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The World Online Advertising market package includes:

a database with quantitative data on online advertising, the key market for
monetization of personal data, up to 2020 for 15 countries (USA- UK —France
—Germany —ltaly —Spain —Japan -South Korea —China - Brazil — India — Russia —
Turkey - South Africa — Switzerland), 7 zones and world consolidated. Six sub-
segments are estimated for each country: search, display, mobile,
programmatic, RTB, social networking and video.

a status report providing an analysis of key trends and technologies around
personal data today (including privacy challenge, retargeting, VRM, regulation,
new data measurement techniques, etc.) and also includes an overview of the
world leaders and their KPIs (Google — Facebook — Yahoo! — Microsoft — Twitter
— Amazon — Apple)
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Geographical coverage
Zones
World
EU 5
EU28
Asia Pacific
North America
Latin America

Middle East-Africa

Countries
Brazil
China
France
Germany
India
Italy
Japan
Russia

South Africa
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1. EXECUTIVE SUMMARY

1.1. Global online ad market to surpass 180 billion EUR by 2020, over a third from
mobile

1.2. A growing market largely dominated by Google and/or Facebook

1.3. Programmatic advertising: the shift to automation in ad buying and selling
1.4. Ad blocking on the increase, but not expected to impact “clean” advertising

2. METHODOLOGY

2.1. List of indicators by country
2.2. Sources

3. TECHNOLOGY FOCUS: RTB AND TARGETING

3.1. Quick guide to the key technologies within programmatic advertising

3.2. Focus on RTB technology

3.3. RTB advertising market helping to push programmatic (automated) systems
3.4. Re-targeting also an important technology, often combined within programmatic
3.5. Google, Facebook and Twitter all launched new customer targeting tools

4. SOCIAL, VIDEO, MOBILE: THE WINNING FORMULA?

4.1. Social ads expected to grow especially in North America

4.2. Facebook and also... Facebook (Instagram) form the platform for social ads
4.3. Both Facebook and Instagram making strong inroads into advertising

4.4. Global OTT video advertising market expected to grow

4.5. Social video viewing on the increase, thus more opportunities for advertising
4.6. Also worth noting Facebook is the new YouTube

4.7. Mobile expected to be the biggest driver of advertising revenues

4.8. Facebook has almost caught up with Google for mobile ad revenues

4.9. Mobile ad revenue to increase in importance for app store revenues

5. WHO ARE THE MAIN PLAYERS?

5.1. A fragmented, complicated ecosystem, but the familiar names dominate
5.2. Google: King of advertising restructures in search of new revenues
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5.3. Facebook: unrivalled success in mobile advertising, boosting revenues
5.4. Yahoo! Going through uncertain times, now to be acquired by Verizon

5.5. Microsoft: will the LinkedIn acquisition change their ad strategy?

5.6. The fading partnership between Yahoo! and Microsoft

5.7. Twitter combining their social aspects with live sports to increase business
5.8. Amazon and Apple; core revenues lie elsewhere, not in advertising

5.9. Some OTT services are more reliant on personal data than others

6. HOW MUCH OF AN IMPACT WILL IT HAVE?

6.1. In response to ad blocks, more websites are responding to recoup revenues
6.2. Users are prepared to accept ads as long as they are not annoying
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revenues

Figure 3: Global programmatic advertising revenues and their share of display
advertising revenues, 2014-2020
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Figure 6: RTB provides real time bidding benefits within an ad exchange
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