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Abstracts

Luxury market in India is gradually gaining attention. Though the 'buzz', this sector is

generating is disproportionately high in comparison to the size of the market, but it

shows that the global luxury brands do recognize the high potential of the Indian luxury

markets.

Till a decade back, luxury retail was only meant for the with just a few luxury brands

available and that too in five star consumption of elites hotels. Over the years, India’s

increasing urbanization rate has monetarily empowered the consumer which has further

helped luxury market to set a firm foot for itself.

The luxury market is growing at a rapid pace in India with a compounded annual growth

of 25%. At US$4.76 billion, the luxury market in India is set to touch three times its

current size at US$14.72 billion by 2015. The country has become the prime destination

for top-notch global brands, while many high-end luxury brands have quickly set up their

shops here.

Out of the all luxury segments in India, the Luxury Car segment acquires the major

share.

Trends in the Industry

Global companies are eyeing India as a manufacturing base

Players diversifying offerings

Increase in number of dealerships across India
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India has proven to be a frugal hub for Automobile OEMs due to its location and skill

advantage. India is a now a part of the global strategy for all major automobile

companies; every company is planning to set up their manufacturing base in the country

and are also exploiting its option as an export hub.

The luxury car market in India has registered a fair amount of growth in the last few

years and is growing at the rate of 27% per year, and a CAGR of 7% annually.

SCOPE OF THE REPORT

Luxury Car Market in India at a glance

Emerging trends in the industry like players diversifying their offering, companies

eyeing India as a manufacturing base and Increasing number of dealerships

Factors driving growth, Issues & Challenges

Government Regulations & Initiatives in Indian market

Major players

Forecasts

REASONS TO BUY

To understand the various factors which are fuelling the growth and those which

are/will be critical for the industry performance in the near term

Comprehensive report covering all the aspects required to understand the

industry performance and future prospects.

The report elucidates the current market scenario of the industry and forecasts

key parameters which helps to anticipate the industry performance
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