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Global artificial sweetener market size was valued at USD 5.4 billion in 2022, which is
expected to reach USD 8.8 billion in 2030, with a CAGR of 6.3% for the forecast period
between 2023 and 2030. The global artificial sweetener market has experienced
substantial growth in recent years, driven by a convergence of key factors, fueled by
remarkable innovations. Market expansion is primarily attributed to the growing health-
consciousness among consumers and the increasing prevalence of conditions such as
diabetes and obesity. As individuals seek healthier dietary alternatives, artificial
sweeteners offer a low-calorie, sugar-free solution. Additionally, the global trend
towards reduced sugar consumption and the demand for weight management products
have boosted the market's prospects.

Innovation is at the forefront of this dynamic market, with the introduction of new and
improved artificial sweeteners that aim to replicate the taste and texture of sugar more
closely, without the associated calories. The development of natural sweeteners like
steviol glycosides from the stevia plant has gained traction, appealing to consumers
seeking a more natural option. Advancements in formulation technologies, such as
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encapsulation and controlled release, have expanded the application of artificial
sweeteners in various food and beverage products. Moreover, the market has seen a
surge in demand for plant-based and organic sweeteners, reflecting the broader trend
towards clean-label and sustainable products. As the global artificial sweetener market
continues to evolve, it remains a key player in the broader effort to address dietary
health concerns and promote sugar reduction while adapting to changing consumer
preferences and regulatory landscapes.

Increasing Demand for Low-Calorie and Sugar-Free Products

The global artificial sweetener market is experiencing an upsurge in demand, driven by
the growing consumer preference for low-calorie and sugar-free products. With rising
health awareness and the increasing prevalence of conditions like obesity and diabetes,
consumers are actively seeking healthier dietary choices. Artificial sweeteners offer a
viable solution, allowing people to enjoy the sweetness they crave without the calorie
and sugar content of traditional sweeteners. The demand for low-calorie and sugar-free
options has extended to a wider range of food and beverage products, from soft drinks
to baked goods, as consumers prioritize their health and well-being. The trend
underscores the pivotal role of artificial sweeteners in addressing dietary health
concerns and reflects the evolving consumer preference for healthier and more mindful
food choices.

For example, in 2022, Coca?Cola Zero Sugar delighted countless fans worldwide with
its authentic Coca?Cola flavor and zero-calorie offering. India, in alignment with the
global success, unveiled its latest iteration, Coca?Cola Zero Sugar, boasting a fresh
appearance and an even more invigorating taste. Developed through in-house ingenuity
and extensive market trials, this launch aligns with the company's overarching
'‘Beverages for Life' strategy. It underscores the company's steadfast commitment to
expanding its portfolio of no and low-calorie beverage choices, catering to individuals
seeking a well-rounded lifestyle while savoring the timeless essence of Coca?Cola.

Technological Innovation and Product Diversification

Technological innovation and product diversification are two pivotal drivers shaping the
landscape of the global artificial sweetener market. Continuous research and
development efforts have resulted in the creation of innovative sweeteners that mimic
the taste of sugar and offer improved solubility and stability, making them suitable for a
broader range of applications. These advancements are crucial in fulfilling consumer
expectations for clean-label, low-calorie, and natural options. Furthermore, product
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diversification has expanded the market's horizons by offering a wide array of
sweetening solutions, including natural sweeteners like stevia and monk fruit extract,
sugar alcohols, and synthetic sweeteners.

On March 29 2023, NutraSweet, the renowned sweetener brand, transformed into the
world's sole stevia producer with a fully owned supply chain that encompasses sourcing
and extraction in South America and production in the United States. With these
combined facilities, they offer an ideal supply chain solution, cultivating stevia in Peru
with optimal growing conditions and extensive bioconversion and processing
capabilities in the U.S. NutraSweetM, their novel natural sweetener, harnesses stevia's
potential for exceptional sweetness, streamlining processing, and enhancing product
sustainability.

