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Abstracts

The sweeteners market is projected to grow to USD 144.7 billion in 2028 from USD

115.8 billion in 2023 at a CAGR of 4.6% during the forecast period 2023-2028. The

sweeteners market is experiencing robust growth due to the expanded application of

both table sugar and sugar substitutes in the food and beverage industry. Health-

conscious consumer trends and increasing concerns about the impact of excessive

sugar consumption on health have led to a surge in demand for sugar alternatives. As a

result, various sugar substitutes such as stevia, erythritol, and monk fruit are gaining

popularity, providing sweetness with fewer or no calories. Food and beverage

manufacturers are incorporating these substitutes to meet the rising demand for

reduced-calorie and sugar-free products. Simultaneously, traditional table sugar

continues to find extensive use, especially in the baking and confectionery sectors. The

versatility of sugar, along with its role in enhancing flavor and texture, ensures its

continued relevance. This dual trend—increased utilization of both traditional sugar and

sugar substitutes—drives the overall growth of the sweeteners market, offering

consumers a diverse range of options while addressing health and taste preferences in

the evolving food and beverage landscape.

“Sucrose is expected to be one of the largest sub-segments in the market.”

Sucrose is poised to maintain the largest share in the sweeteners market for several

compelling reasons. As a natural disaccharide commonly known as table sugar,

sucrose possesses widespread consumer acceptance and is a staple in various food
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and beverage applications. Its versatility extends from enhancing taste profiles

to providing texture and color in a myriad of products. The inherent sweetness and

familiarity associated with sucrose make it a preferred choice among consumers, and its

application extends across a broad spectrum of industries, including baking,

confectionery, and beverages.

Moreover, sucrose's functionality in preserving and enhancing the overall sensory

experience of food products contributes to its enduring market dominance. While

alternative sweeteners are gaining popularity, sucrose continues to be a key ingredient

in numerous formulations. The enduring demand for sucrose, coupled with its

irreplaceable role in culinary applications, positions it as a frontrunner in capturing and

maintaining the largest share in the dynamic and evolving sweeteners market.

“US is projected to have the largest share during the forecast period.”

US is anticipated to command the largest share in the sweeteners market, reflecting the

pressing need for alternatives in a landscape where American adults and young

individuals consistently exceed recommended daily added sugar intake. With adults

consuming 2-3 times the recommended amount and children averaging 16 teaspoons

daily (according to The American Heart Association), there is a heightened demand for

low-calorie and sugar-free options. This surge in awareness regarding the health risks

associated with high sugar consumption, particularly in beverages where 47% of added

sugars are found, propels the growth of the sweeteners market. As consumers seek

healthier choices and the food and beverage industry adapts to evolving preferences,

the demand for sweeteners, including sugar substitutes, is on the rise. U.S. market's

expansive size and responsiveness to health-conscious trends is driving the substantial

share of the sweeteners market.

The break-up of the profile of primary participants in the sweeteners market:

By Company Type: Tier 1 – 30%, Tier 2 – 45%, and Tier 3 – 25%

By Designation: CXOs – 25%, Managers – 50%, Executives-25%

By Region: North America – 25%, Europe – 25%, Asia Pacific – 40%, and Rest

of the World – 10%

Prominent companies include Cargill, Incorporated (US), ADM (US), International
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Flavors & Fragrances Inc. (US), Ingredion Incorporated (US), Tate & Lyle (UK),

Associated British Foods (UK), S?dzucker AG (Germany), and Ajinomoto Co., Inc.

(Japan).

Research Coverage:

This research report classifies the dairy processing equipment market based on various

factors, including by type (High-intensity sweeteners, Low-intensity sweeteners),

product (Sucrose, High-fructose corn syrup, Natural sweeteners, Artificial sweeteners,

Novel sweeteners, and Polyols), form (Liquid, Powder, and Crystals), sales channel

(Direct, Indirect), application (Food, Beverages, Personal Care, Pharmaceuticals, and

Other applications) and region (North America, Europe, Asia Pacific, Latin America, and

Middle East & Africa). The report provides comprehensive insights into market

dynamics, encompassing drivers, limitations, challenges, and opportunities that

influence the growth of the sweeteners market. Additionally, it offers a thorough analysis

of key industry players, their business profiles, solutions, services, strategies, contracts,

partnerships, agreements, new product launches, mergers, acquisitions, and recent

developments in the sweeteners market. The report also includes a competitive analysis

of emerging startups within the sweeteners market ecosystem.

Reasons to buy this report:

The report will help the market leaders/new entrants in this market with information on

the closest approximations of the revenue numbers for the overall sweeteners market

and the subsegments. This report will help stakeholders understand the competitive

landscape and gain more insights to position their businesses better and plan suitable

go-to-market strategies. The report also helps stakeholders understand the pulse of the

market and provides them with information on key market drivers, restraints, challenges,

and opportunities.

The report provides insights on the following pointers:

Analysis of key drivers (Increasing incidence of obesity and diabetes), restraints

(Ambiguity in the minds of consumers associated with natural sweeteners

consumption), opportunities (Government regulations on sugar content), and

challenges (Product labeling and claim issues) influencing the growth of the

sweeteners market.

Product Development/Innovation: Detailed insights on upcoming technologies,
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research & development activities, and new product & service launches in the

sweeteners market.

Market Development: Comprehensive information about lucrative markets – the

report analyses the sweeteners market across varied regions.

Market Diversification: Exhaustive information about new products & services,

untapped geographies, recent developments, and investments in the

sweeteners market.

Competitive Assessment: In-depth assessment of market shares, growth

strategies, and service offerings of leading players like Cargill, Incorporated

(US), ADM (US), International Flavors & Fragrances Inc. (US), Ingredion

Incorporated (US), Tate & Lyle (UK), Associated British Foods (UK), S?dzucker

AG (Germany), and Ajinomoto Co., Inc. (Japan) in the sweeteners market

strategies. The report also helps stakeholders understand the sweeteners

market and provides them with information on key market drivers, restraints,

challenges, and opportunities.
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TABLE 45 HIGH-FRUCTOSE CORN SYRUP: SWEETENERS MARKET, BY REGION,

2023–2028 (KT)

8.4 NATURAL SWEETENERS

TABLE 46 NATURAL: SWEETENERS MARKET, BY SUBTYPE, 2019–2022 (USD

MILLION)

TABLE 47 NATURAL: SWEETENERS MARKET, BY SUBTYPE, 2023–2028 (USD

MILLION)

TABLE 48 NATURAL: SWEETENERS MARKET, BY REGION, 2019–2022 (USD

MILLION)

TABLE 49 NATURAL: SWEETENERS MARKET, BY REGION, 2023–2028 (USD

MILLION)

TABLE 50 NATURAL: SWEETENERS MARKET, BY REGION, 2019–2022 (KT)

TABLE 51 NATURAL: SWEETENERS MARKET, BY REGION, 2023–2028 (KT)

  8.4.1 STEVIA

    8.4.1.1 Growing health-conscious consumer preferences to spur demand for stevia

  8.4.2 MONK FRUIT SUGAR

    8.4.2.1 Rising demand for natural, non-nutritive sweeteners to drive market

  8.4.3 PALM SUGAR

    8.4.3.1 Wide range of culinary applications of palm sugar to drive market

  8.4.4 COCONUT SUGAR

    8.4.4.1 Diverse nutritional properties of coconut sugar to drive its consumption

  8.4.5 HONEY

    8.4.5.1 Surging demand for artisanal honey varieties to drive market

  8.4.6 MAPLE SYRUP
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    8.4.6.1 Organic and sustainable nature of maple syrup to drive growth

