, Inc.

6. VF Corporation

7. Puma

8. Li Ning Company Limited
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9. DICK’S Sporting Goods

10. ANTA

Customizations Available

With the given market data, Netscribes offers customizations according to specific

needs. , or connect with us here.

+44 20 8123 2220
info@marketpublishers.com

Global Licensed Sports Merchandise Market (2018–2023)

https://marketpublishers.com/report/consumers_goods/sporting_goods-equipment/global-licensed-sports-merchandise-market-2018v2023.html


Contents

CHAPTER 1. EXECUTIVE SUMMARY

1.1. Market scope and segmentation

1.2. Key questions answered

1.3. Executive summary

CHAPTER 2: GLOBAL LICENSED SPORTS MERCHANDISE MARKET –

OVERVIEW

2.1. Global market overview historical (2015–2017) and forecasted (2018–2023) market

size (USD Bn), geography-wise market revenue (USD Bn), and market attractiveness

analysis

2.2. Global market drivers

2.3. Global market challenges

2.4. Global market trends

2.5. Value chain analysis

2.6. Porter's five forces analysis

2.7. Market segmentation based on types of products (apparel, footwear, accessories1,

and others2) – historical (2015–2017) and forecasted (2018–2023) market size (USD

Bn), and key market observations

2.8. Market segmentation based on distribution channels (offline distribution and online

distribution) – historical (2015–2017) and forecasted (2018–2023) market size (USD

Bn), and key market observations

2.9. Market segmentation based on end users (men, women and children) – historical

(2015–2017) and forecasted (2018–2023) market size (USD Bn), and key market

observations

(1) Accessories include backpacks, bags, wallets, belts, headwear, athletic gloves, caps

and watches.

(2) Others include sports collectibles, gifts, home d?cor items, memorabilia, badges,

water sippers, etc.

CHAPTER 3: NORTH AMERICA LICENSED SPORTS MERCHANDISE MARKET

3.1. Regional market overview – historical (2015–2017) and forecasted (2018–2023)

market size (USD Bn), and key market observations

3.2. Market segmentation based on types of products (apparel, footwear, accessories1,

and others2) – historical (2015–2017) and forecasted (2018–2023) market size (USD

+44 20 8123 2220
info@marketpublishers.com

Global Licensed Sports Merchandise Market (2018–2023)

https://marketpublishers.com/report/consumers_goods/sporting_goods-equipment/global-licensed-sports-merchandise-market-2018v2023.html


Bn), and key market observations

3.3. Market segmentation based on distribution channels (offline distribution and online

distribution) – historical (2015–2017) and forecasted (2018–2023) market size (USD

Bn), and key market observations

3.4. Market segmentation based on end users (men, women and children) – historical

(2015–2017) and forecasted (2018–2023) market size (USD Bn), and key market

observations

CHAPTER 4: EUROPE LICENSED SPORTS MERCHANDISE MARKET

4.1. Regional market overview – historical (2015–2017) and forecasted (2018–2023)

market size (USD Bn), and key market observations

4.2. Market segmentation based on types of products (apparel, footwear, accessories1,

and others2) – historical (2015–2017) and forecasted (2018–2023) market size (USD

Bn), and key market observations

4.3. Market segmentation based on distribution channels (offline distribution and online

distribution) – historical (2015–2017) and forecasted (2018–2023) market size (USD

Bn), and key market observations

4.4. Market segmentation based on end users (men, women and children) – historical

(2015–2017) and forecasted (2018–2023) market size (USD Bn), and key market

observations

CHAPTER 5: ASIA-PACIFIC LICENSED SPORTS MERCHANDISE MARKET

5.1. Regional market overview – historical (2015–2017) and forecasted (2018–2023)

market size (USD Bn), and key market observations

5.2. Market segmentation based on types of products (apparel, footwear, accessories1,

and others2) – historical (2015–2017) and forecasted (2018–2023) market size (USD

Bn), and key market observations

5.3. Market segmentation based on distribution channels (offline distribution and online

distribution) – historical (2015–2017) and forecasted (2018–2023) market size (USD

Bn), and key market observations

5.4. Market segmentation based on end users (men, women and children) – historical

(2015–2017) and forecasted (2018–2023) market size (USD Bn), and key market

observations

CHAPTER 6: LATIN AMERICA LICENSED SPORTS MERCHANDISE MARKET

6.1. Regional market overview – historical (2015–2017) and forecasted (2018–2023)

+44 20 8123 2220
info@marketpublishers.com

Global Licensed Sports Merchandise Market (2018–2023)

https://marketpublishers.com/report/consumers_goods/sporting_goods-equipment/global-licensed-sports-merchandise-market-2018v2023.html


market size (USD Bn), and key market observations

6.2. Market segmentation based on types of products (apparel, footwear, accessories1,

and others2) – historical (2015–2017) and forecasted (2018–2023) market size (USD

Bn), and key market observations

6.3. Market segmentation based on distribution channels (offline distribution and online

distribution) – historical (2015–2017) and forecasted (2018–2023) market size (USD

Bn), and key market observations

6.4. Market segmentation based on end users (men, women and children) – historical

(2015–2017) and forecasted (2018–2023) market size (USD Bn), and key market

observations

CHAPTER 7: THE MIDDLE EAST AND AFRICA LICENSED SPORTS

MERCHANDISE MARKET

7.1. Regional market overview – historical (2015–2017) and forecasted (2018–2023)

market size (USD Bn), and key market observations

7.2. Market segmentation based on types of products (apparel, footwear, accessories1,

and others2) – historical (2015–2017) and forecasted (2018–2023) market size (USD

