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Abstracts

This report analyses the OTT video market’s dynamic around the globe, and especially

how market players are faring.

It begins by looking at the ways in which top Internet companies are stepping up their

OTT video developments, by leveraging their trump cards: financial clout, technological

advance, global audience, monetisation tools.

Next it explores these leading players’ content acquisition and OTT video service

strategies.

Lastly, it delves into the options available to media companies to respond to these

incursions, including partnership strategies and the creation of standalone services.

The report concludes with forecasts for OTT video market revenue (advertising and paid

services) up to 2021.

+357 96 030922
info@marketpublishers.com

OTT Video: How media companies are responding to Internet giants’ incursion into their territory

https://marketpublishers.com/report/technologies_electronics/telecommunications/ott-video-how-media-companies-are-responding-to-internet-giants-incursion-into-their-territory.html


Contents

1. EXECUTIVE SUMMARY

2. METHODOLOGY

2.1. General methodology of IDATE reports

3. INTERNET GIANTS ENJOY REAL LEVERAGE IN THE VIDEO MARKET

3.1. Unparalleled financial clout

3.2. An ever-greater technological advance

3.3. A global audience

  3.3.1. Viewers now number in the hundreds of million, if not billions

  3.3.2. Growing popularity of mobile video viewing…

  3.3.3. …puts Internet giants in a position of strength

3.4. Mastering monetisation tools

  3.4.1. Payment tools operational on a large scale

  3.4.2. Considerable lead in the online advertising market

4. INTERNET GIANTS STAYING THE COURSE WITH VIDEO

4.1. Video become a must-have in a platform-centric universe

4.2. Top Internet companies’ programme acquisition, partnership and original

production strategies

  4.2.1. How the players are positioned

  4.2.2. A two-pronged approach

4.3. Two business models: advertising and payment

  4.3.1. Capturing the advertising market

  4.3.2. Betting on paid services

5. MEDIA COMPANIES’ OPTIONS

5.1. New formats and social media

  5.1.1. A tricky economy equation

  5.1.2. Mobile first?

  5.1.3. Audience and advertising

5.2. Providing content to the Internet’s top paid services

5.3. Partnerships between media companies and telecoms

+357 96 030922
info@marketpublishers.com

OTT Video: How media companies are responding to Internet giants’ incursion into their territory

https://marketpublishers.com/report/technologies_electronics/telecommunications/ott-video-how-media-companies-are-responding-to-internet-giants-incursion-into-their-territory.html


  5.3.1. Partnerships between media companies

  5.3.2. Media – telecoms partnerships

5.4. Developing standalone services

  5.4.1. A shift in position for media companies

  5.4.2. New independent aggregators

5.5. Double the addressable market by 2021

+357 96 030922
info@marketpublishers.com

OTT Video: How media companies are responding to Internet giants’ incursion into their territory

https://marketpublishers.com/report/technologies_electronics/telecommunications/ott-video-how-media-companies-are-responding-to-internet-giants-incursion-into-their-territory.html


List Of Tables

LIST OF TABLES AND FIGURES

Table 1: Top Internet companies’ IT and cloud infrastructure products

Table 2: The Internet giants’ payment and e-commerce services

Table 3: Examples of Internet companies’ video services, 2017

Table 4: Examples of Internet giants’ sporting rights acquisitions

Table 5: Examples of how the Internet leaders are positioned in original production and

content partnerships

Table 6: Examples of agreements between media companies and Internet giants

Table 7: Examples of partnerships and mergers between media and telecoms

companies

Table 8: Examples of media companies’ OTT video services

Figure 1: Internet companies’ revenue in 2016

Figure 2: Internet companies’ free cash flow in 2016

Figure 3: Internet companies’ market cap

Figure 4: Amazon Web Services: end-to-end OTT video solution

Figure 5: Internet leaders’ addressable market

Figure 6: Breakdown of video screen time for the different devices, 2010-2016

Figure 7: Viewing outside the home by genre, in the United States, January – May 2017

Figure 8: Percentage of Internet leaders’ revenue earned on mobile services,

2013-2016

Figure 9: Ad revenue and share of total revenue: Google and Facebook, 2010-2016

Figure 10: Breakdown of online advertising market share 2016

Figure 11: Breakdown of mobile advertising market share, 2016

Figure 12: Breakdown of generation Z streaming consumption in the United States, in

2016

Figure 13: Apple TV app

Figure 14: Internet giants’ estimated spending on producing original content in 2017

and 2018

Figure 15: Comparison of media CPM, estimates as of March 2016

Figure 16: Evolution of global ad revenue, by medium

Figure 17: Video subscriber growth for Netflix and Amazon worldwide, 2015-2017

Figure 18: Long, mid and short tail

Figure 19: CNN on Snapchat

Figure 20: The Studio+ SVOD service

Figure 21: Top 10 YouTube networks on computers, August 2017

Figure 22: Examples of Snapchat Discover partnerships

+357 96 030922
info@marketpublishers.com

OTT Video: How media companies are responding to Internet giants’ incursion into their territory

https://marketpublishers.com/report/technologies_electronics/telecommunications/ott-video-how-media-companies-are-responding-to-internet-giants-incursion-into-their-territory.html


Figure 23: Business model for media companies’ OTT video services

Figure 24: SVOD market growth in the UK

Figure 25: Subscriber growth for media companies’ OTT video platforms, 2013 to 2017

Figure 26: OTT video market growth worldwide, 2012-2017 (billion EUR)

+357 96 030922
info@marketpublishers.com

OTT Video: How media companies are responding to Internet giants’ incursion into their territory

https://marketpublishers.com/report/technologies_electronics/telecommunications/ott-video-how-media-companies-are-responding-to-internet-giants-incursion-into-their-territory.html


I would like to order

Product name: OTT Video: How media companies are responding to Internet giants’ incursion into their

territory

Product link: https://marketpublishers.com/r/O3A4015D37CEN.html

Price: US$ 2,200.00 (Single User License / Electronic Delivery)

If you want to order Corporate License or Hard Copy, please, contact our Customer

Service:

info@marketpublishers.com

Payment

To pay by Credit Card (Visa, MasterCard, American Express, PayPal), please, click

button on product page https://marketpublishers.com/r/O3A4015D37CEN.html

Powered by TCPDF (www.tcpdf.org)

+357 96 030922
info@marketpublishers.com

OTT Video: How media companies are responding to Internet giants’ incursion into their territory

https://marketpublishers.com/report/technologies_electronics/telecommunications/ott-video-how-media-companies-are-responding-to-internet-giants-incursion-into-their-territory.html
mailto:info@marketpublishers.com
https://marketpublishers.com/report/technologies_electronics/telecommunications/ott-video-how-media-companies-are-responding-to-internet-giants-incursion-into-their-territory.html
http://www.tcpdf.org
https://marketpublishers.com/report/technologies_electronics/telecommunications/ott-video-how-media-companies-are-responding-to-internet-giants-incursion-into-their-territory.html

