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Abstracts

The Global Organic Food Market was valued at USD 154.3 billion in 2024 and is

estimated to grow at a CAGR of 9% to reach USD 364.4 billion by 2034.

Growing environmental consciousness and changing consumer habits are strongly

influencing the demand for organic and sustainably sourced food. Awareness about soil

health degradation, climate change, and carbon emissions is leading people to prefer

organic farming practices that promote biodiversity, conserve water, and minimize

pollution. This transition is motivating farmers to adopt sustainable agricultural methods

while fueling consistent market expansion. Government policies and certification

frameworks have further accelerated this trend by ensuring product authenticity and

building consumer confidence. Nearly half of the industry’s growth is driven by public

programs and certifications that support environmentally friendly production. The

blending of plant-based and vegan trends with organic offerings is expanding the

consumer base for beverages, functional foods, and protein-rich products, redefining

how the modern health-conscious population consumes organic foods.

The fresh produce segment held 37% share in 2024. This segment benefits from high

purchase frequency and consumer familiarity with its health benefits. Packaged organic

foods continue to attract buyers for their convenience, shelf life, and transparency in

sourcing. Beverages remain the most innovative segment, witnessing fast-paced

product launches featuring functional ingredients and natural flavors. Established

brands emphasize quality, traceability, and sensory appeal to maintain brand loyalty,

while private-label products expand their footprint across retail chains.

The highly processed organic formats held a 4.7% share in 2024 and are projected to

grow at a CAGR of 9.3% through 2034, propelled by the rising popularity of
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supplements, protein powders, and other functional products in niche health

channels. Consumers in these categories demonstrate a higher willingness to pay

premiums when product integrity, provenance, and minimal processing are evident,

which strengthens demand across specialty stores and e-commerce platforms.

Europe Organic Food Market held a 40.2% share in 2024 and is expected to maintain a

CAGR of 7.8% through 2034. Growth is primarily driven by strong organic policies and

consumer trust within Germany, France, and the United Kingdom. EU support under the

Third Action Plan for Organic Farming continues to enhance production capabilities and

reinforce credibility in certified labeling. Germany leads regional consumption,

supported by a well-established retail infrastructure, while the UK and France are

experiencing diversification across organic categories.

Prominent players operating in the Global Organic Food Market include Nestl?,

Unilever, Amy’s Kitchen, Clif Bar & Company, Organic Valley, Whole Foods Market,

General Mills, Danone, The Kroger, Stonyfield Farm, Earthbound Farm, Eden Foods,

and Nature’s Path Foods. To strengthen their foothold, companies in the organic food

industry are pursuing strategies centered on innovation, sustainability, and

transparency. They are expanding their organic product portfolios by introducing plant-

based and clean-label variants across food and beverage lines. Major brands are

investing in certified sourcing programs and local partnerships to ensure traceable and

eco-friendly supply chains. Continuous product innovation, especially in functional foods

and ready-to-eat options, is helping companies appeal to younger and health-conscious

consumers.
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