Rising Awareness of the Health Benefits of Artificial Sweeteners

The global artificial sweetener market is witnessing a surge in demand, fueled by the
increasing awareness of the health benefits associated with artificial sweeteners.
Consumers are becoming more health-conscious and concerned about the detrimental
effects of excessive sugar consumption, including obesity and diabetes. Artificial
sweeteners are positioned as a valuable solution to reduce sugar intake while enjoying
sweet flavors. They offer a low-calorie or zero-calorie alternative that does not have a
significant impact on blood sugar levels, making them attractive to individuals seeking to
manage their weight and improve overall health.

For example, in July 2023, Tate & Lyle unveiled TASTEVA SOL Stevia Sweetener. The
innovation addresses solubility issues with stevia in foods and drinks. It meets
consumer demand for healthier, tastier, low-sugar, and low-calorie products. Tate &
Lyle is committed to solving solubility challenges and delivering nutritious options. The
rise of health-awareness initiatives and wellness trends has further popularized artificial
sweeteners as it align with the broader goal of making healthier dietary choices. The
growing awareness of the health benefits of artificial sweeteners continue to drive their
adoption in various food and beverage products worldwide.

Impact of COVID-19

The global artificial sweetener market experienced distinct pre and post-COVID-19
impacts. Before the pandemic, the market was steadily growing due to rising health
awareness and the desire for sugar alternatives. However, the onset of COVID-19
disrupted supply chains and consumer behavior. In the early stages, panic buying led to
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a surge in demand for long-lasting food products, including items with artificial
sweeteners. Later, as health concerns heightened, consumer priorities shifted towards
natural and organic sweeteners, impacting sales of certain artificial sweeteners.

Post-COVID-19, the market adapted by emphasizing the importance of sugar reduction
in combating health issues, and innovation in artificial sweeteners continuing to address
consumer preferences. A notable shift was observed towards e-commerce as a
significant distribution channel due to changing buying habits. The market remains
dynamic, with continued growth potential, with an altered focus on health and e-
commerce in the post-pandemic landscape.

Impact of Russia-Ukraine War

The Russia-Ukraine war had a notable impact on the global artificial sweetener market,
primarily due to its effect on key raw material supply chains. Ukraine is a significant
global producer of sugar beet, a key source of sucralose, a popular artificial sweetener.
Disruptions in the Ukrainian agriculture sector have led to uncertainties in sucralose
production and supply, resulting in price fluctuations. These supply chain challenges
have caused artificial sweetener manufacturers to explore alternative sources and
technologies for production. Additionally, the economic instability in the region has
affected global trade dynamics, impacting the pricing and availability of artificial
sweeteners.

Key Player Landscape and Outlook

The global artificial sweetener market features a landscape dominated by key players,
such as Tate & Lyle, Cargill, Incorporated and Ingredion Incorporated, and others.
These industry leaders have consistently invested in research and development to
introduce innovative sweetening solutions, catering to the growing demand for low-
calorie and sugar-free alternatives driven by health-conscious consumers. They have
adapted to shifting consumer preferences, such as the demand for natural and organic
sweeteners.

The market outlook suggests continued growth, particularly with the rising prevalence of
lifestyle-related health conditions like diabetes and obesity. Innovations in formulation
and production processes, as well as increasing awareness of the health benefits
associated with artificial sweeteners, are expected to drive market expansion, while
regulatory study and evolving consumer attitudes will play a crucial role in shaping the
industry's trajectory.
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For instance, in July 2022, a startup based in Lucknow set its sights on finding the
perfect balance by offering natural alternatives that emulate the taste of sugar. Arboreal,
the Lucknow-based startup, specializes in marketing a portfolio of exclusive low and
zero-calorie natural sugar-replacement items to international food and beverage
corporations. Their objective is to assist these companies in reducing the use of added
sugar in their food products while maintaining the desired taste and texture.

