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Abstracts

Mobile Payment in China: 2010 Edition is the fourth edition of our most popular report.

Simply put, it is the most up-to-date and comprehensive study available on China's

mobile payment sector today. In addition to updated coverage on m-payment business

models, third-party payment processors, and popular products and services, we

examine the key issues affecting the market today and forecast prospects for China's m-

payment sector in 2011 and beyond.

Key Topics Covered

Strengths and weaknesses of the leading m-payment business models

The most popular services and products driving mobile payment growth in China

Government regulations, including the new license requirements for third-party

payment providers

The commercialization of NFC and contactless m-payments: Is 2011 the year?

The rollout of 3G mobile networks and their effect on m-payment growth in

China

Obstacles to m-payment development in China

Where international expertise and investment are most needed in China's

mobile payment market
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Third-party mobile payment providers: Union Mobile Pay (UMPay), Smartpay,

Guangzhou Huanxin, Unicom Huajian, China M-world, Yeepay, IPS

Mobile operators: China Mobile, China Unicom, China Telecom

Banks: Bank of China, China Construction Bank, Agricultural Bank of China,

Industrial and Commercial Bank of China, China Minsheng Bank, China

Merchants Bank, Bank of Communications,

Leading M-Payment Investors: Lunar Group, Accel Partners, Icon Ventures, 2B

Holdings, RRE Ventures, Celcius Capital, Morningside, Draper Fisher Jurvetson,

Intel Capital, MINT Capital

With the long-awaited restructuring of the telecom industry (2008) and the rollout of 3G

networks (2009) now behind us, we also examine the prospects for m-commerce and m-

payment services in this new era. We analyze the rush of activity in the m-payment

sector in 2010, led by China Mobile's major investment in Shanghai Pudong

Development Bank -- widely seen as the prelude to a major push into mobile financial

services by China's leading operator. Other major issues given special coverage include

the new license requirements for third party payment providers and the operator-led

rollout of mobile app stores.
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