
TV Market Outlook for Africa & the Middle East:

Growth Catalysts, Regional Dynamics, Changing

Products and Services

https://marketpublishers.com/r/T6C821843A7EN.html

Date: June 2017

Pages: 63

Price: US$ 3,300.00 (Single User License)

ID: T6C821843A7EN

Abstracts

This report examines TV and video market dynamics in Africa and the Middle East .

It begins with an investigation of how TV access modes have evolved, analysing the

situation with the different distribution networks (satellite, cable & MMDS, terrestrial,

telecoms).

It then takes a look at how free and for-pay services and the revenue they generate are

developing.

The report also delivers an analysis of the ways in which the positions of the leading

market players and their products are changing, alongside the shifts in the markets’

driving forces. Disruptions in both services and business models are also explored.

Detailed TV access and revenue figures are given, along with five-year forecasts for the

main regions (North Africa, the Middle East, sub-Saharan Africa).

These are completed with data for nine countries (South Africa, Algeria, Saudi Arabia,

Côte d’Ivoire, the United Arab Emirates, Egypt, Kenya, Morocco, Nigeria) that are

representative of the key sub-regions.
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