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Abstracts

The global digital video content market size reached US$ 193.0 Billion in 2023. Looking

forward, IMARC Group expects the market to reach US$ 503.7 Billion by 2032,

exhibiting a growth rate (CAGR) of 10.9% during 2024-2032. The market is

experiencing strong growth driven by the widespread availability of high-speed internet,

content personalization and recommendation algorithms to keep users engaged, mobile-

centric strategies and optimized content formats, and partnerships with local telecom

providers and smart TV manufacturers.

Digital video content Market Analysis:

Market Growth and Size: The market is witnessing strong growth, driven by the

increasing consumer demand for on-demand video content through streaming

platforms, along with the accessibility of affordable smart TVs.

Technological Advancements: Advancements in video compression, streaming

protocols, and 5G technology are improving video quality and reducing buffering issues.

AI-driven content recommendations are also enhancing user experiences and

engagement.

Industry Applications: Digital video content finds applications across various industries,

including entertainment, education, marketing, and e-commerce. Companies leverage

video content for branding, product demonstrations, and customer engagement.

Geographical Trends: North America leads the market, driven by high-speed internet

access. However, Asia Pacific is emerging as a fast-growing market, driven by a large
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and diverse audience, with mobile-first viewing habits.

Competitive Landscape: Key players are investing heavily in producing high-quality

original series and films. Some key players also offer monetization opportunities for

content creators.

Challenges and Opportunities: While the market faces challenges, such as content

piracy and copyright issues, it also encounters opportunities in personalized content

recommendations and the potential of niche content markets.

Future Outlook: The future of the digital video content market looks promising, with

innovations like 8K streaming and immersive AR/VR experiences on the horizon.

Sustainability and eco-friendly production practices are expected to propel the market

growth.

Digital Video Content Market Trends:

High-speed internet access

The widespread availability of high-speed internet is strengthening the growth of the

market. As broadband and mobile network infrastructure is expanding, people can

easily access and stream video content. This accessibility is leading to a rise in online

video consumption. Users can enjoy high-definition (HD) and 4K video streaming

without significant buffering or loading times, enhancing their viewing experience.

Additionally, the proliferation of 5G technology promises even faster and more reliable

connections, further catalyzing the demand for digital video content. This factor is

democratizing content distribution, allowing a diverse range of creators and platforms to

reach audiences worldwide, impelling the market growth and creating opportunities for

innovation and content diversification.

Smartphone Penetration and Mobile Viewing

The widespread adoption of smartphones is contributing to the growth of the market.

Smartphones serve as portable entertainment hubs, allowing users to access video

content on the go. With larger and higher-resolution screens and improved processing

power, smartphones are becoming a preferred device for video streaming. This trend is

further accelerated by the availability of mobile apps from major streaming platforms. As

a result, people can watch their favorite shows, movies, and user-generated content

virtually anywhere, untethered from traditional TV screens. The convenience and

accessibility of mobile viewing are leading to increasing engagement with video content,

presenting opportunities for content creators and advertisers to connect with audiences

in novel ways. Mobile-centric strategies and optimized content formats are becoming

essential for success in the digital video landscape.

+44 20 8123 2220
info@marketpublishers.com

Digital Video Content Market Report by Business Model (Subscription, Advertising, Download-to-Own (DTO), and O...

https://marketpublishers.com/report/services/media-entertainment/digital-video-content-market-report-by-business-model-subscription-advertising-download-to-own-dto-n-others-device-laptop-personal-computers.html


Content Personalization and Recommendation Algorithms

Content personalization and recommendation algorithms are bolstering the growth of

the market. Advanced machine learning (ML) and artificial intelligence (AI) algorithms

analyze user behavior, preferences, and viewing history to curate personalized content

suggestions. This enhances the user experience by delivering relevant and engaging

video content, increasing user retention and consumption. These algorithms not only

keep viewers engaged but also help platforms optimize their content libraries and

monetization strategies. By understanding user preferences, streaming services can

invest in producing or licensing content that is more likely to attract and retain

subscribers. Additionally, personalized recommendations can boost the discoverability

of niche or lesser-known content, benefiting both established and emerging creators.