  8.4.7 AGAVE SYRUP

    8.4.7.1 Rising demand for low-glycemic sweeteners to drive market

  8.4.8 LUCUMA FRUIT SUGAR

    8.4.8.1 Distinctive flavor and nutritional benefits of lucuma fruit sugar to encourage

market growth

  8.4.9 MOLASSES

    8.4.9.1 Unique taste profile of molasses to spur their consumption

  8.4.10 OTHER NATURAL SWEETENERS

8.5 ARTIFICIAL SWEETENERS

TABLE 52 ARTIFICIAL: SWEETENERS MARKET, BY SUBTYPE, 2019–2022 (USD

MILLION)

TABLE 53 ARTIFICIAL: SWEETENERS MARKET, BY SUBTYPE, 2023–2028 (USD

MILLION)

TABLE 54 ARTIFICIAL: SWEETENERS MARKET, BY REGION, 2019–2022 (USD

MILLION)

TABLE 55 ARTIFICIAL: SWEETENERS MARKET, BY REGION, 2023–2028 (USD

MILLION)

TABLE 56 ARTIFICIAL: SWEETENERS MARKET, BY REGION, 2019–2022 (KT)

TABLE 57 ARTIFICIAL: SWEETENERS MARKET, BY REGION, 2023–2028 (KT)

  8.5.1 ASPARTAME

    8.5.1.1 Diverse application of aspartame in food and beverages to drive market

growth

  8.5.2 SUCRALOSE

    8.5.2.1 Stability, taste, and safety of sucralose to boost its demand and consumption

  8.5.3 SACCHARIN

    8.5.3.1 Increasing use of saccharin in health and wellness products to propel demand

  8.5.4 CYCLAMATE

    8.5.4.1 Heat stability and prolonged shelf life of cyclamate to propel market

expansion

  8.5.5 ACE-K

    8.5.5.1 Acesulfame K’s resilience and safety to boost market expansion amidst

health-conscious trends

  8.5.6 OTHER ARTIFICIAL SWEETENERS

8.6 NOVEL SWEETENERS

TABLE 58 NOVEL SWEETENERS MARKET, BY TYPE, 2019–2022 (USD MILLION)

TABLE 59 NOVEL SWEETENERS MARKET, BY TYPE, 2023–2028 (USD MILLION)

TABLE 60 NOVEL SWEETENERS MARKET, BY REGION, 2019–2022 (USD MILLION)

TABLE 61 NOVEL SWEETENERS MARKET, BY REGION, 2023–2028 (USD MILLION)
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TABLE 62 NOVEL SWEETENERS MARKET, BY REGION, 2019–2022 (KT)

TABLE 63 NOVEL SWEETENERS MARKET, BY REGION, 2023–2028 (KT)

  8.6.1 ALLULOSE

    8.6.1.1 Global acceptance of allulose to drive market demand

  8.6.2 D-TAGATOSE

    8.6.2.1 Versatility of d-tagatose in meeting evolving dietary preferences of consumers

to boost growth

8.7 POLYOLS

TABLE 64 POLYOLS: SWEETENERS MARKET, BY SUBTYPE, 2019–2022 (USD

MILLION)

TABLE 65 POLYOLS: SWEETENERS MARKET, BY SUBTYPE, 2023–2028 (USD

MILLION)

TABLE 66 POLYOLS: SWEETENERS MARKET, BY REGION, 2019–2022 (USD

MILLION)

TABLE 67 POLYOLS: SWEETENERS MARKET, BY REGION, 2023–2028 (USD

MILLION)

TABLE 68 POLYOLS: SWEETENERS MARKET, BY REGION, 2019–2022 (KT)

TABLE 69 POLYOLS: SWEETENERS MARKET, BY REGION, 2023–2028 (KT)

  8.7.1 SORBITOL

    8.7.1.1 Multifunctionality of sorbitol to encourage its adoption in food and beverages

  8.7.2 MALTITOL

    8.7.2.1 Versatility of maltitol to drive market demand

  8.7.3 XYLITOL

    8.7.3.1 Diverse medical applications to xylitol to drive its demand

  8.7.4 MANNITOL

    8.7.4.1 Wide uses of mannitol in pharmaceutical and food industries to spur market

  8.7.5 ERYTHRITOL

    8.7.5.1 Extensive adoption of erythritol as food ingredient across globe to boost

market

  8.7.6 OTHER POLYOLS

9 SWEETENERS MARKET, BY TYPE

9.1 INTRODUCTION

FIGURE 41 HIGH-INTENSITY SWEETENERS SEGMENT TO DOMINATE

SWEETENERS MARKET BY 2028

TABLE 70 SWEETENERS MARKET, BY TYPE, 2019–2022 (USD MILLION)

TABLE 71 SWEETENERS MARKET, BY TYPE, 2023–2028 (USD MILLION)

9.2 HIGH-INTENSITY SWEETENERS
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  9.2.1 INCREASED APPLICATION OF HIGH-INTENSITY SWEETENERS AS FOOD

ADDITIVES IN DESSERTS, SWEETS, DRINKS, AND CHEWING GUMS TO PROPEL

MARKET

TABLE 72 HIGH-INTENSITY SWEETENERS MARKET, BY REGION, 2019–2022 (USD

MILLION)

TABLE 73 HIGH-INTENSITY SWEETENERS MARKET, BY REGION, 2023–2028 (USD

MILLION)

TABLE 74 HIGH-INTENSITY SWEETENERS MARKET, BY NATURE, 2019–2022

(USD MILLION)

TABLE 75 HIGH-INTENSITY SWEETENERS MARKET, BY NATURE, 2023–2028

(USD MILLION)

  9.2.2 NATURAL

TABLE 76 NATURAL HIGH-INTENSITY SWEETENERS MARKET, BY REGION,

2019–2022 (USD MILLION)

TABLE 77 NATURAL HIGH-INTENSITY SWEETENERS MARKET, BY REGION,

2023–2028 (USD MILLION)

  9.2.3 ARTIFICIAL

TABLE 78 ARTIFICIAL HIGH-INTENSITY SWEETENERS MARKET, BY REGION,

2019–2022 (USD MILLION)

TABLE 79 ARTIFICIAL HIGH-INTENSITY SWEETENERS MARKET, BY REGION,

2023–2028 (USD MILLION)

9.3 LOW-INTENSITY SWEETENERS

  9.3.1 SOARING NUMBER OF METABOLIC DISEASES TO PROMPT INCREASED

APPLICATION OF LOW-INTENSITY SWEETENERS IN FOOD AND BEVERAGES

TABLE 80 LOW-INTENSITY SWEETENERS MARKET, BY REGION, 2019–2022 (USD

MILLION)

TABLE 81 LOW-INTENSITY SWEETENERS MARKET, BY REGION, 2023–2028 (USD

MILLION)

10 SWEETENERS MARKET, BY FORM

10.1 INTRODUCTION

FIGURE 42 POWDER SEGMENT TO ACCOUNT FOR LARGEST MARKET BY 2028

TABLE 82 SWEETENERS MARKET, BY FORM, 2019–2022 (USD MILLION)

TABLE 83 SWEETENERS MARKET, BY FORM, 2023–2028 (USD MILLION)

10.2 POWDER

  10.2.1 INCREASING CONSUMER DEMAND FOR CONVENIENT, LOW-CALORIE,

AND PORTION-CONTROLLED SWEETENERS TO DRIVE GROWTH

TABLE 84 POWDER: SWEETENERS MARKET, BY REGION, 2019–2022 (USD
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MILLION)

