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EXECUTIVE SUMMARY

With India’s GDP increasing at a remarkable rate the economy is also undergoing
remarkable development. With developments across all the sectors and industries, the
Entertainment & Media industry is also not far behind. It is currently estimated at INR
450 billion with a CAGR of 18 per cent over the next 5 years.

Televison is the fastest growing segment with the penetration of television sets
increasing year on year. Terms which were once alien to Indians like DTH, Digital
Cable, IPTV are suddenly finding presence in the country’s journals. India is expected
to overtake Japan as Asia’s largest Direct To Home market.

The DTH service market in India has emerged as one of the most lucrative markets.
The industry has been witnessing tremendous growth in India for the past few years,
thanks to huge investments by existing as well as new players. The Indian DTH industry
has already crossed the 30 Million-mark for subscriber base as the quality of service

delivered by DTH is superior, compared to cable or any other medium.

TRENDS IN THE INDUSTRY

Technological Innovations
Shift from price wars to value added services (VAS)
Combined sales of LCDs and DTH connections

Movie partnerships
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Digitization mandate

The Indian DTH Industry is currently in the growth phase and expected to attract a large
number of subscribers in near future.

SCOPE OF THE REPORT

DTH Industry in India at a glance

Emerging trends in the industry like technological innovations, movie
partnerships, shift from price wars to value added services etc.

Factors driving growth, Issues & Challenges
Government Regulations & Initiatives in Indian market
Major players

Forecasts

REASONS TO BUY
To understand the various factors which are fuelling the growth and those which
are/will be critical for the industry performance in the near term

Comprehensive report covering all the aspects required to understand the
industry performance and future prospects.

The report elucidates the current market scenario of the industry and forecasts
key parameters which helps to anticipate the industry performance
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