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Abstracts

The global dog food market size reached US$ 69.7 Billion in 2023. Looking forward,

IMARC Group expects the market to reach US$ 102.1 Billion by 2032, exhibiting a

growth rate (CAGR) of 4.2% during 2024-2032. The rising pet ownership and pet

humanization trends, increasing health and wellness concerns of pets, rapid

urbanization and lifestyle changes, growing proliferation of e-commerce platforms, and

increasing investments in high-quality dog food options are some of the major factors

propelling the market.

Dog food is a specially formulated nutritional product designed to meet the dietary

needs of dogs. It serves as a primary source of essential nutrients required for their

growth, energy, and overall well-being. Typically available in dry kibble, wet canned, or

semi-moist forms, dog food is manufactured to cater to different preferences and dietary

requirements of various dog breeds and sizes. Quality dog food contains a balanced

combination of proteins, carbohydrates, fats, vitamins, and minerals. These components

play a crucial role in maintaining healthy muscles, bones, skin, coat, and immune

system. The ingredients used in dog food formulations vary, with options ranging from

meat, poultry, and fish to grains, vegetables, and fruits.

The increasing trend of pet ownership, particularly dogs, across the globe is a

significant driver for the dog food market. As more households welcome furry

+44 20 8123 2220
info@marketpublishers.com

Dog Food Market Report by Product Type (Dry Dog Food, Dog Treats, Wet Dog Food), Pricing Type (Premium Product...

https://marketpublishers.com/report/other_food_products/dog-food-market-report-by-product-type-dry-dog-food-dog-treats-wet-dog-food-pricing-type-premium-products-mass-products-ingredient-type-animal.html


companions into their lives, the demand for high-quality and nutritious dog food

products experiences a corresponding surge. Additionally, the evolving perception of

pets as integral family members drives the demand for premium and specialized dog

food products. Pet owners are increasingly seeking nutritionally balanced options that

mirror their own dietary preferences and standards. Other than this, the growing

awareness of pet health and well-being amplifies the demand for dog food products that

cater to specific health needs. This includes options for weight management, allergies,

and age-related issues, driving innovation and product diversification. Besides this, the

proliferation of e-commerce platforms and online pet care communities provides easy

access to a wide range of dog food products. Consumers rely on digital channels for

researching and purchasing, allowing companies to leverage technology for targeted

marketing and distribution. Moreover, the willingness of consumers to invest in high-

quality dog food options, including natural and organic variants, drives the

premiumization trend. Additionally, customizable dog food solutions catering to specific

dietary requirements gain traction among discerning pet owners.

Dog Food Market Trends/Drivers:

Rising Pet Ownership

The growing trend of adopting dogs as family members fuels the demand for premium

and specialized dog food products. As more households consider dogs integral to their

lives, the emphasis on providing optimal nutrition and care has intensified. This

phenomenon has led to an increased appetite for diverse dog food options that cater to

different breeds, sizes, and life stages. Market research companies can analyze

demographic shifts, cultural influences, and socioeconomic factors to provide insights

into the varying patterns of pet ownership across regions. Understanding these trends

enables companies to advise dog food manufacturers on developing products that align

with the preferences and requirements of different consumer segments.

Increasing Trend of Humanization of Pets:

Pet owners now regard their dogs as cherished family members, extending similar

levels of care, attention, and dietary considerations as they do for themselves. This

trend has prompted a demand for dog food products that mirror human food trends,

such as natural, organic, and ethically sourced ingredients. Market research experts can

delve into consumer behavior and preferences to uncover the specific attributes that pet

owners seek in dog food products. By understanding the humanization trend,

companies can assist dog food manufacturers in creating offerings that not only satisfy

the nutritional needs of dogs but also align with the values and preferences of their
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owners.

Growing Pet Health and Wellness Concerns:

Pet owners are increasingly seeking nutritional solutions that cater to weight

management, allergies, joint health, and other age-related issues. This factor presents

an opportunity for market research firms to analyze veterinary trends, consumer

surveys, and health-related data to identify the prevalent health concerns among dog

owners. Armed with this information, companies can guide dog food manufacturers in

developing products enriched with targeted nutrients and ingredients that support

various aspects of a dog's well-being. Providing actionable insights about health-

focused dog food products helps market research firms position themselves as experts

who contribute to the creation of products that genuinely enhance the lives of both dogs

and their owners.

