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Abstracts
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The Food Flavor Enhancer market size will be XX million (USD) in 2022 in Malaysia,

from the XX million (USD) in 2016, with a CAGR (Compound Annual Growth Rate) XX%

from 2016 to 2022.

In Malaysia market, the top players include

Fufeng

Meihua

Ajinomoto Group

Eppen

Lianhua

Shandong Qilu Bio-Technology Group

Angel Yeast

Biospringer

Ohly
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DSM

Leiber

AIPU Food Industry

Innova

This report with sales, revenue and market share for each type, split by product

types/category, covering

Monosodium glutamate (MSG)

Hydrolyzed vegetable protein (HVP)

Yeast extract

This report focuses on sales, market share and growth rate of Food Flavor Enhancer in

each application, split by applications/end use industries, covers

Food Processing Industry

Restaurants

Home Cooking
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