TABLE 85 POWDER: SWEETENERS MARKET, BY REGION, 2023–2028 (USD

MILLION)

10.3 LIQUID

  10.3.1 EXTENDED SHELF-LIFE AND EASY APPLICATION OF LIQUID

SWEETENERS TO BOOST THEIR GROWTH

TABLE 86 LIQUID: SWEETENERS MARKET, BY REGION, 2019–2022 (USD

MILLION)

TABLE 87 LIQUID: SWEETENERS MARKET, BY REGION, 2023–2028 (USD

MILLION)

10.4 CRYSTALS

  10.4.1 ADVANCEMENTS IN FOOD TECHNOLOGY, RESULTING IN IMPROVED

TASTE PROFILE AND SOLUBILITY OF CRYSTAL SWEETENERS, TO SPUR THEIR

GROWTH

TABLE 88 CRYSTALS: SWEETENERS MARKET, BY REGION, 2019–2022 (USD

MILLION)

TABLE 89 CRYSTALS: SWEETENERS MARKET, BY REGION, 2023–2028 (USD

MILLION)

11 SWEETENERS MARKET, BY SALES CHANNEL

11.1 INTRODUCTION

FIGURE 43 SWEETENERS MARKET, BY SALES CHANNEL, 2023 VS. 2028 (USD

MILLION)

TABLE 90 SWEETENERS MARKET, BY SALES CHANNEL, 2019–2022 (USD

MILLION)

TABLE 91 SWEETENERS MARKET, BY SALES CHANNEL, 2023–2028 (USD

MILLION)

11.2 DIRECT (B2B)

  11.2.1 NEED FOR PERSONALIZED AND STREAMLINED PROCESS OF OFFERING

SWEETENERS TO BOOST THEIR SALES THROUGH DIRECT SALES CHANNELS

TABLE 92 DIRECT (B2B): SWEETENERS MARKET, BY REGION, 2019–2022 (USD

MILLION)

TABLE 93 DIRECT (B2B): SWEETENERS MARKET, BY REGION, 2023–2028 (USD

MILLION)

11.3 INDIRECT (B2C)

TABLE 94 SWEETENERS MARKET, BY INDIRECT (B2C) SALES CHANNEL,

2019–2022 (USD MILLION)

TABLE 95 SWEETENERS MARKET, BY INDIRECT (B2C) SALES CHANNEL,
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2023–2028 (USD MILLION)

TABLE 96 INDIRECT (B2C): SWEETENERS MARKET, BY REGION, 2019–2022 (USD

MILLION)

TABLE 97 INDIRECT (B2C): SWEETENERS MARKET, BY REGION, 2023–2028 (USD

MILLION)

  11.3.1 HYPERMARKETS/SUPERMARKETS

    11.3.1.1 Widespread product accessibility and consumer engagement to facilitate

sales of sweeteners through hypermarkets

TABLE 98 HYPERMARKETS/SUPERMARKETS: SWEETENERS MARKET, BY

REGION, 2019–2022 (USD MILLION)

TABLE 99 HYPERMARKETS/SUPERMARKETS: SWEETENERS MARKET, BY

REGION, 2023–2028 (USD MILLION)

  11.3.2 CONVENIENCE STORES

    11.3.2.1 Promotional strategies adopted by convenience stores to persuade people

to purchases and, in turn, catalyze market expansion

TABLE 100 CONVENIENCE STORES: SWEETENERS MARKET, BY REGION,

2019–2022 (USD MILLION)

TABLE 101 CONVENIENCE STORES: SWEETENERS MARKET, BY REGION,

2023–2028 (USD MILLION)

  11.3.3 SPECIALTY RETAIL STORES

    11.3.3.1 Specialty retail stores within global sweeteners market cater to niche

consumer segments by offering curated selection of sweetener products

TABLE 102 SPECIALTY RETAIL STORES: SWEETENERS MARKET, BY REGION,

2019–2022 (USD MILLION)

TABLE 103 SPECIALTY RETAIL STORES: SWEETENERS MARKET, BY REGION,

2023–2028 (USD MILLION)

  11.3.4 ONLINE RETAILERS

    11.3.4.1 Convenience of door-step delivery provided by online retailers to propel

sweeteners market

TABLE 104 ONLINE RETAILERS: SWEETENERS MARKET, BY REGION, 2019–2022

(USD MILLION)

TABLE 105 ONLINE RETAILERS: SWEETENERS MARKET, BY REGION, 2023–2028

(USD MILLION)

  11.3.5 OTHER CHANNELS

TABLE 106 OTHER CHANNELS: SWEETENERS MARKET, BY REGION, 2019–2022

(USD MILLION)

TABLE 107 OTHER CHANNELS: SWEETENERS MARKET, BY REGION, 2023–2028

(USD MILLION)
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12 SWEETENERS MARKET, BY REGION

12.1 INTRODUCTION

FIGURE 44 US AND CANADA TO ACHIEVE SIGNIFICANT GROWTH DURING

FORECAST PERIOD

TABLE 108 SWEETENERS MARKET, BY REGION, 2019–2022 (USD MILLION)

TABLE 109 SWEETENERS MARKET, BY REGION, 2023–2028 (USD MILLION)

TABLE 110 SWEETENERS MARKET, BY REGION, 2019–2022 (KT)

TABLE 111 SWEETENERS MARKET, BY REGION, 2023–2028 (KT)

12.2 NORTH AMERICA

FIGURE 45 NORTH AMERICA: SWEETENERS MARKET SNAPSHOT

  12.2.1 NORTH AMERICA: RECESSION IMPACT

FIGURE 46 NORTH AMERICA: RECESSION IMPACT ANALYSIS

TABLE 112 NORTH AMERICA: SWEETENERS MARKET, BY COUNTRY, 2019–2022

(USD MILLION)

TABLE 113 NORTH AMERICA: SWEETENERS MARKET, BY COUNTRY, 2023–2028

(USD MILLION)

TABLE 114 NORTH AMERICA: SWEETENERS MARKET, BY COUNTRY, 2019–2022

(KT)

TABLE 115 NORTH AMERICA: SWEETENERS MARKET, BY COUNTRY, 2023–2028

(KT)

TABLE 116 NORTH AMERICA: SWEETENERS MARKET, BY PRODUCT, 2019–2022

(USD MILLION)

TABLE 117 NORTH AMERICA: SWEETENERS MARKET, BY PRODUCT, 2023–2028

(USD MILLION)

TABLE 118 NORTH AMERICA: SWEETENERS MARKET, BY PRODUCT, 2019–2022

(KT)

TABLE 119 NORTH AMERICA: SWEETENERS MARKET, BY PRODUCT, 2023–2028

(KT)

TABLE 120 NORTH AMERICA: NATURAL SWEETENERS MARKET, BY SUBTYPE,

2019–2022 (USD MILLION)

TABLE 121 NORTH AMERICA: NATURAL SWEETENERS MARKET, BY SUBTYPE,

2023–2028 (USD MILLION)

TABLE 122 NORTH AMERICA: ARTIFICIAL SWEETENERS MARKET, BY SUBTYPE,

2019–2022 (USD MILLION)

TABLE 123 NORTH AMERICA: ARTIFICIAL SWEETENERS MARKET, BY SUBTYPE,

2023–2028 (USD MILLION)

TABLE 124 NORTH AMERICA: NOVEL SWEETENERS MARKET, BY SUBTYPE,

2019–2022 (USD MILLION)
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TABLE 125 NORTH AMERICA: NOVEL SWEETENERS MARKET, BY SUBTYPE,

2023–2028 (USD MILLION)