Artificial Sweetener Market Assessment, By Type [Acesulfame Potassium, Aspartame, Advantame, Neotame, Sacchari...


https://marketpublishers.com/report/industry/other_industries/artificial-sweetener-market-assessment-by-type-acesulfame-potassium-aspartame-advantame-neotame-saccharin-sucralose-others-by-form-powder-liquid.html

Market Publishers

1. RESEARCH METHODOLOGY

2. PROJECT SCOPE & DEFINITIONS

+357 96 030922
info@marketpublishers.com

3. IMPACT OF COVID-19 ON GLOBAL ARTIFICIAL SWEETENER MARKET

4. IMPACT OF RUSSIA-UKRAINE WAR

62

. EXECUTIVE SUMMARY

6. VOICE OF CUSTOMER

6.1. Brand Awareness and Loyalty
6.2. Factors Considered in Purchase Decision
6.2.1. Quantity
6.2.2. Price
6.2.3. Quantity w.r.t Price
6.2.4. Packaging
6.2.5. Offers and Discount
6.2.6. Taste Preferences
6.2.7. Shelf Life
6.2.8. Culinary Use
6.2.9. Allergen Information
6.2.10. Ingredients List
6.2.11. Reviews and Recommendations
6.2.12. Health and Nutritional Benefits
6.3. Frequency of Purchase
6.4. Channel of Purchase
6.5. Social Commerce
6.6. Lifestyle Trends

7. GLOBAL ARTIFICIAL SWEETENER MARKET OUTLOOK, 2016-2030F

7.1. Market Size & Forecast
7.1.1. By Value
7.1.2. By Volume

7.2. By Type

Artificial Sweetener Market Assessment, By Type [Acesulfame Potassium, Aspartame, Advantame, Neotame, Sacchari...


https://marketpublishers.com/report/industry/other_industries/artificial-sweetener-market-assessment-by-type-acesulfame-potassium-aspartame-advantame-neotame-saccharin-sucralose-others-by-form-powder-liquid.html

Market Publishers

7.2.1. Acesulfame Potassium
7.2.2. Aspartame
7.2.3. Advantame
7.2.4. Neotame
7.2.5. Saccharin
7.2.6. Sucralose
7.2.7. Others

7.3. By Form
7.3.1. Powder
7.3.2. Liquid
7.3.3. Tablets

7.4. By Packaging
7.4.1. Drum
7.4.2. Box
7.4.3. Carton
7.4.4. Bottles
7.4.5. Bags & Pouches
7.4.6. Others

7.5. By Application
7.5.1. Dairy Products
7.5.2. Baked Goods
7.5.3. Beverages
7.5.4. Confectionery
7.5.5. Others

7.6. By Distribution Channel
7.6.1. Online
7.6.2. Offline

7.6.2.1. Supermarket & Hypermarket

7.6.2.2. Departmental Stores
7.6.2.3. Convenience Stores
7.6.2.4. Others
7.7. By Region

7.7.1. North America

7.7.2. Europe

7.7.3. South America

7.7.4. Asia-Pacific

7.7.5. Middle East and Africa

7.8. By Company Market Share (%), 2022

+357 96 030922
info@marketpublishers.com

Artificial Sweetener Market Assessment, By Type [Acesulfame Potassium, Aspartame, Advantame, Neotame, Sacchari...


https://marketpublishers.com/report/industry/other_industries/artificial-sweetener-market-assessment-by-type-acesulfame-potassium-aspartame-advantame-neotame-saccharin-sucralose-others-by-form-powder-liquid.html

. +357 96 030922
Market Publishers info@marketpublishers.com

8. GLOBAL ARTIFICIAL SWEETENER MARKET OUTLOOK, BY REGION,
2016-2030F

8.1. North America*
8.1.1. Market Size & Forecast
8.1.1.1. By Value
8.1.1.2. By Volume
8.1.2. By Type
8.1.2.1. Acesulfame Potassium
8.1.2.2. Aspartame
8.1.2.3. Advantame
8.1.2.4. Neotame
8.1.2.5. Saccharin
8.1.2.6. Sucralose
8.1.2.7. Others
8.1.3. By Form
8.1.3.1. Powder
8.1.3.2. Liquid
8.1.3.3. Tablets
8.1.4. By Packaging
8.1.4.1. Drum
8.1.4.2. Box
8.1.4.3. Carton
8.1.4.4. Bottles
8.1.4.5. Bags & Pouches
8.1.4.6. Others
8.1.5. By Application
8.1.5.1. Dairy Products
8.1.5.2. Baked Goods
8.1.5.3. Beverages
8.1.5.4. Confectionery
8.1.5.5. Others
8.1.6. By Distribution Channel
8.1.6.1. Online
8.1.6.2. Offline
8.1.6.2.1. Supermarket & Hypermarket
8.1.6.2.2. Departmental Stores
8.1.6.2.3. Convenience Stores
8.1.6.2.4. Others