Dog Food Industry Segmentation:

IMARC Group provides an analysis of the key trends in each segment of the global dog

food market report, along with forecasts at the global and regional levels for 2024-2032.

Our report has categorized the market based on product type, pricing type, ingredient

type, and distribution channel.

Breakup by Product Type:

Dry Dog Food

Dog Treats

Wet Dog Food

Dry dog food dominates the market

The report has provided a detailed breakup and analysis of the market based on the

product type. This includes dry dog food, dog treats, and wet dog food. According to the

report, dry dog food represented the largest segment.

Dry dog food offers convenience and a longer shelf life compared to wet or semi-moist

alternatives. This convenience aligns with the modern lifestyles of pet owners,

especially those in urban areas, where time constraints often dictate pet care routines.

Additionally, dry dog food's cost-effectiveness appeals to a broad range of consumers,

making it a popular choice across various socioeconomic segments. Furthermore,

advancements in manufacturing technology have enabled the production of nutritionally
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balanced dry dog food with a wide variety of flavors, formulas, and sizes to cater to

diverse canine preferences and dietary requirements. These factors collectively

establish dry dog food as a versatile, accessible, and economical option, positioning it

as the dominant force in the global dog food market.

Breakup by Pricing Type:

Premium Products

Mass Products

Mass products hold the largest share in the market

A detailed breakup and analysis of the market based on the pricing type has also been

provided in the report. This includes premium products and mass products. According to

the report, mass products accounted for the largest market share.

Mass products are strategically priced to cater to a broad spectrum of consumers,

making them highly accessible and appealing to a wide range of pet owners across

different income levels. This affordability aligns with the diverse global demographics of

dog owners and ensures a larger customer base. Additionally, mass products often

leverage economies of scale in their production processes, enabling manufacturers to

maintain competitive pricing while achieving substantial volumes. This allows

companies to tap into the mass market without compromising on quality or nutritional

value, making them a preferred choice for value-conscious consumers seeking cost-

effective yet reliable options for their pets. Furthermore, the demand for mass products

is reinforced by their widespread availability through various distribution channels,

including supermarkets, pet supply stores, and online platforms. This accessibility

contributes to their dominant market share, as pet owners can conveniently purchase

these products from a variety of sources.

Breakup by Ingredient Type:

Animal Derived

Plant Derived

Animal derived accounts the majority of the market share

The report has provided a detailed breakup and analysis of the market based on the

ingredient type. This includes animal derived and plant derived. According to the report,
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animal derived represented the largest segment.

Dogs are carnivorous by nature, and their dietary needs are inherently tied to animal

proteins and nutrients. Animal-derived ingredients, such as meat, poultry, and fish, align

more closely with the natural dietary preferences and nutritional requirements of dogs,

making them a vital component in formulating balanced and nutritious dog food.

Additionally, animal-derived ingredients offer a rich source of essential amino acids,

vitamins, and minerals that contribute to the overall health and well-being of a dog.

These ingredients are often recognized for their high biological value and digestibility,

ensuring optimal nutrient absorption. Furthermore, the perception of animal-derived

ingredients as premium and authentic aligns with the trend of pet owners seeking to

provide their dogs with nutrition that resembles their ancestral diets. This preference for

ingredients that evoke a connection to nature and primal instincts drives the demand for

products containing substantial animal-derived content.

Breakup by Distribution Channel:

Supermarkets and Hypermarkets

Specialty Stores

Online

Others

Supermarkets and hypermarkets hold the largest share in the market

A detailed breakup and analysis of the market based on the distribution channel has

also been provided in the report. This includes supermarkets and hypermarkets,

specialty stores, online, and others. According to the report, supermarkets and

hypermarkets accounted for the largest market share.