Expansion of Streaming Services

Streaming platforms are increasingly targeting international markets, offering a wide

variety of content with multi-language support and localization. This expansion is driven

by the increasing appetite for global content. Original productions and licensed content

from different regions and cultures attract diverse audiences worldwide. Key players are

pursuing international growth strategies, investing in region-specific content and

adapting their platforms to local preferences. Moreover, partnerships with local telecom

providers and smart TV manufacturers are making these platforms easily accessible to

audiences in various countries.

Digital Video Content Industry Segmentation:

IMARC Group provides an analysis of the key trends in each segment of the market,

along with forecasts at the global and regional for 2024-2032. Our report has

categorized the market based on business model, type, and device.

Breakup by Business Model:

Subscription

Advertising

Download-to-Own (DTO)

Others

The report has provided a detailed breakup and analysis of the market based on the

business model. This includes subscription, advertising, download-to-own (DTO), and
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others.

In the subscription-based segment of the digital video content market, people pay a

recurring fee to access a library of content. Subscribers enjoy unlimited access to a

wide range of movies, TV shows, and original content without ads. This model fosters

consumer loyalty and predictable revenue streams for content providers. It also

encourages platforms to invest in high-quality and exclusive content to retain and attract

subscribers.

The advertising-based segment relies on offering free access to digital video content,

with revenue generated through advertisements. Some platforms allow users to watch

videos for free while advertisers pay for ad space. Ad-supported content often includes

short video ads or banners. The success of this model depends on the ability to deliver

targeted and relevant ads to viewers, maximizing ad revenue without detracting from

the user experience.

In the download-to-own segment, users purchase and download digital video content,

typically movies or TV episodes, to own it permanently. Users pay a one-time fee per

video, which grants them access to the content without time limitations. This model

appeals to consumers who prefer to build a digital library and have offline access to

content. It is especially popular for purchasing movies, documentaries, or TV series that

viewers want to keep for the long term.

Breakup by Device:

Laptop

PC

Mobile

Others

The report has provided a detailed breakup and analysis of the market based on the

device. This includes laptop, PC, mobile, and others.

Laptop-based digital video content consumption remains a significant segment in the

market. Laptops offer a versatile and portable viewing experience, making them a

preferred choice for users who want the flexibility to watch content in different locations,

whether at home, in cafes, or during travel. The larger screen size compared to mobile

devices enhances the viewing experience, especially for longer-form content like

movies and TV series. Streaming platforms often provide web-based access, and users
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can also download dedicated apps for a seamless laptop viewing experience. Laptops

are ideal for multitasking, allowing users to watch videos while working or browsing the

internet.

Mobile devices, including smartphones and tablets, are widely used to watch digital

video content. With the increasing prevalence of high-quality screens and powerful

processors, mobile devices offer convenience and accessibility. Users can watch videos

on the go, during commutes, or in waiting rooms, providing a personalized, pocket-sized

entertainment experience. Streaming apps, optimized for mobile, are gaining traction,

offering content recommendations and offline viewing options.

Personal computers, including desktops, remain a segment for digital video content

consumption, particularly for users who prefer a more immersive and stationary viewing

experience. Desktop PCs offer larger screens, powerful hardware, and a comfortable

viewing environment. They are favored for tasks like gaming, video editing, and content

creation, making them suitable for users who want a comprehensive digital media

experience. Streaming platforms typically offer web-based access and downloadable

desktop applications. PC users often appreciate the ability to customize their viewing

setup with larger monitors and audio systems for enhanced audio-visual quality.

Breakup by Type:

Video-on-Demand (VOD)

Online Video

Video-on-demand (VOD) holds the largest share in the industry

A detailed breakup and analysis of the market based on the type have also been

provided in the report. This includes video-on-demand (VOD) and online video.

According to the report, video-on-demand (VOD) accounted for the largest market

share.

VOD services offer a vast library of pre-recorded content, including movies, TV series,

documentaries, and user-generated videos. Viewers can access this content at their

convenience and watch it on-demand, pausing, rewinding, or fast-forwarding as desired.