TABLE 126 NORTH AMERICA: POLYOLS MARKET, BY SUBTYPE, 2019–2022 (USD

MILLION)

TABLE 127 NORTH AMERICA: POLYOLS MARKET, BY SUBTYPE, 2023–2028 (USD

MILLION)

TABLE 128 NORTH AMERICA: SWEETENERS MARKET, BY TYPE, 2019–2022 (USD

MILLION)

TABLE 129 NORTH AMERICA: SWEETENERS MARKET, BY TYPE, 2023–2028 (USD

MILLION)

TABLE 130 NORTH AMERICA: HIGH-INTENSITY SWEETENERS MARKET, BY

NATURE, 2019–2022 (USD MILLION)

TABLE 131 NORTH AMERICA: HIGH-INTENSITY SWEETENERS MARKET, BY

NATURE, 2023–2028 (USD MILLION)

TABLE 132 NORTH AMERICA: SWEETENERS MARKET, BY FORM, 2019–2022

(USD MILLION)

TABLE 133 NORTH AMERICA: SWEETENERS MARKET, BY FORM, 2023–2028

(USD MILLION)

TABLE 134 NORTH AMERICA: SWEETENERS MARKET, BY SALES CHANNEL,

2019–2022 (USD MILLION)

TABLE 135 NORTH AMERICA: SWEETENERS MARKET, BY SALES CHANNEL,

2023–2028 (USD MILLION)

TABLE 136 NORTH AMERICA: SWEETENERS MARKET, BY INDIRECT (B2C)

CHANNEL, 2019–2022 (USD MILLION)

TABLE 137 NORTH AMERICA: SWEETENERS MARKET, BY INDIRECT (B2C)

CHANNEL, 2023–2028 (USD MILLION)

TABLE 138 NORTH AMERICA: SWEETENERS MARKET, BY APPLICATION,

2019–2022 (USD MILLION)

TABLE 139 NORTH AMERICA: SWEETENERS MARKET, BY APPLICATION,

2023–2028 (USD MILLION)

TABLE 140 NORTH AMERICA: SWEETENERS MARKET, BY BEVERAGE

APPLICATION, 2019–2022 (USD MILLION)

TABLE 141 NORTH AMERICA: SWEETENERS MARKET, BY BEVERAGE

APPLICATION, 2023–2028 (USD MILLION)

TABLE 142 NORTH AMERICA: SWEETENERS MARKET, BY FOOD APPLICATION,

2019–2022 (USD MILLION)

TABLE 143 NORTH AMERICA: SWEETENERS MARKET, BY FOOD APPLICATION,

2023–2028 (USD MILLION)

  12.2.2 US
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    12.2.2.1 Rise in consumer awareness regarding detriments of high sugar intake

TABLE 144 US: SWEETENERS MARKET, BY APPLICATION, 2019–2022 (USD

MILLION)

TABLE 145 US: SWEETENERS MARKET, BY APPLICATION, 2023–2028 (USD

MILLION)

  12.2.3 CANADA

    12.2.3.1 Government approval for several sugar alternatives

TABLE 146 CANADA: SWEETENERS MARKET, BY APPLICATION, 2019–2022 (USD

MILLION)

TABLE 147 CANADA: SWEETENERS MARKET, BY APPLICATION, 2023–2028 (USD

MILLION)

12.3 EUROPE

FIGURE 47 EUROPE: SWEETENERS MARKET SNAPSHOT

  12.3.1 EUROPE: RECESSION IMPACT

FIGURE 48 EUROPE: RECESSION IMPACT ANALYSIS

TABLE 148 EUROPE: SWEETENERS MARKET, BY COUNTRY, 2019–2022 (USD

MILLION)

TABLE 149 EUROPE: SWEETENERS MARKET, BY COUNTRY, 2023–2028 (USD

MILLION)

TABLE 150 EUROPE: SWEETENERS MARKET, BY COUNTRY, 2019–2022 (KT)

TABLE 151 EUROPE: SWEETENERS MARKET, BY COUNTRY, 2023–2028 (KT)

TABLE 152 EUROPE: SWEETENERS MARKET, BY PRODUCT, 2019–2022 (USD

MILLION)

TABLE 153 EUROPE: SWEETENERS MARKET, BY PRODUCT, 2023–2028 (USD

MILLION)

TABLE 154 EUROPE: SWEETENERS MARKET, BY PRODUCT, 2019–2022 (KT)

TABLE 155 EUROPE: SWEETENERS MARKET, BY PRODUCT, 2023–2028 (KT)

TABLE 156 EUROPE: NATURAL SWEETENERS MARKET, BY SUBTYPE, 2019–2022

(USD MILLION)

TABLE 157 EUROPE: NATURAL SWEETENERS MARKET, BY SUBTYPE, 2023–2028

(USD MILLION)

TABLE 158 EUROPE: ARTIFICIAL SWEETENERS MARKET, BY SUBTYPE,

2019–2022 (USD MILLION)

TABLE 159 EUROPE: ARTIFICIAL SWEETENERS MARKET, BY SUBTYPE,

2023–2028 (USD MILLION)

TABLE 160 EUROPE: NOVEL SWEETENERS MARKET, BY SUBTYPE, 2019–2022

(USD MILLION)

TABLE 161 EUROPE: NOVEL SWEETENERS MARKET, BY SUBTYPE, 2023–2028

(USD MILLION)
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TABLE 162 EUROPE: POLYOLS MARKET, BY SUBTYPE, 2019–2022 (USD MILLION)

TABLE 163 EUROPE: POLYOLS MARKET, BY SUBTYPE, 2023–2028 (USD MILLION)

TABLE 164 EUROPE: SWEETENERS MARKET, BY TYPE, 2019–2022 (USD

MILLION)

TABLE 165 EUROPE: SWEETENERS MARKET, BY TYPE, 2023–2028 (USD

MILLION)

TABLE 166 EUROPE: HIGH-INTENSITY SWEETENERS MARKET, BY NATURE,

2019–2022 (USD MILLION)

TABLE 167 EUROPE: HIGH-INTENSITY SWEETENERS MARKET, BY NATURE,

2023–2028 (USD MILLION)

TABLE 168 EUROPE: SWEETENERS MARKET, BY FORM, 2019–2022 (USD

MILLION)

TABLE 169 EUROPE: SWEETENERS MARKET, BY FORM, 2023–2028 (USD

MILLION)

TABLE 170 EUROPE: SWEETENERS MARKET, BY SALES CHANNEL, 2019–2022

(USD MILLION)

TABLE 171 EUROPE: SWEETENERS MARKET, BY SALES CHANNEL, 2023–2028

(USD MILLION)

TABLE 172 EUROPE: SWEETENERS MARKET, BY INDIRECT (B2C) CHANNEL,

2019–2022 (USD MILLION)

TABLE 173 EUROPE: SWEETENERS MARKET, BY INDIRECT (B2C) CHANNEL,

2023–2028 (USD MILLION)

TABLE 174 EUROPE: SWEETENERS MARKET, BY APPLICATION, 2019–2022 (USD

MILLION)

TABLE 175 EUROPE: SWEETENERS MARKET, BY APPLICATION, 2023–2028 (USD

MILLION)

TABLE 176 EUROPE: SWEETENERS MARKET, BY BEVERAGE APPLICATION,

2019–2022 (USD MILLION)

TABLE 177 EUROPE: SWEETENERS MARKET, BY BEVERAGE APPLICATION,

2023–2028 (USD MILLION)

TABLE 178 EUROPE: SWEETENERS MARKET, BY FOOD APPLICATION,

2019–2022 (USD MILLION)