These retail outlets offer a one-stop shopping experience, where pet owners can easily

find a variety of dog food brands and products alongside their regular household

shopping. The convenience factor is particularly crucial in urban settings, where pet

owners often seek efficient ways to purchase essential items for their pets. Additionally,

supermarkets and hypermarkets benefit from economies of scale, allowing them to

stock a diverse range of dog food options, including both mass-market and premium

products. This variety appeals to a broad spectrum of consumers with differing

preferences and budgets, further solidifying their position as a dominant distribution

channel. Furthermore, the presence of dog food within the same vicinity as other

household essentials encourages impulse purchases and simplifies decision-making for
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pet owners.

Breakup by Region:

North America

Western Europe

Asia Pacific

Latin America

Eastern Europe

Middle East and Africa

North America exhibits a clear dominance in the market

The report has also provided a comprehensive analysis of all the major regional

markets, which include North America, Western Europe, Asia Pacific, Latin America,

Eastern Europe, and Middle East and Africa. According to the report, North America

accounted for the largest market share.

North America has a significant pet ownership culture, with dogs being prominent

companions in many households. The strong emotional bond between owners and their

pets drives the demand for high-quality and diverse dog food options that cater to

various breed sizes, life stages, and health requirements. Additionally, North American

consumers prioritize their pets' health and well-being, leading to a preference for

premium and specialized dog food products. The trend of humanization, where pets are

regarded as family members, translates into a willingness to invest in nutritionally

balanced and tailor-made options. Moreover, the well-established distribution

infrastructure, including pet supply chains, supermarkets, and e-commerce platforms,

ensures widespread availability of dog food products. The presence of a variety of

distribution channels ensures that dog owners have easy access to a diverse range of

offerings.

Competitive Landscape:

Leading companies continually invest in research and development to create novel dog

food formulations. This includes introducing specialized diets for specific health needs,

incorporating premium and natural ingredients, and experimenting with new flavors and

textures that cater to evolving consumer preferences. Additionally, recognizing the

significance of pet health, key players emphasize nutrition. They collaborate with

veterinarians and animal nutritionists to develop balanced recipes that address dietary

requirements and promote overall well-being, appealing to health-conscious pet owners.
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Other than this, in response to growing consumer awareness of sustainability, key

players are incorporating ethical sourcing practices, traceable ingredients, and eco-

friendly packaging. Transparent labeling and clear information about sourcing reassure

pet owners about the quality and origins of the products they choose. Besides this,

leveraging technology, companies engage with pet owners through online platforms,

social media, and mobile apps. They offer educational content, product

recommendations, and personalized feeding plans, enhancing the consumer

experience and building brand loyalty.

The market research report has provided a comprehensive analysis of the competitive

landscape in the market. Detailed profiles of all major companies have also been

provided. Some of the key players in the market include:

Mars Petcare, Inc.

Nestl? Purina Pet Care

Hill's Pet Nutrition

Del Monte Foods

Recent Developments:

Mars Petcare Inc. recently unveiled its strategic move to acquire Champion Pet Care, a

renowned global player in the realm of premium pet food manufacturing and supply.

This significant acquisition is poised to fortify Mars Pet Care's product offerings on a

global scale.

Nestle Purina Pet Care recently revealed its intentions to acquire the treats

manufacturing facility of Red Collar Pet Foods located in Miami, Oklahoma. This

strategic move signifies Purina's commitment to enhancing its capabilities and

expanding its production capacity. The planned acquisition is poised to bolster Purina's

position in the market, allowing the company to further cater to the growing demand for

pet treats.

Hill's Pet Nutrition has been recently focused on creating innovative solutions for pets

struggling with weight issues, such as their Prescription Diet Metabolic wet and dry dog

food, to provide a wider range of options and address specific dietary needs for dogs.

Key Questions Answered in This Report

1. How big is the global dog food market?

2. What is the expected growth rate of the global dog food market during 2024-2032?

3. What are the key factors driving the global dog food market?

4. What has been the impact of COVID-19 on the global dog food market?
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5. What is the breakup of the global dog food market based on the product type?

6. What is the breakup of the global dog food market based on pricing type?

7. What is the breakup of the global dog food market based on the ingredient type?

8. What is the breakup of the global dog food market based on the distribution channel?

9. What are the key regions in the global dog food market?

10. Who are the key players/companies in the global dog food market?
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