Artificial Sweetener Market Assessment, By Type [Acesulfame Potassium, Aspartame, Advantame, Neotame, Sacchari...


https://marketpublishers.com/report/industry/other_industries/artificial-sweetener-market-assessment-by-type-acesulfame-potassium-aspartame-advantame-neotame-saccharin-sucralose-others-by-form-powder-liquid.html

. +357 96 030922
Market Publishers info@marketpublishers.com

8.1.7. United States*
8.1.7.1. Market Size & Forecast
8.1.7.1.1. By Value
8.1.7.1.2. By Volume
8.1.7.2. By Type
8.1.7.2.1. Acesulfame Potassium
8.1.7.2.2. Aspartame
8.1.7.2.3. Advantame
8.1.7.2.4. Neotame
8.1.7.2.5. Saccharin
8.1.7.2.6. Sucralose
8.1.7.2.7. Others
8.1.7.3. By Form
8.1.7.3.1. Powder
8.1.7.3.2. Liquid
8.1.7.3.3. Tablets
8.1.7.4. By Packaging
8.1.7.4.1. Drum
8.1.7.4.2. Box
8.1.7.4.3. Carton
8.1.7.4.4. Bottles
8.1.7.4.5. Bags & Pouches
8.1.7.4.6. Others
8.1.7.5. By Application
8.1.7.5.1. Dairy Products
8.1.7.5.2. Baked Goods
8.1.7.5.3. Beverages
8.1.7.5.4. Confectionery
8.1.7.5.5. Others
8.1.7.6. By Distribution Channel
8.1.7.6.1. Online
8.1.7.6.2. Offline
8.1.7.6.2.1. Supermarket & Hypermarket
8.1.7.6.2.2. Departmental Stores
8.1.7.6.2.3. Convenience Stores
8.1.7.6.2.4. Others
8.1.8. Canada
8.1.9. Mexico
*All segments will be provided for all regions and countries covered

Artificial Sweetener Market Assessment, By Type [Acesulfame Potassium, Aspartame, Advantame, Neotame, Sacchari...


https://marketpublishers.com/report/industry/other_industries/artificial-sweetener-market-assessment-by-type-acesulfame-potassium-aspartame-advantame-neotame-saccharin-sucralose-others-by-form-powder-liquid.html

Market Publishers

8.2. Europe
8.2.1. Germany
8.2.2. France
8.2.3. ltaly
8.2.4. United Kingdom
8.2.5. Russia
8.2.6. Netherlands
8.2.7. Spain
8.2.8. Turkey
8.2.9. Poland
8.3. South America
8.3.1. Brazil
8.3.2. Argentina
8.4. Asia Pacific
8.4.1. India
8.4.2. China
8.4.3. Japan
8.4.4. Australia
8.4.5. Vietnam
8.4.6. South Korea
8.4.7. Indonesia
8.4.8. Philippines
8.5. Middle East & Africa
8.5.1. Saudi Arabia
8.5.2. UAE
8.5.3. South Africa

9. MARKET MAPPING, 2022

9.1. By Type

9.2. By Form

9.3. By Packaging

9.4. By Application

9.5. By Distribution Channel
9.6. By Region

10. MACRO ENVIRONMENT AND INDUSTRY STRUCTURE

10.1. Supply Demand Analysis

+357 96 030922
info@marketpublishers.com

Artificial Sweetener Market Assessment, By Type [Acesulfame Potassium, Aspartame, Advantame, Neotame, Sacchari...


https://marketpublishers.com/report/industry/other_industries/artificial-sweetener-market-assessment-by-type-acesulfame-potassium-aspartame-advantame-neotame-saccharin-sucralose-others-by-form-powder-liquid.html

. +357 96 030922
Market Publishers info@marketpublishers.com

10.2. Import Export Analysis
10.3. Value Chain Analysis
10.4. PESTEL Analysis
10.4.1. Political Factors
10.4.2. Economic System
10.4.3. Social Implications
10.4.4. Technological Advancements
10.4.5. Environmental Impacts
10.4.6. Legal Compliances and Regulatory Policies (Statutory Bodies Included)
10.5. Porter’s Five Forces Analysis
10.5.1. Supplier Power
10.5.2. Buyer Power
10.5.3. Substitution Threat
10.5.4. Threat from New Entrant
10.5.5. Competitive Rivalry