TABLE 179 EUROPE: SWEETENERS MARKET, BY FOOD APPLICATION,

2023–2028 (USD MILLION)

  12.3.2 GERMANY

    12.3.2.1 Increase in consumer inclination toward maintaining balanced lifestyles

TABLE 180 GERMANY: SWEETENERS MARKET, BY APPLICATION, 2019–2022

(USD MILLION)

TABLE 181 GERMANY: SWEETENERS MARKET, BY APPLICATION, 2023–2028
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(USD MILLION)

  12.3.3 UK

    12.3.3.1 Greater preference for products with additional functional benefits

TABLE 182 UK: SWEETENERS MARKET, BY APPLICATION, 2019–2022 (USD

MILLION)

TABLE 183 UK: SWEETENERS MARKET, BY APPLICATION, 2023–2028 (USD

MILLION)

  12.3.4 FRANCE

    12.3.4.1 Increase in investor-friendly policies and free-trade agreements

TABLE 184 FRANCE: SWEETENERS MARKET, BY APPLICATION, 2019–2022 (USD

MILLION)

TABLE 185 FRANCE: SWEETENERS MARKET, BY APPLICATION, 2023–2028 (USD

MILLION)

  12.3.5 ITALY

    12.3.5.1 Rise in demand for health-enriching beverages with growth of chronic

illnesses

TABLE 186 ITALY: SWEETENERS MARKET, BY APPLICATION, 2019–2022 (USD

MILLION)

TABLE 187 ITALY: SWEETENERS MARKET, BY APPLICATION, 2023–2028 (USD

MILLION)

  12.3.6 SPAIN

    12.3.6.1 Increase in popularity of healthy food and beverages

TABLE 188 SPAIN: SWEETENERS MARKET, BY APPLICATION, 2019–2022 (USD

MILLION)

TABLE 189 SPAIN: SWEETENERS MARKET, BY APPLICATION, 2023–2028 (USD

MILLION)

  12.3.7 RUSSIA

    12.3.7.1 Surge in production of sugar and confections

TABLE 190 RUSSIA: SWEETENERS MARKET, BY APPLICATION, 2019–2022 (USD

MILLION)

TABLE 191 RUSSIA: SWEETENERS MARKET, BY APPLICATION, 2023–2028 (USD

MILLION)

  12.3.8 POLAND

    12.3.8.1 Robust sugar industry

TABLE 192 POLAND: SWEETENERS MARKET, BY APPLICATION, 2019–2022 (USD

MILLION)

TABLE 193 POLAND: SWEETENERS MARKET, BY APPLICATION, 2023–2028 (USD

MILLION)

  12.3.9 REST OF EUROPE
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TABLE 194 REST OF EUROPE: SWEETENERS MARKET, BY APPLICATION,

2019–2022 (USD MILLION)

TABLE 195 REST OF EUROPE: SWEETENERS MARKET, BY APPLICATION,

2023–2028 (USD MILLION)

12.4 ASIA PACIFIC

FIGURE 49 ASIA PACIFIC: SWEETENERS MARKET SNAPSHOT

  12.4.1 ASIA PACIFIC: RECESSION IMPACT

FIGURE 50 ASIA PACIFIC: RECESSION IMPACT ANALYSIS

TABLE 196 ASIA PACIFIC: SWEETENERS MARKET, BY COUNTRY, 2019–2022

(USD MILLION)

TABLE 197 ASIA PACIFIC: SWEETENERS MARKET, BY COUNTRY, 2023–2028

(USD MILLION)

TABLE 198 ASIA PACIFIC: SWEETENERS MARKET, BY COUNTRY, 2019–2022 (KT)

TABLE 199 ASIA PACIFIC: SWEETENERS MARKET, BY COUNTRY, 2023–2028 (KT)

TABLE 200 ASIA PACIFIC: SWEETENERS MARKET, BY PRODUCT, 2019–2022

(USD MILLION)

TABLE 201 ASIA PACIFIC: SWEETENERS MARKET, BY PRODUCT, 2023–2028

(USD MILLION)

TABLE 202 ASIA PACIFIC: SWEETENERS MARKET, BY PRODUCT, 2019–2022 (KT)

TABLE 203 ASIA PACIFIC: SWEETENERS MARKET, BY PRODUCT, 2023–2028 (KT)

TABLE 204 ASIA PACIFIC: NATURAL SWEETENERS MARKET, BY SUBTYPE,

2019–2022 (USD MILLION)

TABLE 205 ASIA PACIFIC: NATURAL SWEETENERS MARKET, BY SUBTYPE,

2023–2028 (USD MILLION)

TABLE 206 ASIA PACIFIC: ARTIFICIAL SWEETENERS MARKET, BY SUBTYPE,

2019–2022 (USD MILLION)

TABLE 207 ASIA PACIFIC: ARTIFICIAL SWEETENERS MARKET, BY SUBTYPE,

2023–2028 (USD MILLION)

TABLE 208 ASIA PACIFIC: NOVEL SWEETENERS MARKET, BY SUBTYPE,

2019–2022 (USD MILLION)

TABLE 209 ASIA PACIFIC: NOVEL SWEETENERS MARKET, BY SUBTYPE,

2023–2028 (USD MILLION)

TABLE 210 ASIA PACIFIC: POLYOLS MARKET, BY SUBTYPE, 2019–2022 (USD

MILLION)

TABLE 211 ASIA PACIFIC: POLYOLS MARKET, BY SUBTYPE, 2023–2028 (USD

MILLION)

TABLE 212 ASIA PACIFIC: SWEETENERS MARKET, BY TYPE, 2019–2022 (USD

MILLION)

TABLE 213 ASIA PACIFIC: SWEETENERS MARKET, BY TYPE, 2023–2028 (USD
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MILLION)

TABLE 214 ASIA PACIFIC: HIGH-INTENSITY SWEETENERS MARKET, BY NATURE,

2019–2022 (USD MILLION)

TABLE 215 ASIA PACIFIC: HIGH-INTENSITY SWEETENERS MARKET, BY NATURE,

2023–2028 (USD MILLION)

TABLE 216 ASIA PACIFIC: SWEETENERS MARKET, BY FORM, 2019–2022 (USD

MILLION)

TABLE 217 ASIA PACIFIC: SWEETENERS MARKET, BY FORM, 2023–2028 (USD

MILLION)

TABLE 218 ASIA PACIFIC: SWEETENERS MARKET, BY SALES CHANNEL,

2019–2022 (USD MILLION)

TABLE 219 ASIA PACIFIC: SWEETENERS MARKET, BY SALES CHANNEL,

2023–2028 (USD MILLION)

TABLE 220 ASIA PACIFIC: SWEETENERS MARKET, BY INDIRECT (B2C)

CHANNEL, 2019–2022 (USD MILLION)

TABLE 221 ASIA PACIFIC: SWEETENERS MARKET, BY INDIRECT (B2C)

CHANNEL, 2023–2028 (USD MILLION)

TABLE 222 ASIA PACIFIC: SWEETENERS MARKET, BY APPLICATION, 2019–2022

(USD MILLION)

TABLE 223 ASIA PACIFIC: SWEETENERS MARKET, BY APPLICATION, 2023–2028

(USD MILLION)

TABLE 224 ASIA PACIFIC: SWEETENERS MARKET, BY BEVERAGE APPLICATION,

2019–2022 (USD MILLION)

TABLE 225 ASIA PACIFIC: SWEETENERS MARKET, BY BEVERAGE APPLICATION,

2023–2028 (USD MILLION)

