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The report highlights the analysis of the drivers and explains the factors for growth of
the industry. Emerging middle class and rising disposable income, Increase in television
and radio penetration, complete digitization of TV services and Increase in sale of LCD
and LED TVs, are the key drivers of this market. Rise in disposable income of the
working class coupled by the new digital wave will overlook the price factor of most
forms of digital broadcasting media vis-a-vis analogue cable. Rapid evolution of new
technologies such as High Definition (HD), STBs (Set Top Boxes) with inbuilt recorders
and delivery platforms, create further opportunities for innovation and growth.
Government of India has passed a bill aiming at complete digitization of the cable
industry by Dec 31, 2014. Upgrade to LCD (Liquid Crystal Display) TVs has shifted
viewership trend to DTH/digital broadcast

There are various challenges too that the Digital Broadcasting Market faces, High costs
involved in digital conversion, Shortage of set top boxes are the major challenges faced
by the auto ancillary industry. Costs in digital conversion primarily centres on costs of
providing duplicate transmission equipment and distribution infrastructure. Digitization
process entails internal costs to broadcasters for upgrading their program creation and
presentation; High costs involved in digital broadcasting mechanism poses as a
challenge that the sector needs to overcome. As the nation gears up for a switch from
analogue to digital transmission, set top boxes are required to continue watching cable
television. Operators are facing a crunch in the supply of set-top boxes for the entire
population base in India. Further India is going digital at the same time as other nations
including Brazil, Russia, China and South Korea, which is making the situation bleak in
terms of meeting demands of set top boxes.

The Telecom Regulatory Authority of India (TRAI) has proposed a 50% reduction in the
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airtime of television advertisements which will eventually result in halving the
amount of ad inventory and render a better viewership experience. The government has
liberalized the broadcast sector ahead of India’s shift to digital carriage of television
channels, raising foreign direct investment (FDI) ceiling to 74 % in direct-to home (DTH)
and multi-system operators (MSOs0029.
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