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The mobile video market is fairly unstructured, and includes a wide variety of service
offerings and business models yet to be consolidated. In addition, ongoing technological
advances need to be validated to establish development of the market.

However, there is strong potential for market growth given the current acceleration in
mobile video consumption. Which players will benefit the most remains to be seen.

This report presents the key technologies under development,current issues and both

the existing and potential future ecosystems. Three scenarios for 2025 are presented,
which aim to anticipate the scope of the market and potential winners in 10 years.
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1. EXECUTIVE SUMMARY

1.1. Technical advances are required to meet the strong growth of the market
1.2. Services driven by OTT

1.3. Places to be filled in a complex ecosystem

1.4. Three potential scenarios for mobile video distribution by 2025

2. METHODOLOGY & DEFINITIONS

2.1. General methodology of IDATE's reports
2.2. Methodology specific to this report
2.3. Scope of mobile video

3. STRUCTURE OF THE MOBILE VIDEO MARKET

3.1. Segmentation of mobile video & TV offerings
3.2. Growth of mobile video consumption
3.2.1. Personalisation of video consumption
3.2.2. Video accounts for the majority of mobile traffic
3.3. Key technologies
3.3.1. Content preparation and management
3.3.2. Distribution systems
3.3.3. Cellular networks
3.3.4. Wi-Fi networks
3.3.5. Terrestrial broadcast networks
3.3.6. Devices
3.4. Regulatory environment
3.4.1. Frequencies, a rare and regulated resource
3.4.2. Net neutrality, an obstacle to managed video services?

4. RECENT MOBILE VIDEO AND TV DEVELOPMENTS

4.1. Examples of mobile broadcast TV offerings and experiments
4.2. Mobile operators
4.3. Hybrid mobile video offerings
4.4. Independent video services
4.4.1. Viral platforms
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4.4.2. TV & video services
5. BUSINESS MODELS AND STRATEGIC POSITIONING

5.1. Business models
5.1.1. Pricing models for mobile services
5.1.2. Transport monetisation for operators
5.2. Strategic analysis

6. POTENTIAL SCENARIOS FOR MOBILE VIDEO DISTRIBUTION BY 2025

6.1. Two main areas will disrupt the market by 2025

6.1.1. Increased investment in networks and infrastructure

6.1.2. Evolving consumption patterns towards more personalised usage
6.2. Three potential scenarios for mobile video distribution by 2025

6.2.1. Overview of scenarios

6.2.2. Factors distinguishing these scenarios
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TABLES

Table 1: Scheduled service launches using carrier aggregation

Table 2: Evolution of Wi-Fi performance

Table 3: The '2020-2025-2030' model and positions of the broadcasting and mobile
sectors

Table 4: SWOT analysis for mobile operators

Table 5: SWOT analysis for terrestrial broadcast operators

Table 6: SWOT analysis for media groups and OTT video services

Table 7: SWOT analysis for OTT platforms

Table 8: Conditions necessary for fruition of these scenarios
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