TABLE 226 ASIA PACIFIC: SWEETENERS MARKET, BY FOOD APPLICATION,

2019–2022 (USD MILLION)

TABLE 227 ASIA PACIFIC: SWEETENERS MARKET, BY FOOD APPLICATION,

2023–2028 (USD MILLION)

  12.4.2 CHINA

    12.4.2.1 Increase in awareness regarding risks pertaining to excessive consumption

of sugar

TABLE 228 CHINA: SWEETENERS MARKET, BY APPLICATION, 2019–2022 (USD

MILLION)

TABLE 229 CHINA: SWEETENERS MARKET, BY APPLICATION, 2023–2028 (USD

MILLION)

  12.4.3 INDIA

    12.4.3.1 Rise in cases of diabetes and encouragement toward intake of natural

sweeteners
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TABLE 230 INDIA: SWEETENERS MARKET, BY APPLICATION, 2019–2022 (USD

MILLION)

TABLE 231 INDIA: SWEETENERS MARKET, BY APPLICATION, 2023–2028 (USD

MILLION)

  12.4.4 JAPAN

    12.4.4.1 Growth in government initiatives to promote healthy living

TABLE 232 JAPAN: SWEETENERS MARKET, BY APPLICATION, 2019–2022 (USD

MILLION)

TABLE 233 JAPAN: SWEETENERS MARKET, BY APPLICATION, 2023–2028 (USD

MILLION)

  12.4.5 AUSTRALIA & NEW ZEALAND

    12.4.5.1 High adoption of low-calorie and sugar-free products

TABLE 234 AUSTRALIA & NEW ZEALAND: SWEETENERS MARKET, BY

APPLICATION, 2019–2022 (USD MILLION)

TABLE 235 AUSTRALIA & NEW ZEALAND: SWEETENERS MARKET, BY

APPLICATION, 2023–2028 (USD MILLION)

  12.4.6 SOUTH KOREA

    12.4.6.1 Zero-calorie programs launched by food processing industries

TABLE 236 SOUTH KOREA: SWEETENERS MARKET, BY APPLICATION, 2019–2022

(USD MILLION)

TABLE 237 SOUTH KOREA: SWEETENERS MARKET, BY APPLICATION, 2023–2028

(USD MILLION)

  12.4.7 INDONESIA

    12.4.7.1 Introduction of self-sufficiency plans, including expansion of cane cultivation

TABLE 238 INDONESIA: SWEETENERS MARKET, BY APPLICATION, 2019–2022

(USD MILLION)

TABLE 239 INDONESIA: SWEETENERS MARKET, BY APPLICATION, 2023–2028

(USD MILLION)

  12.4.8 THAILAND

    12.4.8.1 Dependence of economy on sugar production and export

TABLE 240 THAILAND: SWEETENERS MARKET, BY APPLICATION, 2019–2022

(USD MILLION)

TABLE 241 THAILAND: SWEETENERS MARKET, BY APPLICATION, 2023–2028

(USD MILLION)

  12.4.9 MALAYSIA

    12.4.9.1 Robust raw sugar trade dynamics with growth in exports

TABLE 242 MALAYSIA: SWEETENERS MARKET, BY APPLICATION, 2019–2022

(USD MILLION)

TABLE 243 MALAYSIA: SWEETENERS MARKET, BY APPLICATION, 2023–2028
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(USD MILLION)

  12.4.10 REST OF ASIA PACIFIC

TABLE 244 REST OF ASIA PACIFIC: SWEETENERS MARKET, BY APPLICATION,

2019–2022 (USD MILLION)

TABLE 245 REST OF ASIA PACIFIC: SWEETENERS MARKET, BY APPLICATION,

2023–2028 (USD MILLION)

12.5 LATIN AMERICA

  12.5.1 LATIN AMERICA: RECESSION IMPACT

FIGURE 51 LATIN AMERICA: RECESSION IMPACT ANALYSIS

TABLE 246 LATIN AMERICA: SWEETENERS MARKET, BY COUNTRY, 2019–2022

(USD MILLION)

TABLE 247 LATIN AMERICA: SWEETENERS MARKET, BY COUNTRY, 2023–2028

(USD MILLION)

TABLE 248 LATIN AMERICA: SWEETENERS MARKET, BY COUNTRY, 2019–2022

(KT)

TABLE 249 LATIN AMERICA: SWEETENERS MARKET, BY COUNTRY, 2023–2028

(KT)

TABLE 250 LATIN AMERICA: SWEETENERS MARKET, BY PRODUCT, 2019–2022

(USD MILLION)

TABLE 251 LATIN AMERICA: SWEETENERS MARKET, BY PRODUCT, 2023–2028

(USD MILLION)

TABLE 252 LATIN AMERICA: SWEETENERS MARKET, BY PRODUCT, 2019–2022

(KT)

TABLE 253 LATIN AMERICA: SWEETENERS MARKET, BY PRODUCT, 2023–2028

(KT)

TABLE 254 LATIN AMERICA: NATURAL SWEETENERS MARKET, BY SUBTYPE,

2019–2022 (USD MILLION)

TABLE 255 LATIN AMERICA: NATURAL SWEETENERS MARKET, BY SUBTYPE,

2023–2028 (USD MILLION)

TABLE 256 LATIN AMERICA: ARTIFICIAL SWEETENERS MARKET, BY SUBTYPE,

2019–2022 (USD MILLION)

TABLE 257 LATIN AMERICA: ARTIFICIAL SWEETENERS MARKET, BY SUBTYPE,

2023–2028 (USD MILLION)

TABLE 258 LATIN AMERICA: NOVEL SWEETENERS MARKET, BY SUBTYPE,

2019–2022 (USD MILLION)

TABLE 259 LATIN AMERICA: NOVEL SWEETENERS MARKET, BY SUBTYPE,

2023–2028 (USD MILLION)

TABLE 260 LATIN AMERICA: POLYOLS MARKET, BY SUBTYPE, 2019–2022 (USD

MILLION)
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TABLE 261 LATIN AMERICA: POLYOLS MARKET, BY SUBTYPE, 2023–2028 (USD

MILLION)

TABLE 262 LATIN AMERICA: SWEETENERS MARKET, BY TYPE, 2019–2022 (USD

MILLION)

TABLE 263 LATIN AMERICA: SWEETENERS MARKET, BY TYPE, 2023–2028 (USD

MILLION)

TABLE 264 LATIN AMERICA: HIGH-INTENSITY SWEETENERS MARKET, BY

NATURE, 2019–2022 (USD MILLION)

TABLE 265 LATIN AMERICA: HIGH-INTENSITY SWEETENERS MARKET, BY

NATURE, 2023–2028 (USD MILLION)

TABLE 266 LATIN AMERICA: SWEETENERS MARKET, BY FORM, 2019–2022 (USD

MILLION)

TABLE 267 LATIN AMERICA: SWEETENERS MARKET, BY FORM, 2023–2028 (USD

MILLION)

TABLE 268 LATIN AMERICA: SWEETENERS MARKET, BY SALES CHANNEL,

2019–2022 (USD MILLION)

TABLE 269 LATIN AMERICA: SWEETENERS MARKET, BY SALES CHANNEL,

2023–2028 (USD MILLION)

TABLE 270 LATIN AMERICA: SWEETENERS MARKET, BY INDIRECT (B2C)

CHANNEL, 2019–2022 (USD MILLION)

TABLE 271 LATIN AMERICA: SWEETENERS MARKET, BY INDIRECT (B2C)

CHANNEL, 2023–2028 (USD MILLION)

