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EXECUTIVE SUMMARY

The Indian Food Service Industry is thriving. Higher levels of disposable income among
consumers have led to more adventurous tastes and a greater appetite for eating out in
many areas of India. The fastest growing segment in the organized segment of the
industry is the Quick Service Restaurants segment (QSR’s). Presently, QSR business
is growing at a fast pace in India. The industry which makes up 42% of the organized
food services market is outpacing most modern food service formats.

Trends in the Industry

Franchising

Marketing Techniques

Magnetizing Investments

Escalating foreign foothold

Beyond the metro’s
With growing disposable income and changing dietary habits, the demand for fast foods
and organized food chains is rising in India. International brands have enhanced their
presence as have existing domestic ones and newer start ups seeding every day. The
industry, though faced with certain challenges, will continue to march ahead driven by

increasingly aware consumer, growing focus on menu diversification and compelling
demand demographics in India.
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Indian QSR industry currently pegged at USD 1.36 billion in 2011 is stated to grow at a
CAGR of 35% to reach USD 4.5 Billion by 2015. With growing urbanization, rise in
income levels and a young population, the QSR industry in India is in a sweet spot.
SCOPE OF THE REPORT

Indian QSR Industry at a glance

Emerging trends in the industry like franchising, rising investments, escalating
foreign foothold etc

Demand Supply scenario encompassing number of QSR outlets, total
transactions and projections

Factors driving growth, Issues & Challenges
Government Regulations & Initiatives in Indian market
Major players

Forecasts

REASONS TO BUY

To understand the various factors which are fuelling the growth and those which

are/will be critical for the industry performance in the near term

Comprehensive report covering all the aspects required to understand the
industry performance and future prospects.

The report elucidates the current market scenario of the industry and forecasts
key parameters which helps to anticipate the industry performance
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