11. MARKET DYNAMICS

11.1. Growth Drivers
11.2. Growth Inhibitors (Challenges and Restraints)

12. KEY PLAYERS LANDSCAPE

12.1. Competition Matrix of Top Five Market Leaders

12.2. Market Revenue Analysis of Top Five Market Leaders (in %, 2022)
12.3. Mergers and Acquisitions/Joint Ventures (If Applicable)

12.4. SWOT Analysis (For Five Market Players)

12.5. Patent Analysis (If Applicable)

13. PRICING ANALYSIS
14. CASE STUDIES
15. KEY PLAYERS OUTLOOK
15.1. Tate & Lyle PLC
15.1.1. Company Details

15.1.2. Key Management Personnel
15.1.3. Products & Services

Artificial Sweetener Market Assessment, By Type [Acesulfame Potassium, Aspartame, Advantame, Neotame, Sacchari...


https://marketpublishers.com/report/industry/other_industries/artificial-sweetener-market-assessment-by-type-acesulfame-potassium-aspartame-advantame-neotame-saccharin-sucralose-others-by-form-powder-liquid.html

. +357 96 030922
Market Publishers info@marketpublishers.com

15.1.4. Financials (As reported)
15.1.5. Key Market Focus & Geographical Presence
15.1.6. Recent Developments
15.2. Cargill, Incorporated
15.3. Ingredion Incorporated
15.4. The Archer-Daniels-Midland Company
15.5. Morita Kagaku Kogyo Co., Lt d
15.6. NutraSweetM™ Co.
15.7. Herboveda Healthcare Private Limited
15.8. Hermesetas Sweeteners Ltd
*Companies mentioned above DO NOT hold any order as per market share and can be
changed as per information available during research work

16. STRATEGIC RECOMMENDATIONS

17. ABOUT US & DISCLAIMER

Artificial Sweetener Market Assessment, By Type [Acesulfame Potassium, Aspartame, Advantame, Neotame, Sacchari...


https://marketpublishers.com/report/industry/other_industries/artificial-sweetener-market-assessment-by-type-acesulfame-potassium-aspartame-advantame-neotame-saccharin-sucralose-others-by-form-powder-liquid.html

. +357 96 030922
‘ Market Publishers info@marketpublishers.com

| would like to order

Product name: Artificial Sweetener Market Assessment, By Type [Acesulfame Potassium, Aspartame,
Advantame, Neotame, Saccharin, Sucralose, Others], By Form [Powder, Liquid, Tablets],
By Packaging [Drum, Box, Carton, Bottles, Bags & Pouches, Others], By Application
[Dairy Products, Baked Goods, Beverages, Confectionery, Others], By Distribution
Channel [Online, Offline], By Region, Opportunities and Forecast, 2016-2030F
Product link: https://marketpublishers.com/r/A148DD55B504EN.html
Price: US$ 4,500.00 (Single User License / Electronic Delivery)
If you want to order Corporate License or Hard Copy, please, contact our Customer
Service:
info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click
button on product page https://marketpublishers.com/r/A148DD55B504EN.html

Artificial Sweetener Market Assessment, By Type [Acesulfame Potassium, Aspartame, Advantame, Neotame, Sacchari...


https://marketpublishers.com/report/industry/other_industries/artificial-sweetener-market-assessment-by-type-acesulfame-potassium-aspartame-advantame-neotame-saccharin-sucralose-others-by-form-powder-liquid.html
mailto:info@marketpublishers.com
https://marketpublishers.com/report/industry/other_industries/artificial-sweetener-market-assessment-by-type-acesulfame-potassium-aspartame-advantame-neotame-saccharin-sucralose-others-by-form-powder-liquid.html
http://www.tcpdf.org
https://marketpublishers.com/report/industry/other_industries/artificial-sweetener-market-assessment-by-type-acesulfame-potassium-aspartame-advantame-neotame-saccharin-sucralose-others-by-form-powder-liquid.html