TABLE 272 LATIN AMERICA: SWEETENERS MARKET, BY APPLICATION,

2019–2022 (USD MILLION)

TABLE 273 LATIN AMERICA: SWEETENERS MARKET, BY APPLICATION,

2023–2028 (USD MILLION)

TABLE 274 LATIN AMERICA: SWEETENERS MARKET, BY BEVERAGE

APPLICATION, 2019–2022 (USD MILLION)

TABLE 275 LATIN AMERICA: SWEETENERS MARKET, BY BEVERAGE

APPLICATION, 2023–2028 (USD MILLION)

TABLE 276 LATIN AMERICA: SWEETENERS MARKET, BY FOOD APPLICATION,

2019–2022 (USD MILLION)

TABLE 277 LATIN AMERICA: SWEETENERS MARKET, BY FOOD APPLICATION,

2023–2028 (USD MILLION)

  12.5.2 MEXICO

    12.5.2.1 Surge in national campaigns to create health awareness

TABLE 278 MEXICO: SWEETENERS MARKET, BY APPLICATION, 2019–2022 (USD

MILLION)

TABLE 279 MEXICO: SWEETENERS MARKET, BY APPLICATION, 2023–2028 (USD

+44 20 8123 2220
info@marketpublishers.com

Sweeteners Market by Type (High-intensity & Low-intensity sweeteners), Product (Sucrose, High-fructose corn sy...

https://marketpublishers.com/report/industry/other_industries/sweeteners-market-by-type-high-intensity-low-intensity-sweeteners-product-sucrose-high-fructose-corn-syrup-natural-sweeteners-polyols-artificial.html


MILLION)

  12.5.3 BRAZIL

    12.5.3.1 Brazil’s dominance in sugar industry and climate-resilient strategies

TABLE 280 BRAZIL: SWEETENERS MARKET, BY APPLICATION, 2019–2022 (USD

MILLION)

TABLE 281 BRAZIL: SWEETENERS MARKET, BY APPLICATION, 2023–2028 (USD

MILLION)

  12.5.4 ARGENTINA

    12.5.4.1 Argentina’s expanding raw sugar exports to signal growth surge

TABLE 282 ARGENTINA: SWEETENERS MARKET, BY APPLICATION, 2019–2022

(USD MILLION)

TABLE 283 ARGENTINA: SWEETENERS MARKET, BY APPLICATION, 2023–2028

(USD MILLION)

  12.5.5 REST OF LATIN AMERICA

TABLE 284 REST OF LATIN AMERICA: SWEETENERS MARKET, BY APPLICATION,

2019–2022 (USD MILLION)

TABLE 285 REST OF LATIN AMERICA: SWEETENERS MARKET, BY APPLICATION,

2023–2028 (USD MILLION)

12.6 REST OF THE WORLD (ROW)

  12.6.1 ROW: RECESSION IMPACT

FIGURE 52 ROW: RECESSION IMPACT ANALYSIS

TABLE 286 ROW: SWEETENERS MARKET, BY COUNTRY/REGION, 2019–2022

(USD MILLION)

TABLE 287 ROW: SWEETENERS MARKET, BY COUNTRY/REGION, 2023–2028

(USD MILLION)

TABLE 288 ROW: SWEETENERS MARKET, BY COUNTRY/REGION, 2019–2022 (KT)

TABLE 289 ROW: SWEETENERS MARKET, BY COUNTRY/REGION, 2023–2028 (KT)

TABLE 290 ROW: SWEETENERS MARKET, BY PRODUCT, 2019–2022 (USD

MILLION)

TABLE 291 ROW: SWEETENERS MARKET, BY PRODUCT, 2023–2028 (USD

MILLION)

TABLE 292 ROW: SWEETENERS MARKET, BY PRODUCT, 2019–2022 (KT)

TABLE 293 ROW: SWEETENERS MARKET, BY PRODUCT, 2023–2028 (KT)

TABLE 294 ROW: NATURAL SWEETENERS MARKET, BY SUBTYPE, 2019–2022

(USD MILLION)

TABLE 295 ROW: NATURAL SWEETENERS MARKET, BY SUBTYPE, 2023–2028

(USD MILLION)

TABLE 296 ROW: ARTIFICIAL SWEETENERS MARKET, BY SUBTYPE, 2019–2022

(USD MILLION)
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TABLE 297 ROW: ARTIFICIAL SWEETENERS MARKET, BY SUBTYPE, 2023–2028

(USD MILLION)

TABLE 298 ROW: NOVEL SWEETENERS MARKET, BY SUBTYPE, 2019–2022 (USD

MILLION)

TABLE 299 ROW: NOVEL SWEETENERS MARKET, BY SUBTYPE, 2023–2028 (USD

MILLION)

TABLE 300 ROW: POLYOLS MARKET, BY SUBTYPE, 2019–2022 (USD MILLION)

TABLE 301 ROW: POLYOLS MARKET, BY SUBTYPE, 2023–2028 (USD MILLION)

TABLE 302 ROW: SWEETENERS MARKET, BY TYPE, 2019–2022 (USD MILLION)

TABLE 303 ROW: SWEETENERS MARKET, BY TYPE, 2023–2028 (USD MILLION)

TABLE 304 ROW: HIGH-INTENSITY SWEETENERS MARKET, BY NATURE,

2019–2022 (USD MILLION)

TABLE 305 ROW: HIGH-INTENSITY SWEETENERS MARKET, BY NATURE,

2023–2028 (USD MILLION)

TABLE 306 ROW: SWEETENERS MARKET, BY FORM, 2019–2022 (USD MILLION)

TABLE 307 ROW: SWEETENERS MARKET, BY FORM, 2023–2028 (USD MILLION)

TABLE 308 ROW: SWEETENERS MARKET, BY SALES CHANNEL, 2019–2022 (USD

MILLION)

TABLE 309 ROW: SWEETENERS MARKET, BY SALES CHANNEL, 2023–2028 (USD

MILLION)

TABLE 310 ROW: SWEETENERS MARKET, BY INDIRECT (B2C) CHANNEL,

2019–2022 (USD MILLION)

TABLE 311 ROW: SWEETENERS MARKET, BY INDIRECT (B2C) CHANNEL,

2023–2028 (USD MILLION)

TABLE 312 ROW: SWEETENERS MARKET, BY APPLICATION, 2019–2022 (USD

MILLION)

TABLE 313 ROW: SWEETENERS MARKET, BY APPLICATION, 2023–2028 (USD

MILLION)

TABLE 314 ROW: SWEETENERS MARKET, BY BEVERAGE APPLICATION,

2019–2022 (USD MILLION)

TABLE 315 ROW: SWEETENERS MARKET, BY BEVERAGE APPLICATION,

2023–2028 (USD MILLION)

TABLE 316 ROW: SWEETENERS MARKET, BY FOOD APPLICATION, 2019–2022

(USD MILLION)

TABLE 317 ROW: SWEETENERS MARKET, BY FOOD APPLICATION, 2023–2028

(USD MILLION)

  12.6.2 SOUTH AFRICA

    12.6.2.1 Consumer spending on premium food and beverage products

TABLE 318 SOUTH AFRICA: SWEETENERS MARKET, BY APPLICATION,
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2019–2022 (USD MILLION)

TABLE 319 SOUTH AFRICA: SWEETENERS MARKET, BY APPLICATION,

2023–2028 (USD MILLION)

  12.6.3 SAUDI ARABIA

    12.6.3.1 Growing awareness regarding sugar-related health concerns such as

diabetes

TABLE 320 SAUDI ARABIA: SWEETENERS MARKET, BY APPLICATION, 2019–2022

(USD MILLION)

