
US Healthcare Advertising Market: Industry Trends,

Share, Size, Growth, Opportunity and Forecast

2019-2024

https://marketpublishers.com/r/UEA6722DBDAEN.html

Date: February 2019

Pages: 122

Price: US$ 1,999.00 (Single User License)

ID: UEA6722DBDAEN

Abstracts

The US healthcare advertising market was worth US$ 66 Billion in 2018. Healthcare

advertising is increasingly becoming important in the United States to create awareness

about various diseases and health issues along with the drugs and procedures required

for treatments. Unlike advertising in other industries, healthcare advertising is very

different and has multiple layers of regulations. Advertising in the healthcare sector is

subjected to regulations not just by the Federal Trade Commission and state consumer

protection agencies but also by a host of other regulatory bodies.

In the United States, healthcare corporations are increasing their expenditure on

advertising through various channels like, television, print ads, social media, detailing,

etc. and there is a shift of healthcare brands putting more money into the digital space.

Digital advertising is slowly but steadily becoming an integral part of the healthcare and

pharmaceutical advertising in the US. There is an increased spending on digital

channels like social networking websites, online advertisements, mobile web, etc. as

consumers and healthcare providers spend most of their time online and on mobile

devices. The U.S. healthcare system is also in the midst of this digital transformation

with the introduction of electronic health records, telemedicine and remote medical

monitoring. Some of the other factors that are driving the US healthcare advertising

market include new drug launches, technological advancements, healthcare reforms,

ageing population and an increasing presence of generic and me-too drugs. Looking

forward, we expect the US healthcare advertising market to reach US$ 80 Billion by

2024, expanding at a CAGR of around 3% during 2019-2024.

The key healthcare segments analysed in this report are the Pharmaceutical (small

molecule drugs) Market, Biopharmaceutical Market, Vaccines Market and Over-the-
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Counter (OTC) Drugs Market in the United States. For each of the healthcare

segments, the report provides the share of various advertising channels such as

detailing, sampling, Direct-to-Consumer (DTC), mailing/e-mailing, print advertising, etc.

The report finds that detailing represents the most preferred mode of promotion across

all the healthcare segments.

The healthcare market in the United States comprises of major players like Johnson &

Johnson, Pfizer, Merck & Co., GlaxoSmithKline and Roche, among many others. All

these pharmaceutical corporations spend a large amount of their earnings on

promotions and advertising of their drugs and healthcare products.

KEY QUESTIONS ANSWERED IN THIS REPORT:

How is healthcare advertising different from conventional advertising?

What are the different channels for healthcare advertising?

What drives the healthcare advertising market in the US?

What is the value chain of the healthcare advertising market in the US?

What are the current trends in the US healthcare advertising industry?

What are the historical, current and future trends of the advertising spend in the

US healthcare industry?

What are the historical, current and future trends in the advertising spend in the

US pharmaceutical (small molecule drugs) market?

What are the historical, current and future trends in the advertising spend in the

US biopharmaceutical market?

What are the historical, current and future trends in the advertising spend in the

US vaccine market?

What are the historical, current and future trends in the advertising spend in the

US Over-the-Counter (OTC) drugs market?
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What is the breakup of the key advertising channels of the US pharmaceutical

market?

What is the breakup of the key advertising channels of the US

biopharmaceutical market?

What is the breakup of the key advertising channels of the US vaccines market?

What is the breakup of the key advertising channels of the US Over-the-Counter

(OTC) drugs market?

Who are the key players in the pharmaceutical market, biopharmaceutical

market, vaccines market and Over-the-Counter (OTC) drugs market in the US

and what are their advertising spend?

What are the key drivers and challenges in the US healthcare advertising

market?
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