Popular VOD platforms provide subscribers with a wide selection of content, often

without ads. The flexibility and the absence of scheduled programming of VOD make it

a preferred choice for users looking to binge-watch series or explore a diverse range of

content.
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The online video segment encompasses a broader spectrum of video content, including

live streaming, short-form videos, and user-generated content, in addition to traditional

VOD. Online video caters to a more dynamic and interactive experience, allowing users

to engage with live broadcasts, creators, and communities in real-time. It is a hub for

content creators and influencers to share their videos, tutorials, and vlogs. The appeal

of online video lies in its diverse content offerings and the opportunity for creators to

build dedicated audiences and monetize their content through advertising,

sponsorships, and merchandise sales.

Breakup by Region:

North America

Europe

Asia Pacific

Middle East and Africa

Latin America

North America leads the market, accounting for the largest digital video content market

share

The market research report has also provided a comprehensive analysis of all the major

regional markets, which include North America, Europe, Asia Pacific, the Middle East

and Africa, and Latin America. According to the report, North America accounted for the

largest market share.

North America is a prominent and mature segment in the digital video content market. It

includes the United States and Canada, where high-speed internet access and

advanced digital infrastructure are prevalent. This region is home to major streaming

platforms. Viewers in the region have a strong appetite for both original and licensed

content, and the market is characterized by fierce competition and a diverse range of

content offerings.

The European segment of the digital video content market is characterized by a mix of

well-established streaming platforms and regional players. Countries like the UK,

Germany, and France have vibrant digital video ecosystems. European viewers

appreciate a variety of content, including local language productions and international

hits. The market is influenced by regulatory policies and cultural preferences, driving the

growth of both subscription and ad-supported models.
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The Asia Pacific region is a dynamic and rapidly growing segment of the digital video

content market. Countries like China, India, Japan, and South Korea are major

contributors to the expansion of the market. The region has a large and diverse

audience, with mobile-first viewing habits. Local platforms are gaining prominence,

catering to regional content preferences. The Asia Pacific market is also witnessing

significant investments in original content production and technological advancements.

The Middle East and Africa represent a region with growing digital video content

consumption due to access to high-speed internet and increasing streaming services.

Content localization and regional partnerships are essential strategies in this diverse

and culturally rich market.

Latin America is a burgeoning segment in the digital video content market. Countries

like Brazil and Mexico are key contributors to the growth of the market. Streaming

platforms are offering a mix of Spanish and Portuguese content alongside international

hits. The potential of the market is driven by improving digital infrastructure, rising

smartphone penetration, and a young, tech-savvy population.

Leading Key Players in the Digital Video Content Industry:

Key players in the digital video content market are pursuing strategies to maintain and

expand their market share. They are investing in original content production to attract

and retain subscribers while diversifying their offerings. These platforms are also

focused on global expansion, targeting emerging markets where digital video

consumption is rising. Moreover, they are adopting advanced technologies, such as AI

and ML for content recommendation and personalization, enhancing the user

experience. Additionally, partnerships with content creators, including influencers and

production studios, are helping platforms secure exclusive content and engage

audiences. Overall, these players are committed to staying ahead in a competitive

landscape by delivering high-quality content and innovative viewing experiences to their

viewers.

The market research report has provided a comprehensive analysis of the competitive

landscape. Detailed profiles of all major companies have also been provided. Some of

the key players in the market include:

Google LLC

Facebook, Inc.

Amazon.com, Inc.
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Netflix, Inc.

Snap Inc.

Twitter, Inc.

Apple Inc.

Hulu LLC

Youku Tudou, Inc.

(Please note that this is only a partial list of the key players, and the complete list is

provided in the report.)

Latest News:

June 14, 2023: Google LLC announced two new Google AI-powered campaigns,

Demand Gen and Video View campaigns to connect with consumers and improve

content recommendations. These campaigns offer a set of unique features designed

especially for the needs of social marketers. They also integrate best-performing video

and image assets on most visual and entertainment-focused touchpoints- YouTube and

YouTube Shorts.

Key Questions Answered in This Report

1. What was the size of the global digital video content market in 2023?

2. What is the expected growth rate of the global digital video content market during

2024-2032?

3. What are the key factors driving the global digital video content market?

4. What has been the impact of COVID-19 on the global digital video content market?

5. What is the breakup of the global digital video content market based on the business

model?

6. What is the breakup of the global digital video content market based on the device?

7. What is the breakup of the global digital video content market based on type?

8. What are the key regions in the global digital video content market?

9. Who are the key players/companies in the global digital video content market?
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