TABLE 321 SAUDI ARABIA: SWEETENERS MARKET, BY APPLICATION, 2023–2028

(USD MILLION)

  12.6.4 REST OF AFRICA

TABLE 322 REST OF AFRICA: SWEETENERS MARKET, BY APPLICATION,

2019–2022 (USD MILLION)

TABLE 323 REST OF AFRICA: SWEETENERS MARKET, BY APPLICATION,

2023–2028 (USD MILLION)

  12.6.5 REST OF MIDDLE EAST

TABLE 324 REST OF MIDDLE EAST: SWEETENERS MARKET, BY APPLICATION,

2019–2022 (USD MILLION)

TABLE 325 REST OF MIDDLE EAST: SWEETENERS MARKET, BY APPLICATION,

2023–2028 (USD MILLION)

13 COMPETITIVE LANDSCAPE

13.1 OVERVIEW

13.2 MARKET SHARE ANALYSIS

TABLE 326 SUCROSE MARKET: INTENSITY OF COMPETITIVE RIVALRY, 2022

TABLE 327 SUGAR SUBSTITUTE MARKET: INTENSITY OF COMPETITIVE

RIVALRY, 2022

13.3 KEY PLAYER STRATEGIES/RIGHT TO WIN

TABLE 328 STRATEGIES ADOPTED BY KEY PLAYERS IN SWEETENERS MARKET

13.4 REVENUE ANALYSIS

FIGURE 53 ANNUAL REVENUE ANALYSIS OF KEY MARKET PLAYERS, 2018–2022

(USD BILLION)

13.5 KEY PLAYERS’ ANNUAL REVENUE VS. GROWTH

FIGURE 54 ANNUAL REVENUE, 2022 (USD BILLION) VS. REVENUE GROWTH,

2020–2022

13.6 KEY PLAYERS’ EBITDA

FIGURE 55 EBITDA, 2022 (USD BILLION)

13.7 GLOBAL SNAPSHOT OF KEY MARKET PARTICIPANTS
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FIGURE 56 SWEETENERS MARKET: GLOBAL SNAPSHOT OF KEY

PARTICIPANTS, 2022

13.8 COMPANY EVALUATION MATRIX

  13.8.1 STARS

  13.8.2 EMERGING LEADERS

  13.8.3 PERVASIVE PLAYERS

  13.8.4 PARTICIPANTS

FIGURE 57 COMPANY EVALUATION MATRIX FOR KEY PLAYERS, 2022

  13.8.5 COMPANY FOOTPRINT

TABLE 329 COMPANY FOOTPRINT, BY PRODUCT

TABLE 330 COMPANY FOOTPRINT, BY APPLICATION

TABLE 331 COMPANY FOOTPRINT, BY REGION

TABLE 332 OVERALL COMPANY FOOTPRINT

13.9 STARTUP/SME EVALUATION MATRIX

  13.9.1 PROGRESSIVE COMPANIES

  13.9.2 RESPONSIVE COMPANIES

  13.9.3 DYNAMIC COMPANIES

  13.9.4 STARTING BLOCKS

FIGURE 58 COMPANY EVALUATION MATRIX FOR STARTUPS/SMES, 2022

  13.9.5 COMPETITIVE BENCHMARKING

TABLE 333 SWEETENERS MARKET: DETAILED LIST OF KEY STARTUPS/SMES

TABLE 334 SWEETENERS MARKET: COMPETITIVE BENCHMARKING OF

STARTUPS/SMES

13.10 COMPETITIVE SCENARIO AND TRENDS

  13.10.1 PRODUCT LAUNCHES

TABLE 335 SWEETENERS MARKET: PRODUCT LAUNCHES, 2019–2023

  13.10.2 DEALS

TABLE 336 SWEETENERS MARKET: DEALS, 2019–2023

  13.10.3 OTHERS

TABLE 337 SWEETENERS MARKET: OTHERS, 2019–2023

14 COMPANY PROFILES

(Business overview, Products/Services/Solutions offered, Recent Developments, MNM

view)*

14.1 KEY COMPANIES

  14.1.1 CARGILL, INCORPORATED

TABLE 338 CARGILL, INCORPORATED: BUSINESS OVERVIEW

FIGURE 59 CARGILL, INCORPORATED: COMPANY SNAPSHOT
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TABLE 339 CARGILL, INCORPORATED: PRODUCTS/SERVICES/SOLUTIONS

OFFERED

TABLE 340 CARGILL, INCORPORATED: PRODUCT LAUNCHES

TABLE 341 CARGILL, INCORPORATED: DEALS

TABLE 342 CARGILL, INCORPORATED: OTHERS

  14.1.2 ADM

TABLE 343 ADM: BUSINESS OVERVIEW

FIGURE 60 ADM: COMPANY SNAPSHOT

TABLE 344 ADM: PRODUCTS/SERVICES/SOLUTIONS OFFERED

TABLE 345 ADM: DEALS

TABLE 346 ADM: OTHERS

  14.1.3 INTERNATIONAL FLAVORS & FRAGRANCES INC.

TABLE 347 INTERNATIONAL FLAVORS & FRAGRANCES INC.: BUSINESS

OVERVIEW

FIGURE 61 INTERNATIONAL FLAVORS & FRAGRANCES INC.: COMPANY

SNAPSHOT

TABLE 348 INTERNATIONAL FLAVORS & FRAGRANCES INC.:

PRODUCTS/SERVICES/SOLUTIONS OFFERED

TABLE 349 INTERNATIONAL FLAVORS & FRAGRANCES INC.: DEALS

TABLE 350 INTERNATIONAL FLAVORS & FRAGRANCES INC.: OTHERS

  14.1.4 INGREDION INCORPORATED

TABLE 351 INGREDION INCORPORATED: BUSINESS OVERVIEW

FIGURE 62 INGREDION INCORPORATED: COMPANY SNAPSHOT

TABLE 352 INGREDION INCORPORATED: PRODUCTS/SERVICES/SOLUTIONS

OFFERED

TABLE 353 INGREDION INCORPORATED: PRODUCT LAUNCHES

TABLE 354 INGREDION INCORPORATED: DEALS

TABLE 355 INGREDION INCORPORATED: OTHERS

  14.1.5 TATE & LYLE

TABLE 356 TATE & LYLE: BUSINESS OVERVIEW

FIGURE 63 TATE & LYLE: COMPANY SNAPSHOT

TABLE 357 TATE & LYLE: PRODUCTS/SERVICES/SOLUTIONS OFFERED

TABLE 358 TATE & LYLE: PRODUCT LAUNCHES

TABLE 359 TATE & LYLE: DEALS

TABLE 360 TATE & LYLE: OTHERS

  14.1.6 ASSOCIATED BRITISH FOODS PLC

TABLE 361 ASSOCIATED BRITISH FOODS PLC: BUSINESS OVERVIEW

FIGURE 64 ASSOCIATED BRITISH FOODS PLC: COMPANY SNAPSHOT

TABLE 362 ASSOCIATED BRITISH FOODS PLC:
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PRODUCTS/SERVICES/SOLUTIONS OFFERED

  14.1.7 GIVAUDAN

TABLE 363 GIVAUDAN: BUSINESS OVERVIEW

FIGURE 65 GIVAUDAN: COMPANY SNAPSHOT

TABLE 364 GIVAUDAN: PRODUCTS/SERVICES/SOLUTIONS OFFERED

TABLE 365 GIVAUDAN: DEALS

  14.1.8 FIRMENICH SA

TABLE 366 FIRMENICH SA: BUSINESS OVERVIEW
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