Bn), and key market observations

7.3. Market segmentation based on distribution channels (offline distribution and online

distribution) – historical (2015–2017) and forecasted (2018–2023) market size (USD

Bn), and key market observations

7.4. Market segmentation based on end users (men, women and children) – historical

(2015–2017) and forecasted (2018–2023) market size (USD Bn), and key market

observations

CHAPTER 8: COMPETITIVE LANDSCAPE

8.1. Nike

8.1.a. Company snapshot

8.1.b. Product offerings

8.1.c. Growth strategies

8.1.d. Initiatives

8.1.e. Geographical presence

8.1.f. Key numbers

8.2. Adidas

8.2.a. Company snapshot

8.2.b. Product offerings

8.2.c. Growth strategies

+44 20 8123 2220
info@marketpublishers.com

Global Licensed Sports Merchandise Market (2018–2023)

https://marketpublishers.com/report/consumers_goods/sporting_goods-equipment/global-licensed-sports-merchandise-market-2018v2023.html


8.2.d. Initiatives

8.2.e. Geographical presence

8.2.f. Key numbers

8.3. G-III Apparel Group

8.3.a. Company snapshot

8.3.b. Product offerings

8.3.c. Growth strategies

8.3.d. Initiatives

8.3.e. Geographical presence

8.3.f. Key numbers

8.4. Under Armour

8.4.a. Company snapshot

8.4.b. Product offerings

8.4.c. Growth strategies

8.4.d. Initiatives

8.4.e. Geographical presence

8.4.f. Key numbers

8.5. Fanatics, Inc.

8.5.a. Company snapshot

8.5.b. Product offerings

8.5.c. Growth strategies

8.5.d. Initiatives

8.5.e. Geographical presence

8.5.f. Key numbers

8.6. VF Corporation

8.6.a. Company snapshot

8.6.b. Product offerings

8.6.c. Growth strategies

8.6.d. Initiatives

8.6.e. Geographical presence

8.6.f. Key numbers

8.7. Puma

8.7.a. Company snapshot

8.7.b. Product offerings

8.7.c. Growth strategies

8.7.d. Initiatives

8.7.e. Geographical presence

8.7.f. Key numbers

8.8. Li Ning Company Limited

+44 20 8123 2220
info@marketpublishers.com

Global Licensed Sports Merchandise Market (2018–2023)

https://marketpublishers.com/report/consumers_goods/sporting_goods-equipment/global-licensed-sports-merchandise-market-2018v2023.html


8.8.a. Company snapshot

8.8.b. Product offerings

8.8.c. Growth strategies

8.8.d. Initiatives

8.8.e. Geographical presence

8.8.f. Key numbers

8.9. DICK’S Sporting Goods

8.9.a. Company snapshot

8.9.b. Product offerings

8.9.c. Growth strategies

8.9.d. Initiatives

8.9.e. Geographical presence

8.9.f. Key numbers

8.10. ANTA

8.10.a. Company snapshot

8.10.b. Product offerings

8.10.c. Growth strategies

8.10.d. Initiatives

8.10.e. Geographical presence

8.10.f. Key numbers

CHAPTER 9: CONCLUSION

9.1. Future Outlook

Appendix

o List of tables

o Research methodology

o Assumptions

o About Netscribes, Inc.

+44 20 8123 2220
info@marketpublishers.com

Global Licensed Sports Merchandise Market (2018–2023)

https://marketpublishers.com/report/consumers_goods/sporting_goods-equipment/global-licensed-sports-merchandise-market-2018v2023.html


I would like to order

Product name: Global Licensed Sports Merchandise Market (2018–2023)

Product link: https://marketpublishers.com/r/GBF10C02C22EN.html

Price: US$ 2,950.00 (Single User License / Electronic Delivery)

If you want to order Corporate License or Hard Copy, please, contact our Customer

Service:

info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click

button on product page https://marketpublishers.com/r/GBF10C02C22EN.html

To pay by Wire Transfer, please, fill in your contact details in the form

below:

First name:

Last name:

Email:

Company:

Address:

City:

Zip code:

Country:

Tel:

Fax:

Your message:

**All fields are required

Custumer signature _______________________________________

Please, note that by ordering from marketpublishers.com you are agreeing to our Terms

& Conditions at https://marketpublishers.com/docs/terms.html

To place an order via fax simply print this form, fill in the information below

and fax the completed form to +44 20 7900 3970

Powered by TCPDF (www.tcpdf.org)

+44 20 8123 2220
info@marketpublishers.com

Global Licensed Sports Merchandise Market (2018–2023)

https://marketpublishers.com/report/consumers_goods/sporting_goods-equipment/global-licensed-sports-merchandise-market-2018v2023.html
mailto:info@marketpublishers.com
https://marketpublishers.com/report/consumers_goods/sporting_goods-equipment/global-licensed-sports-merchandise-market-2018v2023.html
https://marketpublishers.com/docs/terms.html
http://www.tcpdf.org
https://marketpublishers.com/report/consumers_goods/sporting_goods-equipment/global-licensed-sports-merchandise-market-2018v2023.html

	fname: 
	lname: 
	email: 
	comany: 
	address: 
	city: 
	zip: 
	country: 
	tel: 
	fax: 
	message: 


